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\&u  can  fipluige 
at  small  cost 
in  the,  bright/ 

new 


Want  to  make  a  hi^  splash  on  a  small  budget  in 
Chicago?  Then  check  into  the  Tribune's 
TV  WEF;K  magazine. 

A  single  column  of  advertising  gives  you 
two  big  facing  pages  all  to  yourself.  Full  page 
ads  can  be  bad  for  a  surprisingly  low,  low 
cost  per  thousand.  Attractive  continuitv 
discounts  put  more  mileage  on  your  ad  dollars. 

Color?  Reproiluction  —on  high  ipiality  pajMr 
— is  tops.  The  cost  is  lower  than  you  think. 

TV  WfT!K  is  a  fresh,  new  me<iium  with  its 
own  distinctive  editorial  appeal.  Fxciting 
features  and  pictures  almut  TV  stars  and 
programs  rapture  the  whole  family’s  interest. 
Its  service  value  assures  7-day  use.  If  you 
want  to  add  new  effectiveness  to  your  Chicago 
promotion,  TV  WPT'.K  may  be  just  what 
you  are  looking  for.  Get  the  full  story  from 
your  nearest  Tribune  representative. 


QTiibinie 


The  WocU*i  Gfeateet  Newepaper 


Mining  the  skies 

Nitrogen  from  the  air  has  heeoiiie  a  kev  to  a  [>lentifiil  supply  of  stainless  steel 


Heaitifil.  enduring  stainless  steel  owes  its  rust-free 
life  to  the  alloying  metal  called  chromium.  Other  alloy¬ 
ing  metals  .  .  .  manganese  and  nickel  .  .  .  are  vital  for 
added  strength  and  endurance. 

Kver-inereasinp  cleniaiicis  for  nickel  have  threat¬ 
ened  the  supply  of  stainless  steel.  But  the  people  of 
I  nion  Carbide  have  provided  an  answer.  Nitrogen 
from  the  air — combined  with  chromium  or  manganese 
through  metallurgv  and  added  to  the  molten  steel- 
helps  nickel  go  tw  ice  as  far  .  .  .  making  it  possible,  with 
the  same  amount  of  nickel,  to  greatly  expand  the  chro¬ 
mium-nickel  stainless  steel  output. 

This  is  only  one  in  a  long  line  of  contributions  from 
Union  Carbide’s  metallurgists  during  a  half  century  of 
alloy  making.  Fifty  years  ago  there  were  only  a  few 


tvpes  of  steel.  Todav,  through  the  use  of  such  alloys 
as  chromium  and  manganese,  there  are  tailor-made 
steels  to  meet  every  need. 

The  people  of  Union  Carbide  are  constantly  at 
work  on  new  and  improved  alloys  to  make  better  metal 
products  for  all  of  us. 

FREE:  Learn  how  Union  Carbide  products  and  research 
help  satisfy  basic  human  needs.  tL rite  for  “Products  and 
Processes  '  booklet  B. 

Union  Carbide 

AX/J  CA  A*  /y  ox  CORPORA  TION 

3  0  K  \  S  T  4  2  M)  S  T  R  K  E  T  H||j^  NEW  YORK  17.  N .  Y. 

In  Ciinatlu:  Union  Carbide  Canada  Limited,  Toronto 


_ _  I  CC's  Trade-marked  Pnnlucts  include  - - - 

Eeectromet  Alloys  and  Metals  Crag  Aprirulturul  Chemicals  Faeready  Flashlights  and  Batteries  Union  CARBIDE  Silicones 
I’rest-O  Lite  Acetylene  SYNTHETIC  ORGANIC  Chemicai.S  Prestone  Anti-Freeze  Haynes  STELLITE  Alloys  LiNDE  Oxygen 
Dynel  Textile  Fibers  Bakelite.  ViNYLITE,  and  Krene  Plastics  N  ATIONAL  Carbons  UNION  Calcium  Carbide  PYROFAXCas 


NOTE  TO  EDITOR: 

These  top  by-liners  could  be  you^ 
regular  "staffers”  today! 

INFORMATIVE 


INTERPRETIVE 


ENTERTAINING 


By  Marquis  Childs 

(National  and  inter¬ 
national  affairs) 


By  Doris  Fleeson 

(Incisive  reporting 
from  Washington) 


By  Inez  Robb 
(Wise,  womanly,  witty) 

By  Eleanor  Roosevelt 

(First  Lady  of  World; 
revered,  sincere) 


By  Frederick  C,  Othman 

(The  lighter  side  of  the 
nation* s  capital) 


By  Thomas  L,  Stokes 

(Keen  interpretation  of 
political  world) 


By  Robert  C.  Ruark 
(Frank,  fearless,  forthright) 

By  Amy  Vanderbilt 

(Leading  authority  in 
etiquette,  modern  manners) 


Phone,  wire  or  write  for  sample  columns  today 
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rich  market  with 

DEPTH  OF  PENETRATION 

Like  certain  valuable  minerals,  many 
other  good  things  are  to  be  had  through 
Depth  of  Penetration.  By  running  a  regu¬ 
lar  program  of  advertising  in  THE 
CHRISTIAN  SCIENCE  MONITOR,  you 
penetrate  to  the  heart  of  the  rich  MONITOR 
market  in  the  most  favorable  way  possible 
—  and  come  up  with  sales. 

In  this  great  international  daily  news¬ 
paper,  your  advertising  will  get  preferred 
reading  by  these  MONITOR  families. 

Leading  retailers  tell  us  that  MONITOR 
readers  consistently  ask  for  brands  they 
have  seen  advertised  in  the  MONITOR. 
May  we  submit  a  custom-made  program 
of  advertising  for  your  product?  — 
THE  CHRISTIAN  SCIENCE  MONITOR, 
One  Norway  Street,  Boston  15,  Mass. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W. C.  2 :  Connaught  House,  | 
163/4  Strand  I 


EDITOR  &  PUBLISHER  CALENDAR 

Feb.  6— CNPA  Industrial  Relations  Conference,  San  Francisco. 

Feb.  6 — California-Nevada  Associated  Press,  annual  meeting,  Su 
Francisco,  Calif. 

Feb.  7-9 — Ohio  Newspaper  Association,  annual  convention,  Desfile 
Hilton  Hotel,  Columbus,  O. 

Feb.  7-10 — California  Newspaper  Publishers  Association,  annual  co^ 
vention,  Sheraton  Palace  Hotel,  San  Francisco. 

Feb.  8-10 — Canadian  Managing  Editors  Conference,  Royal  Connaugh 
Hotel,  Hamilton,  Ont. 

Feb.  11-22 — American  Press  Institute,  Advertising  Directors  Samlnar 
(for  newspapers  under  75,000  circulation),  Columbia  University,  Na« 
Yoric. 

Feb.  12-13 — New  York  State  Publishers  Association,  Winter  maating 
Hotel  Syracuse,  Syracuse,  N.  Y. 

Feb.  14— South  Carolina  AP  News  Council,  Columbia,  S.  C. 

Feb.  14-16— Maryland  Press  Association  and  Chesapeake  Assoclatier 
of  the  Associated  Press,  annual  mbetings,  Baltimore,  Md. 

Feb.  14-16 — Pennsylvania  Newspaper  Publishers  Assoclation-lntarstati 
Advertising  Managers  Association,  display  advertising  conference,  Pann 
Harris  Hotel,  Harrisburg,  Pa. 

Feb.  15-16 — South  Carolina  Press  Association,  annual  mid-WIntsf 
Press  Institute,  Hotel  Columbia,  Columbia,  S.  C. 

Feb.  15-16— Oregon  Newspaper  Publishers  Association  Conferencs, 
Eugene  Hotel  and  University  of  Oregon  school  of  journalism,  Eugm, 
Ore. 

Feb.  15-17 — Colorado  Press  Association,  annual  convention,  Cosmopot 
tan  Hotel,  Denver,  Colo. 

Feb.  17-18 — Midwest  Newspaper  Advertising  Executives'  Assoclstion 
semi-annual  meeting.  Hotel  President,  Kansas  City,  Mo. 

Feb.  20-23 — Georgia  Press  Institute,  29th  annual  session,  Henry  W. 
Grady  School  of  Journalism,  University  of  Georgia,  Athens,  Ga. 

Feb.  22-23 — Northwest  Daily  Press  Association,  38th  annual  meeting 
Radlsson  Hotel,  Minneapolis,  Minn. 

Feb.  22-24— Nevada  State  Press  Association,  annual  convention,  Fre¬ 
mont  Hotel,  Las  Vegas,  Nevada. 

Feb.  23-24 — Newspaper  Advertising  Executives  Association  of  the  Cnro- 
lines  meeting.  The  Clemson  House,  Clemson  College,  S.  C. 

Feb.  23-25— Northwest  Mechanical  Conference,  St.  Paul  Hotel,  St 
Paul,  Minn. 

Feb.  24-26— Inland  Daily  Press  Association,  Winter  and  Spring  meet¬ 
ing,  Drake  Hotel,  Chicago. 

Feb.  24-26 — Texas  Daily  Newspaper  Association,  36th  annual  meeting, 
Western  Hills  Hotel,  Fort  Worth,  Texas. 

Feb.  25-26— New  England  Newspaper  Advertising  Executives  Assocls- 
tion.  Winter  meeting,  Parker  House,  Boston. 

March  I — New  Jersey  Press  Association,  circulation  clinic,  Rutgers  Uni¬ 
versity,  New  Brunswick,  N.  J. 

March  2-3 — Mississippi  Valley  Classified  Advertising  Managers  Assfr 
elation,  annual  meeting,  LaSalle  Hotel,  Chicago. 

March  3-4 — New  York  State  Dailies,  Advertising  Managers  Bureiii 
Spring  meeting.  Hotel  Syracuse,  Syracuse,  N.  Y. 

March  4 — United  Press  Newspaper  Editors  of  New  York  State,  first 
convention.  Hotel  Syracuse,  Syracuse,  N.  Y. 

March  6-8 — Gravure  Technical  Association,  annual  convention,  Hotil 
Drake,  Chicago. 

March  9-10 — Missouri  Newspaper  Management  Clinic  annual,  School  d 
Journalism,  University  of  Missouri,  Columbia,  Mo. 

March  10-12 — Southern  Newspaper  Publishers  Association,  Wester" 
Division,  Mechanical  Conference,  Hotel  Galvez,  Galveston,  Texas. 

March  11-22 — American  Press  Institute,  Managing  Editors  and  Ne*' 
Editors  Seminar,  Columbia  University,  New  York. 

March  13-16— Association  of  National  Advertisers,  Spring  meeh"? 
The  Homestead.  Hot  Springs,  Va. 

March  19-21 — Kent  State  University.  16th  annual  journalism  shor* 
course,  Kent,  Ohio. 

March  19-22 — Kent  State  University,  16th  annual  photo  short  courM. 
Kent,  Ohio. 

March  21-23 — New  Jersey  Press  Association  and  Pennsylvania  N«*a- 
paper  Publishers  Association  joint  Mid-Atlantic  Newspaper  Conferenci, 
Sheraton  Hotel,  Philadelphia,  Pa. 

March  22-23 — National  Editorial  Association  Spring  meeting,  Cemme- 
dore  Hotel,  New  York  City. 

March  25-29 — National  Press  Photographers  Association,  annua' 
vention.  Hotel  Willard,  Washington,  D.C.  , 

March  29-31 — Inter-American  Press  Association,  sem'-annual  board  d 
directors  meeting.  San  Jose,  Costa  Rica. 

Vol.  90,  No.  5,  February  2,  1957.  Editor  &  Publisher,  the  E’ourth  Estate^ 
publish^  every  Saturday  with  an  additional  issue — The  International  Year  ^ 
Number  in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Editorial 
ness  offices  at  Suite  1700,  Times  Tower,  1476  Broadway,  New  York  86,  W.  - 
(Printed  by  Scott  Printing  Co.,  Jersey  City,  N.  J.)  Second  class  mail  pnvojj” 
authorized  at  New  York,  N.  Y.  under  the  act  of  March  S,  1879,  with  ^  . 
patented  and  Registered  and  Contents  Copyrighted  1967  by  the  Editor  •  ^ 
lisher  Co.,  Inc.  Annual  subscription  $6.60  In  United  States  and  possessw" 
and  in  Canada.  All  other  countries  $10.00. 

EDITOR  fle  PUBLISHER  for  February  2, 


2 


takes  on 
all  comers 


U.P.'s  Joseph  L.  Myler  has  been  writing 
atomic  news  since  the  day  after  the  atomic 
dawn  burst  over  Hiroshima. 

He’s  now  rated  without  peer  in  the  field. 

His  work  has  earned  him  a  Headliners’  award 
and  front  page  play  everywhere. 

Science  is  only  one  kind  of  assignment 
Myler  has  handled  with  brilliance 
in  his  almost  a  quarter  of  a  century 
with  United  Press. 

He’s  a  big  by-liner  who  has  reported  wage 
disputes,  presidential  conventions, 
murder  trials,  highway  safety,  modern  art, 
the  love  life  of  horseflies.  He  takes 
on  all  comers. 

He’s  a  reporter.  He  knows  how  to  find 
out  what  he  needs  to  know.  And 
he  knows  how  to  make  the  subject- 
horseflies  or  atoms-clear  to  the  reader. 

A  good  Joe  to  have  writing  for  you. 


THE  3-F0R-1  SERVICE 

World  Coverage 
Big  By-line  Fiatiris 
Regional  News 
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Memo  to  Caesar 

By  D.  K.  Woodman 

40  dramatic  telegraphic  exchanges  purported  to 
go  on  between  the  Roman  governor  of  Palestine 
and  Caesar  Augustus. 

Terse,  epigrammatic  Lenten  series  that  makes 
Christ’s  last  few'  weeks  seem  like  a  current  tragedy. 

“This  is  the  most  vivid  Lenten  series,”  says  Dr. 
George  W.  Crane,  “that  I  have  ever  seen  in  news¬ 
paper  format.” 

How  to 

“Cash-In”  on  Your  Worries 

By  Dr.  George  W.  Crane,  Ph.D.,  M.D. 

Vivid  condensation  of  Dr.  Crane’s  popular  new’ 
book,  adapted  for  12  or  24  Sunday  releases. 

Edited  and  arranged  bv  “Stuffv”  Walters  and 
E.  C.  Norlander,  of  the  Chicago  DAILY  NEWS. 

Especially  fitting  for  the  Lenten  season,  for  it 
stresses  moral  values  mixed  with  practical  psy¬ 
chiatry.  Chapter  XI  (Vitamin  “R”)  deals  with  new 
psychological  projects  for  churches. 

Farm  and  Garden  Fax 

By  Dr.  R.  Milton  Carleton 

Intrigues  city  gardeners  as  well  as  big  time 
farmers.  Dr.  Carleton  is  America’s  foremost  au¬ 
thority  on  horticulture.  He  has  long  been  Research 
Director  for  Vaughan  Seed  Co.,  and  Science  Editor 
of  BE'TTER  HOMES  &  GARDENS  magazine. 

Quiz  Hall 

By  Wilton  E.  Hall 

Snappy,  4-answ’er  daily  quiz  with  special  ques¬ 
tions  slanted  to  appeal  to  teen-agers,  housewives 
and  men  folks. 

Widely  used  as  party  game  material  for  church 
groups  and  social  events.  Prescribed  by  high 
schools  as  collateral  reading,  for  it  w’raps  up  popu¬ 
lar  and  scientific  facts  inside  a  sugar-coated  format 
of  entertainment. 

The  Worry  Clinic 

By  Dr.  George  W.  Crane,  Ph.D.,  M.D. 

LIFE  MAGAZINE  says  this  is  the  “Age  of 
Psychology.”  Well,  Dr.  Crane  is  chiefly  responsible 
for  making  it  such !  His  daily  column  has  been  ap¬ 
pearing  for  21  years  in  leading  newspapers. 

Dr.  Crane  is  a  SPACE-SAVER,  for  he  covers 
the  5  major  human  interests  every  week,  and  has 
the  largest  mail  service  in  America. 

Although  his  college  texts  dominate  the  field, 
Dr.  Crane  talks  in  2-syllable  words  and  is  the  ex¬ 
ponent  of  “horse  sense.” 

His  column  always  rates  either  1st  or  2nd  on 
reader  polls. 


The  Hopkins  Syndicate 

320  INorlh  Michigan  .\vcmie 
CHICAGO  (11) 
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Death  of  a  newspaper  is  a  tragedy,  personal  and  pr^ 
found,  which  haunts  crew  members  of  the  sunken  ship  will 
poignant  sorrow  and  lingering  nostalgia  until  their  own  dvint 
day. 

There  are  veteran  newsmen  still  working  in  the  craft  whi. 
have  suffered  as  many  as  three  or  four  such  bitter  bereavement' 

I  have  undergone  the  throes  of  two  newspaper  funerals  amii 
sweat  and  swearing. 

With  heavy  heart  and  hot  tears,  I  had  to  slay  the  child 
of  my  own  creation,  Netvsworld,  a  weekly  newspaper  in  the 
old  hometown.  North  Wilkesboro,  N.  C.,  a  war  casualty.  1  shali 
never  forget  the  black  misery  of  the  final  banner  line:  “news- 
world  GOES  TO  WAR.” 

Then  there  was  the  awful  day  the  Sun  went  down — Jan. 
4.  1950,  when  the  117-y ear-old  New  York  Sun  shone  and  sank 
to  rise  no  more.  Sunmen,  inheritors  of  a  great  tradition,  brave 
and  bold,  became  within  one  shellshocking  hour  bewildered 
boys  without  home  or  purpose. 

Syndicated  columnist  Robert  C.  Ruark,  deep  in  the  African 
bush  when  he  learned  of  the  deaths  of  Collier’s  and  other 
magazines,  wrote:  “A  paper  or  magazine  has  a  personalib 
that  is  not  to  be  found  in  ordinary  business  ventures.  It  ha> 
heart,  personality,  nostalgic  reputation — things  that  you  feel 
as  deeply  as  if  some  person  you  loved  has  died.” 

All  of  us  can  help  see  to  it  that  newspapers  which  havr 
passed  on  to  celestial  circulation  did  not  die  in  vain  if  we  dc 
everything  in  our  power  to  give  such  strength  and  health  to 
current  newspapers  that  they  will  go  on  living  and  servin' 
indefinitely.  Let’s  make  every  cooperative  effort  and  saerilirf 
to  keep  all  segments  of  the  press  among  the  quick. 

— Some  sane  and  sensible  “brew”  served  by  the  Seattle  Poit- 
Intelligencer's  City  Room  News  Letter:  “The  time-honored  'coBtt 
break’  has  been  out  of  hand  for  a  long  time.  We’re  not  against 
coffee  breaks — we’re  for  them.  But  the  30-minute  coffee  break 
is  ridiculous.  Let’s  cut  them  down  to  a  reasonable  time  before 
the  deal  gets  loused  up  for  everyone.”  How  about  work  breaks? 

— Henry  Minott,  United  Press,  Boston,  says  these  words  are  frequent!' 
misspelled  by  some  reporters:  Salable,  Portuguese,  ice  floe,  kidnaped, 
inflammation,  supersede,  consensus,  fire  marshal,  Mediterranean,  Niemu 
Fellows,  irreligious,  plaque,  siege,  worshiper,  sacriligious,  exorbitant  .  . 
When  the  China  Post,  English-language  newspaper  in  Formosa,  re 
printed  an  editorial  cartoon  by  Hy  Rosen,  Albany  (N.Y.)  Times-Vmt, 
it  credited  the  Albany  Times-Onion  .  .  .  Wayne  W.  Parrish,  once  i 
Decatur  (111.)  Herald  and  New  York  Herald  Tribune  reporter,  no* 
heads  the  11  American  Aviation  Publications,  Washington,  whose  gross 
is  expected  to  exceed  $3,.500,()()0  this  year  .  .  .  Columnist  Meyer  Berger, 
New  York  Times,  reveals  that  Ralph  D.  Gardner,  advertising,  745  Fifth 
Avenue,  has  collected  106  of  the  140  Horatio  Alger  books  and  is  willini 
to  surrender  50  duplicates  to  someone  who  will  give  them  sentimental 
care — or  to  exchange  them  for  titles  missing  on  his  shelf. 

— Film  rights  to  “For  the  Life  of  Me,”  autobiography  of 
James  H.  Richardson,  Los  Angeles  Examiner  city  editor,  haw 
been  acquired  by  film  actor  John  Payne  .  .  .  Matt  Weinstoek. 
Los  Angeles  Mirror-News  columnist,  reveals  that  Don  Haim 
rewriteman  and  copyreader,  transferred  to  makeup,  solved  the 
problem  of  reading  type  backward  (no  problem  for  those  of  v 
who  were  teenage  printer’s  devils)  by  using  a  dime  store  mirrof 
to  reverse  the  type.  His  inventive  heresy  has  shaken  the  e^ 
posing  room  .  .  .  J.  W’.  Noell,  active  editor  of  the  Roxboro  (N-Gl 
Courier-Times,  observes  his  9Sth  birthday  Feb.  4  .  •  • 

J.  V.  MeAree,  80,  has  begun  the  54th  year  of  his  ToronU 
Globe  &  Mail  column,  which  has  delighted— or  infuriated — 
ations  of  readers  with  15,000,000  words  ...  And  the  staff  w 
the  Port  Credit  Weekly,  also  in  Ontario,  turned  out  longhand 
copy  when  thieves  stole  all  the  typewriters. 

— Against  a  pink  Ben  Day  background,  the  Cincinnati  Post 
Page  1  streamer:  “It’s  a  Girl  and  Monaco’s  Tickled  Pink.”  .  .  • 
Stevenson,  watching  40  photographers  ordering  New  Jersey  Goveraof 
Meyner  and  bride  to  stand  here  and  smile  like  this  after  the  Oberlia- 
Ohio,  wedding,  remarked:  “There  go  the  photographers  bossing  agtui- 
They  are  the  tyrants  of  the  20th  century.”  .  .  .  Ted  Mauntz.  28  years  M 
New  York  newspapers  and  news  services,  is  now  news  editor  of 
Casa  Grande  Dispatch,  recently  named  Arizona’s  best  weekly  newspap*’ 
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. ..  witli 
circulation 
LEADERSHIP 


51,309 


TOTAL  DAILY 
CIRCULATION  LEAD 
OVER  2ND  PAPER 

City  Zoiw  Laad  — 12,189 
City  «  8TZ  Laod—  19,824 


. .  .with 
ad  vertisi  ng 
LEADERSHIP 


8,564,311 

LINES 


Sources:  ABC  Publishers'  Statements  for  6  months 
ending  March  31,  1956;  Medio  Records  total 
advertising,  less  AW  and  TW,  1955. 
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editorial 

Putting  House  in  Order 

W/  HENEVER  newspapermen  have  been  accused  by  lawyers  ol 
'  ’  trv’ing  a  case  in  the  newspaper— usually  referred  to  as  “trial  b\’ 
newspaper”— the  retort  has  been  usually  that  the  bar  associations 
should  put  their  own  house  in  order  to  prevent  unscrupulous 
lawyers  from  making  such  a  thing  possible. 

We  are  glad  to  see  the  New  York  State  Bar  Association  finallv 
has  done  just  that. 

The  Constitutional  guarantees  of  freedom  of  the  press  and  the 
right  to  a  fair  trial  have  usually  met  head  on  in  this  controv'ersv  over 
the  vears.  The  bar  association  has  now  strengthened  the  latter  with¬ 
out  interference  with  the  other. 

By  strengthening  its  “Canons  of  Ethics”  the  association  has 
spelled  out  as  “unprofessional”  conduct  the  issuance  of  a  public  news 
release  “relating  to  any  pending  or  anticipated  civil  action  or  pro¬ 
ceedings,  or  criminal  prosecution,  the  purpose  or  effect  of  which  may 
be  to  prejudice  or  interfere  with  a  fair  trial  in  the  courts  or  with  the 
administration  of  justice.” 

Newspapers  are  not  deterred  or  prevented  from  covering  trial 
news  as  thev  want  to.  The  change  seeks  to  prevent  lawyers  from 
making  use  of  newspaper  columns  for  their  own  or  their  clients’ 
purposes. 


Youth  Court  Act  Postponed 

The  New  York  State  Legislature  showed  considerable  wisdom  in 
deferring  the  effective  date  of  the  controversial  Youth  Court  Act 
until  April  1,  1958.  Many  people  have  doubts  about  this  measure. 
Parts  have  been  opposed  vigorously  by  newspapermen  in  the  state. 
.■Vnother  vear  is  not  too  long  to  appraise  its  worth  or  necessity. 

The  act  extends  to  age  21  the  protection  of  secrecy  for  youth¬ 
ful  offenders  at  the  discretion  of  a  judge.  We  cannot  justify  the  in- 
consistenev  in  statutes  which  permit  vouths  of  18  and  over  to  buy 
alcoholic  beverages,  drive  automobiles,  enlist  in  the  armed  services 
(some  people  would  give  them  the  right  to  vote),  and  a  law  which 
says,  in  effect,  they  are  not  responsible  for  their  actions  and  should 
be  protected  from  the  spotlight  of  publicitv  or  not  held  accountabh* 
in  public  for  their  actions. 

The  area  of  secrecy  in  court  news  is  already  too  broad.  News¬ 
papermen  should  resist  its  enlargement  without  better  reasoning  than 
has  been  giv'en  in  this  instance. 


Action  on  Jurisdiction 

President  George  Meany  is  reported  to  have  taken  steps  to 
end  jurisdictional  disputes  between  CTO  and  .\FIj  factions  which 
have  upset  the  labor  movement  since  the  merger  of  these  two  groups 
We  hope  that  Mr.  Meany  and  his  executive  council  will  take  a 
look  also  at  jurisdictional  disputes  occurring  Ix'tween  unions  within 
the  old-line  AFL.  One  of  them  involving  the  typographical  and 
photo-engravers’  unions  is  seriously  interfering  with  the  intro<hic- 
tion  of  new  methods  in  the  printing  industrx'  which  would  work  to 
the  mutual  material  benefit  of  both  labor  and  management.  Neither 
union  shows  an  inclination  to  back  down  or  compromise  and  the  con¬ 
troversy  might  become  explosive.  Mr.  Meany  et  al  should  take  a 
good  look  at  this  one,  too. 


It  is  required  in  stewards,  that  a  man 
he  found  faithful,  — 1  Corinthians,  IV;2. 
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•Short 

Headlines: 


Residents  said  they  have  seen  the  bear 
pltyfully  running  after  birds  and  steal 
money  from  trees  where  there  were 
****** — Birminpham  (Ala.)  News. 

• 

Others  may  have  thought  of  Hungary, 
*  land  whose  heroic  dead  are  now  dying. 
— Pelersbuff/  (Fla.)  Times. 


He  set  the  drink  on  windowsill,  but 
"uatakenly  drank  a  windowsill,  but 
Mistakenly. — Lancaster  (Pa.)  Neie  Era.  , 
•  I 

.  Mr.  Eisenhower  said  he  wants  “full 
formers. — Chicago  (Ill.) 

Tribune. 


The  judge  continues  a  low  practice 
—  .Alhambra  (Calif.)  Post  Adro- 


letters 

GALLERY  OF  MEMORY 

A  reminder  of  the  high  mortality  rate 
among  newspapers  in  this  century  has  come 
to  light  in  the  U.  S.  Senate  Press  Gallery. 

Small  metal  plates  used  until  the  1920’s 
to  identify  the  seats  of  105  newspapers 
maintaining  Washington  correspondents 
ha\e  been  rediscovered  by  a  gallery  em¬ 
ploy  e.  Fiftv-fiye  of  the  newspapers  no 
longer  exist. 

The  practice  of  reserving  seats  in  the 
gallery’  was  abandoned  about  1921. 

Several  of  the  newspapers  represented 
closed  only  recently,  such  as  the  Boston 
Post  and  the  Brooklyn  Eagle.  Other  news¬ 
papers  now  defunct  were: 

Philadelphia  North  American,  New  Or¬ 
leans  T imes-Democrat ,  Chicago  Post,  Chi¬ 
cago  hiter-Ocean.  National  Republican. 
Brookly  Citizen,  Brooklyn  Times,  St.  Louis 
Republican.  St.  Louis  Chronicle,  St.  Louis 
Star,  Baltimore  Herald,  Chicago  Journal  and 
Press,  Chicago  Record,  Chicago  Chronicle, 
Chicago  Dispatch,  Chicago  Times-Herald. 
Bangor  Commercial.  Detroit  Post,  Detroit 
Journal,  Cleveland  Leader,  Cleveland  Her¬ 
ald,  Boston  Journal,  Richmond  Star,  Nebras¬ 
ka  State  Journal.  Cincinnati  Commercial 
Gazette,  Cincinnati  Commercial  Tribune, 
Nctc  York  Sun.  New  York  World,  Neu> 
York  Mail  and  Express,  Louisville  Post, 
Louisville  Commercial.  Pittsburgh  Dispatch, 
Pittsburgh  Times,  Philadelphia  Telegram, 
Philadelphia  Ledger,  Philadelphia  Press. 
Philadelphia  Item,  Philadelphia  Times. 

Ronald  W.  M.\y 

Washington,  D.C. 

NARROW  COLUMNS 

Isn’t  it  about  time  we  all  stopped  using 
the  yvord  “save”  in  reference  to  narrower 
columns  and  ndes? 

There  is  of  course  no  real  ssiving  involv<-d, 
but  only  a  disgui.sed  rate  increa.se  and  a 
disguised  reduction  in  editorial  content. 
The  pnKcss  of  shrinkage  is  apparent  to  the 
public  at  large.  Its  continuation  will  not 
only  he  wasteful,  but  ludicrous. 

When  the  fallacy  of  “saving”  by  narroyy  - 
ing  is  brought  up  in  management  councils, 
there  should  1h’  someone  present  to  mak«- 
the  suggestion,  with  a  straight  face,  that 
newsprint  and  production  costs  he  CUT  IN 
H.\LF  by  the  simple  exix-dient  of  reducing 
to  .5Jj  picas. 

J.  G.  SCRIITS 

Del  Mar,  Calif. 

A  BIT  OF  FUN 

Thank  you  very’  much  for  accepting  an 
item  of  mine  for  “Short  Takes.”  We  like 
«»nr  l«Kal  piipr-r— an-  really  proud  of  it,  and 
it  seldtJin  has  typographical  errors.  When 
any  are  «’ver  received  by  you  they  are  the 
“«*xc<’plion”  and  as  we  have  the  kind  of 
••ditors  that  laugh  “with”  folks,  never  “at” 
them,  they  wouldn’t  mind  our  having  just 
a  bit  of  fun. 

G.  R.  Ghaysox 

Stniudshurg.  I*a. 
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TACKLES  AND  TIARAS 

Re:  Kenneth  F.  Hewins’  letter  of  Jan.  26 
yvhich  read:  “In  my  day,  I  have  known 
only  two  men  who  have  gone  beyond  the 
Lace  Curtain  in  search  of  a  sustaining 
source  of  journalistic  income.” 

.\dd  \o.  3,  Mr.  Hewins.  Last  summer, 
yvhen  our  society  editor  resigned  to  take 
another  job,  I  inherited  the  wedding  beat 
in  addition  to  my  sports  desk  duties.  For¬ 
tunately,  my  worst  boner  was  to  put  one 
mother  of  the  bride  in  the  Army  in  one  of 
the  nuptial  narrations. 

Things  got  rather  complicated  though 
yvhen  football  season  started.  It  took  a 
great  deal  of  watching  to  prevent  the 
Howerv  prose  of  the  social  page  from  creep¬ 
ing  into  the  sport  stories. 

.\nd  if  you  don’t  think  writing  stories 
about  bone-crushing  tackles  and  battering- 
ram  backs  one  minute  and  then  switching 
to  tulle  veils,  pearl  tiaras  and  colonial  bou- 
(piets  of  baby  breath  the  next,  try  it  your¬ 
self  some  time! 

jAf:K  Whiteman 

Sports  Editor 

.Milton  (Fa.)  Evening  Standard 


MONEY  FOR  MILLS 

That  the  current  increase  in  price  of 
newsprint  brings  forth  moans,  groans  and 
bellows  doesn’t  surprise  me.  But  I  have 
been  wondering  whether  recollection  of  the 
recent  past  and  a  little  thought  for  the 
future  might  not  ipiiet  at  least  some  of  the 
outcry. 

In  19-5.5  and  19.56  bow  many  publishers 
paid  what  prices  above  contract  rate  for 
gray  market  newsprint  and  for  poor  quality 
foreign  newsprint':*  Why  did  they  pay  out 
the  extra  dollars?  Because  normal  suppliers 
yvere  not  producing  enough  for  the  demand. 

I  wonder  whether,  if  newsprint  prices 
bad  gone  higher  than  they  did  in  19.50  and 
19.51,  there  might  not  have  biH-n  more 
mill  capacity  for  19-55  and  19-56? 

Is  it  too  illogical  to  think  that  quite  pos¬ 
sibly  an  increase  or  increases  in  price  ol 
newsprint  in  19-57  may  help  guarantev- 
adequate  increased  priKliietion  capacity 
from  neyvsprint  mills  lour  or  five  or  seven 
years  from  now? 

Talbot  I’athick 

Editor  and  I’ublisher, 

Rock  Hill  (S.C.)  Herald 


AM.MUNHTON 

Dan  Lionel's  article  (jan.  12)  was  an 
excellent  piece  of  writing  and  it  really  gave 
me  some  wonderful  ammunition  in  selling 
a  paper  yve  represent  that  was  “long”  on 
(lassiKed  but  “short”  on  other  features.  In 
fact,  the  ex(«  rpts  from  this  article  will  b«' 
the  basis  for  a  presentation  in  the  not  too 
distant  future. 

Fhank  F.  Bai  l  Sr. 
Burke,  kui|x  rs  6:  Mahoney,  Ine. 

.New  York,  \.  V. 
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Are  your  writers  using  up  too  much  time  in  digging  up 
background  information  for  news  stories, 
articles  and  editorials? 

That’s  a  problem  The  New  York  Times  Index  can 
help  you  solve. 

Each  twice-a-month  issue  is  packed  with  over  20,000  news 
references— classified  alphabetically  according  to 
subjects,  persons  and  organizations.  There  are  thousands 
of  news  summaries  giving  a  day  by  day  history  of 
events  in  all  fields  of  activity-with  enough  details  in 
many  cases  to  eliminate  the  need  for  further  research. 

Of  course,  each  item  shows  when— and  on  what  page— the 
original  story  appeared  in  The  New  York  Times.  The  dates 
enable  you  to  use  the  Index  in  locating  items  in  your 
own  newspaper,  or  other  publications  that  keep  you  on  file. 

In  newspaper  libraries  all  over  the  country. 

The  New  York  Times  Index  is  speeding  up  research  and 
cutting  dow'n  waste  motion.  Yet  it’s  not  expensive !  For 
only  $45,  you  can  get  the  twice-a-month  edition  for 
a  full  year.  Better  still,  for  only  $25  more  ($70  in  all) 
you  can  have  your  subscription  include  the  1956 
Cumulative  Annual  Volume,  to  be  published  in  the  spring. 

In  saving  so  much  time  for  your  staff,  the  service  will 
pay  for  itself  quickly.  Why  not  send  your  order  in  today? 

THE  NEW  YORK  TIMES  INDEX 

229  West  J^Srd  Street,  New  York  S6,  New  York 
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International  Press  Institute 
Starts  Exchange  Program 

Ford  Foundation  Grant  Benefits  articles  and  to  take  over  s 

XT  1  Tk  •••  1  TVT  assi^ments  which  are  i 

U.  S.  and  British  J^ewspapermen  with  the  general  purpose 


A  grant  from  the  Ford  Foundation  will  enable  the 
International  Press  Institute  to  conduct 
journalists  program  between  the  United 
Kingdom  and  the  British  Commonwealth, 

The  program,  as  announced 
this  week  by  I  PI  Director  E.  J. 

B.  Rose  on  a  visit  to  the  U.  S., 
will  be  administered  here  by 
Paul  Block  Jr.,  co-publisher  of 
the  Toledo  (Ohio)  Blade  Mr. 

Block  is  vicechairman  of  the 
American  National  Committee 
for  IPI. 

N'o  Government  Connection 
The  Institute  exchange  will 
be  entirely  unrelated  to  the 
State  Department’s  journalist 
visitation  program. 

There  are  two  distinct  IPI 
programs:  one  between  the 
U.S.A.  and  the  Commonwealth, 
and  the  other  between  the 
U.S.A.  and  U.K. 

The  U.S.A.  -  Commonwealth 
program  is  fully  reciprocal  in 
that  an  American  newspaper¬ 
man  goes  to  a  Commonwealth 
country  for  three  months  and 
in  return  his  newspaper  is  re¬ 
quired  to  receive  a  Common¬ 
wealth  newspaperman  and  to 
pay  him  $5  per  diem  for  (50 
days.  Ten  such  fellowships  will 
be  available  in  1957,  five  each 
for  American  and  Common¬ 
wealth  journalists. 

Under  the  U.S.A.-U.K.  pro¬ 
gram,  the  American  goes  to  the 
U.K.  for  three  months  but  in 
return  the  American  newspaper 
is  asked  to  receive  a  British 
journalist  for  six  weeks  only 
and  is  not  required  to  pay  him 
part  of  his  per  diem.  Four  of 
these  fellowships  will  be  availa¬ 
ble  this  year  to  American  news¬ 
papermen.  The  exchange  period 
^11  be  three  months. 

Applications  Due  March  10 
Applications  must  be  made 
Mr.  Block  not  later  than 
March  10.  The  final  selections 
^11  be  made  by  the  IPI  Execu¬ 
tive  Board  before  May  31.  Un- 
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United  U.K.  or  in  France  or  Germany 
under  the  auspices  of  IPI  mem- 
her  editors  in  those  countries. 

It  is  hoped  that  papers  nom- 
candidates  for  IPI 
lowships  will  agree  return  to 
receive  for  six  weeks  a  British 

hington  journalist  selected  for  a  fellow-  Block  Jr. 

an  edi-  ship  offered  by  the  English- 

"osl  at  Speaking  Union  of  the  United  , 

•  ci  i  A  ^  Ml  L  •  'vill  be  spent  traveling  in  the 

V,  will  States.  Preference  will  be  given  ,  .  ' 

V  .  ,•  1  i.  r  host  country. 

tougion  to  candidates  from  new.spapers 

k  and  w’ho  gave  such  hospitality  to  Each  parent  paper  should  be 

s  under  E-SU  Fellows  in  195(5  or  who  pr^pured,  the  saine  year,  under 
foreign  are  prepared  to  offer  hospitalitv  same  conditions,  but  not 

ige  con-  in  1957  nece.ssarily  at  the  same  time  of 

Depart-  a)  Personal  Requirements:  the  year,  to  receive  in  exchange 
Candidates  should  be  between  staff  member  from  the  cor- 
»de  un-  and  50  vears  of  age,  with  a  responding  host  paper  in  the 

„  minimum  of  5  years’  journal-  Commonwealth  for  a  period  of 

ipproxi-  istic  experience.  ■  two  months. 

I  from  Outgoing  .American  Ex-  a)  Personal  requirements: 

niliarize  ehangees;  The  parent  newspa-  Candidates  should  be  between 

meriran  P®**  continue  the  exchangee’s  25  and  50  years  of  age,  with  a 

by  join-  salary  throughout  the  period  minimum  of  5  years’  journal- 
of  the  exchange.  IPI  and  the  istic  experience. 

J _  British  host  newspaper  will  pay  b)  Outgoing  Exchangees:  The 

the  .American  exchangee  a  per  parent  newspaper  to  continue 
y  apply  diem  allowance  of  S12  during  the  exchangee’s  salary  through- 
rs.  the  whole  .3  months’  period,  out  the  period  of  exchange, 

jw  each  (This  is  the  equivalent  of  at  .  _  •  t-.  u  o-i. 

least  $15  per  diem  in  the  United  ^  Incoming  Exchangees:  The 
States  )  paper  to  pay  the  visiting 

dom  '  .  newspaperman,  during  the  first 

Incoming  E-SU  Exchange-  months  of  his  stay,  one- 

cToo  ;ii  F-SU  will  pay  the  incoming  third  of  his  per  diem  allowance 

^  ®^changee  a  per  diem  of  $15  ^the  remaining  two-thirds  being 

,ns  with  a  day.  The  Ainerican  host  paper  p^jd  by  IPI,  who  will  pay  the 
ho  om  financial  liability.  fyj]  allowance  during  the  third 

d)  Transportation:  Return  month).  These  allowances  are: 
tt  mem-  fare,  tourist  class,  from  in  the  U.S.  and  Canada,  $15;  in 

other  Commonwealth  coun- 
t  Tiewspaper  will  be  paid  by  IPI.  tries  concerned,  $12  (Australia, 
le  aesK-  g)  Travel:  The  exchangee  will  Cevlon,  India,  New  Zealaml. 

oh  Planted  $200  by  IPI  for  Pakistan,  South  Africa), 

lief  ob-  travel  within  the  U.K.,  France  .. 

him  an  flermanv  durino-  the  third  Transportation.  Round 

of  the  ^  ^  trip  air  fare,  tourist,  class,  from 

icondSy  "’°"th  of  his  stay. 

familiar  U.S.A.-British  Commonwealth  newspaper  will  be  paid  by  IPI. 
hniques.  Each  newspaperman  selected  e)  Travel:  Exchangee  will 

ems  of  for  one  of  these  exchanges  will  be  granted  $300  by  IPI  for 

itry.  He  spend  the  first  two  months  with  travel  within  the  host  country 

ked  and  one  newspaper  in  the  host  during  the  third  month  of  his 

special  country.  The  remaining  month  stay. 


State  Dept.  Books 
30  More  Visitors 


L.  A,  Mirror-News  Adds 
Its  Third  Zoned  Section 


Judge  Hails 
Court  Pix 
After  2  Years 


Los  Angeles  “It’s  a  golden  opportunity  for  HP  _ 

Success  of  the  formula  which  the  merchant  who  wants  special 

coverage  in  any  given  area.”  ^  <■^1^ 

From  the  standpoint  of  clas-  H  \ 

^ _  ^ _  sified  ads,  CAM  R.  M.  Kozek, 

emphasized  last  week  with  said:  “It  is  impossible  to  deter-  4 

of  its  third  zoned  mine  exactly  how  much  linage  :  A 

we  gained  in  our  regular  section 

because  of  the  zones  but  they  ’4h^H 

have  been  of  tremendous  help — 
particularly  in  the  Help  Wanted. 

“In  the  first  zone  we  have 

500%,  the  other  HI 

250%  on  linage  per  week  on  Charles  Ridgway 

outside  sales.  The  zones  also  Heading  the  new  Sou 

have  helped  sell  automotive,  Section  is  Charles  Ric 

de.  rental  and  real  estate  accounts  With  him  are  Ted  Harp 

both  by  outside  salesmen  and  Friend  and  Jeri  Brown, 

phone  sales  crews.” 

Valley  Section  First 
The  MiiTor-News  picked  the 
San  Fernando  Valley  for 
first  special  section  last  Feb- 
ruary.  So  successful  was  that 

venture  that  the  paper  launched  i 

an  edition  for  southwestern  Los 
Angeles  County  two  months 


Nashville,  Tenn. 

Criminal  Court  Judge  Charles 
Gilbert  declared  this  week  that 
two  years  of  press  photography 
in  his  courtroom  has  expanded 
the  concept  of  a  public  trial 

He  also  said  that  courtroom 
photography  “has  proved  it¬ 
self.” 

Furthermore,  he  added, 
photographers  have  a  right  to 
be  in  courtrooms  as  long  as 
they  do  not  in  interfere  with 
orderly  procedure,  and  should 
assert  that  right  more  aggre." 
sively. 

Research  Paper 

On  the  second  anniversary  of 
his  order  which  permitted 
photographers  to  take  pictures 
of  trials  in  progress,  Judge 
Gilbert  released  for  publication 
a  26-page  research  paper  on 
freedom  of  the  press  with  par¬ 
ticular  emphasis  on  courtroom 
photography. 

He  said  that  basically  the 
public  through  the  press  is  en¬ 
titled  to  have  a  trial  made  as 
“public”  as  it  can  be  without 
disrupting  orderly  procedure. 

He  made  the  point  that  the 
public  as  well  as  the  defendants 
have  a  constitutional  right  to  be 
considered. 

HLs  research  study  revolved 
around  these  points: 

1.  Freedom  of  the  press  is 
not  limited  to  printed  words.  It 
includes  modern  photography 
with  the  techniques  that  render 
cameras  inconspicuous  and 
silent. 

2.  The  old  contention  by 
Canon  35  of  the  judicial  ethics 
that  photography  detracts  from 
the  court’s  dignity  is  “no  long¬ 
er  tenable.”  No  longer  are 
cumbersome  cameras,  masses 
of  e(|uipment,  and  flash  guns 
u.sed. 

3.  The  effect  of  the  judicial 
canon  is  discriminatory  against 
news  photographers  and  is 
therefore  a  denial  of  their  con¬ 
stitutional  right. 

“It  can  be  and  is  hereby 
stated  categorically,”  the  judge 
said,  “that  in  those  court- 
where  judges  .  .  .  have  per¬ 
mitted  photographs  to  be  taken 


the  Mirror-News  adopted  a  year 
ago  to  cover  the  huge,  sprawling 
Los  Angeles  metropolitan  area 
was  t  / 
the  start 

edition  on  a  daily  basis. 

The  Mirror  News,  which 
in  eight  years  has  developed  the 
biggest  afternoon  home- 
delivered  circulation  in  the 
West  is  striving  to  meet  the 
revolution  in  urban  living  — 
the  many  individual  commu¬ 
nities  of  a  metropolitan  area. 

“This  new  journalism,” 
dared  the  Mirror-News  editor 
and  publisher,  Virgil  Pinkley, 

“combines  the  best  of  a  big- 
city  newspaper  with  the  best  of 
local  flavor,  small-tow-n  daily. 

It  is  a  unique  effort  by  a  big 
newspaper  to  provide  up-to- 
the-minute  local  coverage  for 
5,401,274  persons  living  in  51 
cities  and  even  more  unincorpo¬ 
rated  areas  scattered  over  4,071  i^ter. 
square  miles. 

No  Pre-Printing  Section^ 

“Last  February  the  Mirror- 

News,  itself  the  only  metro  .  „  „  „ 

i  i.  j  to  the  a 
pohtan  newspaper  started  ^ 

successfully  since  World  War  „ 

TT  j  -j  j  i  -  run  of  ea 

II,  decided  to  pioneer  more  news  _ 

of  the  various  communities  in _ 

a  special,  daily  section.  regular 

“We  decided  against  pre-  That  i 
printing  any  such  section  and  g^^j^ 
stuffing  it  in  the  regular  daily  ...v,pn  fv, 
paper.  We  also  vetoed  the 
practice  of  replating  a  page  or 
two  in  one  edition. 

“With  our  five  editions  a  day  4Q  qqq  - 
we  can  freshen  the  news  of  any  ja'jlv  cii 
of  our  zones  almost  from  hour 
to  hour  throughout  the  day  and  ^ 

still  not  sacrifice  any  of  our  Each  of  the  three  sections 
regular  news  space.  covers  about  800,000  people 

“All  of  our  regular  news  living  in  about  150  square  miles, 

and  features  are  included  in  The  zones  contain  separate  cit- 

these  special  editions  but  the  ies  with  their  own  governments, 

reader  in  each  section  gets  courts,  police  and  fire  depart- 

the  cream  of  that  day’s  news  ments,  schools,  parks  and 

in  his  ‘home  town’  in  that  day’s  recreation  facilities,  sports, 

paper.  In  addition,  he  doesn’t  politics  and  special  interests, 
have  to  search  through  a  big  “We  think  one  of  the  main 
paper  to  find  out  what  hap-  reasons  for  the  acclaim  we 

pened  in  his  community.  All  the  have  received  in  these  zones,” 

vital  news  is  on  the  pages  said  Managing  Editor  J.  Ed- 

printed  specially  for  him.”  ward  Murray,  “is  the  mature 

Advertising-wise,  the  sections  handling  of  the  special  section 
have  more  than  justified  their  news. 

existence,  according  to  Marvin  “As  a  metropolitan  paper 
Reimer,  Mirror-News  adver-  with  no  ties  to  any  one  com- 

tising  manager.  He  said  that  munity,  and  beholden  to  no  editor  of  the  Hollywood  Citi-  photographer 

the  first  two  zones  carried  special  interests  there,  we  are  zen-News,  runs  the  Valley  obstrusive,  ii 

812,954  lines  of  display  copy  in  an  enviable  position  to  Section.  With  her  are  Canoy  not  in  the  sli 

last  year,  “which  we  couldn’t  investigate — and  report — stories  Crawford,  Neil  Clemans  and  tractlng,  dist 

have  handled  any  other  way.  which  too  often  are  ignored.”  Eddie  Jucevic.  ing  to  the  c( 


Charles  Neiswender 
In  the  Southwest  Section, 
Charles  Neiswender  is  the 
editor  aided  by  Kurt  Liepman, 
Elizabeth  Burtis  and  Ronnie 
Strobel. 
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Fresh  Ad  Money  Puts 
4th  TV  Net  to  Work 

Some  fresh  advertising  money  will  help  to  put  a  fourth 
nationwide  television  network  into  business  in  April. 

The  participants  envision  strong  promotional  support 
for  the  venture  in  newspaper  ads  and  in  other  media. 

At  the  same  time,  there  will  be  considerable  newspaper 
advertising  for  the  products  that  are  being  pushed  on  TV. 


The  network,  using  only 
films,  is  predicated  by  its  pro¬ 
moters  on  the  basic  theme  of 
newspapers — “all  business  is 
local.” 

First  Major  Sponsor 

Warner-Lambert  Pharmaceu¬ 
tical  Company,  a  growing 
giant  with  a  score  of  products 
in  its  portfolio,  turned  up  this 
week  as  the  first  major  adver¬ 
tiser  to  sign  a  contract  with  the 
NTA  Film  Network. 

The  exercise  of  all  options  by 
Warner-Lambert  during  the 
term  of  the  contract  would 
bring  their  total  time  and  pro¬ 
gram  costs  to  more  than 
$10,000,000. 

John  Bates,  vicepresident  of 
Lambert  &  Feasley,  the  W-L 
advertising  agency,  said  point¬ 
edly  that  “this  is  new  money 
...  an  additional  budget  that 
has  been  made  possible  by  the 
growth  of  the  company.” 

NTA  Film  Network  is  owned 
half  by  National  Telefilm  Asso¬ 
ciates  and  half  by  20th  Century- 
Fox.  The  network’s  program¬ 
ming  will  consist  of  feature 
films  from  the  20th  Century- 
Fox  library — 390  of  them 
having  been  acquired. 

WPIX  in  Network 

The  \eu'  York  News’  inde¬ 
pendent  station,  WPIX,  is  one 
of  the  128  outlets  which  are 
booked  for  one  hour  of  time 
weekly  for  the  Warner-Lam¬ 
bert  splurge  in  behalf  of 
Richard  Hudnut  beauty  aids, 
Listerine,  Bromo  Seltzer,  An- 
ahist.  Sportsman  line  of  men’s 
toiletries  and  the  Prophylactic 
toothbrush. 

Fred  M.  Thrower,  general 
manager  of  WPIX,  recalled  that 
he  and  a  few  other  independent 
station  owners  had  tried  to  get 
a  fourth  network  going  several 
years  ago  but  without  success. 
He  joined  with  F.  M.  Flynn, 
president  of  the  News,  in  com¬ 
plimenting  NTA’s  young 
(thirtyish)  organizer,  Ely  A. 
Landau,  in  taking  “the  right 
approach”  to  getting  a  rival  for 
CBS,  NBC  and  ABC  off  the 
ground. 

^  Agencyman  Bates  added: 
“Our  agency  has  watched  the 
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development  of  television  closely 
from  its  earliest  inconoscope 
days  through  the  age  of  the 
spectacular.  We  have  partici¬ 
pated  in  this  growth  and,  as  in 
the  case  of  other  agencies,  we 
have  become  alarmed  by  the 
medium’s  increasingly  difficult 
advertising  economics.” 

The  initial  $4,000,000  phase  of 
the  W-I>  contract  covers  39 
weeks,  starting  April  1,  with 
options  running  through  1959. 
Sponsorship  of  another  half- 
hour  segment  is  to  be  an¬ 
nounced  soon,  Mr.  T>andau  said. 

Flexibility  Interest 

What  appealed  particularly  to 
the  agency,  Mr.  Bates  said,  was 
the  flexibility  that  the  film  net¬ 
work  affords,  giving  the  advan¬ 
tages  of  spot  advertising  and 
network  operation  at  the  same 
time.  W-L  products  are  so  di¬ 
versified,  he  explained,  that 
commercials  running  with  the 
films  on  pre-cleared  time  can 
be  treated  specifically  to  meet 
local  marketing  conditions. 

Mr.  Thrower  observed  that 
stations  in  the  NTA  net  will 
receive  a  much  larger  cut  of 
the  revenue  than  do  the  affili¬ 
ates  of  other  networks.  In 
addition,  Mr.  Landau  remarked, 
the  network  will  participate  in 
a  promotion  budget. 

“Merchandising  of  the  net¬ 
work  and  its  programs  in  news¬ 
paper  ads  is  the  key  to  success,” 
Mr.  I>andau  said. 

Advertiser’s  .Appraisal 

P’rom  Robert  G.  Urban,  execu¬ 
tive  vicepresident  of  the  Lam- 
bert-Hudnut  Division  of  Warner- 
Lambert  Pharmaceutical  Co., 
came  this  appraisal  of  the  new 
venture: 

“While  such  yardsticks  as 
Audit  Bureau  of  Circulations 
figures  cannot  be  used  on  this 
potent  selling  force,  TV  is  not 
without  its  measurement  stand¬ 
ards.  In  terms  of  cost  per  thou¬ 
sand  homes,  cost  per  commercial 
minute,  and  the  other  accepted 
gauges  of  television  circulation, 
the  NTA  Film  Network  to  us 
represents  an  excellent  adver¬ 
tising  buy.” 

for  February  2,  1957 
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I  Reporter  Turns  Handicaps  | 

I  To  Advantage  for  Others  | 


m  Buffalo,  N.  Y. 

B  William  R.  O’Connor,  a 
I  copy  editor  and  special  writer 
I  for  the  Buffalo  Courier  Ex- 
M  press,  has  been  nominated  to 
B  receive  the  President’s  Tro- 
g  phy,  an  award  to  the  “handi- 
■  capped  person  of  the  year.” 


William  R.  O'Connor 


I  Mr.  O’Connor  and  the  Cour- 
=  ier-Express  were  notified  they 
B  would  receive  meritorious 
B  service  citations  from  Presi- 
J  dent  Eisenhower’s  Committee 
g  on  Employment  of  the  Physi- 
B  cally  Handicapped. 

B  Mr.  O’Connor,  36,  is  a  para- 
B  plegic  veteran  of  World  War 
M  11.  He  is  confined  to  a  wheel- 
g  chair.  During  1955  and  1956 
g  he  left  his  post  on  the  copy 
B  desk  briefly  to  interview 
B  physically  handicapped  work- 
p  ers  in  the  Buffalo  area. 


=  Newspaper  Praised 
g  Word  of  the  citations  was 
B  received  by  William  J.  Con- 
1  ners  III,  president  and  pub- 
g  Usher  of  the  newspaper  from 
g  Orin  Lehman,  chairman  of 
B  Governor  Averell  Harriman’s 
S  Committee  on  Employment  of 
g  the  Physically  Handicapped. 
B  Mr.  Lehman  said  the  Gov- 
E  ernor’s  Committee  recom- 
H  mended  the  citations  to 
p  “show  our  deep  appreciation 
B  to  your  newspaper  for  the 
B  fine  accomplishments  in  pub- 
g  licizing  the  program  for  the 
P  handicapped  in  Buffalo.” 

B  “We  know  of  no  newspaper 
B  that  devoted  so  much  space 
B  and  effort  in  bringing  to  the 
g  attention  of  the  public  the 


capabilities  of  disabled  per-  g 
sons.  Undoubtedly  the  series  B 
of  articles  has  materially  ad-  B 
vanced  the  employment  op-  g 
portunities  for  handicapped  g 
workers  in  your  community.”  g 

More  Meaningful  B 

The  idea  for  the  stories  g 
was  the  result  of  a  discussion  g 
between  Mr.  O’Connor  and  B 
Leonard  G.  Feldmann,  man-  g 
aging  editor  of  the  Courier-  g 
Express.  In  recent  years  B 
other  reporters  had  written  g 
features  during  Handicapped  g 
Week,  but  Mr.  Feldmann  felt  g 
Mr.  O’Connor  could  give  the  g 
story  more  meaningful  treat-  g 
ment.  g 

Mr.  O’Connor  was  para-  B 
lyzed  from  the  waist  down  M 
by  a  sniper’s  bullet  in  Nor-  B 
mandy  during  World  War  11.  g 
He  spent  three  years  in  hos-  g 
pitals  and  then  graduated  g 
from  the  University  of  To-  g 
ronto.  He  joined  the  staff  of  B 
the  Courier-Express  about  g 
two  years  ago.  Prior  to  that  B 
he  was  an  instructor  in  Fing-  g 
lish  at  the  University  of  Buf-  g 
falo  and  head  of  the  English  g 
Department  at  a  private  g 
school.  g 

His  main  interest  in  recent  I 
years  has  been  to  help  publi-  g 
cize  the  capabilities  of  hand-  g 
icapped  workers.  The  success  = 
of  his  stories  is  based  on  a  = 
simple  premise.  g 

“Because  I  have  something  g 
in  common  with  my  sub-  g 
jects,”  Mr.  O’Connor  says,  “I  H 
can  ask  them  questions  and  g 
discuss  things  that  an  aver-  g 
age  reporter  wouldn’t  dare  B 
consider.”  g 

Cupid’s  Helpmate  | 

Besides  pointing  out  that  g 
physically  handicapped  per-  g 
sons  are  fitted  to  do  certain  B 
jobs,  Mr.  O’Connor  also  g 
played  the  role  of  cupid  in  B 
his  stories.  B 

One  article  dealt  with  a  B 
26-year-old  girl  who  was  a  g 
fashion  illustrator  for  a  Buf-  g 
falo  store.  The  story  was  = 
reprinted  in  Performance,  the  g 
national  publication  of  the  g 
President’s  Committee.  An  g 
atomic  scientist  in  Oak  Ridge,  g 
Tenn.,  saw  the  story  and  g 
wrote  Mr.  O’Connor  for  de-  g 
tails.  The  man  later  came  to  g 
Buffalo  where  he  met  the  y 
girl,  who  has  only  one  leg.  g 
A  few  months  later  they  1 
were  marrie<l.  M 
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Fox  Offers  New  Plan 


To  Revive  Boston  Post 


Boston 


The  125-year-old  Boston  Post  was  kept  out  of  bank¬ 
ruptcy  Jan.  31  by  an  eleventh-hour  proposal  for  reorganiza¬ 
tion  made  in  behalf  of  Financier  John  Fox,  the  former 
publisher. 

.\fter  hearing  km^ers  for  interested  [)arties  give  their 
reaction  to  the  plan,  Federal  Judge  George  Sweeney  gave 
Mr.  Fox  two  weeks  to  put  up  $35, (KK)  with  the  court- 
appointed  trustees  as  evidence  of  good  faith. 

Attorney  Frank  Shapiro  ad-  ,  ^  ^ 

dressed  the  court  in  behalf  of  16  amounted  to  v  lj233,- 

Mr.  Fox  after  the  trustees  had  liabilities  were  $o,.i76, 

formally  petitioned  that  the 

Post  Publishing  Company  be  While  the  hearing  was  under 
declared  bankrupt  with  assets  way,  truckers  were  moving  the 
of  $1,037,353  and  liabilities  of  Post’s  battery  of  linecasting 
$5,595,595.  machines  from  the  plant.  Re- 

«onn  nAA  •  i  cently,  12  press  units  and  other 

$300,000  in  Bank  .  i  i.-i.iu  n  iuj 

equipment  which  the  Post  had 

Mr.  Fox  sought  a  30-day  stay,  acquired  from  the  New  York 
Mr.  Shapiro  said,  to  enable  him  to  install  in  a  proposed 

to  recover  $300,000  which  is  jjew  building  were  sold  at  auc- 
tied  up  in  a  New  York  bank  tjon  for  $309,000.  Stanley  Day, 
under  a  federal  tax  lien.  The  pog^  mechanical  superintendent, 
gov’ernment  had  agreed  with  the  gaid  the  purchase  was  made  for 
former  publisher’s  claim  that  Buenos  Aires  daily,  Clarht. 
the  lien  had  been  made  im¬ 
properly,  Mr.  Shapiro  told  the  Prelate^S  VietCS 
court,  and  a  release  was  due  in  _  , 

lu  days.  Loss  of  Paper 

Mr.  Fox  has  $1,262,000  addi-  Boston 

tional  which  he  is  ready  to  use,  -phe  loss  of  the  Boston  Post 
the  attorney  said.  It  is  also  j^as  had  the  effect  of  narrowing 
planned  to  issue  5%  debentures  ^he  responsibility  that  rests 
to  raise  sufficient  funds  to  pay  upon  the  remaining  papers, 
all  wages  due  and  15%  of  sev'-  .4rchbishop  Richard  J.  Cushing 
erance  claims.  Details  for  pay-  told  Boston  newspapermen  at 
ment  of  unsecured  creditors  the  Fourth  Annual  Mass  for  the 
have  not  been  worked  out,  Mr.  Press,  Jan.  27,  at  Our  Lady 
Shapiro  explained,  but  an  ar-  of  the  Railways  Chapel,  South 


looks  toward  accomplishment. 
The  worst  thing  that  can  hap¬ 
pen  to  our  press  is  that  it  can 
lose  its  responsibility  toward 
the  whole  community  and  it 
can  become  instead  the  expres¬ 
sion  of  certain  special  interests. 
When  this  happens  it  is  a  tra¬ 
gedy  and  a  betrayal. 

“Every  newspaper  without 
exception  has  a  public  trust, 
and  that  trust  can  only  be  ful¬ 
filled  through  the  publication  of 
the  news  of  the  day  without 
bias  or  partisan  pleading.  This 
is  a  problem  closer  to  all  of 
us  than  we  imagine,  for  every¬ 
one  has  in  his  own  temperament 
and  disposition,  inclinations 
which  suggest  one  interpretation 
of  the  news  rather  than  an¬ 
other.  Every  one  of  us  actually 
is  committed  in  a  thousand 
ways,  and  a  totally  objective 
view  of  the  w’orld  news  is  next 
to  impossible. 

“At  the  same  time,  however, 
a  responsible  press  selects  the 
news  in  honest  and  fearless 
fashion  without  paying  court  to 
popular  prejudice  or  special  in¬ 
terest  of  any  kind. 


Press  Helping 
To  Find  Clues 


InGirls’Deaths 


rangement  for  a  fraction  settle-  Station. 


ment  now  or  full  settlement 
over  a  10-year  period  is  con¬ 
templated. 

Ask  $50,000  Now 


“The  passing  of  the  Boston 
Post  from  the  local  scene  was, 
in  some  minds,  an  eventuality 
which  was  interpreted  as  mak- 


Attorney  Arthur  Wasserman,  the  work  of  the  other  pa 
speaking  for  the  unsecured  vors  in  Boston  fomewhat 
creditors,  said  they  would  be  the  prelate  said.  “Thus 

willing  to  go  along  if  Mr.  Fox  *t  was  argued  that  competition, 
provided  $50,000  cash  to  cover  aggressively  keen  for 

the  expense  of  keeping  the  Post  advertising  dollar  and  the 
building  open.  The  expense  has 

run  between  $8,000  and  $10,000  lessened  and  in  this  man- 


a  week  since  the  newspaper 
ceased  publishing  last  August 


Holy  Work 


“What  is  called  publicity  is 
not  in  any  sense  hostile  to  the 
religious  life  but  on  the  con¬ 
trary  even  the  life  of  the  soul 
can  have  its  proper  public  ex¬ 
pression,’’  he  pointed  out,  “In 
some  ways  the  work  of  the  press 
is  holy  work.  So  many  people 
fail  to  acknowledge  this,  be¬ 
cause  they  cannot  allow  that 
anything  so  public  could  be 
anything  but  profane. 

“Let  me  assure  you  that  there 
is  no  necessary  connection  be¬ 
tween  secrecy  and  sanctity. 
Some  of  the  holiest  events  of 
Christian  history  were  public 
events.  Calvary  itself  was  en¬ 
acted  on  a  hill  above  the  city  of 
Jerusalem  and  Christ  ascended 
into  Heaven  before  the  multi¬ 
tude.  Paul  preached  in  the  pub¬ 
lic  squares  of  Asia  Minor,  and 
the  martyrs  went  to  their  death 
amid  the  roars  of  the  crowded 
Coliseum.” 


ner  at  least  the  work  of  the  re¬ 
maining  papers  would  be  made 

.  .,  1  X  less  strenuous.  The  same  num- 

Arthur  Flamm,  counsel  for  ,  ,  ,  •  x  u  • 

„ _ _ oo5.i  ker  of  people  remain  to  be  in¬ 

formed  but  the  agencies  of  in¬ 
formation  have  been  lessened. 


400  crafts  union  workers,  said 
they  had  “no  faith”  in  Mr.  Fox 


The  guild’s  attorney,  Sidney  highlights  a  point  which 

Grant,  said  his  group  consid- 

vour  attention. 


ered  severance  a  fixed  obliga 
tion  but  they  would  accede  to 
the  Fox  plan  if  he  put  up 
$50,000  now. 


Greatest  Virtue 


Chicago 

The  day-by-day  developments 
in  the  Grimes  Sisters’  murders 
have  provided  Chicago  newspa¬ 
pers  with  a  sustained  and  sen¬ 
sational  crime  story  for  the 
past  week. 

Newsmen  have  been  working 
on  the  story  since  the  disap¬ 
pearance  of  the  two  teen-age 
girls  on  Dec.  28,  when  they  left 
home  to  attend  a  movie. 

The  Chicago  Daily  Sev$, 
deducting  from  questions  asked 
at  the  inquest,  reported  the 
toxicologist’s  findings  strongly 
suggested  the  sisters  may  have 
died  the  night  they  disappeared 
from  home. 

The  Chicago  Tribune  claimed 
a  beat  on  the  arrest  of  Bennie 
Bedwell,  a  Skid  Row  character, 
and  carried  the  first  report  that 
he  had  made  a  confession  to 
authorities.  The  Sunday  Trib¬ 
une  published  an  eight-page 
supplement,  containing  a  digest 
of  the  confession  which  was 
released  at  2:55  a.m.  Sunday. 

The  Sun-Times  had  teen-age 
models  pictured  wearing  cloth¬ 
ing  similar  to  that  worn  by  the 
sisters  W’hen  they  left  home. 
The  pictures  were  published  in 
all  papers  in  effort  to  find  wit¬ 
nesses  who  may  have  seen  the 
girls  alive. 

An  American  reporter 
tracked  down  a  companion 
named  in  Bedwell’s  confession 
which  was  found  to  be  full  of 
discrepancies. 

The  Tribune  on  Thursday 
published  color  pictures  of  girls 
garbed  in  clothing  like  that  of 
the  Grimes  sisters. 


Massey  Named 
Yakima  Editor 

Yakima,  Wash. 


The  Archbishop  said:  The 
press  is  “not  an  echo  chamber, 
noisy  and  hollow,”  rather  “a 
forum,  one  might  almost  say  a 
pulpit,  from  which  truth  enters 
the  community,  informs  the  pub¬ 
lic  and  inspires  the  citizen  to 
action.” 


“If  the  greatest  glory  of  the 
press  is  its  freedom,  I  would 


Chester  Steadman,  represent-  say  that  the  greatest  virtue  of 
ing  the  Grozier  Estate,  made  no  the  press  is  its  responsibility, 
comment  in  court.  “Responsibility  is,  in  the  last 

The  trustees’  petition  showed  analysis,  the  right  use  of  free- 
that  assets  of  the  company  last  dom;  liberty  of  action  that 


“Do  not  let  us  be  led  astray 
by  those  who  tell  us  that  the 
newspapers  print  only  what  the 
public  wants,  that  they  arc  as 
it  were  shells  catching  the 
echoes  of  the  ocean  public.  This 
is  a  degrading  and  dismal  view 
of  what  should  be  a  great  and 
enobling  work,”  he  concluded. 


Charles  F.  Massey,  54,  former 
managing  editor  of  the  Sw 
Francisco  News,  has  been 
named  executive  editor  of  the 
Yakima  Republic  and  morning 
Herald,  it  is  announced  by  Ted 
Robertson,  publisher. 

Mr.  Massey  succeeds  Charles 
F.  Carson,  who  recently  r^ 
signed  the  managing  editorship 
of  the  News,  a  post  he  had  held 
since  1945,  because  of  poof 
health. 

Preceding  service  with  the 
News  that  began  in  1926,  Mr. 
Massey  was  managing  editor  of 
the  old  San  Diego  (Calif-) 
Journal. 


EDITOR  ac  PUBLISHER  for  February  2,  1957 


12 


'g 

es 

hs 

CAGO 

lents 

rders 

rspa- 

sen- 

the 

•king 
isap- 
>-age 
'  left 


!e«i, 

isked 

the 

ingly 

have 

fared 

imed 
?nnie 
icter, 
that 
n  to 
rrib- 
page 
igest 
was 
iday. 
1-age 
:Ioth- 
y  the 
lome. 
ed  in 
wit- 
1  the 

•ter 
inion 
ssion 
ill  of 

■sday 
girls 
at  of 


Vast 
irmer 
Son 
been 
'  the 
ming 
Ted 

larles 
r  re- 
rship 
held 
poor 

the 
,  Mr. 
or  of 
alif.) 


International  Airport  Gets 
Fast  Legwork  From  Newsmen 

No  Idleness  At  Idlewild.  Whose  ““ 


the  Idlewild  ex-marsh  flats.  The 
MacArthurian  pronouncements 
to  the  press  had  to  be  orated  in 
a  hangar  in  order  to  accommo¬ 
date  the  newsmen. 

Other  notable  press  turnouts 
included  receptions  for  Capt. 
Kurt  Carlsen,  merchant  mariner 
hero,  and  Christine  Jorgensen, 
who  changed  sex  by  surgery. 


\ew  Press  Rooms  Will  Offer  Help 


By  Bay  Erwin 

Legmen  —  seven  -  league- 
boots-legmen — are  reporters  as¬ 
signed  to  cover  sprawling, 
teeming  International  Airport, 
Idlewild,  Queens,  New  York. 

These  wondrous  walkers 
scurry  up  and  down  a  2,000-foot 
(nearly  half  mile)  corridor 
erupting  with  hurrying  travelers 
and  luggage  trucks  and  lined, 
like  a  city-within-a-city,  with 
shops  and  restaurants  and 
ticket  offices  of  23  domestic  and 
nine  overseas  airlines. 

They  must  rendezvous  from 
time  to  time  with  outgoing  and 
incoming  passengers  from  or 
for  world-winging  planes  at  32 
gates  along  the  serpentine, 
jerry  -  built  ccrridor  bustling 
with  the  hurlyburly  of  global 
transport. 

Press  Pedestrians 

.4  pedometer  attached  to  one 
of  these  pedestrians  of  the 
press  would  click  off  high  mile¬ 
age  in  a  single  hard  and  hectic 
day. 

More  troublesome  even  than 
physical  hardships  of  negoti¬ 
ating  a  vast  and  confusing 
acreage  at  rapid  speed  is  the 
task  of  spotting  by  sight  news 
notables  to  interview  and/or 
photograph.  Invariably  air  trav¬ 
elers  are  preoccupied  and  hur¬ 
ried  and  must  be  recognized, 
caught  and  cajoled  into  news¬ 
worthy  conversation  on  the  run. 

With  completion  in  midsum- 
®er  of  a  new  International 
.Irrival  Building  and  adjacent 
■Mrline  Wing  Buildings  for  the 
airport’s  $90,000,000  Terminal 
City,  often  called  the  “Aerial 
Gateway  to  the  United  States,” 
the  press  expects  better  working 
conditions. 

Larger  press  quarters  will  be 
provided  in  both  the  news  room 
and  in  a  more  spacious  inter- 
dew  room.  Present  facilities 
consist  of  an  often  over¬ 
crowded  interview  room  and  a 
news  work  room  for  the  airport 

regulars”  upstairs  on  the 
npper  deck. 


Carmichael,  Associated  Press; 
Henry  Logeman,  United  Press; 
Joseph  Greenidge,  A  g  e  n  c  e 
France  Presse.  The  AP  covers 
from  8  a.  m.  to  1  a.  m.  Mr.  Del 
Vecchio  is  day  man,  Mr.  Robin¬ 
son  night  man  and  Mr.  Carmi¬ 
chael  is  the  relief. 

On  big  stories  breaking  at  the 
big  (450  flights  in  and  out  daily 
and  550  on  the  heavy  holiday 
traffic  days)  airport  scores  of 
reporters  and  photographers, 
newsreel  and  radio  -  television 
technicians  descend  on  Inter¬ 
national  to  form  an  army-like 
corps  of  correspondents  and  to 
tax  e.xisting  press  facilities  al¬ 
most  beyond  capacity. 

On  the  wall  of  the  upstairs 
press  office  is  a  bronze  plaque 
in  memory  of  I^ouis  Dolphin, 
Associated  Press,  who  served  at 
International  from  the  day  of 
its  opening  in  July,  1948,  by 
President  Truman  and  Gov. 
Dewey,  then  both  candidates 
for  the  White  House  until  his 
death  on  .4ug.  3,  1956.  (I  cov¬ 
ered  the  historic  and  precedent- 
shattering  meeting  of  the  two 
candidates  on  the  same  plat- 


Checking  in  at  International 
frequently  are  photographers 
Tom  Gallagher,  New  York 
Daily  News,  and  Bruce  Hop¬ 
kins,  New  York  Daily  .1/irror. 
Mr.  Gallagher,  one  of  the  News 
photographers  cited  in  the 
award  of  a  Pulitzer  Prize  for 
photography,  won  a  National 
Headliner  Club  award  for  his 
photo  of  the  crash  of  an  Italian 
airliner  in  the  bay  at  the  end 
of  one  of  the  airport’s  runways. 

Police  Cooperate 

“The  Port  of  New  York  .Au¬ 
thority  police  at  International, 
directed  by  Capt.  Richard  J. 
Brady,  give  the  press  fine  co¬ 
operation,”  said  Mr.  Gallagher. 
“That  cooperation  means  a  lot 
in  a  vast  layout  and  with  con¬ 
fusing  crowds  such  as  you  have 
to  deal  with  here  at  Interna¬ 
tional. 

“Arriving  or  departing  by 
plane  are  international  figures 
in  finance,  the  theater,  politics 
and  also  many  refugees  and 
children,  which  always  make 
good  pictures,”  he  added. 

The  AP’s  Del  Vecchio  and  the 
CP’s  Ijogeman  said  the  recep¬ 
tion  of  Gen.  MacArthur  upon 
his  return  from  the  Far  East 
brought  out  the  largest  press 
contingent  ever  to  assemble  on 


Idlewild  Never  Idle 

It’s  a  dull  day  indeed — idle¬ 
ness  at  Idlewild — when  some 
bright  feature  does  not  break. 
There  was,  for  instance,  the 
case  of  one  Senor  Martinez, 
non-English-speaking  Puerto  Ri¬ 
can  bound  for  San  Juan,  who 
by  some  mischance  boarded  a 
plane  bound  for  Europe.  Every 
time  the  stewardess  inquired 
“Martini?”  he  replied  “Si.  .Mar¬ 
tinez”  under  the  impression  she 
was  calling  the  passenger  roll. 
He  happily  lapped  up  Martinis 
and  thought  he  was  home  in 
San  Juan  when  the  plane 
stopped  at  Gander,  Newfound¬ 
land. 

Another  example:  A  Brazil¬ 
ian,  Wanderly  Camargo  da 
Cunha,  arrived  not  once  but 
twice  as  a  stowaway  in  the 
noses  of  planes  from  Rio.  Then 
there  was  the  arrival  of  the 
girl-kissing  “oldest  man  in  the 
world.” 

On  a  day  the  E  &  P  reporter 
spent  in  the  press  office,  an 
Italian  bridge  team,  champion.^ 
of  Europe,  arrived  by  LAI- 
Italian  Airlines  plane  to  chal¬ 
lenge  the  official  American 
team  for  the  world  champion¬ 
ship  title.  During  the  same 
hour,  a  shipment  of  Wisconsin 
dairy  cows,  gift  of  a  church 
{Contimied  on  /laye  64) 


‘Airport  Regulars’ 
Covering  International  o  n 
•jril-time  basis  are  Thomas  Del 
ecchio,  David  Robinson  and  A1 


Reporters  end  photographers  stage  mob  scene  around  passengers  of  plane  arriving  at  International  Airport. 

Idlewild,  New  York. 
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PHOTOGRAPHY 


Monaco  Pictures  Go 
To  Highest  Bidders 


By  James  L.  Collings 


azines.  We  don’t  want  to  be 
in  the  position  here  of  selling 
pictures,  so  Topix  is  handling 
this  matter. 

“Yes,  we  are  letting  out  the 
pictures  to  the  highest  bidders 
in  each  country.  I  might  add 
the  interest  is  especially  keen 
in  Australia,  for  some  reason. 
“As  for  facilities  for  camera- 
.  men,  it  was  a  matter  of  each 

Except  for  two  pictures  there  should  be  someone  you  providing  for  himself  in 

handed  out  free,  the  birth  on  know  when  you  are  dealing  with  respect  to  room,  board  and 
T  23  of  Princess  Caroline  a  mother  and  her  baby.  You  can  processing.  They'  stayed  in 

see  for  yourself  how  relaxed  hotels.  You  see,  no  one  was 
and  at  ease  Princess  Grace  is  invited  here,  but  we  feel  we  did 
in  the  pictures,  and  she  wouldn’t  bggt  for  them  when  they 
have  been  if  there  had  been  a 
mob  of  photographers  around.” 

These  two  pictures,  Mr.  Allan 
said,  were  handed  out  at  the 
gate  as  a  special  favor. 

“What  do  you  mean  by 
special  favor?” 

“I  mean,”  he  said,  “that  such  Roulette  i'll  ISursery 
pictures  are  ordinarily  given  out  London 

at  the  information  center  here  ^ 

but  because  some  newsmen  had 


Jan. 

Louise  Marguerite  in  Monaco 
was  a  closed  shop  to  the  press 
photographer. 

Curious  about  several  rumors 
heard  here,  this  department 
talked  by  phone  with  Rupert 
Allan,  publicist  for  Arthur 
P.  Jacobs  Co.,  public  relations 
agency  handling  the  palace 
account.  The  New  York  City 
office  of  the  company  put  the 
call  through  to  Monaco. 

Call  to  the  Palace 
Mr.  Allan  was  told  the 
rumors  amounted  to  this: 
Howell  Conant  (freelance  pet 


came. 

“By  the  way,  when  the  official 
portrait  is  taken,  it  will  be 
available  to  the  press.  This 
black-and-white  photo  will  be 
made  in  a  week  or  so.” 


deadlines  to  meet  we  saved  them 
15  minutes  by  doing  it  this  way. 


photographer  of  Princess  Grace  There  was  only  one  plane  going 


who  recorded  the  event)  would 
make  nothing  out  of  the  deal 
except  $1,000  a  week  plus 
expenses;  there  were  no  facili¬ 
ties  for  the  camermen  and  they 
weren’t  allowed  to  shoot 
pictures  of  the  firing  of  the 
cannon  or  even  the  gates;  the 
pictures  would  go  to  the  highest 
bidders;  Mr.  Conant  would  get 
so  much  from  Topix,  the  agency 
handling  his  pictures,  and  the 
balance  of  the  proceeds  would 
be  split  between  Topix  and 
charity  organizations  in  Monaco. 

What  could  he  tell  us  about 
all  this? 

“Well,”  said  the  ex-Look 
writer-editor  in  a  voice  that 
sounded  as  though  it  came  from 
the  next  room,  “Howell  con¬ 
tacted  three  magazines,  pre¬ 
birth,  and  I  understand  Look 
will  get  the  color  pictures  and 
Life  the  black-and-white  ones. 
Collier’s  was  also  approached. 
As  I  get  it,  he  gets  only 


out  that  Friday  and  they  had  to 
have  their  film  aboard.  Those 
who  didn’t  have  this  deadline 
got  their  pictures  two  or  three 
hours  later  at  the  center. 

Official  Portrait  Soon 
“The  special  coverage  by  Mr. 
Conant — that  is,  color  and 
sequences — will  be  for  the  mag- 


of  Monaco  with  its  own  version 
of  a  21-gun  salute — aimed  at 
her  proud  parents. 

The  DaiLy  Mirror  accused 
Prince  Rainier  and  Princess 
Grace  of  moving  “the  roulette 
wheel  into  the  nursery  .  .  . 
with  a  vengeance.” 

The  prince  is  dubbed  the 
“£.s.d.  Poppa,”  £.s.d.  being  the 
abbreviations  for  pounds,  shill¬ 
ings  and  pence. 


By-line  of  Experience 


Indianapolis,  Ind. 

The  new  aviation  writer 
for  the  Indianapolis  News 
writes  with  authority  that 
can  come  only  from  experi¬ 
ence,  and  a  willingness  to 
learn. 

Nancy  Langsenkamp,  25, 
has  had  a  pilot’s  license  since 
she  was  16  years  old. 

She  joined  the  News  last 
September,  took  a  desk  in  the 
city  room  and  handled  gen 


turned  the  controls  over  to  B 
her.  Her  story  took  readers  | 
of  the  News  across  central  M 
Indiana  at  500  miles  an  M 
hour,  told  them  how  she  felt  | 
when  the  fighter-trainer  went  B 
into  a  “barrell-roll”  high  § 
over  Indianapolis.  M 

Miss  Langsenkamp’s  father,  | 
an  Army  Air  Force  Major,  | 
lost  his  life  during  World  M 
War  II.  1 


a  nominal  salary  and  expenses,  M  assignments.  When  the 


and  the  money  from  the  mag¬ 
azine  sales  goes  to  charity.” 

Anything  Reasonable 
Mr.  Allan  said  that  all  inside 
pictures  were  taken  by  Mr. 
Conant  and  on  the  outside 
there  were  25-30  photographers 
who  not  only  shot  the  gates  but 
took  pictures  of  the  firing  of 
the  cannon,  too. 

“They  were  allowed  to  shoot 
anjiihing  reasonable  outside,” 
he  said.  The  Prince  thought  the 
press  should  cover  but  believed 
it  would  be  too  confusing  to 
have  the  photographers  inside 
the  palace.  I  don’t  consider 
this  an  unusual  arrangement. 
“After  all,  at  a  time  like  this 


aviation  writer’s  assignment 
B  was  handed  her,  she  reasoned 
B  that  her  years  of  single- 
M  engine  solo  flying  were  good 
B  background  but  couldn’t  help 
B  her  understanding  of  jets. 

B  The  answer  to  this  prob- 
I  lem  appeared  in  her  first 
m  story  as  aviation  writer, 
B  written  on  the  10th  anniver- 
g  sary  of  her  first  flight, 
g  Nancy  arranged  for  a  jet 
g  flight  in  one  of  the  Indiana 
m  Air  National  Guard’s  jet 
B  trainers.  Her  story  described 
g  the  experience,  with  emphasis 
g  on  the  sensation  she  received 
g  when  the  experienced  pilot 


“Hardfaced  American  bnsi. 
nessmen,”  the  Mirror  con. 
plained  on  its  front  page  for 
two  consecutive  days,  have  been 
called  in  by  the  royal  couple  to 
sell  Caroline’s  pictures  to  the 
highest  bidders  from  eight  coun¬ 
tries. 

“The  tender  appeal  of  a  nev. 
born  child  is  being  besmirched 
and  clouded  by  the  rapacious 
methods  of  big  business,”  cabled 
Reporter  Peter  Stephens  from 
Monte  Carlo. 

The  Mirror  said  bids  amount¬ 
ing  to  an  estimated  $100, OOn 
had  been  put  into  the  picture 
agent’s  “bulging”  brief  case, 
while  two  F rench  picture  maga¬ 
zines  are  in  “a  state  of  near¬ 
war”  over  the  promised  pic¬ 
tures. 

• 

News  Ink  Price 
Increased  Again 

News  ink  prices  are  being 
raised  by  J.  M.  Huber  Corpora¬ 
tion.  The  new  prices  are,  in 
some  cases,  20%  higher  than 
those  last  announced  April  1. 
The  average  increase  is  approx¬ 
imately  12%. 

The  across-the-board  increases 
per  pound,  which  had  been  cur¬ 
rent  in  the  ink  industry  during 
recent  years,  cannot  be  con¬ 
tinued,  the  company  stated,  due 
to  freight  increases  which  have 
brought  about  varying  costs  for 
raw  materials  at  different  plan; 
locations. 

Since  last  April,  oils  used  in 
the  manufacture  of  news  ink 
have  risen  over  20%  and  carbon 
black,  another  major  ingredient, 
has  advanced  5%.  Rail  freight 
has  gone  up  7%  and  wages  6*1 
• 

Investment  An^le 
In  Newsprint  Probe 

Washington 

The  extent  to  which  United 
States  investors  in  Canadian 
corporations  are  responsible  for 
newsprint  price  increases  will 
be  studied  by  the  Senate  Inter¬ 
state  Commerce  Committee. 

Senator  Charles  E.  Potter  of 
Michigan  said  this  is  one  of 
several  points  he  will  raise 
when  the  committee  convenes 
Feb.  26  under  the  chairmanship 
of  Senator  Warren  G.  Magnuson 
of  Washington. 

The  Michigan  Senator  esti¬ 
mated  that  one-half  the  owner¬ 
ship  of  Canadian  newsprint 
mills  is  in  U.S.  hands  and  he 
urged  that  “American  holders 
of  these  interests  be  brought 
before  our  committee.” 

Listed  by  Senator  Potter 
among  the  victims  of  the  “pr'W 
gouge”  were:  “The  small  busi¬ 
nessman  whose  livelihood 
geared  to  his  advertising.” 
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New  York  State  Bar 
Curbs  Case  Publicity 


The  New  York  State  Bar  As¬ 
sociation  has  adopted  a  new 
code  of  ethics  that  bars  lawyers 
from  making  prejudicial  public 
statements  about  cases  pending 
in  court. 

The  association  made  possible 
a  penalty  of  disbarment  for 
violation  of  the  canon’s  con¬ 
troversial  provisions. 

The  new  Canon  20  on  “Press 
Releases  and  Public  Statements 
by  Lawyers,”  adopted  after 
spirited  debate  Jan.  25,  reads: 

Canon  20 

“It  is  unprofessional  for  a 
lawyer  to  make,  or  to  sanction 
the  issuance  or  use  by  another 
of,  any  press  release,  statement 
or  other  disclosure  of  informa¬ 
tion,  whether  of  alleged  facts 
or  of  opinion,  for  release  to  the 
public  by  newspaper,  radio, 
television  or  other  means  of 
public  information,  relating  to 
any  pending  or  anticipated  civil 
action  or  proceeding  or  criminal 
prosecution,  the  purpose  or  ef¬ 
fect  of  which  may  be  to  pre¬ 
judice  or  interfere  with  a  fair 
trial  in  the  courts  or  with  due 
administration  of  justice.  The 
foregoing  shall  not  be  applica¬ 
ble  to  publications  of  state¬ 
ments  made  in  Court  or  to 
quotations  from  public  records 
of  the  Court  or  from  depositions 
or  filed  or  served  pleadings,  or 
affidavits  filed  or  submitted  to 
tbe  Court.  However,  this  canon 
shall  not  be  so  construed  as  to 


limit  the  right  of  an  attorney 
in  good  faith  to  divulge  infor¬ 
mation  for  publication  in  reply 
to  any  public  statement  which 
adversely  affects  the  interest  of 
his  client,  provided  that  the  in¬ 
formation  is  supported  by  facts 
and  does  no  more  than  con¬ 
tradict  or  mitigate  the  effect  of 
said  statement.” 

Cloyd  Laporte,  president  of 
the  New  York  State  Bar  As¬ 
sociation,  and  Paxton  Blair, 
former  Justice  of  the  New  York 
Supreme  Court  and  now  chair¬ 
man  of  the  Committee  on  Pro¬ 
fessional  Ethics,  made  the  fol¬ 
lowing  statement  concerning 
the  amendment: 

“Canon  20  declares  that  it  is 
unprofessional  for  lawyers  to 
give  out  public  statements  of  a 
prejudicial  character  regarding 
litigation  pending  in  the  courts. 
The  amendment  adopted  is 
intended,  in  defining  the  nature 
of  the  evils  to  be  curbed,  to 
clarify  the  canon  and  make  it 
easier  to  enforce. 

“In  the  past  representatives 
of  the  pi'ess  have  pointed  out 
that  some  lawyers  have  been 
the  source  of  published  state¬ 
ments  of  the  character  con¬ 
demned  by  the  canon.  The 
canon  applies  to  lawyers  only 
and  solely  to  statements  made 
by  them  which  are  intended  to 
be  or  which  may  be  prejudicial 
to  the  due  administration  of 
justice.  It  does  not  attempt  to 
say  to  any  agency  of  public  in¬ 


formation  what  it  should  or 
should  not  publish.  Its  purpose 
is  simply  to  restrain  some  mem¬ 
bers  of  the  Bar  from  inter¬ 
fering  by  statements  made  out¬ 
side  the  court  room  with  the 
fair  trial  which  it  is  sought  to 
be  provided  in  that  court  room.” 

Waldman’s  View 

Louis  Waldman,  former 
chairman  of  the  association’s 
Committee  of  Civil  Rights  and 
member  of  the  association’s 
Executive  Committee  which  ap¬ 
proved  the  new  canon,  made 
this  statement  to  E  &  P: 

“The  old  canon  in  vague 
terms  considered  it  to  be  unpro¬ 
fessional  for  lawyers  to  make 
public  statements  concerning 
issues  to  be  tried.  It  was  so 
vague  it  was  not  enforced  as 
it  was  a  practical  impossibility 
to  do  so.  It  was  adopted  so  long 
ago  it  did  not  take  into  con¬ 
sideration  mass  media  of  com¬ 
munication  today  which  can  in¬ 
stantaneously,  to  an  extent 
never  known  before,  reach 
homes,  offices,  clubs  and  church¬ 
es  of  urban  and  rural  popula¬ 
tions  alike  involving  any  dero¬ 
gatory  statements  concerning 
parties  to  a  criminal  or  civil 
litigation  that  would  affect  fair 
trial. 

“'The  amendments  to  this 
canon  therefore  set  up  tests  of 
publicity  forbidden  to  lawyers 
and  the  media  that  may  be  em¬ 
ployed. 

Two  Tests 

“Not  all  statements  are 
forbidden  for  lawyers  to  make. 
The  test  is  whether  a  statement 
is  made  with  the  purpose  of  in¬ 
terfering  with  fair  trial  in  the 
Courts  or  the  effect  of  which 


would  be  to  interfere  with  fair 
trial  in  the  Courts.  Both  tests 
involve  common  sense  and  good 
faith  in  their  application.  The 
amended  canon  also  excludes 
specifically  all  information  em¬ 
anating  in  the  Courts  during 
trials  or  other  proceedings.  It 
also  excludes  all  statements 
contained  in  papers  filed  with 
the  Court,  whether  they  be 
pleadings,  affidavits  or  deposi¬ 
tions  and  finally  in  clear  lan¬ 
guage  the  canon  allows  lawyers 
to  make  statements  in  defense 
of  a  client  to  correct  derogatory 
statements  made  by  opposing 
counsel.  The  rights  of  the  free 
press  are  not  infringed.” 

The  new  canon  had  been  stu¬ 
died  and  debated  for  two  years. 
It  was  an  amended  version  of 
one  offered  last  year,  to  which 
a  number  of  lawyers  objected. 

District  Attorneys  Object 

Kings  County  District  At- 
tomey  Edward  S.  Silver 
(Brooklyn),  speaking  for  400 
members  of  the  New  York 
State  District  Attorneys  As¬ 
sociation,  vigorously  attacked 
the  new  canon  as  “too  restric¬ 
tive  to  public  prosecutors.”  He 
said  it  would  “endanger  the 
proper  exercise  of  their  func¬ 
tions.” 

Mr.  Silver  said  an  unfortun¬ 
ate  situation  could  develop  when 
reporters  obtain  information 
and  get  no  comment  from  the 
district  attorney.  The  district 
attorney  must  be  able  to  use 
his  own  judgment  in  a  case 
where  a  person  may  be  reported 
as  under  investigation  when  it 
is  not  true,  Mr.  Silver  pointed 
out. 
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of  fhe  president’s  vicechairman  of  the  Board  of  Directors,  meets  every  day.  On 

\  >  .1  #  .1  ^  a  I  _ L  _ i«  M  mAA^inn  At  inA  ^061 


AN  EXECUTIVE  COMMITTEE  conducts  the  affairs  - 
office  at  Batten.  Barton.  Durstine  &  Osborn.  Inc.  t^hese  days  while 
Bernard  C.  (Ben)  Duffy  recuperates  from  a  cerebral  hemorrhage 
attack  suffered  last  Dec.  4  in  Minneapolis.  Mr.  Duffy  was  reported 
"off  the  critical  list"  and  "resting  comfortably— able  to  read  and  to 
watch  TV"  at  Harkness  Pavilion.  New  York,  this  week.  The  executive 
rommlttee.  consistinq  of  four  vicepresidents  and  Alex  F.  Osborn. 


“Moving  50%  more  goods  my  feeling  that  newspaj^ 
from  factory  to  consumer  means  should  go  after  and  be  equip^ 
mass  selling.  And  what  mass  to  handle  double  the  advertising 
media  other  than  newspapers  volume  they  carry  today. 

has  the  capacity  to  expand  its  Challenges  Ahead 

service  so  ePFectively  in  behalf 

of  manufacturers  and  retailers?  The  new  NAEA  presidem 
As  competition  gets  tougher,  enumerated  the  following  cMi- 
newspapers  should  get  ‘thicker.’  lenges,  in  his  opinion,  facing 
Instead  of  preparing  for  a  50%  newspapers  in  1957: 
increase  in  volume  by  1956,  it’s  i.  Newspapers  need  to  tool 

up  plant-wise  to  handle  «• 

Spanded  service  to  advertisers. 

2.  Newspapers  must  gear  up 
k  manpower-wise.  This  problem, 

I  he  said,  looms  greater  in  the 

S  ,  minds  of  advertising  directors 
■  because  if  newspaper  ad  volume 

K  is  to  double,  ad  staffs  must  be 

increased  at  least  50%  numeric- 
Ai  ally  and  100%  in  effectiveness. 

^  “It  is  almost  incredible  to 

believe  that  newspapers  have 
invested  so  many  million*  ® 
.  4  plant  expansion  without  simm- 

^  taneously  investing  collectively 

at  least  a  million  dollars  W* 


New  NAEA  President: 

Swanson  Sees  Brighter 
Days  Ahead  for  Dailies 


By  George  A.  Brandenburg 

Chicago 

There’s  only  one  way  that  newspapers  can  go--and 
that’s  up,  says  Gilbert  P.  Swanson,  newly-elected  president 
of  the  Newspaper  Advertising  Executives  Association  and 
advertising  director  of  the  Spokane  (Wash.)  Spokesman- 
Review  and  Chronicle. 

“Although  newspaper  linage  and  revenue  hit  an  all-time 
high  in  1956,”  he  told  E&P,  “10  years  from  now  we  wdl 
likely  be  looking  back  on  these  as  lean  years,  linagewise.” 

Gib  Swanson  is  no  dreamer,  “  ^  77 

but  he  is  confident  that  news-  w.  1  rise  froni  the  present  $lf 
papers  can  meet  the  challenge  billion  to  $15  billion, 
in  the  years  ahead  if  they  “tool  “If  newspapers  only  maintair 


Gilbari  P.  Swanson 


16 


JWT  Uses  Horizontal 


Media  Selection  System 


Under  process  of  gradual  de¬ 
velopment  over  the  past  several 
years,  the  “horizontal  group 
system”  of  media  selection  is  in 
full  effect  at  J.  Walter  Thomp¬ 
son  Co. 

Under  Arthur  Porter,  vice- 
president  and  media  director, 
JWT  accounts  are  divided 
among  associate  media  direc¬ 
tors,  replacing  the  method  of 
vertical  operation,  under  which 
the  media  department  was 
divided  according  to  media. 

In  JWT  headquarters,  the  ao 
accounts  are  divided  among  six 
associate  media  directors.  Under 
each  associate  are  two  key 
buyers  and  a  staff  of  assistant 
buyers.  One  buyer  handles  radio 
and  TV  time;  the  other,  print 
space.  Their  functions  fre¬ 
quently  overlap,  however,  and 
usually  both  are  equipped  to 
handle  the  different  types  of 
media. 

Account  Teams 

Each  associate  media  direc 
tor  is  a  member  of  the  account 
team  responsible  for  the  plan¬ 
ning  and  direction  of  the  ac¬ 
count.  Other  members  of  the 
account  team  are  the  account 
supervisor,  account  representa¬ 
tive  or  representatives,  the  copy 
group  head,  art  supervisor,  re¬ 
search  group  head,  associate  TV 
director,  and  merchandising  di¬ 
rector. 

In  brief,  the  media  depart 
ment  is  concerned  with  these 
basic  steps  in  media  planning: 

1.  Determination  of  the  spe¬ 


cific  value  of  a  medium  in  re¬ 
lation  to  the  job  being  done, 
based  on  thorough  knowledge  of 
marketing,  copy,  and  merchan¬ 
dising  strategy. 

2.  Determination  of  the  ideal 
use  of  a  medium  to  implement 
the  marketing  and  copy  strate¬ 
gy. 

.3.  Determination  of  the  most 
dynamic  and  efficient  total  com¬ 
bination  of  media  for  the  prod 
uct  involved,  attempting  to  put 
together  a  combination  that  will 
result  in  desired  distribution  of 
advertising  weight  in  all  seg¬ 
ments  of  the  product’s  market. 

“Advantages  of  the  horizontal 
group  system”,  Mr.  Porter 
pointed  out,  “are  that  the  as¬ 
sociate  media  directors  and  key 
buyers  become  far  better 
acquainted  with  the  sales,  mar 
keting,  distribution  and  copy 
objectives  of  the  different  clients 
than  was  formerly  possible.  It 
permits  a  depth  of  media  plan 
ning. 

“.Another  advantage  is  that 
media  representatives  get  to 
know  who  specifically  in  the 
media  department  should  be 
seen  in  relation  to  an  individual 
account.  Thus  little  time  is 
wasted. 

“Frequently  the  associate 
media  directors  and  key  buyers 
arrange  group  meetings  for 
special  presentations  drawn  up 
by  a  medium  or  a  media  group. 
Not  long  ago,  for  instance,  we 
had  such  a  group  meeting  to 
permit  O’Mara  and  Ormsbee, 


newspaper  repi-esentatives,  to 
tell  the  story  of  ROP  color  ad¬ 
vertising.  The  Bureau  of  Ad¬ 
vertising,  AN  PA,  has  also  made 
presentations  to  a  group  meet¬ 
ing.” 

Check  .All  Media  Material 

Media  analysis  and  evaluation 
is  developed  by  the  research  di¬ 
vision  supervised  by  Jack 
Green,  with  Carroll  Hudders  as 
administrator.  Researchers  are 
divided  into  two  groups.  One 
group  is  concerned  with  all 
broadcasting  analysis;  the  other 
with  print,  outdoor,  transporta¬ 
tion,  direct  mail  and  special 
media  research  projects. 

The  division  evaluates  all 
media  research  material  that 
comes  to  the  agency. 

JWT’s  Consumer  Purchase 


Panel  of  6,000  families  is  used 
to  analyze  household  purchases 
to  determine  sales  trend.s.  It  is 
also  being  used  for  comprehen¬ 
sive  media  research. 

“We  can  appraise  a  raediuE 
not  just  in  general  terms,  bo: 
in  highly  specific  terms  of  its 
efficiency  in  reaching  the  ideal 
prospects  for  an  individua 
product  or  product  category,' 
Mr.  Porter  said.  In  the  JVi 
media  library  is  assembled  all 
information  of  special  interes: 
to  the  media  groups.  .Any  spt 
cial  media  research  should  be 
sent  to  the  librarian.  Mis- 
Jeanne  Mackenthun,  as  well  a: 
to  associate  media  directors  anc 
key  buyers,  Mr.  Porter  said. 

Mr.  Porter  came  to  JWT  late 
in  1954,  after  10  years  wit; 
l>eo  Burnett,  Inc.,  Chicago.  Pre¬ 
viously  be  had  spent  10  year; 
with  George  Gallup  in  the 
.American  Institute  of  Public 
Opinion. 


Kiidiier  .\ppuiiits 
2  Vicepres*idents 

Frank  C.  Armstrong  Jr.,  and 
Stephen  H.  Richards  have  been 
appointed  vice  presidents  of 
Kudner  Agency,  Inc.,  it  was  an¬ 
nounced  by  J.H.S.  Ellis,  presi 
dent. 


«eWT  S  KEY  MEDIA  BUYERS:  (seated  I.  to  r.)  Miss  layne  Shannon;  Miss  Ruth  Jones,  broadcastin9  and 
stations  relations  supervisor;  and  Miss  Nancy  Smith.  (  Standing — ^first  row)  John  J.  Sisit,  Jr.;  Robert  D.  Lilien; 
Arthur  E.  Karlan;  and  Clifford  R.  Wilmot,  Jr.  (back  row)  Thomas  J.  Slynn;  Philip  T.  Birch;  Allan  S.  Sacks; 

Joe  Barker;  and  Richard  Vincent. 


Mr.  Richards  has  been  ap 
pointed  account  manager  foe 
the  Buick  Motor  Division. 

Mr.  Armstrong  is  the  agen 
cy’s  director  of  public  relations. 

Prior  to  joining  the  public 
relations  staff  of  Kudner  .AgW- 
cy  in  1940  Mr.  Richards  wa.' 
United  Press  Detroit  manager- 
Mr.  Armstrong  has  been  » 
member  of  the  agency’s  puWte 
relations  staff  since  19-31. 


JWT'S  ASSOCIATE  MEDIA  DIRECTORS  who  meet  with  accouB* 
teams  in  new  horizontal  operation  of  media  department,  (I.  lo  t, 
seated)  Gerald  A.  Vernon,  Anne  Wright,  and  Richard  P.  Jons 
(standing)  Jack  A.  Green,  Alvin  W.  Dreyer,  and  James  0.  Luce. 


EDITOR  ac  PUBLISHER  for  February  2.  1957 


18 


Some  folks  get  a 
BIGOER  HALF 
tlian  other  folks 


an  area 


an  area 


The  market  research 
department  of  The  Plain 
Dealer  offers  many  studies  on 
the  sale  of  most  important 
commodities  in  Greater 
Cleveland.  Write  for  our  list  of 
publications.  They’re  yours 
for  the  asking. 


7/7  Cleveland  1,2  the  people  buy  3! 4  of  the  goods. 
You  concentrate  on  this  Better  Economic  Half  in... 


The  Cleveland  PLAIN  DEALER 
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Jones  Sees  Reader 
Loyalty  Still  Tops 


Newspapers — despite  the  pop¬ 
ularity  of  television  and  the  re¬ 
birth  of  radio  are  at  a  record 
peak  of  public  appreciation  and 
loyalty,  according  to  Ernest  A. 
Jones,  president,  MacManus, 
John  &  Adams,  Inc. 

Mr.  Jones  spoke  to  members 
of  the  Michigan  Press  Associ¬ 
ation,  opening  their  89th  annual 
convention  at  Michigan  State 
University,  East  Lansing,  Mich. 

Quoting  motivational  studies 
of  newspaper  reading,  Mr.  Jones 
said  that  the  printed  word  ap¬ 
pears  to  _have  a  special  author¬ 


ity  lacking  in  other  forms  of 
communication. 

“The  fact  that  a  newspaper 
is  printed  enhances  all  its  so¬ 
cial  and  moral  functions  for  its 
audience,  the  researchers  find,” 
Mr.  Jones  reported.  “This  ac¬ 
counts  for  the  widespread  reli¬ 
ance  people  place  upon  it. 

“This  authority,  the  research¬ 
ers  say,  is  by  no  means  confined 
to  news  or  editorial  columns. 
It  spreads  to  all  areas  of  the 
paper,  the  feature  page,  the 
sports  and  society  pages  and  to 
the  advertisements.” 


@2®®  MaiL5La®S3i 


new  cars^ 

$50  MILLIONS  for  new  homes 

\  \ 

$20  MILLIONS  for  new  roads 


'SOUtCCS:  Stot#  o1  Now 
York  0.  r.  W  ;  luffolo 
Chombor  of  ComMorco; 
toffolo  Avto«*iobito  Oool- 
•r$'  AMOCiotieo;  Nowsoo 
por  totos  ofld  Doto 


A  vest  new  rood  building  program,  much  of  which  is 
olreody  completed,  is  adding  greatly  to  the  economic 
importance  of  Western  New  York  (New  York  Stote'? 
second  lorgest  morket).  This  area  hos  been  for  years 
one  of  the  best  possenger  cor  markets  in  the  United 
Stotes.  The  new  rood  building  program  opens  the  way 
to  new  suburbon  developments. ..mokes  it  easier  for 
more  customers  to  reach  Buffalo  buying  centers.  In  the 
Buffalo  suburbs  the  two  cor  family  is  rapidly  becoming 
the  rule  -  not  the  exception.  Thot  is  one  reason  why 
the  BUFFALO  EVENING  NEWS  continues  to  leod  all 
evening  newspapers  in  autamative  lineage,  as  it  has 
led  almost  constantly  for  a  quarter  of  a  century. 

SELL  THE  NEWS  READERS  AND  YOU  SELL  THE  GREAT 
AND  STEADILY  GROWING  BUFFALO  MARKET.  NOW 
OVER  1,600,000  PEOPLE.* 


Buffalo  Evening  News 

KELLY-SmITH  CO.  —  Notional  Representatives 


WESTERN  NEW  YORK  S  GREAT  NEWSPAPER 


Television  and  radio,  Mr.  be  a  vicepresident  of  the  ne» 
Jones  believes,  should  be  given  firm  and  William  R.  Baker,  Jr 
credit  for  stimulating  and  ex-  chairman  of  the  board  of  Ben" 
panding  the  newspaper  business  ton  &  Bowles  will  be  chairinar 
through  whetting  the  appetites  of  the  new  company, 
of  viewers  and  listeners  for  de-  Patrick  O’Rourke  will  not  join 
tailed  information.  “Every  avail-  the  new  organization  and  is  ei- 
able  measurement  shows  that  pected  to  announce  his  futnn 
appreciation  of  and  loyalty  to  plans  shortly, 
the  daily  newspapers  are  at  “Separation  of  the  adverti.- 
record  highs,”  he  told  the  ing  and  public  relations  func- 
publishers.  tion  will  also  allow  public 

Mr.  Jones  continued:  “To  my  relations  representation  of  cli- 
mind — and  I  believe  the  feeling  who  are  not  advertisin: 

is  shared  by  many  in  the  ad-  clients,”  Mr.  Lusk  explains, 
vertising  business  —  television,  “However,  no  ^  accounts  con- 
radio  and  the  newspapers  com-  petitive  to  the  interests  of  Ben- 
plement  each  other.  As  one  ad-  &  Bowles  advertising  clients 
vances  all  advance.  I  see  no  accepted  by  General  Pub- 

quarrel  between  them  because  Relations,  Inc.” 

the  capacity  of  the  public  for  ^g^ficy  Reports  ’56 

entertainment  and  information  •'  ,  '  _  .  . 

apparently  is  limitless  and  Profit  of  ol44^000 
bounded  only  by  the  hours  re-  Chicago 

(|uired  for  sleep.”  Net  profit  of  Needham,  Loui- 

.Mr.  Jones  estimated  that  by  &  Brorby,  Inc.  for  each  dolUi 
1970  the  population  of  the  U.S.  of  advertising  expenditun 
will  exceed  two  hundred  million  handled  in  19o6  averaged  slight- 
and  present  day  college  enroll-  ly  less  than  half  a  cent,  ac 
ment  will  have  tripled.  cording  to  the  agency’s  annua. 

“We  are  on  the  threshold  of  financial  report, 
the  Gol.len  Era  of  Communi-  Total  billing  for  the  year  to 
cation,”  he  said.  “Never  before  $dJ,281,0()0— a  new  ail  time  higt 
will  there  have  been  such  a  Net  profit  amoun^ 

large  and  intellectually  imiuisi-  $144,000  compared  vntr. 

tive  audience.  And  never  before  $8.1,000  for  19oo. 
will  the  rewards  for  serving  it  These  results  of  the  years 
have  been  so  great.”  operation  were  reported  to  tbs 


tive  audience.  And  never  before  '‘^x.OOl  for  19oo. 

will  the  rewards  for  serving  it  These  results  of  the  years 

have  been  so  great.”  operation  were  reported  to  ths 

agency’s  275  Chicago  employe; 

Benton  &  Bonles  form*  '"““"f.i",!!: 


Building  auditorium 

PR  Snhsidiary  Corp.  Maurice  H.  Needham,  presi 

T*  -  r,  ,  ^  dent,  pointed  out  that  despite 

Formation  of  General  Pub  ic  tj,e  relatively  low  percentage  of 
Relations,  Inc,  as  the  public  per  dollar  of  advertising 

relations  subsidiary  of  Benton  j^^^^led  the  net  profit  figure 
&  Bowles,  Inc.  and  the  con-  pj-g  substantially 

cuiTent  merger  of  that  subsidi-  ^^an  in  195.5. 

ary  with  a  major  public  rela¬ 
tions  counseling  firm  were  an-  Rutnrill  &  Co,  Buys 
nounced  this  week  by  Robert  R„ffnln  Ad  Aeenc\ 

E.  Lusk,  president,  Benton  &  "  ^ 

Bowles,  New  York.  Buffalo,  NJ 

Effective  Feb.  1,  the  new  firm,  ,  ^ 

a  wholly -owned  Benton  &  Rochestei 

Bowles’  subsidiary,  pooled  the  pranged 

resources  of  Benton  &  Bowles’  Purchase  of  • 

New  York  and  Los  Angeles  pub-  ^  Strachan  Inc.  a 

lie  relations  staffs  with  those  .  .  , 

of  Burns  W.  Lee-Patrick  ^he  acquisi  ion  me. eases  the 

O’Rourke,  Inc.  which  has  served  jJ. 

regional  and  national  accounts  -j!,,  nnn"’**"?  ^ROOOOOI' 

“5  ;:r 

iir  j  T*  ***  .  company  among  the  60  larges. 

Ward  B.  Stevenson,  vicepresi-  advertising  agencies  in  the 
dent  and  public  relations  direc-  country.  Baldwin,  Bowers  i 
tor  of  Benton  &  Bowles,  has  strachan  will  retain  its  cor 
been  named  president  of  the  p^j.^te  entity  and  its  company 
new  corporation  and  will  have  ^^me  but  will  become  a  division 
his  headquarters  adjacent  to  „f  the  Rumrill  company. 

L  the  advertising  offices  of  Ben-  ^ 

ton  &  Bowles  in  New  York. 

Burns  W.  Lee  will  be  executive  Gullible  On  Trip 
vicepresident  of  General  Public  Frederic  R.  Gamble,  pm^i 
Relations,  Inc.,  with  offices  in  dent,  American  Association  of 
Los  Angeles.  Robert  L.  Jordan,  Advertising  Agencies,  will  spe^ 
manager  of  Benton  &  Bowles’  practically  all  February  Tis'f 
public  relations  department  will  ing  4  A  western  councils. 
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for  1956  was  substantially 
higher  than  in  1955. 

Rumrill  &  Co.  Buys 
Bit  ffalo  Ad  Agency 

Buffalo,  N.Y 
Charles  L.  Rumrill  &  Co. 
Inc.,  Rochester  advertising 
agency,  has  arranged  for  thf 


The  acquisition  increases  tne 
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Representel'ty  Sawyer  Ferguson  Walker 


RETAIL  SURVEY 


Furniture  Firm  Offers 
Dealers  2-Color  Ads 


Followinjr  its  recent  merger 
with  Buffelen  Furnitui’e  Com¬ 
pany,  Lynch  Manufacturing 
Company  has  announced  a  wide¬ 
spread  promotion  program  to 
merchandise  the  two  lines. 

Under  the  management  of 
.lack  O.  Lynch,  president  of 
both  companies,  Buffelen  is  pre- 
j)aring  a  series  of  large-space, 
two  color  newspaper  ads  for 
dealer  use.  Black  and  white  ad¬ 
vertising  mats  also  will  be 
available  to  Buffelen  and  Lynch 
dealers  in  Washington,  Oregon, 
Idaho,  ^lontana,  Hawaii  and 
Ala.'ka. 

‘  The  retailer  must  stretch  his 
money  if  he  is  going  to  keep 
prices  in  line,”  Mr.  Lynch  said. 
“h"or  that  reason,  we  are  pre- 
l)aring  ads  with  the  emphasis 
on  dominance  and  color  to  help 
our  retailers  get  the  most  out 
of  their  newspaper  advertising 
expenditures.” 

“Color  advertising  pays  for 
itself  in  the  way  it  attracts 
readers  and  creates  a  real  feel¬ 


ing  fer  stylish  furniture.  In 
some  cities,  this  second  color 
can  be  added  by  retail  dealers 
for  as  little  as  $25.” 

The  Lynch  and  Buffelen  ad 
vertising  and  public  relations 
I)rograms  are  being  directed  by 
the  Seattle  office  of  Bozell  & 
.Jacobs,  with  11  other  offices 
throughout  the  country  cooper¬ 
ating  when  necessary. 

In  addition  to  the  color  news¬ 
paper  ads,  Bozell  &  .Jacobs  wil| 
prepare  for  dealer  use  radio 
transcriptions  and  spot  an¬ 
nouncements,  television  spot  an¬ 
nouncements,  point  of  sale 
dealer  and  salesman  aids. 

(rorhuni  Dealer  Letter 
Praises  Co-op  Program 

Exclusive  advertising  of  Gor¬ 
ham  dealer  flatware  in  new's- 
papers  increases  retail  sales, 
according  to  a  letter  sent  to 
dealers  by  the  Gorham  Co., 
Providence,  R.  I. 

The  letter  notes  that  on  Feb. 
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1/4  MILLION  PEOPLE 
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1,  iy55,  Gorham  first  offered  Lauderdale  Ad 
dealers  a  year-round  co-op  ad  r»  i  ,  .  i-v  .1. 
program  for  sterling  flatware,  I***dgiet  111  iiailies 
at  the  same  time  increasing  its  Approximately  75  cents  of 
national  budget  to  broaden  every  $1  expended  by  the  City 
coverage  of  the  market.  In  1956  of  Ft.  Lauderdale,  on  resort  ad 
Gorham  again  stepped  up  its  vertising  goes  to  newspapers, 
national  ad  budget  and  the  In  reporting  a  new  record- 

co-op  program  was  expanded  to  receipt  of  1,730  mail  inquiries 
include  radio-TV.  within  a  five-day  period  (Jan. 

“A  review  of  these  pro  14-18) — Forrest  B.  Crane,  ad 
grams,”  the  letter  said,  “con-  vertising  director,  said  Ft.  Lau 
firms  our  judgment  that  care-  derdale  follows  the  three-quarter 
fully  planned  consistent  adver-  standard  because  “newspaper 
tising  will  increase  .sterling  advertising  enables  us  to  reach 
flatware  sales.  An  analysis  of  the  prospects  in  our  key  market 
the  cooperative  program  also  areas  most  directly  and  effec- 
shows  that:  tively.” 

“1)  There  is  abundant  evi-  Insertions  in  12  newspapers 

dence  that  exclusive  advertis-  produced  1,455  of  the  total  in- 
ing  of  Gorham  sterling  flatware  quiries  received  during  the 
in  newspapers  increases  retail  period  reported, 
sales.  There  is  a  lack  of  con-  Ft.  Lauderdale  runs  regular 
elusive  evidence  whether  radio  fall-winter  and  spring-summer 
or  television  advertising  will  do  space  schedules  in  the  travel 
so;  2)  In  1955  and  1956  re-  sections  of  newspapers  in  Chi- 
tailers  gave  Gorham  sterling  cago,  Detroit,  Cleveland,  Co 
flatware  more  advertising  lin-  lumbus,  Cincinnati,  Indiana- 
age  than  any  other  brand;  polis.  New  York,  Buffalo,  Bos 
3)  Retail  advertising  linage  on  ton,  Philadelphia,  Newark,  Min 
Gorham  sterling  flatware  was  neapolis,  Pittsburgh,  St.  Louis 
65 '  J  greater  in  the  first  10  and  Wilmington, 
months  of  1956  than  in  the  Irregular  insertions  are  sched 
same  peiiod  in  1954  when  no  uled  in  Hartford,  Milwaukee, 
cooperative  plan  was  available.”  Kansas  City,  Des  Moines,  Dal 
The  letter  went  on  to  state  las,  Houston,  Toronto  and  Mon 
that  Gorham  will  continue  its  treal. 

CO  op  plan  for  new.spaper  adver-  Ft.  Lauderdale’s  current  space 
tising  until  June  30,  but  has  budget  is  $3.5, oOO. 
discontinued  its  co  oj)  radio-TV  • 


program.  ^  ,  Small  Ad»  Aiel  I 

Pointing  out  that  Gorham  »  .  ^ 

will  use  full  page  ads  in  17  Investment  Firm 
national  magazines  this  sprmg,  Minneapolis 

the  letter  cautioned  that  “The  A  series  of  small  newspaper 
support  which  the  cooperative  ads  an  inch-and-a-half  deep,  led 
advertising  program  receives  off  by  a  2-column  by  three-incti 
will  influence  the  decision  ad,  recently  brought  results  here 
whether  to  continue  the  pro-  for  the  investment  firm  of 
gram  after  June  30,  1957.”  Piper,  Jaffray  &  Hopwood. 

•  The  21-line  ads  ran  twice  a 

1  w  I  I  week  on  a  morning  and  evening 

.Amer.  V)  eekly  INames  combination  in  the  Minneapolit 
Markotin"  Director  (Minn.)  Star  and  Tribune  dur- 

The  Awerican  Weekly  an-  ing  November  and  December  to 
nounced  this  week  the  appoint-  announce  a  new  24-hour  t  le 

_ .  -  tt  Oi.  phone  answering  service  by  tne 

ment  of  Herman  M.  Sturm  as  r  .  ^  ^ 

_  t  ^  -  ,  investment  firm.  Current,  free 

director  of  the  magazine  s  mar-  .  ,  1  •  r  i- 

,  •  ,  •  1  •!.  .11  stock  market  information  wa.' 

keting  division  and  said  ,t  will  ^ 

step  up  Its  studies  of  .super  merely  dialing  the  number  listed 
market  trends  and  character, s-  g 

tics,  as  well  as  other  marketing  g  , 

seiw,ce.s  for  advertisers.  pj  ^  ^ 

Mr.  Sturm  previously  headed  receiving  28,606  calls- 

up  his  own  economic  and  mar-  g.^^  ^  The 

keting  i^search  firm  m  Wash-  largest  day  while  the  series  ran 
ington,  D.C.,  and  has  held  staff  1  142  calls 

fr'  positions  with  answered, 

the  U.S.  Bureau  of  I^abor  Sta-  , 

ti.stics  and  other  government  1  1  r  • 

agencies.  Miami  Herald  Linage 

At  the  same  time,  American  Total  advertising  linage  la 
Weekly  announced  that  William  1956  for  the  Miami  (Fla.)  R*’’" 
S.  Peck  and  John  F.  Harrigan,  old  reached  54,210,531  lines  to 
both  formerly  of  Collier' st  mag-  move  it  from  fifth  to  fourth 
azine,  have  joined  its  Chicago  position  among  the  first  W 
and  Detroit  sales  staffs  respec-  newspapers  reported  last  week 
tively.  (E&P,  Jan.  19,  page  16). 
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.Aiiier.  Weekly  Names 
Marketing  Direelor 

The  American  Weekly  an¬ 
nounced  this  w’eek  the  appoint¬ 
ment  of  Herman  M.  Sturm  as 
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boon  to  oculists? 

Consider  the  classifieds. 

You’d  imagine  their  crowded,  minute  type  would  be  a  comfort  only  to 
occulists.  Copy  is  telegraphic,  spelling  abbreviated.  Competitive  pi'oducts 
are  deliberately  grouped  together. 

But  advertisers  love  them — even  though,  by  standard  advertising  yard¬ 
sticks,  there’s  practically  nothing  “right”  about  the  classified  ads. 

About  all  you  can  say  for  them  is  that  they  work.  They  work  becau.se 
people  seek  them  out . . .  pore  over  them  . .  .  buy  from  them. 

With  classified  ads  doing  so  well,  it’s  little  wonder  that  the  display  ads, 
up  front,  do  even  better.  That’s  why,  year  after  year,  newspapers  .serve 
as  a  basic  medium  for  all  advertisers. 

The 


atz  Agencyt  Inc.  Newspaper  Division 
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Diamonds 

(Continued  from  jmge  17) 

us  on  each  of  three  picnic  ads 
that  will  run  during  the  summer 
for  the  three  major  holidays.” 

Don  Nightingale,  Chicago 
Tribune  assistant  retail  ad 
manager,  showed  how  the  Trib¬ 
une  has  put  to  effective  use  the 
sur\  ey  findings  it  made  concern¬ 
ing  the  retail  building  materials 
field  and  its  close  relation  to 
the  do-it-yourself  market.  The 
survey  aided  lumber  dealers  and 
others  to  see  the  value  of  at¬ 
tractive  in-store  display,  divers¬ 
ification  of  line,  good  salesman¬ 
ship  and  proper  back-up  adver¬ 
tising,  he  explained.  The  latter 
included  the  need  for  moi  at¬ 
tractive  appeal  to  women. 

“During  1956  many  of  the 
progressive  building  material 
retailers  have  changed  their  ad¬ 
vertisings  approach  and  are  ap¬ 
pealing  to  women  through  lay¬ 
out  and  copy,”  said  Mr.  Night¬ 
ingale.  “The  importance  of  the 
consumer  area  in  the  building 
material  business  has  been  re¬ 
alized  and  many  of  our  retailers 
have  taken  greater  advantage 
of  this  large  growing  market. 
All  of  you  know  the  building 
material  classification  is  one  of 
our  largest  retail  classifications 


— exceeded  in  many  papers  only 
by  department  stores,  apparel 
stores,  furniture  and  food.  We 
believe  this  classification  has 
great  opportunities  for  increased 
growth  during  the  next  few 
years.” 

Downtown  Promotion 

Carl  P.  Flynn,  Tulsa  (Okla.) 
World  and  Tribune,  outlined 
what  is  being  done  for  down¬ 
town  promotion  in  Tulsa,  based 
on  study  of  several  other  down¬ 
town  programs  then  in  opei’- 
ation.  “We  learned  that  to 
develop  a  strong  virile  dowm- 
town  promotional  body  took  lots 
of  organization  and  prepara¬ 
tion,”  he  said.  “We  also  knew 
that  this  would  never  happen 
unless  the  newspapers  made  it 
happen.” 

He  told  of  the  presentation 
prepared  by  the  Tulsa  papers 
for  promotion  of  the  downtown 
area  and  how  it  was  shown  to 
key  business  leaders.  “Our  pro¬ 
gram  provided  for  advertising 
in  all  media  and  a  plan  for 
promotional  news,”  he  said, 
“four  major  downtown  merchan¬ 
dising  events  each  year  and  a 
continuous  effort  throughout  the 
year.” 

The  suggeste<l  budget  o  f 
.$54,000  for  the  first  year  was 
accepted,  he  said,  and  this  year 
there  is  a  full-time  managing 


SAN  DIEGO- 
YOUNG  GIANT  MARKET 

San  Diego— Young  Giant 
Market  of  the  West— towers  above 
the  national  rate  for  retail  sales 
gains.  With  a  City-National  Indew 
of  1 16..5,  San  Diego  ranked  as  the 
NATION’S  NUMBER-ONE  CITY 
in  the  Sales  Management 
January  Retail  Sales  Forecast— 
a  projection  that  relates  sales  gains 
of  individual  cities  to 
the  national  rate  of  increase. 

To  sell  this  Young  Giant  Market, 
advertise  in  the  San  Diego 
Union  and  Evening  Tribune. 


(Tlir  ^.in  Ilitgo  Union 

AND 

Evening  Tribune  I 

SAM  OISOO,  CALMOMMIA 


y./ . 
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director  for  operation  of  Down¬ 
town  Tulsa  Unlimited  and  the 
budget  is  to  be  increased  to 
$125,000. 

Civic  Page  Plan 
The  Atlantic  CHg  (N.  J.) 
Press  recently  published  its 
700th  consecutive  weekly  full- 
page  ad  dedicated  to  promotion 
of  civic  affairs  and  community 
bettei-ment,  Neill  Mitchell,  ad 
director  of  the  Press  told 
NAEA  members. 

“Now  there’s  nothing  novel 
about  daily  newspaper  securing 
sponsors  for  these  promotion 
pages,”  he  said,  “but  we  be¬ 
lieve  there  is  a  proven  way  in 
which  to  sell  them.  We  have 
found  in  our  case  that  a  larger 
number  of  advertisers  at  a  mod¬ 
est  charge  brings  the  best  and 
most  lastig  results. 

“Currently  there  are  125 
.sponsors  signed  to  a  contract 
that  expires  first  week  in  Sep¬ 
tember.  Each  sponsor  agrees  to 
pay  $10  monthly  for  12  months. 
As  our  display  rate  has  gone 
up,  we  had  had  to  add  to  the 
number  of  sponsors,  but  we 
have  held  fast  to  the  modest 
$120  charge  for  the  year’s  con¬ 
tract.” 

Food-O-Rama  show  produced 
20,000  lines  of  national  food  ad¬ 
vertising  and  2,000  lines  of  local 
— all  of  this  plus  linage — for 
the  Albany  (N.Y.)  Times- 
Union,  Advertising  Director 
Mark  F.  Collins  reported. 

More  than  76,000  paid  ad¬ 
missions  filed  through  the  Arm¬ 
ory  during  the  six  days  to  wit¬ 
ness  the  food  spectacle. 

A  certain  percentage  of  the 
sale  of  each  booth  was  allocated 
for  an  advertising  allowance  to 
be  used  by  the  exhibitor  in  the 
Food-O-Rama  special  section.  In 
some  instances  these  basic  al¬ 
lowances  were  used  to  purchase 
larger  ads. 

Coupon  books  were  sold  by 
retailers  at  $1  per  book.  Each 
book  contained  two  tickets  of 
admission,  along  with  14  coupon 
vouchers.  These  vouchers  could 
be  exchanged  at  the  exhibitor’s 
booth  at  the  show  for  an  actual 
coupon  worth  10c  toward  the 
purchase  of  the  exhibitor’s 
product.  Coupon  vouchers  were 
available  only  through  the  re¬ 
tailers  and  could  not  be  pur¬ 
chased  at  the  gate.  In  this 
manner  the  retailer  became  a 
part  of  the  show. 

“We  were  able  to  develop  at 
least  three  new  accounts  on  a 
regular  basis,  as  a  result  of  the 
show  —  and  excellent  contacts 
were  made  with  representatives 
and  brokers. 

Charles  K.  Clarke,  Milwau¬ 
kee  Journal,  reported  on  three 
“unusual  sales  quickies”  devel¬ 


oped  last  year.  One  was  a  13- 
page  campaign,  featuring  2? 
national  food  products,  tied  in 
with  a  popularity  contest 
among  sales  check  girls  at  chain 
stores.  The  second  was  a  dij. 
play  classified  series  “What’s 
What  and  Who’s  Who”  in  heat¬ 
ing  and  air  conditioning,  net¬ 
ting  65,000  lines  of  plus  busi¬ 
ness.  The  third  program  re¬ 
sulted  in  quarter  page  ads  over 
26  weeks  in  the  Sunday  Jour¬ 
nal,  dealing  with  services  of  the 
local  plastering  industry. 

424  Papers  Gave 
Aid  to  Coffee  Account 

LeRoy  F.  Newmyer,  Tokin 
(Ohio)  Blade,  chairman  of 
NAEA’s  sales  development  ani 
marketing  committee,  reported 
on  the  success  to  date  of  “The 
Big  Plus,”  which  is  designed 
to  provide  effective  and  proper 
procedures  for  marketing  sup¬ 
port  of  national  ad  campaigns 
in  newspapers. 

“The  big  plus  is  not  a  glv^ 
away  program  on  the  part  of 
newspapers,”  he  said,  “but  puts 
much  of  the  cost  in  the  laps  of 
advertising  agencies  where  it 
rightly  belongs. 

He  told  how  one  coffee  ac¬ 
count  (unnamed)  scheduled  a 
campaign  in  434  newspapers 
with  424  of  the  papers  giving 
the  marketing  support.  “We 
must  present  big  plus  to  job¬ 
bers,  wholesalers,  and  others  at 
the  local  level,”  he  said,  “in 
order  to  enlarge  the  slice  of  the 
national  advertising  pie  for 
newspapers.” 

Agency  Man  Praises 
'‘The  ISetcs  Medium* 

William  D.  Tyler,  vicepresi¬ 
dent  and  copy  chief  of  Leo  Bur¬ 
nett  Co.,  pointed  out  that  news¬ 
papers  offer  national  advertis¬ 
ers  “impact,  shock  value,  domi¬ 
nance,  speed  of  delivery,  and 
let’s  face  it,  the  physical  size 
and  wallop  of  your  advertise¬ 
ment.” 

.Mr.  Tyler  was  speaking  as  a 
“creative  man”  one  of  the  na¬ 
tion’s  largest  advertising  agen¬ 
cies.  He  granted  that  for  prod¬ 
ucts  which  can  be  demonstrably 
better  than  their  competitors. 
TV  is  a  good  medium.  But  he 
added,  “it  just  so  happens  that 
really  big  advertisers  just  dont 
have  products  so  demonstrably 
different  from  their  big-adver¬ 
tiser  competition  that  all  they 
have  to  do  is  stage  a  side-by- 
side  comparison  to  win  in  a 
walk.” 

“Besides,”  he  continued  “there 
are  no  headlines  on  TV. 
can’t  shout,  scream  and  holler. 
You  can  in  a  newspaper  ad. 
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RETAIL  AD  CONFERENCE 


C&W  Honor 


Study  of  TV  Methods 
Urged;  Co-op  Hit 


Newspapers’  “inadequate  and 
expensive  circulation”  in  many 
areas  of  growing  suburbia  plus 
increased  subscription  and  ad¬ 
vertising  rates  were  among  the 
factors  cited  last  week  for  the 
increased  importance  to  retail¬ 
ers  of  direct  mail  and  radio- 
TV. 

Speaking  before  the  Fifth  An¬ 
nual  .Advertising  Conference  in 
Chicago,  John  Green  advertis¬ 
ing  manager  Fowler  Dick  & 
Walker,  Wilkes-Barre,  Pa.,  de¬ 
partment  store,  told  how  he  has 
been  using  the  five-minute  seg¬ 
ment  called  “Windows”  on  NBC- 
TV’s  Arlene  Francis  “Home 
Show”  on  a  five-day-a-week 
basis. 

“One  of  the  most  significant 
results,”  he  said,  “is  in  our  out¬ 
lying  trading  area  not  covered 
by  our  newspapers;  deliveries 
have  increased  20  9r  ...  Our 
mail  and  phone  order  business 
.  .  .  has  increased  in  those 


areas  on  mainly  basic  mer¬ 

chandise. 

“From  our  records  70%  of 
the  shows  have  a  marked  re¬ 
sponse  .  .  .  mo.st  retailers  can 
only  show  response  to  40%  of 
their  newspaper  ads  and  ai'e  not 
concerened  about  the  other  60%, 
feeling  it  will  do  them  good  in 
the  long  run.  But  talk  to  them 
about  TV,  most  can  tell  results 
from  every  attempt  at  it  and  it 
must  be  100%  every  time  or  it 
just  ain’t  worth  a  damn!” 

Mr.  Green  said  that  in  going 
into  TV  he  had  cut  back  his 
newspaper  advertising  “but 
very  slightly,”  and  that  he  still 
uses  co-op  money  a  great  deal 
“but  not  at  jeopardy  to  the 
program.” 

He  urged  retailers  to  learn 
the  techniques  of  TV  produc¬ 
tion  and  not  to  let  “this  won¬ 
derful  medium  pass  you  by.” 

‘Messy’  Co-Op  Hit 

Paul  H.  Howard,  sales  pro¬ 


motion  manager,  Rhodes  of 
Seattle,  Wash.,  described  co 

operative  advertising  as  both  c)  yn  i 

saint  and  sinner,  but  said  it’s  j  OUnderS 
not  good  for  either  retailing  or 

m.™tac,uri„g  in  its  present  PJgJJ 

“I  hate  the  whole  messy  busi-  Chicago 

ness,”  he  said.  “It’s  reached  a  Three  founders  of  companies 
point  today  where  it’s  spreading  which  have  contributed  to  the 
its  ugly  tentacles  into  more  and  advertising  business  were  hon- 
more  departments,  more  and  ored  by  Cresmer  &  Woodward 
more  items.  It’s  marking  up  Inc.,  publishers’  representative, 
merchandise  to  the  consumer,  at  their  fourth  annual  confer 
It’s  squeezing  out  quality.”  ence  of  newspaper  ad  directors 

Mr.  Howard  said  he  is  con-  here  last  week, 
cerned  about  “the  trend  of  Those  receiving  “Oscars" 
stores  to  lose  control  of  their  were  Earle  Ludgin,  chairman 
advertising  programs  .  .  .  be-  of  Earle  Ludgin  &  Co.;  Walter 
cause  the  really  smart  manu-  E.  Botthof,  chairman  of  Stand- 
facturers  are  becoming  more  ard  Rate  &  Data  Sei-vice;  and 
dictatorial  as  they  pay  a  larger  Dan  Clark,  II,  president  of  Dan 
proportion  of  our  advertising  Clark 
appropriations.  They  tell  us 
how  many  ads  to  run.  They 
juggle  their  agreements  so  we 
working  for  them  sometimes.” 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

JnvestigutioMS  of  plunt  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


Associates,  market 


& 

i\  search. 

Salute  L.A.  Times 
The  Los  Angeles  (Calif.) 
Times,  represented  for  55  of  its 
75  years  by  Cresmer  &  Wood 
ward,  was  given  a  special  award 
in  recognition  of  its  position  of 


count  with  strings  to  a  retailer 
.And  it’s  reached  the  point 
where  even  the  manufacturer 
himself  fails  to  recognize  ad¬ 
vertising  as  a  discount.” 


Co-Op  a  Discount 
Mr.  Howard  said  that  co-op 
advertising  “is  nothing  but  a  the  leading  newspaper  of  the 
discount,  no  rnatter  how  you  nation  in  both  news  and  ad- 
try  to  disguise  it  .  .  .  It’s  a  dis-  vertising  volume. 

Del  kVorthington,  executive 
vicepresident  of  C  &  W,  pre 
sented  a  large  leather  scrap 
book  to  Emile  A.  Hartford, 
Times  advertising  manager.  The 
He  suggested  a  three-jioint  volume  contained  pictures, 
program  to  help  ^  cure  the  ills  charts  and  stories  depicting  the 
of  co-op  advertising;  1)  Pack-  growth  of  the  Times  over  the 
age  a  program  and  sell  it  so  it  75  years, 

tells  the  retainer  s  story,  not  Special  awards  also  were 
the  manufacturer’s;  2)  Develop  gj^gn  Gilbert  P.  Swanson,  Spo- 
standards  of  co-op  advertising  /-ane  (Wash.)  Spokesman-Re- 
and  let  manufacturer  follow  it;  and  Chronicle  ad  director 

3)  Pressure  manufacturers  to  and  president-elect  of  the 
adopt  standard  procedures  for  Newspaper  Advertising  Execu 
all  co  op  advertising.  tives  Association,  and  to  Joe  A. 

“Until  something  better  comes  Lubben,  vicepresident  of  the 
along,”  Mr.  Howard  said,  “we  Dallas  (Tex.)  Morning  Nescs. 
should  start  forming  our  own  Lewis  T.  Beman,  newly-ap 
procedures  and  agreements,  pointed  research  director,  ex- 
Then  pressure  manufacturers  plained  to  the  ad  managers  of 
to  simplify  their  co-op  ad  pro-  newspapers  represented  by  his 
cedures  and  agreements.  But  firm  the  expanded  C  &  W  re- 
most  of  all,  we  need  a  code —  search  and  promotion  program, 
a  code  of  ethics  subscribed  to  • 

by  both  retailer  and  manufac-  Best  Retail  Section 
turer  to  clean  up  the  mess.”  i»  .  1  i-k 

Boosted  Downtown 

.Made  Ads  Pay  Off  CHICAGO 

Owen  Johnson,  owner.  Circus  The  Scripps-Howard  award 
Town,  Des  Moines,  Iowa,  told  for  the  “best  advertising  idea 
of  his  success  with  newspaper  of  the  year”  published  in  any 
advertising.  He  said  his  news-  of  the  group’s  19  newspapers 
paper  ads  failed  to  show  any  was  received  by  the  Washington 
particular  results  until  the  ads  Daily  Neivs  for  its  36-page  pull 
began  to  stress  the  personal  out  section  for  the  District  of 
benefits  that  could  come  from  Columbia’s  Downtown  Par'' 
the  advertised  products.  and  Shop,  Inc. 

Mr.  Johnson  prai.sed  the  Plan-  The  section  was  handled  by 
ning  Calender  supplied  by  the  Henry  .1.  Kaufman  &  .Associ^ 
Des  Moines  (Iowa)  Register  ates.  Downtown  Park  and 
and  Tribune  and  called  it  “not  Shop’s  advertising  agency.  » 
only  an  effective  advertising  was  underwritten  by  70  adver 
guide  but  a  helpful  tool  in  our  tisers  who  are  members  of  the 
buying  as  well.”  parking  plan. 
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TIMING  FLEXIBILITY  -  when  they  ore  skiing  in 

Buffalo,  the  aialeas  ore  blooming  in  New  Orleans  '* 


7  out  of  10  families 

in  of  America’s  Largest  Markets 

receive  a  Home  Kdited  (iravure  Magazine 

.  .  .  individually  edited  and  distributed 
with  51  of  America’s  great  Sunday  Newspapers. 

No  other  media  can  deliver 
your  “Sunday  Advertising  Punch” 
so  intensively  and  effectively, 
with  such  flexibility. 


MERCHANDISING  FLEXIBILITY 

soge  to  the  morket. 


SELLING  ATMOSPHERE 


rhere  the  family  shops. 


MAGAZINE  REPRODUCTION  —  diomatic,  COLOR 
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ECONOMICAL  PRODUCTION 


IDEAL  FOR  TESTING 

markets. 


LOCALLY  EDITED  —  full  of  what  interests  readers 

most  •  their  own  community  — >  their  neighbors 
themselves. 


GOOD  PLACE 
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UNMATCHED  READERSHIP 

published  survey. 


as  proved  by  every 


as  proved  by  spon 
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response. 


EXTENSIVE  COVERAGE-23,000,000  subscribers 

39  major  markets. 
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“The  one  thing  the  Iron  Cur-  throughout  California,  Arizona 
tain  can’t  keep  out  is  the  and  the  Midwest, 
truth,”  the  all-media  drive  TrceSweet’s  campaign  put. 
seeks  to  raise  money  and  w'in  pose  is  simple:  by  spotting 
moral  support  from  the  Ameri-  citrus  juice  ads  regularly  above 
can  people  for  the  activities  of  local  retail  grocery  copy,  an  at 
Radio  Free  Europe  and  the  tempt  is  made  to  catch  the 
Free  Europe  Press.  housewife’s  eye  with  a  sales 

Heavy  media  support  of  the  message  as  .she  scans  the  food 
■■■  ■  pages  of  her  favorite  news 
Co.)  has  been  paper. 

The  cartoon  technique  that 
has  characterized  TrceSweet’s 
newspaper  ads  for  the  past 
eight  years  is  being  continued 
throughout  1957. 

Triple-S  Stamps  Depart 
From  Usual  Approach 

Triple-S  Blue  Stamps  de¬ 
parted  from  its  customary  ad¬ 
vertising  approach  in  a  quarter 
page  newspaper  ad  entitled 
“The  Facts  About  Trading 
Stamps,”  in  the  New  York 
Times  on  Jan.  28.  The  copy  was 
slanted  at  both  the  consumer 
and  retailer  (via  Hilton  and 
Riggio,  Inc.) 

Triple-S  Blue  Stamps  are 
distributed  by  Grand  Union  and 
3000  other  retailers  in  the 
states  of  New  York,  New  Jersey 
and  Connecticut. 

Other  Campaigns  .  . . 

•  Newspaper  copy,  illus 
trating  the  three  grand  national 
prize  winners  of  the  ‘56  Early 
Times  National  Mixed  Drink 
Competition,  will  be  carried  in 
some  200  dailies  across  the  coun 
try. 

•  Plans  for  conducting  a  spc 
cial  ad  campaign  to  sell  the 
current  large  pack  of  canned 
corn  were  announced  by  the 
National  Association  of  Food 
Chains,  Washington,  D.C.,  as 
part  of  its  farmer-retailer 
marketing  program.  Campaign 
is  scheduled  for  Feb.  21  to 
March  2. 

•  National  .Association  for 
Mental  Health,  10  Columbus 
Circle,  New  York  19,  N.  Y.,  is 
offering  free  electros  and  mats 

rade,  Awencan  Weekly  and  jq  nicdia  for  scheduling  in 
Familn  Weekly.  In  1957,  for  the  April  and  May. 
first  time,  Quaker  advertise¬ 
ments  will  also  appear  in  Sun-  CAM  Appointed 

day  supplements  of  the  Atlanta  *  * 

(Ga.)  Journal,  the  Birming-  MORKISTOWN,  NJ 

ham  (.Ala.)  News,  and  the  Frank  J.  Byrne,  Jr.,  adver- 
LonisvilU:  (Ky.)  Courier  Jour-  tising  director.  Daily  Record 
uni.  has  announced  the  appointments 

of  George  E.  Hart  as  retail 
TreeSireeCs  Weekly  Ad  advertising  manager  and  Da'i'l 
•  'T  e*  »  r  1.  Auringer  as  classified  advertis- 

Drive  To  Start  Feb.  4  ^l^ager.  Mr.  Hart  came  to 

TreeSweet  Products  Co.’s  the  advertising  staff  of  the 
weekly  newspaper  advertising  Record  two  years  ago,  after 
campaign  (via  BBDO,  Los  seven  years  with  Kresge-New- 
.Angeles)  —  virtually  a  com-  ark  as  advertising  manager  of 
pany  trademark  with  its  atten-  the  Downstairs  Store.  Mr.  Aur- 
tion-compelling  technique,  starts  inger  joined  the  Record  classi- 
Feb.  4  in  33  communities  fied  staff  a  year  ago. 


\u  (:a>ip.4igns 


ram 


Keith  Funston,  |)resident,  the  pages  in  Life  Magazine,  which  campaign  (via  J.  Walter 
New  York  Stock  Exchange,  an-  has  a  circulation  of  5.5  mil-  Thomp.son 
nounced  this  week  the  Exchange  lion.  strongly  urged  by  Eugene  Hol- 

will  spend  $600,000  in  the  first  The  Exchange  also  released  man,  chairman  of  the  board, 
half  of  1957  for  its  national  a  merchandising  kit  for  use  by  Standard  Oil  of  New  Jersey, 
educational  advertising  pro-  member  firms.  The  kit  provides 

gram.  material  which  individual  mem-  U.S.  Steel  Breaks 

Most  of  this  sum,  he  added,  hers  can  use  to  tie  in  their  own  'irel  ‘‘Kitg'hon  CnlV 

will  spend  $600,000  in  the  first  advertising  with  that  of  the  Ex- 

vertising.  change,  along  with  reprints  of  Thousand  line,  cartoon-illus 

“Our  1957  advertising,”  Mr.  new  Exchange  ads,  suggestions  trated  ads  will  run  in  185  news 

Funston  stated,  “will  follow  the  for  radio  and  television  com-  papers  covering  “U.S.  Steel 

new  approach  we  developed  last  mercials,  and  display  materials.  Hour”  markets  as  part  of  U.S 

year  which  turned  out  to  be  so  Steel’s  third  annual  “Kitcher 

effective.  This  approach  was  de-  Kellogg  Uses  Color  Call”  promotion  (via  BBDO) 
signed  to  attract  the  widest  pos-  w  Cnmirt  steel  kitchen  cabinets  anc 

sible  readership  for  our  educa  ^  built-in  appliances,  scheduler 

tional  story  about  the  invest-  “Sweet  Eatin’  Anytime”  is  May  8-22. 

ment  process.  the  theme  of  the  mid-winter  a  service  kit  of  editoria 

“Recent  research,”  Mr.  Fun-  sales  promotion  being  launched  material  and  advertising  aids 
ston  said,  “has  shown  us  con-  by  the  Kellog  Company  for  its  offered  to  assist  news 

clusively  that  our  advertising  pre-sweet  cereals.  Sugar  Pops,  papers  in  stimulating  local  pro 
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list  in  a  series  of  itrofiles  iioir  rnnninf'  in  The  Kansns  City  Sl<tr 


John,  the  Mule 
Is  on  the  Wire, 
Mr.  Laird” 


s  d^ 
ry  ad- 
larter- 

ntitled 


1  HIS  is  Landon  Laird,  bon  vivant  and  man-about- 
town,  sometimes  known  as  “Lefty”.  His  tall  figure 
is  as  familiar  at  fight  ringsides,  night  clubs,  plays, 
beauty  contests,  wrestling  matches  and  other  en> 
tertainment  events  in  Kansas  City  as  most  of  per¬ 
formers  and  principals  themselves.  His  famous 
column  “About  Town”,  which  made  its  bow  in  The 
Star  in  1929,  is  perhaps  the  paper’s  most  widely 
read  single  feature. 

Landon  was  born  in  Kansas  City,  graduated 
from  Westport  high  school  and  attended  Kansas 
university  at  Lawrence.  He  was  hired  for  one 
week’s  work  at  The  Star  by  the  late  George  Longan, 
then  city  editor.  When  he  asked  for  his  pay  on 
Saturday  night.  Boss  Longan  told  him:  “Go  back 
and  get  to  work.  I’ll  tell  you  when  you’re  through”. 
That  was  over  30  years  ago.  Lefty  Laird  is  still 
very  much  around. 

In  the  interim,  Landon  has  worked  at  many 
writing  chores — sports,  city  desk  reporter,  travel¬ 
ing  staff  correspondent  and  dramatic  critic.  His 
About  Town  column  has  appeared  in  The  Star 
6,200  times. 


troduced  him  as  “the  man  who  sees  something  good 
in  everybody”.  As  drama  editor  of  The  Star,  Lan¬ 
don  has  met  the  theatrical  celebrities  of  the  past 
three  decades.  He  was  a  good  friend  of  A1  Jolson, 
with  whom  he  frequently  corresponded. 

Material  for  About  Town  comes  to  Landon 
from  many  sources.  His  mail  is  huge.  Acquaint¬ 
ances  and  strangers  in  equal  numbers  call  him  at 
home  or  work  with  yarns  and  tips  on  stories.  His 
wife,  skilled  recipient  of  many  calls,  has  developed 
a  highly  impersonal  technique  of  phone-answering. 
The  caller  may  be  anyone  from  a  church  bishop 
to  a  character  known  as  John,  the  Mule. 

In  1935,  on  a  wager.  Lefty  Laird  climbed  Long’s 
Peak.  After  fainting  twice,  he  and  a  feminine  com¬ 
panion  had  to  be  helped  down  from  the  summit. 
His  vivid  account  of  the  ordeal  was  pasted  in  the 
scrap  book  of  many  an  aspiring  journalist. 

“You  know”,  says  Lefty,  one  of  whose  favorite 
duties  is  ushering  at  St.  Paul’s  Episcopal  church 
each  Sunday  morning,  “there  are  lots  of  swell  peo¬ 
ple  in  Kansas  City.  If  I  hear  of  any  of  them  going 
out  of  their  way  to  be  human,  to  give  somebody  a 
break,  why  not  tell  about  it?  If  I  can  make  some¬ 
body  a  little  happier,  if  I  can  help  anybody  a  little 
bit — that’s  for  me”. 

This  philosophy,  which  shines  through  his 
clear,  effective,  easy-to-read  paragraphs,  makes 
About  Town  a  morning  “must”  for  a  host  of  Star 
readers,  the  humble  quite  as  well  as  the  highly 
placed.  It  is  one  of  many  reasons  why — 


1 1  O  misanthrope.  Landon  Laird  likes  people  and 
fills  his  column  with  heart-warming  tales  about 
them.  When  bored  GIs  in  Korea  asked  for  mag¬ 
azines,  Laird’s  appeal  in  About  Town  buried  the 
delighted  battlers  under  tons  of  reading  matter. 
When  the  children  at  Mercy  Hospital  asked  for 
parakeets.  About  Town  brought  enough  winging  to 
stock  an  aviary.  His  column  has  found  missing 
dogs,  cats  and  errant  husbands.  Without  solicita¬ 
tion  from  Landon.  it  has  gained  substantial  sums 
for  Polio,  Penny  Ice  and  other  causes. 

In  dramatic  reviews,  Landon  never  indulges 
in  the  biting,  satirical,  often  cruel  and  destructive 
criticism  practiced  by  many  reviewers.  No  less  a 
personage  than  booming  Mayor  Battle  recently  in¬ 


YOUR  BIG  READING  BARGAIN  BY  FAR  IS  YOUR  KANSAS  CITY  STAR 


Howklets  rimlaininfi  the  40  i>erionnlily  nketrhen  in  volume  I  of  lhi»  »erie»  are  available  without  charge, 
.iihlrex*:  PKitFII.HS,  The  Kantai>  City  Star,  Kanitaii  City,  Mo. 
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Boat  Linage 

Docks  With 
Big  Gains 

Daily  newspaper  boat  adver¬ 
tising  linage  registered  another 
whopping  gain  in  1956,  accord¬ 
ing  to  the  National  Association 
of  Engine  and  Boat  Manufac¬ 
turers,  sponsors  of  the  National 
Motor  Boat  Show  currently 
underway  at  the  New  York 
Coliseum. 


up  to  214,062  lines  from  208,- 
785.  The  Boston  Herald  Trav¬ 
eler,  Dallas  (Tex.)  Times  Her¬ 
ald,  Nell'  York  World  Telegram 
&  Stin,  Orlando  (Fla.)  Sentinel 
Star,  Milwaukee  (Wis.)  Senti¬ 
nel,  Washington  (D.C.)  Star, 
Grand  Rapids  (Mich.)  Press 
and  Newark  (N\J.)  Evening 
News  were  next  in  line. 

Biggest  linage  increase  was 
reported  in  the  weekly  column 
with  the  Suffolk  Consolidated 
Press,  which  publishes  eight 
weeklies  on  Long  Island,  jump 
ing  its  boat  display  advertis¬ 
ing  to  256,5.‘16  lines  from  OT.-ITO 
in  1955. 


A  survey  among  daily  papers 
using  the  Association’s  “Boat 
ing  Means  Business”  linage  pro¬ 
motion  service  showed  that  local 
marine  advertising  space  gains 
averaged  38%  during  the  year, 
piled  on  top  of  a  40%  increase 
in  1955. 


12  States  Represented 


Twelve  states  and  the  Dis¬ 
trict  of  Columbia  were  repre¬ 
sented  in  the  20  top  daily  news¬ 
paper  boat  linage  producers  re¬ 
porting  last  year.  The  Boston 
(Mass.)  Globe  lead  with  227,- 
377  lines  for  nine  months,  com¬ 
pared  with  219,895  lines  for  the 
entire  year  of  1955  and  the 
Portland  (Ore.)  Oregonian  was 


MONARCH  II  ROLLER  BEARING 

MATRIX  ROLLER 

Now  plants  with  long,  continuous 
operating  schedules  can  turn  out 
highly  accurate  dry  mat  mouldings 
with  the  Monarch  II  Roller  Bearing 
Matrix  Roller.  It’s  built  specifically 
for  extra  heavy  duty  .  .  .  has  one 
piece  side  frames  . .  .  one  piece  13" 
diameter  forged  steel  cylinders  and 
extra  heavy  bed  plate ...  all  designed 
to  give  it  the  sturdiness  and  rigidity 
you  need  for  unbeatable  dry  mat 
moulding.  For  lighter  duty,  but 
equally  precise  work,  use  the  Mon¬ 
arch  III.  For  information,  call: 


Award  Winners  Named 

Four  winners  of  the  1956 
“Boating’s  Golden  Award”  pre¬ 
sented  by  the  National  Associ¬ 
ation  of  Engine  and  Boat  Manu¬ 
facturers  to  newspapers  for 
“leadership  in  boat  advertising 
linage  and  the  promotion  of  re 
creational  boating  and  allied 
water  sports”  were  announced 
by  Ralph  G.  Klieforth,  presi¬ 
dent. 

Chosen  out  of  a  field  of  7.‘5 
nominations  and  11  “finalists” 
in  the  four  newspaper  cate¬ 
gories,  the  winners  of  the  gold 
replicas  of  a  ship’s  wheel  are: 

Daily  new'spapers  of  more 
than  100,0(10  circulation:  Boston 
(Mass.)  Globe;  Daily  newspa¬ 
pers  of  from  30,000  to  100,000 
circulation:  Orlando  (Fla.) 

Sentinel-Star;  Daily  newspa 
pers  of  less  than  30,000  circu¬ 
lation:  New  Rochelle  (N.  Y.) 
Standard  -  Star;  Weekly  and 
semi-weekly  newspapers:  Colum¬ 
bus  (Ohio)  Star. 

Certificates  of  “Awards  of 
Merit”  were  voted  to  the  seven 
other  finalists,  Milwaukee 
(Wis.)  Sentinel  and  the  New 
York  World  -  Telegram  an:l 
Sun;  Port  Huron  (Mich.)  Her¬ 
ald;  Temple  (Tex.)  Telegram, 
and  Sarasota  (Fla.)  News; 
Suffolk  (L.  I.)  Press  and  the 
Wyandotte  (Mich.)  News  Her¬ 
ald. 


Everything  in 
BALTIMORE 
revolves  ^ 
'  1  around 


MDRNING-EVENINC  SUNDAr 


BOATING  LINAGE  AWARD  WINNERS— Shown  (left  to  right)  in: 
William  J.  Fitzgerald,  advertising  manager,  New  Rochelle  |N.Y.| 
Standard  Star;  Frank  Murphy,  boating  editor,  Orlando  (Fla.)  SenfmtI. 
Star;  James  W.  Peaslee,  publisher,  "The  Boating  Industry;"  John  L 
Taylor,  treasurer  and  assistant  to  the  publisher,  Boston  (Mass.)  6lob« 
and  Edgar  T.  Wolfe  Jr.,  co-publisher,  Columbus  (Ohio)  Stir. 


W-H  Names  Deekert  Cooperation,  Continuity 
General  Sales  Fleatl  Mark  ’57  ‘Ad  Week’ 

San  Francisco  Advertising  Week,  Feb.  10-16. 
H.  E.  “Gene”  Deekert  ha.s  "  i*!  be  observed  nationwide  this 
been  named  general  sales  man-  co-sponsored  by  the  Ad- 

ager  of  West-Holliday  Co.,  it  vertising  Federation  of  Americ 
is  announced  by  the  Advertising  As.sociatior 
Nelson  Roberts,  of  tbe  West.  Cooperation  in  the 
i  president  of  the  ose  of  the  same  materials  by 

F  newspaper  rep-  these  two  organizations  for  the 

resentatives  or-  first  time  in  the  11-year  histor 
ganization.  of  Advertising  Week  is  an  indi- 

The  assign-  cation  of  the  growing  interes: 
ment  is  in  ad-  of  the  advertising  industry  in 
dition  to  duties  explaining  its  job  to  the  public 
as  W-H  vice  Over  150  affiliated  clubs  are 
president  super-  planning  u  full  schedule  of 
vising  Chicago,  events,  meetings,  exhibits  and 
Detroit  ancl  programs  to  put  the  spotlight 
Denver  offices.  In  his  new  post  on  advertising. 

Mr.  Deekert  will  have  full  »  i  i  u  -4.  -n 

,  Local  club  activity  will  be  w- 
supervision  of  all  direct  sales  •  -  „ ,  .  r  ii 

f.  ,  .1  •  inforced  by  a  full-scale  caiti- 

activity  of  each  salesman  in  Sp^i^. 

e  oiganiza  ion.  material  has  been  prepared  for 

Other  W-H  personnel  assign-  newspapers,  magazines,  busines- 
ments  remain  unchanged,  it  was  ^nd  farm  papers,  car  cards, 

announced.  Mr.  Deekert,  with  television  stations 

W^H  since  1934,  will  continue  Cunningham  &  Walsh  Inc.  has 
to  headquarter  in  the  firm’s  ^g^x-ed  as  task  force  agency  for 
Chicago  office.  tj,.  .amnaiirn. 


Deckerf 


Stamp  Bun  Ur^ed 

Sacramento,  Calif. 

A  bill  to  outlaw  trading 
stamps  and  so-called  “give¬ 
aways”  has  been  introduced  in 
the  California  legislature.  The 
Measure  proposes  to  effect  the 
moves  by  broadening  the  State’s 
Unfair  Trade  Practice  Act. 


space  last  year. 


the  nation. 
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COAL  FACTS 


by  the 

National  Coal  Association 


THE  NATIONAL  COAL  ASSOCIATION .  SOUTHERN  BUILDING,  WASHINGTON  5,  D.  C. 


February,  1957 

i 

The  next  20  years  promise  a  tremendous  expansion  in  America's 
economy.  This  growth  connotes  a  growing  need  for  energy-- 
a  need  that  must  be  met  by  all  available  fuels.  While 
economy  and  efficiency  dictate  the  share  each  fuel  will  earn 
in  this  increasing  market,  every  indication  points  to  a 
heavy  demand  being  placed  on  coal.  Studies  by  interested 
organizations  and  committees--the  President's  Materials 
Policy  Commission,  U.  S.  Bureau  of  Mines,  Panel  on  Peaceful 
Uses  of  Atomic  Energy  and  others--have  resulted  in  coal 
production  estimates  by  1975  ranging  as  high  as  1^  billion 
tons  annually.  Without  exception,  every  one  of  these 
studies  predicts  that  in  £0  years  coal  production  will  be 
the  highest  in  the  history  of  American  coal. 

This  expected  demand  has  activated  interesting  changes 
within  our  coal  industry.  Producers  are  gearing  up  today 
with  additional  mechanization  and  equipment  to  facilitate 
all  aspects  of  coal  production.  These  and  other  changes, 
focused  against  a  background  of  coal's  past  history,  are  set 
forth  in  a  new  book  on  the  bituminous  coal  industry. 

"Bituminous  Coal  Trends"  is  a  164-page  book  published  by  The 
National  Coal  Association.  This  book,  in  its  preface, 
explains  its  purpose  as  "an  effort  to  record  and  document 
the  changing  patterns  in  the  coal  industry,  to  point  up 
coal's  place  as  a  vital  energy  source  and  to  serve  as  a 
reference  to  those  who  seek  to  interpret  the  progress  of  the 
industry."  Covering  the  past,  present  and  future  of  coal, 
"Bituminous  Coal  Trends"  analyzes  markets,  production, 
transportation,  labor,  safety  and  many  other  coal  problems. 
It  utilizes  photographs,  charts,  statistics,  as  well  as  text 
to  picture  the  present  day  coal  industry. 

The  future  of  coal  is  closely  tied  to  the  future  of  the 
nation  and  the  world.  For  any  one  interested  in  the  coal 
industry  per  se  or  as  an  integral  segment  of  our  economy, 
copies  of  "Bituminous  Coal  Trends"  are  available  on  request 
at  the  National  Coal  Association. 


Moteriol  in  Cool  Focts  may  be  quoted  or  reproduced  for  any  purpose.  If  further  information  is  desired,  contact  National  Cool  Association. 


(Aclrrrtiscmcnt) 
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of  Am  Advertising  Agency”  that 
first  appealed  in  Roger  Bar¬ 
ton’s  book  “Handbook  of  Adver¬ 
tising.”  Written  by  Frederic  R. 
Gamble,  4-A  president,  it  was 
originally  based  on  a  course  on 
advertising  Mr.  Gamble  gave 
at  Columbia  University  about 
2i>  years  ago.  Mr.  Gamble  is 
now  in  the  process  of  revising 


A  paid  advertising  camjiaign 
sponsored  by  the  .American  As¬ 
sociation  of  Advertising  Agen¬ 
cies.  tossed  around  inconclu¬ 
sively  since  192fi,  has  hit  a  new 
snag. 

.1.  Davis  Danforth,  executive 
vicepresident  of  Batten,  Barton, 

1  'urstine  &  Osborn,  Inc.,  and 
chairman  of  the  4-.A’s  Public 
Relations  Committee,  announced 
the  jilan  was  being  held  in 
abeyance. 

Instead  of  the  agencies  ad 
vertising  advertising  in  paid 
space,  the  PR  story  will  be  told 
by  brochure,  speeches,  and  news 
releases.  Mr.  Danforth  said. 

‘Regal  Complexities’ 

The  committee  appointed 
Cunningham  &  Walsh,  New 
York,  as  the  “task  force”  agen¬ 
cy  and  some  copy  was  prepared. 

“Legal  complexities,  due  to 
the  anti-tiust  consent  decree, 
and  lack  of  unanymity  on  cojiy 
constituted  the  main  reasons 
why  we  are  not  going  to  prac¬ 
tice  what  we  preach  for  the 
time  being,”  Mr.  Danforth 
said. 

The  question  of  financing  the 
campaign  was  also  never  re¬ 
solved. 

“What  we  felt  was  needed 
was  either  a  long  term  effective 
campaign  or  nothing  at  all,” 
Mr.  Danforth  explained. 

The  problem  of  teaching  the 
business  executive  exactly  what 
are  the  functions  of  the  adver¬ 
tising  agency  remains,  Mr. 
Danforth  admitted. 

Brochure  Revised 


I,  2,  3,  4  .  .  .  1,445,375  ballots  (labels  from  cans  and  packages  d 
26  specific  brand  products)  were  cast  In  the  contest  conducted  by 
the  Milwaukee  (Wis.)  Journal  to  name  the  "Favorite  Checker"  w 
local  food  stores.  The  Journal  carried  a  page  ad  each  Thursday 
from  mid-September  through  mid-December  showing  the  products 
which  qualified  entries.  The  "favorite  checker"  received  a  new  car. 


should  become  reporters  and 
spread  the  news  about  thei 
houses.” 

Mr.  Stone  also  recommended 
that  builders  beam  their  adver 
tising  to  teen-agers,  who  will  be 
potential  home  buyers  within  a 
few  years. 

“Make  them  want  a  home  of 
their  own,”  he  said.  “Create  in 
them  a  desire  for  better  living 
The  advertising  of  20  years  ago 
will  fail  you  now  unless  you 
modernize  your  ads.” 


Builders  Urged 
To  Up-Date  Ads 


Cleveland 

Home  builders  are  making  the 
mistake  of  using  old,  out  dated 
newspaper  advertising  to  sell 
their  modern  houses  of  today, 
according  to  Grant  Stone,  ad¬ 
vertising  director  of  the  Cleve¬ 
land  Press. 

Mr.  Stone,  speaking  to  the 
National  Association  of  Home 
Builders  recently  in  Chicago, 
said: 

“The  ads  you  are  running  in 
the  newspapers  need  more  im¬ 
pact.  A  large  percentage  of 
them,  which  we  surveyed,  are 
dull.  They  lack  information  and 
selling  impetus.” 

He  told  the  home  builders 
they  were  wasting  money  on 
inadequate  advertising.  He 
urged  them  to  modernize  their 
advertising  appeal  as  much  as 
they  have  modernized  their 
houses. 

“There  are  a  dozen  facts 
about  every  new  house  that  the 
readers  of  newspapers  want  to  joined  the  media  department  oi 
know  before  they  pack  up  the  Ted  Bates  &  Company,  Inc- 
family  and  travel  five  to  lo  York,  as  a  space  buye: 

miles  to  look,”  Mr.  Stone  said,  on  the  Colgate-Palmolive  Com 

“People  are  not  desperate  for  pany  account.  He  was  previoui 
houses  anymore,”  he  added,  ly  associated  with  Grey  .Adver- 
“They  are  sitting  back  and  tising  Agency,  Inc.,  and  Noe 
making  you  sell  them.  Builders  man,  Craig  &  Kummel,  Inc. 


new  plants  •  modernigotions  •  extensions 


■;  ,  ENGINEERS  -  ARCHITECTS 

8o$«en  16,  Mo»*.  New  York  17,  N.  Y.  Sportonburg,  S.  C. 

316  ititori  Street  41  Eort  42nd  Street  AAontgomery  Bldg. 

Brochure  available  on  request 
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UNION  PACIFIC  NEWS  STAFF 


24  HOURS 
EACH  DAY 


Whenever  you  have  a  need  for  news  concerning 
the  U.  P.,  we  want  you  to  know  that  our  news  staff  is 
at  your  disposal  day  and  night. 

Day  or  night  — call  the  Director  of  Press -Radio -TV 
Relations  serving  your  territory,  as  named  below. 


Ed  Schafer 
Omaha— JAckson  5822 


Paul  Harrison 

Los  Angeles— TRinity  9211 


Jim  Hays  Joel  Priest,  Jr. 

Portland— CApitol  7-7771  Salt  Lake  City— EMpire  3-1544 

W.  G.  Burden 

New  York  City— REctor  2-7440 
Ridgewood,  N.  J.— Gilbert  5-0340 


General  Director  of 
Press- Radio-TV  Relations 


UNION  PACIFIC  RAILROAD 


PITOR 
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Court  Backs 
‘Misleading’ 
Ad  Copy  Ban 


ruling  added,  “had  the  right  to 
cancel,  without  liability,  at  any 
time,  its  advertising  contract 
unth  the  plaintiff.” 

Mr.  Waters  earlier  filed  notice 
of  intention  to  move  for  a  new 


Food  Ads  Hold 
High  Attention 


High  ratings,  averaging  56% 


l.os  .\NGEI.ES,  Calif. 

A  newspaper’s  right  to  refuse 
to  publish  advertising  believed 
misleading  has  been  upheld  here 
in  a  Los  Angeles  County  su¬ 
perior  court  decision  on  a  claim 
for  $10,000  damages  against  the 
Whittier  News. 

A  contract  for  the  advertis¬ 
ing  did  not  obligate  the  newspa 
per  to  carry  the  copy,  the  court 
ruled  in  dismissing  the  claim 
filed  by  James  Waters,  operator 
of  a  rental  agency  in  the  Whit¬ 
tier  area. 


trial  and  has  paid  his  bill,  the  “noted”  by  women  and  40% 
News  announced.  The  case  was  “read  most”,  are  reported  in  a 
the  only  one  of  its  kind  in  the  new  analysis  of  newspaper  food 

.  -> - - - j-  v— 

newspaper  s  history. 


Ads  Are  Up 
1 5%  in  Canada 
Newspapers 


Home  Builders’ 
Awards  Given  Out 


Toroxt 

National  advertising  in  Ca. 
nadian  daily  and  wcek-«Tni 


Bill  Ordered  Paid 


In  denying  the  claim,  Judgo 
Clarence  M.  Hanson  awarded 
the  Owens  Whittier  Publishing 
Co.  $247.59  for  unpaid  adver¬ 
tising.  The  case  developed  from 
a  series  of  classified  ads  offer¬ 
ing  to  list  residential  rental 
properties  with  persons  seeking 
such  rentals. 

The  court  ruling  stated  that 
while  it  is  true  that  the  publish¬ 
ing  company  cancelled  the  con¬ 
tract,  “it  is  not  true  that  the 
contract  with  the  plaintiff, 
James  Waters,  was  cancelled 
without  cause;  that  it  is  true 
that  the  plaintiff  James  Waters, 
submitted  misleading  advertis¬ 
ing”  and  that  the  company  “had 
just  cause  for  refusing  to  con¬ 
tinue  publishing  the  plaintiff’s 
advertising.” 

News  Not  Obligated 

The  ruling  also  stated  that 
despite  the  written  ad  contract 
“it  is  not  true  that  the  defend¬ 
ant  became  obligated  to  pub¬ 
lish  the  plaintiff’s  advertising 
for  a  period  of  one  year  or  any 
other  period  whatsoever.” 

The  publishing  company,  the 


n 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


ACB  relieves  the 
publisher’s  office  of 
considerable  detail 
work  and  expense 
connected  with 
checking  copy  dis¬ 
tribution. 


Service  Offices  •  NEW  TOM  •  Chicago 

•  COIIIMBUS  •  MEMPHIS 
•  SAN  FRANCISCO 


THE  ADVERTISING 
CHECKING  BUREAU,  INC. 


The  real  estate  sections  on 
National  Home  Week  printed 
by  the  Miami  (Fla.)  Sunday 
News  and  the  Chicago  (Ill.) 
Daily  News  were  cited  for  top 
awards  by  the  National  Associ 
ation  of  Home  Builders. 

The  Parade  of  Homes  Sec¬ 
tion  prepared  by  Ben  Schneider 
of  the  Miami  News  in  Septem 
her  won  first  prize  in  the  color 
class. 

•Albert  S.  Jedlicka  and  Joseph 
Weresch  of  the  Chicago  News 
were  first  prize  winners  for 
their  special  section  in  hlack 
and  white. 

Luther  F.  Bliven  of  the  Syra¬ 
cuse  (N.Y.)  Post-Standard  was 
awarded  $1,000  first  prize  in 
the  communities  facilities  con¬ 
test  of  the  association. 

Other  winners:  CEilvin  May- 
ne,  Rochester  (N.Y.)  Times- 
Vnwn,  $500;  and  duplicate 


advertisements  made  by  Daniel 
Starch  &  Staff,  Mamaroneck, 

N.  Y. 

Stan  M.  Sargent,  Starch  newspapers  was  up  during  tb 
vicepresident,  commented  that  first  10  months  of  1956,  accord 
the  ratings  now  published  for  ing  to  the  advertising  linap^ 
the  first  time  “are  more  com  audits  of  Elliott-Haynes  Ltd. 
parable  to  the  program  ratings  Toronto,  research  firm, 
publicized  by  TV  and  radio  than  The  report  shows  that  na- 
the  usually  reported  median  tional  advertising  in  daily  nerrs 
averages  of  print  media.”  papers  totalled  $36,278,788  ir 
The  scores  are  based  on  an  the  first  10  months,  up  IS*"- 
analysis  of  9,483  advertisements  over  the  same  period  in  195' 
appearing  in  198  newspapers  V.^eek-end  newspaper  nationa 
19.52-1954.  adverti.sing  closely  affiliated 

Dr.  Daniel  Starch  pointed  with  daily  newspapers,  totalled 
out  that  in  most  cases  the  $13,513,548  in  the  .lanuaiy-Oc 
studies  were  made  on  Thurs  tober  period,  up  9.2%.  Maga 
day  and  Friday  issues.  zines  had  $16,042,516  in  nationa 

“These  food  readership  scores  advertising,  up  17.73%,  and 
show  that  a  high  proportion  of  farm  papers  $.5„520,7S7.  up  IK 
the  women  noters  of  food  ad  in  the  year, 
vertisements  continues  to  read  Largest  daily  newspaper  na 
the  advertisements  in  detail”  he  tional  advertiser  in  the  Januan 
said.  October  period  was  the  auto 

“Copy  techniques  play  a  dy-  motive  industry,  spending  $10. 
namic  part  in  causing  women  034,819.  In  week-end  newspa 
to  see  and  read  food  advertise 
ments.” 


$300  third  prizes  to  Ray  Mose-  •  i  < 

ley,  Arkansas  Gazette,  Little  New  Brine  s  Book 

Ilock;  and  Ward  S  Jones  of  Gives  Brand  Names 
the  Deseret  News,  Salt  Lake 
City. 


pers  the  automotive  industr; 
spent  $563,712.  Total  automotiv 
linage  in  all  four  print  me<li: 
was  $13,159,741. 

Food  industries  were  seconc 
largest  national  advertisers  ir 
dailies,  spending  $4,988,455  i« 
A  new  book,  said  to  offer  the  January-October  period,  m 
sponsoring  advertisers  an  op  .$3,503,758  in  week-end  new; 
portunity  to  do  “a  job  that  is  papers.  In  all  four  print  medi 
impossible  in  any  other  media,”  food  industries  spent  $10,14. 

.John  H.  Chapman  has  been  is  being  distributed  through  top 
appointed  manager  of  commu-  department  stores  to  brides  who  • 

nity  relations  for  the  New  York  use  the  store’s  bridal  consultant  .rT<u"  vtr  i  ’ 

Central  Railroad,  Thomas  J.  seiwice.  This  w  eek  Name. 

Deegan  Jr.,  vicepresident-staff.  Entitled,  “To  The  Bride,”  the  Skinner  Manager 
announced  today.  Mr.  Chapman  book  is  published  by  To  The 
has  been  a  member  of  the  Cen-  Bride,  a  subsidiary  of  Standard 
tral’s  public  relations  depart-  Rate  &  Data  Service  and  ad 
nient  for  two  years  as  a  staff  vises  the  hride-to-be  what  to 


Geiitral  Ups  Ghapnian 


Alan  Bolte’,  vicepresident  at 
advertising  director  of  I'D 
Week  magazine,  has  annonnced 


.AAV.AAV  0.0  a  OVAll  V  lilt*  UriUe-W»-Ue  wnai  to  •  X  1.  .tf  rw  •  U4.  T  QVifl 

assistant  and  public  relations  buy,  how  to  use  it,  and  how  appointment  of  Dwight  1.  a 


representative. 


to  take  care  of  it.  Brand  names 


ner  as  New  York  managt 


of  all  products  mentioned  are  Walter  Ferrigan.  Easte... 

given  on  an  exclusive  basis  in- 


If  yoa  h«y«  Intarnafional  b»ln«t  eluding  the  brand  names  of  in-  Prior  to  joining 

•uoelaJad  with  publishinQ.  greffients  used  in  more  than  700  last  year,  Mr.  Skinner  had 

printing,  advertising  or  commercial  recipes. 

radio,  and  you  want  to  keep  in  touch  Each  bride-to-he  must  sign 
with  those  activities  in  Au^alia  and  for  her  copy  of  the  book,  which 
New  Zealand,  read  Nawspapar  News,  jg  not  for  sale  anywhere  in  the 
the  national  monthly  businau  news-  u.S.  except  through  the  book¬ 
shops  of  those  stores  who  have 
the  book  in  their  bridal  depart 


Eapar  devoted  to  those  closely  r*> 
itad  Interests  of  "Down  Undar.” 


associated  with  Metropolitw 
Sunday  Newspapers  for  1^ 
years  and,  previously,  with  thf 
Seattle  (Wash.)  Times,  D‘ 
Moines  (Iowa)  Sunday 
ter,  Chicago  Tribune 
O’Mara  and  Ormsbee. 


ment  or  directly  through  To  representatives. 


^Honie’  Mats  Availablf 

Metro  Associated  Servicr? 


IS  Hamilton  Si.,  Sydney  AustroHa 
Aaniul  Subscription  to  U.  S.  |3J(X 
Write  for  sample  copy. 


The  Bride.  Price  is  $4.95,  plus 
postage.  Advertisers  get  lists  of 
all  purchasers. 

The  book  is  the  idea  of  Dor  -  - - 

othy  Hurst,  food  editor  and  ex  Inc.,  New  York,  announced 
ecutive  director.  The  book’s  food  week  availability  of  its  W®  •; 
editor  is  Mary  1.  Barber,  food  edition  of  its  “Home  h.ssentis- 
consultant.  ad  mat  service. 
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Control  tower  says  “Scotch”  is  a  brand  name 
for  tape— don’t  forget  the  quotes! 


Plane  facts;  while  we  welcome  the  mention  of 
our  product  in  your  columns,  we  ask  that  you 
respect  our  registered  trademark.  If  it  is  impos¬ 
sible  for  you  to  use  the  full  name  correctly: 


"SCOTCH”  Brand  Cellophane  Tape— or 
“SCOTCH”  Brand  Masking  Tape,  etc.,  please 
just  say  cellophane  tape  or  masking  tape.  Thank 
you  for  your  cooperation. 


MINNESOTA  MINING  AND 


MANUFACTURING  COMPANY 


ST.  PAUL  6,  MINNESOTA 


^I^ITOR 


A  PUBLISHER  for  February  1,  I9S7 


*5 


How  Far  Do  You  Go 


EDITOR  3i  PUBLISHER  for  February 


for  a  Story  ? 


Irwin  Forman,  Editor  of 

INGENIERIA  INTERN ACIONAL  CONSTRUCCION, 
Covers  10-Billion  Dollar  Market  in  Latin  America 


December,  1956 . . .  Mexico,  Guatemala,  Costa 
Rica.  January  .  .  ,  Colombia  and  Venezuela. 
This  siunmer . . .  every  major  Latin  American 
country.  That’s  how  Irwin  Forman,  Editor  of 
McGraw-Hill’s  export  construction  magazine, 
INGENIERIA  INTERNACIONAL  CONSTRUC¬ 
CION,  gets  his  firsthand  material. 

Irv’s  constant  quest  for  news  is  supple¬ 
mented  by  the  McGraw-Hill  network  of  News 
Bureaus  or  correspondents  in  every  major 
Latin  American  area.  They  provide  him  with 
a  steady  stream  of  information  on  what  read¬ 
ers  are  doing,  what  they  want  to  know,  and 
what  problems  they  face  from  day  to  day. 

Irv  Forman  started  off  as  a  construction 
engineer  in  his  home  state  of  Pennsylvania. 
During  World  War  II,  he  was  in  Army  Public 
Relations  and  Intelligence,  acquiring  his  jour¬ 
nalism  experience  that  today  works  hand  in 
hand  with  his  engineering  background.  With 
CON.STRUCCION,  he  has  progressed  from  as¬ 


sistant  editor  to  managing  editor  to  editor. 

In  his  work  for  CONSTRUCCION,  Irv  has 
come  to  know  virtually  every  key  figure  in 
Latin  American  construction . . .  has  a  working 
knowledge  of  every  major  project  in  a  10- 
billion  dollar  annual  market.  He  has  helped 
Latin  American  engineers,  through  mechani¬ 
zation,  virtually  retire  the  burro  and  the  peon. 

McGraw-Hill  is  close  to  Latin  America  .  .  . 
publishes  three  magazines  in  Spanish  plus 
Management  Digest,  an  English-language  mag¬ 
azine  for  men  in  management  of  business  and 
industry  abroad.  These  magazines  and  the 
men  who  edit  them,  plus  McGraw-Hill’s 
World  News  Service  and  staff  of  correspond¬ 
ents,  all  assure  you  that— when  Latin  Ameri¬ 
can  business  is  in  the  news— a  McGraw-Hill 
editor  will  know  what  put  it  there.  And  wher¬ 
ever  industry  makes  news,  you  can  expect  us 
to  help  you  make  the  most  of  it. 


If  you  have  a  question  about  any  McGraw-Hill  news  release, 
or  about  any  phase  of  McGraw-Hill's  Information  Service, 
write  to  Julian  Boone,  Director  Communications  and  Public¬ 
ity,  McGraw-Hill  Publishing  Company,  New  York  36,  N.  Y. 

McGraw-Hill  Magazines 

McGraw-Hill  Publishing  Company,  Incorporated 
330  West  42nd  Street,  New  York  36,  New  York 
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Dryfoo!^  Elected 
DartiiHMitli  Triiistee 

Hanovek,  N.  H. 

Orvil  E.  Dryfoos,  vicepresi¬ 
dent  of  the  New  York  Times, 
has  been  elected  to  the  board 
of  trustees  of 
Dartmouth  Col 
lege. 

The  college 
announced  that 
Mr.  Dryfoos, 
who  is  44  years 
old,  was  the 
youngest  mem 
ber  of  Dart 
mouth’s  present 
l)oard.  A  gradu 

Dryfoos  jjte  of  the  class 

of  ’.'^4,  he  has  been  a  member 
of  the  college’s  Alumni  Coun 
cil  since  1955. 

Mr.  Dryfoos  became  assist 
ant  to  the  publisher  of  the 
Times  in  1945  and  vicepresident 
in  1954. 

*  •  • 

Edward  J.  Man.mon  has  been 
appointed  director  of  advertis 
ing  sales  for  the  Thomson 
Newspapers,  Toronto.  He  was 
foimerly  advertising  manager 
of  the  Timmins  (Ont.)  Press, 
and  until  recently  he  was  in 
charge  of  retail  advertising 
sales  of  the  Thomson  News¬ 
papers. 

*  *  * 

Glen  Goellner.  city  editor 
for  the  St.  Charles  (Mo.)  Daily 
Cusnios-.Monitor  for  10  years — 
named  featui’e  editor  of  St. 
Louis  Review,  Catholic  diocesan 
newspaper. 

*  *  * 

I.oRo.v  H.  Washburn,  real 
estate  display  advertising  man 
ager  of  the  Los  Angeles 
(Calif.)  Examiner  —  to  the 
Pasadena  (Calif.)  Independent 
.S’fur-.Veies. 

*  *  * 

W.  H.  CoLLYNS,  Midlantl 
(Tex.)  Reporter-Telegram  — 
elected  president  of  Texas  As¬ 
sociated  Press  Managing  Etli 
tors  .Association. 

#  *  * 

JoH.N  A.  Perry,  former  co|).v 
editor  on  the  Syracuse  (N.Y.) 
Herald-Joumal — to  Keuka  Col¬ 
lege,  as  director  of  public  re 
lutions. 

#  *  4c 

.1.  Wii.i.iA.M  Faulkner,  staff 
meml)er  of  the  Cleveland  (Ohio) 
.\ews  for  14  years — to  the 
publicity  and  public  relations 
firm  of  Flournoy  and  Gibbs. 

*  *  * 

Tho.mas  W.  Bentley,  former 
city  editor  of  the  New  Haven 
(Conn.)  Journal  Courier — to 
Olin  Mathieson  Chemical  Corp. 
as  public  relations  supervisor. 


Edward  F.  Cox,  former  man 
aging  editor  of  the  Ridgefield 
Park  (N.  J.)  Sun-Bulletin — city 
editor  of  the  Bath  (Me.)  Daily 
Times.  He  succeeds  Robert  I.. 
Huse,  now  executive  secretary 
of  the  Democratic  Party  in 
Maine. 

#  *  * 

Cornelius  E.  Hurley,  Asso¬ 
ciated  Press — elected  president 
of  Massachusetts  State  House 
Press  Association. 

♦  ♦  ♦ 

K.  M.  Frost,  business  man 
ager,  Robert  W.  Akers,  editor 
in-chief — elected  vicepresidents 
of  the  Enterprise  Co.,  publisher 
of  the  Beaumont  (Tex.)  Enter 
prise  and  Journal. 

*  *  * 

T  H  i;  R  S  T  O  N  Twigo-S.mi  1  H, 
managing  editor  of  the  Hono¬ 
lulu  (T.H.)  Advertiser — new 
president  of  the  Press  Club  of 
Hawaii. 

*  *  * 

Howard  Welty,  assistant 
executive  news  editor  of  the 
San  Diego  (Calif.)  Evening 
Tribune — to  the  public  relations 
staff  of  Convairs  Astronautics 
division.  He  is  succeeded  by 
Fred  Kinne,  city  editor,  and 
Ralph  Bennett  moves  up  from 
assistant  city  editor.  Vincent 
Dunne,  general  assignment  re¬ 
porter — named  assistant  city 
editor. 

♦  «  « 

Ray.mo.nd  McHugh— resigned 
as  executive  news  editor  of  the 
San  Diego  (Calif.)  Union. 


personal 


Horace  L.  Sa.mford,  Cleve¬ 
land  (Ohio)  News  reporter — 
leaving  to  join  the  staff  Steel 
magazine. 

«  *  « 

Charlee  Hein,  formerly  with 
the  circulation  department  of 
the  Lincoln  (Neb.)  Journal — 
to  the  editorial  department. 

*  «  « 

Sanford  Watz.man,  Cleve¬ 
land  (Ohio)  Plain  Dealer — 
named  Federal  Courts  reporter. 
*  ♦  » 

Jl.M  Cope — resigned  from  the 
copy  desk  of  the  San  Antonio 
(Tex.)  News  to  become  sports 
editor  of  the  San  Angelo  CTex.) 
.S  tandard-  T  imes. 

*  *  * 

Bill  Cunningham,  San  An¬ 
tonio  (Tex.)  News  staffer  who 
was  stricken  with  polio  last 
September — returns  to  copy 
desk  work  part  time. 

*  *  * 


E.  M.  Brady,  executive  editor 
of  the  Mitchell  (S.D.)  DaHy 
Republic — named  “Outstanding 
Boss  of  the  Year”  by  the 
Mitchell  Junior  Chamber  of 
t’ommerce. 

*  #  t 


William  Doswell,  formerly 
with  the  news  department  of 
the  Richmond  (Va.)  Timet- 
Dispatch  three 
years  —  to  the 
P  arts  moutk 
(Va.)  Timet  as 
managing  edi 
tor.  He  was  also 
with  the  Fred 
e  ricksburg 
(  V  a.  )  Free 
Lance  Star  as 
reporter  and 
Doswell  sports  editor. 

He  spent  a  year 
in  the  weekly  field  in  Virginia 
and  served  with  the  U.S.  Army 
for  two  years.  He  was  grad 
uated  from  Washington  and  Let 
University  with  a  degree  in 
journalism. 


*  *  * 


Bob  Brooks,  member  of  the 
Raleigh  (N.C.)  News  and 

Observer  staff  for  10  years  and 
assistant  sports  editor  for  six 
years — transferred  to  legisla 
tive  beat.  Roy  Parker  Jr.,  edi¬ 
tor  of  the  Bertie  (N.C.)  Ledger- 
Advance — taking  a  leave  of 

absence  to  do  legislative  re¬ 
porting  for  the  News  and 

Observer. 


Howard  Van  Der  Muelen, 
veteran  police  and  federal  beat 
reporter  for  the  Buffalo  (N.Y.) 
Courier-Express  —  named  pub¬ 
licity  director  of  WRUF-TV 
•  *  * 

John  G.  Fitzgerald,  assistant 
financial  editor  and  television 
columnist,  Hartford  (Conn.) 
Courant — resigned  to  become 
assistant  director  of  public  re¬ 
lations,  Pratt  &  Whitney  Co. 


3  MEN  WITH  A  COMMON  TOPIC — the  sale  of  newspapers— meet 
at  Boston:  Left  to  right — Richard  C.  Steele,  general  manager  of 
Worcester  (Mass.)  Telegram  &  Gaxette;  Walter  Aronoff,  circulation 
director  of  the  Detroit  (Mich.)  Times,  president  of  International  Cir¬ 
culation  Managers  Association;  and  Hayden  T.  Davis,  Portland  (Me.) 
Press-Herald  and  Express,  incoming  president  of  New  England  Circula¬ 
tion  Managers  Association.  Mr.  Steele  is  president  of  New  England 
Daily  Newspapers  Association.  (E&P,  Jan.  19,  page  13). 


*  •  * 

James  Rankin,  city  editor 
of  the  Raleigh  (N.C.)  Timet— 
resigned  to  join  the  news  staff 
of  the  Louisville  (Ky.)  Timet. 

•  *  * 

Charles  W.  Pkine  Jr..  Pitts¬ 
burgh  (Pa.)  Sun  Telegraph  re 
porter  for  nine  years — ^joined 

Public  Relations  Counselors  of 
Pittsburgh. 

«  #  • 

George  Belton— from  San 
Francisco  (Calif.)  Newt  to  San 
Francisco  office  of  Sawyer, 
Ferguson,  Walker,  newspaper 
representatives. 

t  • 

Gaye  Zold,  formerly  with  the 
.Mt.  Lebanon  (Pa.)  Newt— 
new  staff  photographer  for  the 
Pittsburgh  (Pa.)  Sun-Tela 
graph. 

•  *  * 

Lloyd  Lapham,  former  UP 
manager  at  Sacramento — naiBe<i 
to  $12,000-a-year  post  as  assist 
ant  to  California  State  Treas 
urer. 
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mention 


Star — new  club  editor,  succeed¬ 
ing  Esther  Granneman,  re¬ 
tired  to  marry  Nixson  Denton, 
associate  editor  of  the  T-S. 


Kenneth  C.  Holland,  presi¬ 
dent  of  the  Carpenter  Paper 
Co.,  Omaha — named  a  director 
of  the  World  Publishing  Co., 
publisher  of  the  Omaha  (Neb.) 
World-Herald. 


Alene  Phillips,  formerly 
with  the  Oregon  City  (Ore.) 
Enterprise  —  to  the  Salem 
(Ore.)  Capital  Journal  as  as 
sistant  in  the  woman’s  depart¬ 
ment. 


FIRST  ANNIVERSARY  of  Chicago  American's  Pictorial  Living  supple¬ 
ment  was  the  occasion  for  an  exhibit  of  front  covers  and  a  meeting 
of  editorial  and  business  staffs.  In  picture,  left  to  right,  are:  Stuart 
List,  publisher:  Edward  D.  Doyle,  executive  editor;  and  Jere  Hagen, 
magazine  editor. 

Elaine  Belli — now  on  the  .Joseph  A.  Raff — to  the 
staff  of  the  4/f)H(7t/erg?/e  (N.M.)  Charlotte  AP  bureau,  succeed- 
Tribune.  ing  DiCK  CORRELL,  resigned. 


Annette  Ross,  food  editor  of 
the  Portland  (Ore.)  Oregonian 
since  1948 — resigned  to  head 
the  food  department  of  Showal 
ter  Lynch  Advertising  Agency, 
Portland. 


Ray  Maxwell,  on  the  state 
desk  of  the  Pes  Moines  (la.) 
Register  and  T’n'bMrfC— elected 
president  of  the  Des  Moines 
Press  and  Radio  Qub. 


James  Norris.  formerly 
sports  editor  of  the  Bisbee 
(Ariz.)  Daily  Review — to  the 
Fort  Collins  (Colo.)  Colora¬ 
doan. 


Charles  Clay,  assistant  state 
news  editor  of  the  Raleigh 
(N.C.)  Mews  and  Observer 
nearly  four  years — transferred 
to  rapitnl  hill. 


Edward  S.  Hipp,  in  charge  of 
magazine  news  features  of  the 
\ewark  (N.J.)  News — named 
theater  editor,  succeeding  David 
•Steinberg,  resigned,  to  join  a 
sales  and  public  relations  firm. 
THO.MAS  P.  Mackin,  feature 
desk,  succeeds  Mr.  Hipp,  and 
Robert  C.  Bush,  of  the  Orange 
bureau  staff,  joins  the  feature 
desk. 

•  •  • 

Ja.mes  Nelson,  British 
United  Press — elected  president 
of  the  Canadian  Parliament 
Press  Gallery. 

«  «  « 

Pred  Knippenberg,  formerly 
Importer  for  the  Philadelphia 
fPa.)  Daily  News — now  with 
UP  in  Pittsburgh. 

•  •  * 

Charles  Massey — resigned 
managing  editor,  San  Fran- 
Cisco  (Calif.)  News. 


.John  D.  Seaman  —  named 
promotion  manager,  V  isaiia 
(Calif.)  Tim.es-Delta.  He  also 
continues  his  retail  advertising 
duties. 

*  *  * 

Carl  A.  Dignio — new  classi 
fied  advertising  manager,  Reno 
(Nev.)  Evening  Gazette  and 
Nevada  State  Journal,  succeed¬ 
ing  Donald  Wilker.son,  re 
signed. 

»  «  « 

John  Moffitt — joined  ad¬ 
vertising  staff.  Fort  Collins 
(Colo.)  Coloradoan. 

«  ♦  « 

Jack  Ka.ssewitz — named  city 
editor  of  the  Miami  (Fla.) 
News.  Joan  Nielsen  McHale, 
previously  society  editor — now 
Woman’s  Editor.  Jean  S. 
Wilson,  home  fashions  editor 
— new  as.sociate  woman’s  editor. 


Al  Gorisek — named  editor  of 
the  Fairport  (Ohio)  Beacon, 
succeeding  John  W.  Gij^ncy, 
now  in  public  relations. 

•  •  * 

Thomas  C.  Wright  Jr.,  re 
porter  since  1948  with  the 
Salem  (Oregon)  Statesman  - 
named  administrative  assistant 
in  charge  of  press  relations  by- 
Oregon’s  governor.  Robert  D. 
Holmes. 

•  •  * 

Elsie  M.  Schiller — to  the 
reporting  staff  of  the  Salem 
(Ore.)  Capital  Journal. 

*  *  * 

Daisy  Jones,  garden  editor 
of  the  Cincinnati  (Ohio)  Times 


Wayne  Bell,  news  editor  of 
the  Ontario  (Ore.)  Argus- 
Observer  for  the  past  year — 
resigned  to  become  editor  of 
the  St.  Helens  (Ore.)  Sentinel- 
Mist. 

*  *  * 

Hope  Grider — named  society 
editor  of  the  Ontario  (Ore.) 
Argvs-Observer,  replacing  Mrs. 
Jarrel  Richardson,  who  has 
been  named  an  editorial  assist¬ 
ant. 

*  *  • 

Opal  Braughton — to  news 
editor  of  the  La  Grande  (Ore.) 
Eastern  Oregon  Rejnrw,  re¬ 
placing  Laura  Mae  Marshall, 
resigned  after  10  years  sei-vice. 

Rex  Tussing,  editor  of  the 
San  Leandro  (Calif.)  Morning 
News,  and  for  10  years  news 
editor  of  the  Grants  Pass 
(Ore.)  Daily  Courier — named 
admini.strative  assistant  to 
Congressman  G.  P.  Miller.  | 

•  •  •  I 

William  C.  Mateer,  copy- 
reader  for  the  Springfield 
(Ohio)  Daily  News — begins 
training  in  Washington,  D.C.,  | 
for  duties  as  a  foreign  service ' 
officer  of  the  U.S.  Information 
Agency,  expecting  overseas  as¬ 
signment  following  training. 

0  0  0 

Hank  Pointel.  former  adver¬ 
tising  manager  of  the  Iredell 
.Morning  News  at  Statesville. ' 
N.C. — to  the  news  staff  of 
WSJS  radio  and  television, 
Winston-Salem,  N.C.  He  is 
succeeded  by  Mrs.  Ora  John¬ 
son. 

(Continued  on  page  40) 


To  More 

Effectively 

Serve 

Publishers . . . 

Economic  conditions  to¬ 
day  may  give  pause  to  those 
who  are  considering  a  trans¬ 
action  in  the  publishing 
field. 

That's  why  “Financial 
Advisers"  now  appears  in 
our  advertising.  It  is  an 
honest  description  of  a  .serv¬ 
ice  we  can  perform.  Brok¬ 
ers  aren't  bankers,  but  we 
have  developed  many  spe¬ 
cialized  investment  and 
lending  sources  who  value 
highly  our  reputation  and 
appraisal  of  a  given  newspa¬ 
per  situation.  We  can  get 
your  publishing  hopes  and 
problems  to  sympathetic 
ears — quickly. 

“Evaluations"  also  now 
appears  in  our  advertising 
because  such  a  service  has 
an  interlocking  relationship 
with  financing  and  loan  re¬ 
quirements. 

W  e  believe  these  two 
functions  properly  “belong" 
as  broader  contributions  to 
the  newspaper  business  we 
have  .served  for  28  years. 

Publishers,  or  those  con¬ 
templating  entering  the  pub¬ 
lishing  field,  are  invited  to 
contact  us. 


ALLEN  KANDER 
AND  COMPANY 

Washington 

162.S  Eye  St.,  N.W.  National  8-1990 
New  York 

60  E.  42nd  St.  Murray  Hill  74242 
Chicago 

35  E.  Wacker  Dr.  Randolph  6-3688 
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Personal 

iCovtivned  from  pa-ge  '^0) 


Paige  Carlin,  traveling  Iowa 
correspondent  of  the  Omaha 
(Neb.)  World  Herald — returned 
to  Rapid  dtp  (S.D.)  Journal. 
Jean  Phelps,  World  Heral  1 
society  department — resigned. 
Phil  O’Connor,  Herald  copy 
desk — to  Chicago  (Ill.)  Daihi 
\cws. 

♦  «  * 

William  N.  Hauler,  for 
merly  with  the  Wheaton  (Ill.) 
Dailii  Journal  for  23  years — 
named  administrative  assistant 
in  charge  of  public  relations  for 
the  Chicago  and  Springfield 
offices  of  the  State  Trea.surer. 

♦  *  « 

Ogden  R.  Reid,  president  and 
editor  of  the  Nev'  York  Herald 
Tribune — elected  a  director  of 
Massachusetts  Mutual  Life  In 
su ranee  Co. 

*  *  * 

Robert  I,.  Perron — named 
youth  editor,  Hartford  (Conn.) 
Timest. 

«  *  * 

Pat  Taggart,  business  man 
ager  of  the  Waco  (Tex.)  Ti-ih 
vve-Hrrald — given  the  Council 
for  Social  Welfare’s  award  for 
distinguished  community  serv 
ice. 

*  * 

Richard  Delaney,  former 
photographer  for  the  Bell  .Air 
craft  Corp. — joined  the  photo 
staff  of  the  Buffalo  (N.Y.) 
CourUT-Erpreue. 

❖  * 

David  A.  Nakdimen — to  the 
sports  staff  of  the  Lexington 
(Ky. )  Leader. 

*  *  if 

Jack  Stapleton  Sr.,  presi 
dent  of  Kennett  (Mo.)  ftailji 
Dunklin  Democrat — named  ad¬ 
ministrative  assistant  to  Gov. 
James  T.  Blair  Ji-. 

«  ♦  ❖ 

Patricia  Mangan,  formerly 
in  the  Ft.  Lauderdale,  Fla., 
bureau  of  the  Miami  (Fla.) 
Herald — now  in  charge  of  the 
Hollywood,  Fla.  bureau. 

*  *  * 

Harold  Flagg  —  resigned 
from  editorial  .staff  of  the  Ft. 
Jjavderdale  (Fla.)  Dailg  Nev'e 
to  join  the  staff  of  the  .Yns.son 
(B.W.I.)  Guardian. 

*  *  * 

Ed  Murray,  formerly  with 
the  Bihlg  (la.)  Gazette-Tribune 
— new'  reporter  for  the  Dubuqur 
(Ta.)  T el e.grn.ph -Herald. 


William  Nelson  —  named 
managing  editor  of  the  Grand 
Junction  (Colo.)  Daily  Sentinel, 
succeeding  Burt  Meyer.s,  who 
joined  the  staff  of  Time  mag¬ 
azine. 

* 

George  Main,  formerly  with 
the  classified  advertising  de 
)iartment  of  the  Rocky  .Moun 
tain  Xeu'u  at  Denver — ap 
pointed  general  advertising 
manager  of  the  Ft.  Worth 
(Tex.)  Preae. 

*  «  * 

H.  R.  Holliday,  formerly  co¬ 
publisher  of  the  Delta  County 
(Colo.)  Independent — to  gener 
al  manager  of  the  Grand  June 
fion  (Colo.)  Daily  Sentinel, 

*  *  * 

Fred  .M.  Betz  Sr.,  publisher 
of  the  Lamar  (Colo.)  Daily 
\eu'K  —  named  administrative 
assistant  to  U.S.  Sen.  John  A. 
Cari'nll, 

♦  *  * 

Charles  H.  Latourette 
retired  as  associate  editor  of 
the  weekly  Princeton  (N.J.) 
Packet,  with  which  he  has  been 
associated  for  40  years. 

*  «  * 

•Al  Andrews — appointed  sub 
urban  editor  of  the  Cleveland 
(Ohio)  Plain  Dealer.  He  will  be 
assisted  by  Fred  Millenkopf. 

*  *  * 

Tom  Nelson,  Illinois  editor 
for  the  UP  Chicago  bureau  and 
former  manager  of  the  capital 
bureau  at  Springfield — assigned 
to  the  .staff  covering  the  Hou.se 
of  Representatives  at  Washing 
ton. 

*  *  * 

Lorrin  P.  Thurston,  presi¬ 
dent  and  general  manager  of 
the  Advertiser  Publishing  Co., 
Honolulu.  T.H. — elected  chair 
man  of  the  Hawaii  Statehood 
Commission,  of  which  he  has 
been  a  member  since  1948. 

*  ♦  * 

W.  .1.  Pennington — promoted 
from  comptroller  to  business 
manager  of  the  Seattle  (Wash.) 
Times. 

*  ♦  ♦ 

Franklin  Gregory,  Newark 
(N.J.)  Star-Ledger — president 
of  New  Jersey  Legislative  Cor¬ 
respondents  Club. 

*  *  * 

Robert  B.  Klaverkamp,  with 
UP  since  19.o4 — named  regional 
representative  for  eastern  Iowa 
and  northwestern  Illinois.  He  is 
a  graduate  of  the  University  of 
Minnesota. 

*  *  * 

Harold  Sanders,  with  the 
Manning  (la.)  Monitor  for  nine 
years — named  manager  of  the 
.Alta  (Ta.)  Advertieer. 


Nancy  L.  Clark,  librarian  of 
the  Camden  (N.J.)  Courier- 
Post  and  Ronald  G.  Vantine, 
rewrite  man  at  the  Philadelphia 
(Pa.)  Daily  News — married 
recently. 

*  *  * 

Ernest  Tidyman,  of  the  copy 
desk  of  the  Cleveland  (Ohio) 
Plain  Dealer — to  assistant  edi¬ 
tor  of  the  Sunday  magazine  of 
the  Detroit  (Mich.)  News. 

*  *  * 

L.  Clayton  Lau  Jr.— pro¬ 
moted  from  national  advertis¬ 
ing  manager  to  advertising 
manager  of  the  Beaumont 
(Tex.)  Enterprise  and  Jornmal. 
He  succeeds  his  father,  who 
retired  last  August  after  21 
years  as  advertising  director. 

• 

Morvick  Nanietl 
For  Hilihro  Division 

Pittsburgh,  Pa. 

Andrew  R.  Mervick,  Pitts 
burgh  Sun-Telegraph  produc 
tion  manager,  has  been  ap¬ 
pointed  to  a  similar  post  for 
the  Hillbro  Newspaper  Print¬ 
ing  Division  of  Hearst  Publish 
ing  Co.  Inc.  The  division  op¬ 
erates  the  printing  and  pub 
lishing  of  the  Los  Angeles  Ex¬ 
aminer  and  Los  Angeles  Her¬ 
ald-Express. 

Mr.  Mervick  is  a  graduate  of 
the  Carnegie  Institute  of  Tech¬ 
nology  printing  department.  He 
started  out  as  a  printer  on 
the  Chronicle-Telegraph,  prede¬ 
cessor  to  the  Sun  Telegraph 
in  192fi.  He  is  a  member  of 
Pittsburgh  Typographical  Un 
ion  No.  7. 


Gels  Scholarship 

Mindy  Brown  of  New  York 
City,  a  student  at  Columbia 
University  Graduate  School  of 
Journalism,  has  been  awarded 
the  scholarship  offered  by  the 
Woman’s  Press  Club  of  New 
York  City  to  an  outstanding 
woman  student.  A  1953  gradu 
ate  of  Brooklyn  College,  Phi 
Beta  Kappa,  Miss  Brown  wrote 
for  the  Brooklyn  Eagle  and 
the  Journal  of  Commerce,  and 
was  a  fashion  writer  for  Photo¬ 
play  magazine. 

• 

Trezevant  in  New  Job 

John  G.  Trezevant.  last  man¬ 
aging  editor  of  Collier’s  Maga 
zine,  will  join  the  National  As- 
.sociation  of  Radio  and  Televi¬ 
sion  Broadcasters  as  manager 
of  news  and  publications.  A 
journalism  graduate  of  the  Uni¬ 
versity  of  California,  he  began 
newspaper  work  on  the  editorial 
staff  of  the  ,Snn  Francisco 
Chronicle  in  1942. 


(I^bttuary 

Frank  Barfield,  48,  former  K 

managing  editor,  Burlington  IS 

(N.C.)  Times-News,  of  a  bnir 
hemorrhagre;  Jan.  14.  j 

*  *  ♦  W 

George  S.  Edgecomb,  75,  le.  ^ 

tired  assistant  real  estate  edi  [a 

tor  of  the  New  York  World-  h 

Telegram.  He  formerly  worked  [S 

for  the  New  York  Tribune,  the  M 

New  York  Sun,  the  New  York  ■ 

American,  the  Herald  and  the  IS 

Evening  Sun,  of  a  heart  S 

seizure;  Jan.  23.  S 

•  ♦  •  * 

Alexander  Gerlits,  73,  Buf 

falo,  N.  Y.  correspondent  for 
Cleveland’s  Hungarian  news¬ 
paper,  Szahadsag.  He  was  as 
sociate  editor  of  the  Buffalo 
weekly,  Hirado,  which  sus  ; 
pended  publication  two  years 
ago;  Jan.  20.  ;  i 

*  *  *  al 

Daniel  W.  Kittredge,  78,  W, 

formerly  with  the  New  York  ft 

Sun,  Philadelphia  (Pa.)  Ledger,  9 

Minneapolis  (Minn.)  Journal  S 

and  Egyptian  Morning  News,  9 

Cairo,  until  retirement  20  years  S 

ago;  Jan.  21.  h 

+  ♦  «  I 

John  Gorki,  57,  a  founder  of  Sj 

the  American  Newspaper  Guild,  ■ 

retired  photographer  of  the  I 

Cleveland  (Ohio)  Press;  Jan.  I 

26.  I 

*  *  *  I 

James  E.  Fuller,  .56,  for  12 
years  city  editor  of  the  Salm 
(Mass.)  Evening  News  and  a 
member  of  its  news  staff  for 
more  than  30  years;  Jan.  2,5. 

*  *  * 

J.  Cody  Wai.ler,  political 
writer  and  columnist  for  the 
old  Rochester  (N.Y.)  Journal 
sports  editor  for  the  old 
Rochester  (N.Y.)  Post-Expresi. 
of  a  heart  attack;  Jan.  26. 

*  *  ♦ 

Joseph  A.  Sline.  34,  news 
man-photographer  for  the  Ken¬ 
nebec  Jornmal,  Augusta,  Me., 
from  a  heart  ailment;  Jan.  24. 


Francis  Connor  Dies 

Washingto.v 
Francis  J.  Connor,  47,  for 
mer  newspaperman  here  for 
many  years  and  father  of  nine 
children,  died  Jan.  21  following 
a  heart  attack.  At  the  time  of 
his  death  he  was  liaison  as¬ 
sistant  in  the  office  of  the  Gen 
oral  Counsel  of  the  Commerce 
Department.  Mr.  Connor  was 
a  reporter  for  the  Chicago  Pailv 
News  in  Chicago  and  in  Wash 
ington.  He  worked  briefly  for 
the  Chicago  Sun  and  was  in 
public  relations  before  entering 
government  employ  in  1946 
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If  you  were  in  Rnyoniiw  Public  Relations  . . . 

How  would  you  talk  to  the  press?' 


Rayonier’s  press  policy  is  candor.  Years  ago  we  directed 
our  key  personnel  to  answer  all  legitimate  questions 
about  us;  not  to  dodge  issues.  If  they  don’t  know  the 
answers,  they  get  them. 

1  his  attitude  covers  every  issue  which  might  concern 
Rayonier:  woodland  and  water  resources  (we  manage 
some  2,000,000  farmed  woodland  acres  in  the  U.S.A. 
and  Canada),  cellulose  chemistry,  silvichemistry,  re¬ 
search  and  international  trade. 

We’ve  always  believed  it’s  good  business  for  an  in¬ 
dustry  leader  to  make  itself  publicly  understood  and 
respected.  As  an  international  company  with  extensive 


operations  in  North  America  and  customers  through¬ 
out  the  free  world,  we  explain  our  policies,  motives 
and  aims  to  large,  diversified  world  audiences. 

I'his  doesn’t  mean  Rayonier  bombards  the  press  with 
handouts.  Our  policy  is  to  inform  the  press  when  we 
think  we  are  newsworthy.  Of  course  you  may  not 
agree  all  our  releases  are  news.  That’s  your  privilege 
and  we  respect  it.  Neither  will  we  plague  you  for  fea¬ 
tures  or  plugs.  We’ll  only  call  your  attention  to  a  story 
and  let  you  decide. 

In  short,  feel  free  to  call  on  us.  Rayonier’s  doors  are 
open.  We’ll  help  you  get  your  story  when  we  can. 


INCORPORATED 


Executive  and  General  Sates  Offtces:  161  East  42nd  Street,  New  York  17,  N.Y.  •  Mills:  Jesup,  Go.;  Fernandina  Beach,  Fla.;  Hoqutam,  Port  Angeles  ond  Shelton,  Wash.  Our  subsidi* 
Canada:  Alaska  Pine  &  Cellulose  Limited  of  Vancouver,  B.  C.  •  Mills:  Port  Alice  and  WoodHbre,  Vancouver  Island,  B.C.  •  Rayonier  oversees  offices:  Paris,  France;  Osaka,  Japan. 
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CLASSIFIED  CLIMC 


Industrial  Editors 


See  Employment  Gains 

By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


In  support  of  agencyman 
Gerald  Griffin’s  conviction  that 
there  is  no  end  to  the  boom  of 
Help  Wanted  advertising  in 
sight,  are  the  opinions  of  edi¬ 
tors  of  publishers  of  the  trade 
press. 

Mr.  Griffin,  general  manager 
of  B.  K.  Davis  &  Bros.,  Phila¬ 
delphia  advertising  agency  spe¬ 
cializing  in  Help  Wanted  adver¬ 
tising,  showed  the  results  of  a 
study  prepared  for  “Help 
Wanted  TREND,”  (E&P,  Jan. 
26,  page  36). 

Here  is  a  brief  rundown  on 
how  some  of  the  industrial  edi¬ 
tors  view  the  personnel  short¬ 
age: 

Robert  W.  Martin  Jr.,  AVI¬ 
ATION  WEEK:  “The  aircraft 
industry  will  enjoy  another 
good  year  in  1957.  Gross  sales 
will  be  close  to  $10  billion.  Gen¬ 
eral  outlook  for  1957  is  for  a 
stable  production  rate  on  both 


military  and  commercial  air¬ 
frames  and  gas  turbine  engines, 
with  a  rising  output  of  guided 
missiles  and  avionic  systems  re¬ 
quired  in  both  piloted  and  pilot¬ 
less  airframes.” 

John  C.  W.  Evans,  PAPER 
TRADE  JOURNAL:  “  .  .  .  we 
look  for  our  industry  in  1957 
to  make  a  gain  of  about  5% 
over  the  past  year,  with  sales 
over  $10  billion.” 

Step-Ups  in  Activity 

J.  D.  Luntz,  NUCLEONICS: 
“The  atomic  energy  industry  in 
1957  will  see  step-ups  in  activi¬ 
ty  in  three  vital  areas:  planned 
capital  “expenditures  in  the 
U.  S.  civilian  nuclear  power  pro¬ 
gram  will  be  increased  50%  to 
100%  ;  the  U.  S.  will  increase 
the  support  it’s  giving  to  other 
countries  via  its  atoms  for- 
peace  program;  and  piogress 
on  achieving  an  all-nuclear 


fiaJdmAAhlpA. 

PERSONNEL 

PURCHASES 

LEASES 

We  are  interested  in  exploring 
situations  where: 

J ,  Executives  have  options  to  purchase  sound 
publishing  enterprises  and  need  additional 
capital. 

2.  Qualified  newspaper  executives  have  less  capi¬ 
tal  than  that  needed  to  go  into  business  for 
themselves. 

Where  soundly  conceived  and  operated  pub¬ 
lishing  enterprises  are  for  sale. 

^  Lease-purchase  or  management  agreements 
will  be  advantageous  from  a  tax  standpoint. 


MANAGEMENT  AND  CONSULTANT 
SERVICES  AVAILABLE 


PUBLISHERS  SERVICE 

P.  0.  Box  3132-430  Jefferson  Standard  Bldg. 
Greensboro,  N.  C. 


Navy  will  be  accelerated.  In  all 
these  areas  in  this  country  and 
abroad,  the  continuing  shortage 
of  trained  nuclear  personnel 
will  be  the  principal  bottleneck. 
This  shortage  will  continue  for 
the  next  several  years.” 

A.  W.  Knoerr,  ENGINEER¬ 
ING  &  MINING  JOURNAL: 
“.  .  .  unless  the  current  trend  of 
decreasing  enrollment  in  min¬ 
ing  and  metallurgical  schools  is 
reversed,  the  engineering  man¬ 
power  shortage  will  become 
more  acute.  Manpower  experts 
say  that  at  best,  no  real  relief 
can  be  expected  before  1962.” 

G.  F.  Sullivan,  IRON  AGE: 
“  .  .  .  the  steel  industry  will 
produce  between  116  and  120 
million  ingot  tons  during  the 
coming  year — against  some  115 
million  tons  in  1956.” 

Second-Best  Year 

Pete  \\em\von,  AUTOMOTIVE 
NEWS:  “The  automotive  in¬ 
dustry  is  confident  of  achiev¬ 
ing  its  second-best  year  in  his¬ 
tory  during  1957,  surpassed  only 
by  1955.  Shortage  of  engi 
neers  is  acute,  along  with 
skilled  manpower.” 

E.  F.  Hamm  Jr.  TRAFFIC 
WORLD:  “  .  .  .  employment 
needs  will  remain  high,  with 
many  unfilled  positions.  Great¬ 
est  demand  will  be  for  person¬ 
nel  with  specialized  training 
in  transportation  manag.'ment. 
Many  career  opportunities.” 

M.  R.  Robinson,  BUILDING 
SUPPLY  NEIfS:  “Skilled  man¬ 
power  is  short  in  our  industry 
as  in  other  industries,  and  re¬ 
quirements  in  the  years  ahead 
will  be  even  higher  because  the 
future  outlook  for  all  construc¬ 
tion  is  excellent.  The  demand 
for  labor  in  some  areas  is  more 
than  the  supply  creating  short¬ 
ages.  In  future  years  this 
shortage  in  our  industry  may 
be  overcome  by  new  techniques 
of  building  and  future  use  of 
mechanical  power  to  supple 
ment  human  labor.” 

Bright  .Spot 

R.  F.  Roger,  ENGINEERING 
NEWS  -  RECORD :  “Construc¬ 
tion  of  the  type  requiring  engi¬ 
neering  will  be  one  of  the 
brightest  spots  in  the  business 
picture.  Job  opportunities  for 
engineers  will  increase  faster 
than  will  the  supply  of  new 
engineers.” 

P.  C.  l.auinger,  OIL  &  GAS 
JOURNAL:  “Automation  is  de¬ 
veloping  rapidly  in  the  petrole¬ 
um  industry,  but  this  is  in¬ 
creasing  the  number  of  techni¬ 
cally  trained  people  re¬ 
quired  ...” 

Paul  F.  Mundt,  FOOD  ENGI¬ 
NEERING:  “  .  .  .  manpower 
requirements  will  continue  high 


but  with  an  emphasis  on  skilled 
rather  than  semiskilled  labor. 
Food  will  continue  to  account 
for  upwards  of  70%  of  the 
$12  billion  spent  annually  by 
industry  on  packaging  mate¬ 
rials  and  supplies.” 

Manpower  Shortage 

Fischer  Black,  ELECTRICAL 
WORLD:  “The  electrical  indus 
try  continues  to  experience  a 
shortage  in  technical  man 
power  throughout  the  utilities 
and  electrical  manufacturers. 
Recent  estimates  indicate  that 
this  shortage  will  be  critical  for 
another  four  or  five  years  if 
present  expansion  plans  and 
forecasts  are  realized  ...” 

Burnham  Finney,  AMERI¬ 
CAN  MACHINIST:  “With  sub¬ 
stantial  backlogs  of  orders 
piled  up  and  with  prospects  ex 
cellent  for  a  good  volume  of 
new  business  in  the  months 
ahead,  capital  goods  producers 
should  have  their  best  peace 
time  year  in  1957.  The  engineer¬ 
ing  shortage  is  likely  to  con 
tinue  even  more  acute  than  in 
the  electronics  and  missile 
fields.” 

*  *  * 

Too  late  to  classifi/:  The  FHr 
(Pa.)  Times  has  gone  to  a 
new  type  face.  Albert  F.  Cole¬ 
man,  CAM,  reports  that  a  poll 
of  readers  resulted  in  the  adop¬ 
tion  of  a  7  pt.  type  face  on  a 
6*/2  pt.  slug.  The  previous  type 
was  5’/^  pt.  on  a  6  pt.  .slug. 
Telephone  selling  prowe.ss  is 
something  that  one  doesn’t  have 
to  be  born  with,  according  to 
Ted  Johnson,  telephone  sale? 
training  specialist,  associated 
with  Sidney  Edlund  &  Co.,  New 
York.  Mr.  Johnson  claims  it’s 
just  a  technique  that  can  be 
learned.  Author  of  several  books 
on  the  subject  himself,  Mr 
Johnson  has  just  compiled  what 
has  been  described  as  “the  most 
complete  bibliography  of  tele¬ 
phone  sales  books  ever  amassed 
covering  every  pha.se  of  the  sub 
ject,  Mr.  Johnson  has  agreed  to 
send  a  copy  to  any  C.4M  for 
a  stamped,  self-addressed  enve 
lope.  His  address:  Ted  Johnson. 
Sidney  Edlund  &  Co.,  310  Lex¬ 
ington  Avenue,  New  York  H*' 
New  York. 


On  Baliaiiius  Criiis^e 

Philadelphia 
R.  R.  Beck,  national  advertis 
ing  manager  of  the  PhiloJo' 
pliia  Inquirer,  and  Mrs.  B«k. 
and  Mr.  and  Mrs.  A.  B.  Heilff 
will  leave  for  Nassau  Feb.  - 
where  they  have  chartered  thf 
84-foot  “Gulliver”  to  sail  thf 
Bahamas.  Mr.  Heilig  is  treas¬ 
urer  of  the  Campbell  Soup  C®- 
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WASHINGTON  POSTWTIMES-HERALD 


rom 


“This  installation 
is  the  most  amazing 
piece  of  equipment 
I  have  seen  in  my  34 
years  in  the  news¬ 
paper  business.  On 

with 


System,  our  regis- 

feet.  We  have  pulled 
papers  out  of  the  folder  before,  during  and  after 
the  paster  cycle  and  found  the  color  in  perfect 

registration.”  Harry  Sybers,  Production  Manager,  Washington  Post  and  Times-Herald 


AUTOMATIC  REGISTER  CONTROL  FOR 


register  with  the  mark.  If  acceptable  papers  arc  then  being 
produced  at  the  folder,  the  automatic  switch  is  turned  on 
and  the  Hurletron  will  continue  to  control  automatically. 
It’s  as  simple  as  that.” 

A  Hurletron  engineer  will  be  glad  to  show  you  how 
you  can  have  automatic  color  register  on  your  presses. 
Write  us  .  . .  there’s  no  obligation. 


Mr.  Eybers  further  says,  "We  have  not  had  any 
trouble  with  this  equipment  since  it  was  installed  nor  has 
it  been  any  mystery  to  our  maintenance  electricians. 

"In  normal  practice  the  pressman  starts  the  press  on 
manual  operation  using  the  compensator  pushbuttons  on 
the  master  control  panel  for  initial  registering-in.  After 
satisfactory  register  has  been  acquired  manually,  the  press¬ 
man  then  notes  the  illuminated  bulls-eyes  on  the  control 
panel  and  depresses  the  corresponding  selector  switch 
pushbutton  which  rotates  the  selector  switch  until  the 
lights  on  the  master  control  panel  go  out.  A  "no  light” 
condition  indicates  the  selector,  switch  is  now  in  perfect 


This  interesting  illustrated  booklet  contains 
full  details  about  Hurletron  Automatic  Regis¬ 
ter  Controls  for  ROP  Color.  Write  for  it  today. 


electric  eye  equipment  company 

1932  EAST  FAIRCHILD  STREET,  DANVILLE,  ILLINOIS 


MoPiMfocturcrs  of.  Hurletron  R.O.P.  Color  Registrotion  Controls,  Automotk  Controls  of  Coliper  ond  WeigM 
on  Poper  ond  Board;  Center  Line  ond  Side  Web  Guide  Controls;  Cut*Off  ond  Bock-Up  Controls; 
Slitter  Controls,  Moisture  Controls. 
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Politz  Study 
Of  Houstoii 


Is  Released 

Chicago 

A  new  study  of  the  Houston 
Market,  made  by  Alfred  Politz 
Research,  Inc.  for  the  Houston 
Chronicle,  was  presented  during 
the  NAEA  meeting. 

One  feature  of  the  repoit  is 
the  exclusive  and  duplicate  cir¬ 
culation  picture  of  each  news¬ 
paper  in  Houston,  daily  and 
Sunday. 

This  shows  the  following  per¬ 


centages: 

Chronicle  only  .  37.8 

Post  only  .  -3.7 

Press  only  .  13.2 

Chronicle  &  Post 

(no  Press)  .  Id.l 

Chronicle  &  Press 

(no  Post)  . - . 

Post  &  Press 

(no  Chronicle)  !>.3 

-■Vll  three  papers  2.5 

The  study  covers  such  popu¬ 


lation  characteristics  as  age  of 
the  head  of  the  household,  num¬ 
ber  of  persons  in  the  household, 
employment  status  and  occupa¬ 
tion,  permanency  and  income. 

In  collecting  data  on  276,663 
families  in  the  area,  the  stud> 
showed  the  following  charac¬ 
teristics: 

In  the  age  category  17,153 
family  heads  were  under  25, 
21,303  in  the  25-29  bracket,  28,- 
496  in  the  30-34  bracket,  34,860 
in  the  35-39  bracket,  40,946  in 
the  40-44  bracket,  69,166  in  the 
45-54  bracket,  39,009  in  the  55- 
64  bracket  and  25,730  in  the  65- 
and-over  bracket. 

Two-Person  Family 

The  two-person  family  is  pre¬ 
dominant  in  Houston  with  88,- 
255  such  families.  It  was  fol¬ 
lowed  by  three-person  families. 


fr-S  A  PROVEN  PACT ... 


INCRIASES  CIRCULATION 


[ 


ROUTE  TUBES 
DISPLAY  RACKS 
HONOR  BOXES 


FOR  FULL  details,  CATALOG  AND 
PRICES  WRITE 

>CHARTE^. 

DIVISION  OF 
STEEL  CITY  MANUFACTURING  CO. 

YOUNGSTOWN.  OHIO 


News  Cooperation 

The  Associated  Press  reports 
an  upsurge  in  1956  in  the  co- 
operative  gathering  of  news  for 
i  general  use  by  member  radio 

and  television  stations. 

John  Aspinwall,  radio  editor, 

^  til®  140  member  stations 

in  Texas  set  a  record  for  the  48 
states  the  volume  of  news 
stories  provided.  They’  supplied 
JH  3,492  stories,  an  increase  of 

the 

In  members 

the 

state 

1956,  exclusive  of  stories  gath- 
AP’s  own  staff.  The 
Michigan  stations  produced  2,- 

LIFETIME  PASS  to  Sr«n  Bay  "^36 

Packers'  football  games  played  at 

home  is  given  to  Red  Smith,  ^  TMJ  of  Milwaukee,  with 
right,  by  Dan  C.  Beisel,  retail  ad  398  stories  for  AP  use,  was 
manager  of  the  Green  Bay  (Wis.)  first  on  the  list  for  member 
Gazette,  following  the  New  York  participation. 

Herald  Tribune  sports  columnist's  •  Harry  Tutliill  Dies: 

talk  to  NAEA  members  in  ’ 

_ _  Phi  la.  Almanac  Creator  of  ‘Bungles’ 

696;  four -person  families,  Philadeli’hia  St.  Louis 

693;  one-person  families.  28,-  The  Bulletin  Almanac  for  Tuthill,  71,  creator 

J;  five-person  families,  27,113,  1957  contains  608  pages  of  in- 

i  six-or-more-person  families,  formation  on  national  and  local  family, '  died  here  of  a  heart 
133.  affairs.  It  is  published  by  the  25-  He  discontinued 

A  total  of  240,697  heads  of  Bulletin  Company  (price  60c  a  V*?  comic  strip  in  1945  after 
the  households  were  em-  copv,  70c  bv  mail).  25  yetrj 

lyed  and  35,966  were  unem  ‘  ‘  At  one  time  the  strip  was  car 

)yed.  *  I'ied  by  150  newspapers. 

A  total  of  105,132  families  Tuthill  was  once  a  pditi 

med  between  $3000  and  $4999  '  cal  cartoonist  for  the  St.  Lo»u 

nually  and  94,065  earned  A  copy  of  the  Editor  &  PuB-  Post-Dispatch  and  the  old  St. 
900  and  over.  The  under  LlsiiER  International  Year  Book  Louis  Star.  He  devoted  all  hi; 
000  annual  income  bracket  has  been  placed  in  the  corner-  time  to  comics  after  the  Set 


Reporter  ^Finds' 

Funds  for  Roads 

Charleston,  w.Va 

City  Hall  Reporter  Ton 
Cummings  of  the  Daily  Mail, 
who  wrestles  with  figures  hi 
voluminous  dull  reports, 
“found”  five  million  dollars 
for  West  Virginia’s  stab 
road  commission. 

He  doggedly  insisted  that 
an  item  listed  as  a  liability 
really  was  an  asset— an  in. 
vestment  in  90-day  govern- 
ment  notes. 

A  Road  Commission  ac- 
countant  agreed  the  reporter 
was  correct  and  Commission¬ 
er  Burl  Sawyers  said: 

“Thank  goodness  it  was  an 
extra  $5,000,000.  If  we  had 
been  short  that  much  I  would 
have  left  town.” 


1957  Buffalo  News 
Almanac  Is  Out 

Buffalo,  N.  Y. 

The  1957  edition  of  the  Buf¬ 
falo  Evening  News  Almanac 
and  Fact  Book  is  on  the  news¬ 
stands.  The  booklet  has  been 
published  annually,  with  the  ex¬ 
ception  of  World  M'ar  II  years, 
since  1933. 

This  year’s  200-page  book, 
selling  for  59  cents,  lists  infor¬ 
mation  of  importance  to  West¬ 
ern  New  Yorkers.  A  feature  is 
a  month-by-month  prediction  of 
weather  conditions  in  TVestern 
New  York  for  1957.  Introduced 
in  1956,  this  feature  proved 
amazingly  correct — even  to  the 
accurate  prediction  that  a  heavy’ 
snow  storm  at  Thanksgiving 
time  would  isolate  deerhunters. 


WHERE  A  TITLE  COUNTS — Cartoonist  Al  Beaton  depicts  the  arrhi' 


of  Sir  Michael  W.  S.  Bruce  at  the  Vancouver  (B.C.)  province  offit* 
The  I  Ith  Baronet  of  Stenhousa  and  Airth,  who  is  doing  a  coluiri 
"Mainly  About  People,"  is  probably  the  only  man  listed  in  Burk*' 
Peerage  who  carries  a  Newspaper  Guild  card.  Brother  of  the  lek* 
film  actor,  Nigel  Bruce,  he  has  been  a  trooper  in  South  Africa,  c**' 
puncher  in  the  Argentine,  gold-hunter  in  the  Amazon,  and 
intelligence  officer. 
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BIG  DEAL  BREWING 


If  you  know  smai  i,  fr^  ,  y>ii  will  see  a 
basic  and  happy  example  of  redproial 
trade  any  moment  now. 

ReciprtKal  trade  ctnnes  naturally  to 
kids.  And  alsf)  nations.  For  the  minute 
nne  itation  poKliices  what  other  nations 
need,  the  natural  tiling  is  to  seek  tnit 
that  nation  whith  desires  to  buy. 

\Vhen  the  htiver  nation,  in  turn,  mas 
sell  its  prcHlucts  to  the  first.  reci])r«Mal 
trade  has  its  finest  hour. 

Finest  Hour  ...  106  Years  Long  — One 
nf  the  happiest  instances  of  reciprocal 
trade  on  retord  tisetl  to  he  the  more  than 
century-old  relationship  between  Switz¬ 
erland  and  the  llnited  .States.  At  its  |>eak. 
the  United  States  l>ou^ht  Swiss  prtKlucts 
at  the  rate  of  alMxit  .Sio<i.(mm),o<h)  jH-r 
year.  More  than  half  of  this  in  imtchrs 
and  watch  parts. 

In  the  same  period.  Switzerland 
Itounht  half  again  as  much— alKuit  S150,- 
<»«h).(kh>  annually  of  American  prinlucts. 
And  the  list  was  as  long  as  your  arm. 
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Oils,  minerals. worth  of  lami 
and  1(mkI  products.  .Autos  and  ainraft. 

These  transactions  were  for  cash. 
Switzerland  became  America's  best  tash 
customer  in  Europe! 

Statistics  vs  Realistics  — Statistic  ally. 
.\merita  came  off  the  best  in  the  deal  by 
alxiut  50%.  Realistically,  Ixitli  otir  coun¬ 
tries  were  better  oil.  For  we  Itoth  en¬ 
joyed  the  Irtiits  of  the  other's  finest  prod¬ 
ucts.  \ncl  thousands  of  our  citizens  on 
both  sides  of  the  .Atlantic  earned  all  — 
or  a  good  portion- t»f  their  living 
through  this  reciprocal  arrangement. 
Now  ...  a  Painful  "Realistic"— Just  $0 
long  as  iMith  our  countries  can  continue 
to  crtin  — then  IkxIi  can  continue  to  buy. 

Iwo  and  one-hall  years  ago,  .America 
up|X‘d  her  tariff  on  the  im|M>rt  of  jeweled- 
lever  .Swiss  watches  by  a  whojtping  50%! 
I  .a test  figures  show  that  im{)orts  ol  cer¬ 
tain  jeweled-lever  Swiss  watches  and 
movements  have  already  fallen  some 
25%.  A'et  even  more  stiingent  restric  tions 

2,  1957 


are  now  under  consideration. 

If  the  tlcHir  is  eventually  closed  to  the 
sale  of  jeweled-lever  .Swiss  watches,  move¬ 
ments  and  parts  to  the  11.  .S.,  .Switzerland 
loses  a  forinitlable  share  of  her  earning 
|M>wer.  .And  primer  economics  will  tell 
you-with  the  loss  of  her  earning'  [Ktwer 
gcKs  a  proportionate  loss  of  her  buying 
power.  .A  matter  of  concern  to  the  Swiss? 
Aes.  But  of  ecjual  concern  to  thousands 
of  .American  farmers  and  businessmen. 

It's  a  prctblem.  One.  we  submit,  that 
deserves  the  m.'iture  and  immediate  con¬ 
sideration  ol  wc-ll-intentiotied  men  in 
Ixith  our  lands. 


published  in  recognition  of 
the  coftih  anniversary  of 
The  Treaty  of  Friendship  and  Commerce 
pledged  between  the  people  of 
.Imerita  and  the  people  of  Switzerland 

THE  WATCHMAKERS  OF  SWITZERLAND 
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Time  to  Merchandise 
Newspapers '  Services 


By  T.  S.  Ir\in 

There  must  be  some  pernicious 
inferiority  complex  that  plagues 
newspaper  managements,  par¬ 
ticularly  those  in  management 
responsible  for  advertising  sales 
and  pi’omotion. 

Every  time  a  group  of  news¬ 
paper  advertising  executives 
meets— as  NAEA  in  Chicago — 
the  program  is  sure  to  include 
some  joker  who  roundly  scores 
the  newspapers  for  failing  to 
provide  adequate  “services”  of 
one  kind  or  another. 

All  Want  Something 

If  it’s  a  national  advertiser, 
he  wants  more  merchandising. 
In  effect,  he  wants  newspaper 
advertising  sales  staffs  to  sup¬ 
plement  his  own  sales  staffs.  In 
many  cases  he  wants  more  edi¬ 
torial  “support.” 

If  it’s  an  advertising  agency 
spokesman,  he  wants  more 
“facts”  about  the  newspaper’s 
market  and  its  readers — plus, 
of  course,  everything  he  hears 
the  advertiser  client  demanding. 

If  it’s  a  retailer,  he  wants 
more  “help”  from  the  news 
paper  in  “planning”  and  “pre¬ 
paring”  “proper  use”  of  news¬ 
paper  advertising. 

It  would  be  unnatural,  of 
course,  for  newspapers  to  re¬ 
main  indifferent  to  these  de¬ 
mands.  Yet  it  seems  just  as 
unnatural  for  them  to  take  the 
criticism  implied  in  these  de 
mands — and  the  threats  of  loss 
of  business — as  supinely  as  they 
do. 

What  Happens  to  It? 

Why  doesn’t  some  newspaper 
spokesman  rear  up  and  answer 
these  criticisms  and  these  de¬ 
mands  by  telling  off  some  of 
these  jokers — and  telling  them 
off  with  the  facts. 

The  fact  is,  no  other  medium 
provides  such  a  wealth  of 
market  information.  What  hap 
pens  to  it  when  it  reaches  the 
agency?  Why  do  newspapers  re¬ 
peatedly  have  to  provide  agen¬ 
cies  with  studies  and  analyses 
and  data  that  are  already  in 
the  agency’s  media  files? 

The  fact  is — about  merchan¬ 
dising — that  newspaper  rates 
would  have  to  jump  consider¬ 
ably  to  provide  advertisers  with 
all  the  services  they  want  for 
free — and  that  they  get  from 
no  other  medium,  certainly  not 
without  paying  for  them, 
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whether  directly  or  in  the  rate. 
And  the  fact  is  further  that  no 
national  advertiser  uses  enough 
of  a  schedule  in  any  given  news¬ 
paper  to  earn  the  free  mer¬ 
chandising  services  he  demands. 

.Advertiser’s  Responsibility 

This  is  without  reference  to 
the  fact  that  no  newspaper  can 
merchandise  for  an  advertiser 
as  effectively  as  he  can  for  him¬ 
self.  It’s  just  natural  that  he 
would  know  more  about  his 
business  than  any  newspaper 
could  possibly  know — and  that 
it  is  his  re.sponsibility  and  none 
of  the  newspaper’s  to  see  that 
he  has  adequate  and  timely  dis 
tribution  and  adequate  mer¬ 
chandising  or  promotion  of  the 
advertising  he  is  doing  for  any 
product  he  is  selling. 

The  same  goes  for  retailers. 
If  the  newspapers  knew  as 
much  about  retailing  as  retail¬ 
ers  do,  then  the  newspapers 
would  be  in  that  business  and 
would  turn  the  newspapers  over 
to  the  retailers. 

The  reason  for  all  this  seems 
to  lie  in  some  strange  philoso¬ 
phy  that  is  gripping  advertiser 
management  people  today.  In 
the  Army  it  is  called  “passing 
the  buck.”  In  effect  it  is  an  ab¬ 
dication,  in  whole  or  in  part,  of 
responsibility.  And  until  the 
newspapers  rise  up  and  de¬ 
nounce  it  for  what  it  is,  they 
will  be  plagued  increasingly  by 
its  endless  carping  demands. 

One  answer,  of  course,  lies  in 
the  province  of  promotion  de 
partments.  They  must  exploit 
the  services  they  render  adver 
tisers  more  and  more,  and  thus 
put  the  buck-passers  to  rout 
and  to  shame. 

Annual  Report 

Just  one  page  of  a  16-page 
annual  report  booklet  mailed 
last  week  by  the  Philadelphia 
(Pa.)  Inquirer  to  advertisers 
and  advertising  agencies  is  de¬ 
voted  to  the  Inquirer’s  adver 
tising  linage  achievements  of 
the  past  year. 

The  other  15  pages  are  de¬ 
voted  to  telling  some  of  the 
achievements  of  the  Inquirer  in 
its  news  and  editorial  co’umns, 
and  in  its  public  service  pro¬ 
gram. 

Lest  you — or  any  advertiser 
or  agency — think  there  might 


SEEING  IS  BELIEVING — The  portable  TV  set  is  a  token  of  admirit'wi 
from  his  staff  to  Stanley  Whitaker  as  he  retires  from  post  of  Soutkr' 
Division  Manager  of  United  Press.  At  presentation  ceremony  ii 
Atlanta  recently  were:  Left  to  right — Rhea  T.  Eskew,  business  r•p^^ 
sentative;  Rounelle  Martin,  Mr.  Whitaker’s  secretary;  Al  Kuetttn- 
bureau  manager;  Chiles  Coleman,  news  manager;  Mr.  Whitaker,  <iij 
J.  E.  Cates.  Mr.  Whitaker  graduated  from  Missouri  School  of  Jou- 
nalism  in  1922,  began  career  on  the  Macon  (Ga.)  News. 


be  some  lack  of  balance  in  this, 
the  report  is  quick  to  explain: 

“  .  .  .  a  newspaper  must  sue 
ceed  as  a  newspaper,”  it  says, 
“before  it  can  succeed  as  an  ad¬ 
vertising  medium.” 

This  is  basic  philosophy,  of 
course,  in  all  newspaper  pro¬ 
motion. 

It  is  interesting  to  note  that 
this  same  basic  theme  has  been 
used  for  some  years  by  the  New 
York  Times  in  some  of  its  ad¬ 
vertising  promotion,  notably  in 
a  campaign  it  has  been  running 
for  some  time  on  reporters  and 
editors  on  its  staff. 

It  is  interesting  to  note,  too, 
that  in  an  annual  report  ad¬ 
vertisement  which  the  New 
York  Times  ran  several  weeks 
ago — the  first  we  can  recall 
that  new'spaper  ever  publishing 
— the  same  balance  appeared 
between  news  and  editorial 
achievement  and  advertising 
linage  achievement. 

Of  several  hundred  words  in 
a  full-page  advertisement  titled 
“It’s  all  in  a  year’s  work”  no 
more  than  a  hundred  or  a  hund¬ 
red  and  fifty  were  devoted  by 
the  Times  to  telling  what  it  ac¬ 
complished  in  1956  in  advertis¬ 
ing  and  circulation.  And  this 
despite  the  fact  that  1956  was 
a  record  year  for  the  Times  in 
both  fields. 

Shotr  Your  Stuff  1 

This  week’s  Editor  &  Pub¬ 
lisher  carries  an  announce¬ 
ment  of  its  1956  Newspaper 
Promotion  Contest.  Every  pro¬ 
motion  man  in  the  country 
ought  to  clip  it  (page  47)  and 


put  it  on  his  desk  as  an  in 
mediate  action  memo. 

When  your  work  is  displays 
at  New  Orleans — as  part  of 
this  year’s  National  Newspaper 
Promotion  Association  convet 
tion — it  will  stimulate  thinkint 
among  other  promotion  people, 
just  as  seeing  their  work  *£ 
stimulate  and  help  your  thinl 
ing. 

Sports 

Vancouver  (B.  C.)  Prow 
conducting  its  ski  school  forth* 
fourth  season.  Average  of  2,0(» 
adults  and  children  take  ii 
struction  from  14  skilled  ama 
teurs  under  direction  of  a  chief 
instructor  from  Norway. 

Ottawa  (Ont.)  Citizen  ak 
sponsored  ski  school,  this  one 
for  instructors  to  help  develcr 
junior  skiers. 

Des  Moines  (Iowa)  Regitt< 
and  Tribune  developed  big  loci 
interest  in  the  Rose  Bowl  foot 
ball  game  (Iowa  35-Oregon  Stat 
19)  by  extensive  pre-game  prf 
motion.  For  four  Sundays  priot 
to  the  game  readers  could  pit 
ticipate  in  a  drawing  for  free 
trips  to  the  game.  Coupot; 
averaged  60,000  a  week  for  ^ 
period.  Carriers  also  partic 
pated  in  their  own  drawing  io' 
all  expense  trips  to  the  game. 

Pittsburgh  (Pa.)  Press  spot 
sored  testimonial  banquet  thk 
year  for  University  of  Pid-‘ 
burgh  football  team.  Sold 
tickets  at  $6  each,  jammitr 
banquet  hall  despite  snow  stont 
Players  and  coaches  receivec 
traveling  bags. 
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Promotion  men  . . . 


BLOW 
YOUR  OWN 


It’s  time  for  the 
Editor  &  Publisher 
1956  Newspaper 


HORN  ! 


Promotion  Contest 


Here  are  the  Promotion  Contest  rules  .  .  . 


litre's  )our  big  chance  lo  show  off  ynir  pet  hraitj- 
cliiltlren  .  .  .  and  win  an  award,  to  boot!  We  know 
that  you’ve  all  turned  out  some  newspaper  promotion 
that  pleased  you  (and  the  boss)  and  got  some  extra  special 
results.  Now  is  the  time  to  dig  out  the  tear-sheets,  raid  the  files, 
paste  up  the  scrapbooks  and  presentations.  It’s  Promotion  Contest 
time  again! 

We’ve  provided  separate  classifications  for  newspapers  over 
and  under  50.(MX)  circulation  in  five  different  categories.  There 
will  be  a  total  of  31  separate  awards,  and  you  and  your  promo¬ 
tion  can  win  one  of  them  (maybe  even  more  than  one!). 

(let  your  entries  ready  now,  and  send  them  off  to  Harold 
Miller,  New  Orleans  Item,  722  Union  St.,  New  Orleans,  before 
April  1.  Awards  will  be  presented  at  the  NNPA  Convention  in 
New  Orleans  in  May. 

Remember,  you  can’t  win  an  award  if  you  don't  make  an 
entry.  May  the  best  promoti«)n  win! 


CLASSIFICATIONS: 

1.  National  Advertising  Promo¬ 
tion 

2.  Retail  Advertising  Promotion 

3.  Classified  Advertising  Pro¬ 
motion 

4.  Circulation  Promotion 

5.  Public  Service  Promotion 
RULES: 

1.  Contest  is  open  to  all  daily 
newspapers  in  the  U.  S.  and 
Canada;  entries  must  be 
postmarked  no  later  than 
April  1,  1957.  and  shipped 
to  Harold  Miller.  Promotion 
Mgr.,  New  Orleans  Item. 
722  Union  St.,  New  Orleans. 
La. 

NOTE:  Do  not  send  entries 
to  EDITOR  &  PUBLISHER. 

2.  Entries  in  each  classification 
may  consist  of  a  single  ad¬ 


vertisement,  complete  cam¬ 
paign.  a  series,  direct  mail, 
presentations,  or  a  complete 
year's  promotion  program. 
IMPORTANT:  Continuing  pro¬ 
grams  or  copy  themes  will 
not  be  eligible  if  they  have 
previously  won  first  award. 

3.  Judges  will  consider  film 
strips,  novelties.  TV  slides, 
tear  sheets,  or  any  type  of 
presentations.  Entries  should 
be  submitted  in  portfolio, 
scrapbook  or  any  convenient 
form. 

4.  All  entries  should  be  identi¬ 
fied  with  name  of  newspaper, 
classification  designation  for 
entry,  and  circulation  group 
(over  50.000  or  under  50.- 
000).  Make  as  many  entries 
as  you  like.  Where  more 
than  one  entry  is  submitted 
in  a  given  classification,  each 


entry  must  be  labeled,  as 
indicated. 

5.  No  entries  will  be  returned, 
except  upon  request.  Entries 
not  returned  will  become  the 
nucleus  of  a  continuing 
library  of  newspaper  pro¬ 
motion. 


A  First  Prize  and  two 
Honorable  Mention  Awards 
will  be  made  in  each  classi¬ 
fication,  for  each  circulation 
group.  A  Grand  Award  will 
be  presented  for  the  "best 
in  show.” 

In  case  of  a  tie,  duplicate 
awards  will  be  made. 

Judging  will  take  place  in 
the  convention  city,  and 
awards  presented  at  the  1957 
NNPA  convention. 


f.^Hkorfrf  in  the  interritt  of  better  neiv>ip<tper  promotion  by  EDITOR  &  Pl'Bl.lSllER  and  the  Sational 
^t^ITOR  8c  PUBLISHER  for  February  2,  1957 


SEND  YOUR 
ENTRIES  NOW 

DEADLINE: 
APRIL  1,  1957 


XetvHpaper  Promotion  Annociation. 


An  Oregonian  Trail! 


Newsmen’s  Reports 
Heard  by  Senators 


The  district  attorney  also 
moved  quickly  on  another  front, 
subpoenaing  the  two  reporters 
and  Herbert  Lundy,  editor  of 
the  editorial  page,  to  appear  be¬ 
fore  the  grand  jury. 

The  three  were  excused  from 
appearing  and  the  subpoenas 
were  suspended  after  David 


By  Campbell  ^  atson 


Portland,  Ore. 


Behind  the  appearance  of  two 
newspapermen  before  a  U.S. 
Senate  subcommittee  last  week¬ 
end  lies  a  story  of  months  of 
investigative  reporting  that  pro¬ 
duced  a  Portland  Oregonian 
series  charging  a  racketeering 
move  to  dominate  this  city. 
(E&P,  July  14  and  Aug.  11, 
1956,  page  34.) 

This  brought  the  immediate 
indictment  of  30  persons.  The 
newspaper’s  charges  also  re¬ 
sulted  in  suits  against  members 
of  the  newspaper  organization 
and  the  Oregonian  itself  which 
now  total  $2,300,000. 

In  its  series  of  page  one 
blasts  the  Newhouse  newspaper 
named  those  who  assertedly 
plotted  to  organize  the  rackets 
in  Portland  and  of  those  who 
planned  to  assist  in  the  move. 
Transcripts  of  recorded  conver¬ 
sations  were  included  in  the  de¬ 
tailed  reports. 


apartment.  He  went  just  to  the 
wallpaper  and  the  bug  was  com¬ 
pletely  concealed,”  the  manag¬ 
ing  editor  explained. 


Police  Chief  Resigns 
The  district  attorney,  three 
officers  of  the  teamsters’  union, 
three  police  sergeants  and  five 
policemen  were  among  those  in¬ 
dicted.  A  police  chief  resigned 
and  his  indictment  was  thrown 
out. 

Included  in  the  material  de¬ 
tailed  by  the  Oregonian  was  a 
conversation  in  which  a  Seattle 
gambling  figure  assertedly  as¬ 
sured  a  fellow  plotter  that  Port¬ 
land’s  newspapers  could  be  con¬ 
trolled  by  threat  of  labor 
trouble  from  the  teamsters’ 


No  Wire  Tap  Used 

The  question  of  the  legality 
of  wire  tapping  was  not  in¬ 
volved,  Mr.  Notson  stressed.  The 
dictaphone  recordings  obtained 
by  the  Oregonian  were  com¬ 
plete.  These  included  even  the 
discussion  of  the  possibility  of 
swaying  the  local  newspapers. 

The  writers  appeared  Jan.  18 
before  the  Senate  subcommit¬ 
tee’s  hearing  on  labor  racket¬ 
eering.  They  were  heard  at  a 
closed  session. 

Mr.  Turner  won  the  Heywood 
Broun  award  for  his  Indian  land 
fraud  disclosures  three  years 
ago.  He  has  been  with  the  Ore¬ 
gonian  for  a  decade  now. 

Mr.  I.ambert  joined  the  Ore¬ 
gonian  fi%e  years  ago  from  the 
Oregon  City  (Ore.)  Enterprise. 
He  exposed  a  taxicab  extortion 
racket  that  won  an  award. 

The  Oregonian’s  series  had 
barely  begun  when  William 
Langley,  district  attorney, 
charged  the  newspaper  had  dis¬ 
torted  quotations,  had  lifted 
material  from  context  and  had 
inserted  libelous  phrases. 


Fain,  Oregonian  attorney,  pro¬ 
tested  in  court  that  the  matters 
sought  after  involved  the  dis¬ 
trict  attorney’s  office.  It  was 
not  proper  that  the  three  be  re- 
quii-ed  to  give  testimony  “before 
the  people  of  that  office  before 
themselves,”  he  maintained. 


Counts  Against  D..\. 

District  Attorney  Langley  was 
indicted  on  two  counts,  malfea¬ 
sance  and  feloniously  conspiring 
to  permit  and  promote  gam¬ 
bling.  Clyde  C.  Crosby,  team¬ 
ster  union  leader  in  Oregon  and 
a  former  member  of  the  Port¬ 
land  exposition-recreation  com¬ 
mission,  was  indicted  on  four 
counts. 

A  single  indictment  against 
former  Police  Chief  Jim  Purcell 
was  thrown  out  as  moot  because 
he  had  resigned.  Under  Oregon 
law  malfeasance  is  punishable 
only  by  loss  of  office,  and  the 
court  pointed  out  office  was  no 
longer  held. 

Among  the  others  indicted 
were  Frank  E.  Malloy,  described 
in  the  Oregonian  as  a  teamster 
union  business  agent,  and  Lloyd 
E.  Hildreth,  listed  as  secretary 
of  the  teamsters  union. 


Newspaper’s  Reply 
The  newspaper  replied  immed¬ 
iately  by  printing  the  context 
of  recorded  conversations  which 
the  official  had  protested. 


union. 

Wallace  Turner  and  William 
Lambert  worked  for  two 
months  before  their  newspaper- 
printed  a  line.  W’hen  the  going 
got  perilous,  the  editorial  side 
received  a  full  go-ahead  signal 
from  M.  J.  Frey,  publisher. 
Editor  &  Publisher  learned 
from  Robert  C.  Notson,  man¬ 
aging  editor. 

The  newsmen  received  an 
amazing  break  in  the  course  of 
their  investigations.  They 
learned  that  a  local  underworld 
group  had  opposed  the  invasion 
of  the  newcomers.  One  of  the 
localities  had  obtained  record¬ 
ings  of  conversations  between 
the  plotters. 

“He  was  really  smart.  He  in¬ 
stalled  a  bug  by  boring  a  hole 
from  the  room  adjacent  an 


1957  Market  Guide  Correetions 


GOODWILL  efforts  of  Divid 
Tambyah  while  in  Duluth  reciivc 
personal  gratitude  of  Bernard  H. 
Ridder  Jr.,  publisher  of 
Herald  and  News-Tribune.  Mr. 
Tambyah,  news  editor  of  th 
Singapore  Standard,  is  a  State 
Department  exchange  journalist. 
While  in  Duluth  he  gave  mart 
than  60  talks  to  civic  groups  ana 
wrote  articles  for  the  RIdde 
papers. 


Elkins. 

Then,  on  Dec.  12.  Mr.  Lane 
ley  doubled  the  sum  sought  it 
his  suit  to  $2,000,000  and  added 
to  the  list  Mr.  Frey  publisher: 
Mr.  Notson,  Mr.  Lundy,  William 
Morrish  of  the  Oregonian  and 
the  two  reporters. 

From  the  start  the  Oregonian 
promised  editorially  to  inform 
the  public  “how  ex-convicts  and 
racketeers  have  reached  for 
power  in  the  union,  in  local 
government,  in  civic  projects,' 


Series  of  Suits 
In  a  suit  asking  $300,000,  Mr. 
Crosby  named  the  Oregonian, 
the  two  reporters  and  Thornton 
Elkins,  described  as  a  Portland 
financier  interested  in  the  news¬ 
paper.  The  district  attorney 
filed  soon  later,  asking  $1,000,000 
of  the  Oregonian  and  Thornton 


Tabulated  Estimates:  All  E&P  Pop¬ 
ulation  Estimates  should  be  hend^ 
Jan.  1,  1957.  Retail  Sales  and  Indi¬ 
vidual  Income  should  be  headed  ’56 
estimate  and  *57  estimate. 

Key  Markets — Poj)ulation— E&P  E.sti- 
mates.  Correct  as  follows; 

Pafre  11,  3rd  col.  Tulsa,  Okla.  popu¬ 
lation,  show  240,000 : 

Pace  12,  2nd  col.  Florence,  Shelfield, 
Tuscumbia,  Muscle  Shoals,  Ala.,  poi)- 
ulation,  show  total  of  57,050 :  Florence, 
population,  show  31,500  ;  Sheffield,  p«i)- 
ulation.  show  16,000 :  Tuscumbia, 
population,  show  7,250 ;  Muscle  Shoals, 
population,  show  2,300  : 

Pace  14,  Ist  col.  Troy.  Ala.,  popu¬ 
lation.  show  10,500  : 

P.apre  18,  3rd  col.,  Etowah  Co.,  Ala.. 
IH)t>ujation,  show  104.400  ; 

Page  19,  Troy,  Pike  Co.,  Ala..  iioi>- 
ulation,  show  10.500  : 

Page  15.  4th  col.,  Decatur,  Ala.  sur¬ 
vey,  itl9  National  Representatives: 
show  Wallace  Wittmer  Co. ; 

Page  76,  4th  col.,  Middletown, 
Conn.,  survey.  #3,  instead  of  local 
est.,  show  City  /.one  (ABC)  Par.  28, 
iwipul.ation  46,340  ; 

Page  129,  1st  col..  Taylorville,  III. 
survey,  ^19  National  Reprewntatives : 
show  Allen  Klapp  Co. : 


Oregonian  Named 
Using  dots  and  dashes  to  pro 
vide  a  publishable  report,  tht 
Oregonian’s  copyrighted  series 
included  this  quotation  attrib¬ 
uted  to  Thomas  E.  Maloney,  in 
dieted  on  five  counts  by  the 
grand  jury  and  described  as  i 
Seattle  underworld  figure: 

“All  the  Oregonian’s  got  to 
do  is  .  .  .  around  with  the  team 
sters  and  the  first  thing  you 
know  the  teamsters  will  be  np 
there  wanting  10  or  15  cents  ai 
hour  and  the  Oregonian  can’t 
afford  it.  They  can’t  afford  to 


Page  227,  2nd  col.,  Bemidji,  Minn, 
survey,  #18  Supermarkets;  change 
Nartz  to  Hartz ; 

Page  276,  4th  coL,  Hackensack,  N.  J. 
survey,  #11 — Colleges:  delete  Fair- 
leigh  Dickinson,  which  is  not  in 
Hackensack  ;  #10 — Growth  Factors 

(New  Plants)  Nylok  Corp.  and  DeTroy 
Press  are  not  located  in  Hackensack ; 

Page  282,  Somerville,  N.  J.  survey 
to  be  deleted :  Somerset  Star  suspended. 

Page  295,  4th  col.,  Hornell,  N.  Y. 
survey,  #19  —  Newsi)a|)ers ;  show 
(ABC)  after  Tribune ; 

Page  346,  3rd  col.,  Elyria,  O.  sur¬ 
vey,  show  “Air  Express  to  Cleveland 
airport  4  times  daily”  in  paragraph  in¬ 
dicating  Airlines  Serving  City:  #11 — 
Colleges,  change  enrollment  of  Bald¬ 
win  Wallace  University  to  1,925 ; 

Page  370,  Tulsa,  Okla..  est.  ix>pula- 
tion  of  city  should  read  240.000 ; 

Page  383.  2nd  col.,  Chester,  Pa.  sur¬ 
vey,  #3— Population,  change  to  City 
zone  (ABC)  Par.  28,  104.075,  not 

local  estimate  '56  ; 

Page  514,  1st  col.  Hamilton.  Ont.. 
Can.  survey,  #18— Other  Chain  Stores: 
(suiiermarkets)  (after  Loblaw’a)  add 
9:  Red  &  White  8:  Dominion  9  (6)  : 
l.G.A.  9:  A&P  6  (5):  Quality  4. 


spend,  uh,  10  or  15  thousanc 
dollars  a  week. 

“So  when  they  can’t  afford  it 
they’ll  have  the  pickets  around 

the  -  joint  and  the - ^ing 

paper’s  lay  dead  still,  and  then 
we’ll  see  that  Newhouse  coiuk 
out  here,  and  he’ll  change  theb 
— ing,  uh,  he’ll  change  the  . .  • 

Today  the  Oregonian  is  (3)® 
tinuing  to  present  its  views  on 
the  situation  uncovered  nearly 
a  year  ago,  and  on  Jan.  19  the 
newspaper  editorially  protests 
the  teamsters’  union  defiance  o' 
the  right  of  Congress  to  investi¬ 
gate  its  activities,  adding: 

“Portland  has  had  a  bi^J 
taste  of  teamster  union  leader 
ship  involving  itself  in  1** 
inforcement  and  local  govern 
ment.” 
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Mobile  X-Ray 
Service  Won 
By  Editorials 


Morin  Still  Climbs 
Aboanl  Every  Ship 

San  Diego,  Calif. 
San  Diego’s  “Mr.  Waterfront” 
is  now  in  his  46th  year  with  the 
San  Diego  Union. 

When  How- 


.  ard  E.  Morin 

started  with 
the  Union  on 
June  10,  1912, 
his  first  assign¬ 
ment  was  to 
visit  a  square 
rigger  in  with 
cement  from 
Belgium.  He 

. .  .  has  been  cover- 

Morin  . 

mg  the  water¬ 
front  ever  since  and  for  25 


Wichita,  Kas.  •  ard  h--  Morin 

The  Wichita  Eagle  this  week 
saw  the  culmination  of  an 
deven-montli  campai^  to  get 
mobile  X-ray  screening  units 
for  this  community,  over  the 
opposition  of  the  Medical  So¬ 
ciety. 

The  mobile  units  have  been 
put  on  a  90-day  schedule  to 
teach  every  neighborhood  and  Morin  cover- 

community  in  the  county  to  ^  ^ 

rive  adults  “screen  tests”  for  front  ever  since  and  for  2o 
tuberculosis,  cancer  and  heart  y®ars  has  been  writing  a  daily 

column  of  shipping  and  fishing 

The  campaign  by  the  Eagle  news.  ,  ,  ,  i  i. 

began  a  year  ago  when  a  letter  °rie  of  the  Navy  s 

was  received  by  the  newspaper  “figure  of  eight”  boys.  He 


f  I  isking  why  Wichita  did  not  joined  the  Navy  in  190.3  at  the 

^  I  have  services  of  mobile  X-ray  uge  of  15,  in  the  days  when  ap- 

I  units.  Upon  checking,  an  edi-  prentices  wore  a  figure  eight 

1  torial  writer  found  Wichita  was  knot  insignia  on  their  sleeve. 


the  only  community  in  Kansas  When  Mr.  Morin  helped  put 
not  having  the  screening  serv-  fi*®  Battleship  Ohio  in  commis- 
ice  sion  in  1904,  his  division  officer 

.4  five-column  report  on  this,  ensi^  named  Chester 

including  the  fact  that  only  a  N>»«>tz-later  a  fleet  ad- 

few  individuals  in  the  local  m  ht  • 

ti,..  During  4.)  years,  Mr.  Morin 


.4  five-column  report  on  this, 
including  the  fact  that  only  a 
few  individuals  in  the  local 
Medical  Society  had  made  the 


lecision  not  to  invite  the  State  he  s  boarded  more  than 

Board  of  Health  to  send  the 

units,  was  followed  by  a  series  tuna  clippers  He  stil 


climbs  aboard  every  ship  that 
visits  San  Diego. 


of  editorials  urging  the  Society 
to  change  its  stand.  This  sue-  San  Diego, 

ceeded  in  spurring  local  doctors,  • 

incensed  about  what  the  Society  »,.•  »  .  i 

had  done,  to  get  the  request  bUU-*vlile  Liink 
Mde.  For  Correspomlents 

It  then  took  eight  months  to  Spokane  Wash. 

get  the  units  to  Wichita.  They  -ru  *  i  •  t  *  '  i  w 
j  1  j  i  f  •  j  The  teleprinter  network  for 
were  scheduled  that  far  in  ad-  o  i  o  i  r.  • 

Tj  i  ^  A.r.  Spokajie  Spokesman-Review 

vance.  But  this  week  they  ar-  j  t  i.  j 

•'  correspondents  now  extends 

...  XL  .^1.  T-.  1  more  than  600  miles. 

•Mso  this  month,  the  Eagle 


m  Jve  editorial  paje  articles  "r-T" 

iMtii-;..™  XL.  _  -u-rx-  it  mately  200  miles  was  made  to 


'utlining  the  possibilities  of  a 
school  textbook  rental  plan. 
This  revealed  that  Wichita 
parents  could  save  more  than 


speed  coverage  of  the  biennial 
session  of  the  State  Legislature, 
explained  James  L.  Bracken, 


half  the  $.500,000  cost  of  child-  ™“"aeing  editor, 
ren’s  books  by  the  schools  buy-  "'^en  the  legislators  adjourn, 
mg  books  and  renting  them  to  f^i®  net  will  be  contracted  to  its 
pupils.  basic  400  miles  from  Montana 

.^s  a  result  of  this  campaign,  ^Toses  Lake,  Wash.,  center  of 
"’ichita  Board  of  Education  the  Columbia  Ba.sin  devclop- 
members  have  promised  an  in-  •T>®i>t. 
vestigation  of  such  a  book  • 

!^ntal  plan  this  Spring,  in  time  „  e  ^  tvt 

b>  launch  one  next  September.  ***  A.  JAewspapPr 

•  Uniontown,  Fa. 

S562.()0()  School  The  Chamber  of  Commerce  of 

Peters  Township  is  establishing 
Norman,  Okla.  a  weekly  newspaper,  the  Com- 
D>w  bid  on  the  contract  for  merc^  Sews,  which  will  carry 
^instruction  of  the  new  three-  general  news  of  the  area.  Wil- 
journalism  building  at  the  liam  Masters  is  manager;  Jack 
University  of  Oklahoma  was  Braun,  managing  editor;  and 
•»2,870,  close  to  the  architects’  Robert  Schmidt,  advertising 


Norman,  Okla. 


'x.^: 


•  •  •  and  you'll  know  why  we 
microfilm  more  newspapers 
than  all  other  commercial 
services  combined! 


These  five  BIG  firsts...  all  pioneered  by  Micro  Photo 
...hove  been  so  enthusiastically  accepted  by  news¬ 
papers  the  country  over  that  we  are  now  filming 
more  dailies  than  ALL  other  commercial  microfilming 
services  combined: 

1  TWO-PAGE  MICROFILMING— popularized  by 
■  Micro  Photo.  We’ve  specialized  in  this  economical 
method  of  reproduction  for  over  ten  years. 

0  LARGER  PAGE  IMAGE  —  on  exc/usive  . . .  that 
*  gives  our  customers  reading  quality  comparable 
to  expensive  1-page  per  exposure  film. 

0  LOW  COST,  ONE-WAY  CARTON— makes  it 
easy  to  ship  newspapers  to  our  laboratory. 

h  ARCHIVAL  STORAGE -on  a  large  scale  for 
"  clients’  negative  film  ...  at  no  extra  cost. 

C  MICRO-CLIP  —  the  first  practical,  inexpensive 
method  of  microfilming  clippings. 

. . .  and,  of  course,  all  our  film  is  processed  to  meet 
or  exceed  the  specifications  established  by  the  U.  S. 
Bureau  of  Standards. 
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R.  A.  Hearst 
Lists  Press 
Distinctions 


Santa  Barbara,  Calif. 

Publishers  will  continue  to 
warrant  the  public  trust  and  to 
maintain  and  expand  the  most 
effective  communications  system 
ever  known  to  man,  Randolph 
A.  Hearst  pledged  here. 

Addressing  the  winter  con¬ 
vention  of  the  Advertising  As¬ 
sociation  of  the  West,  the  presi¬ 
dent  of  Hearst  Publishing  Com 
pany  said  journalism  and  its 
ethics  are  “as  high  as  any  in 
the  world.” 

“And  we  realize  that  adver 
tising  also  is  a  profession  that 
must  and  does  have  a  compa¬ 
rable  set  of  ethics,”  he  said  in 
an  address  on  communications 
in  which  he  pointed  to  the  spe¬ 
cial  distinctions  of  the  press. 

‘Influence  for  Good’ 

In  prefacing  his  remarks, 
Mr.  Hearst  stressed  that  the 
dictionary  definition  of  com¬ 
munications  should  be  amplified 
to  read:  “having  the  power  to 
cause  or  produce  or  influence 


for  the  common  good.” 

“Only  in  publishing  do  the 
owners  exercise  editorial  con¬ 
trol,”  Mr.  Hearst  said.  The 
editorial  policies  of  radio  and 
television  stations  are  controlled 
by  the  government  and  “to  a 
much  greater  degree  by  the  ad¬ 
vertiser,”  he  observed. 

News  Value  of  Ads 

The  readers  of  newspapers 
and  magazines  constantly  shop 
and  depend  on  the  advertise¬ 
ments.  Strictly  from  an  editori¬ 
al  point  of  view,  it  is  necessary 
for  survival  that  a  publishing 
enterprise  carry  a  sufficient 
quantity  of  representative  copy 
to  satisfy  readers,  he  observed. 

On  the  other  hand,  the  pub¬ 
lic  watches  and  enjoys  radio 
and  television  shows  “solely  for 
their  entertainment  value,  real¬ 
izing  the  commercial  to  be  an 
understandable  but  necessary 
annoyance,”  he  said. 

“Have  you  ever  seen  a  news¬ 
paper  reader  jump  up  and 
leave  the  room  when  he  turns 
to  a  full  page  ad  in  a  news¬ 
paper  or  magazine?”  Mr. 
Hearst  asked. 

His  father,  the  late  William 
Randolph  Hearst,  believed  that 
a  newspaper  to  be  successful 
should  inform,  educate  and  en¬ 
tertain.  he  observed. 


(^HEM y  MY) 
^kEditoA 

L  &  V 


Office  copies  of  E&P  disappearing?  Worse  yet — 
getting  clipped?  Subscribe  NOW  and  have  E&P 
sent  to  your  home  each  week.  Relax  with  your  own 
"fresh  copy"  without  fear  of  someone  peeking  over 
your  shoulder  or  snitching  your  favorite  reading! 
Name 
Address 

City  Zone  State 

Company  . 


GUEST  at  the  Poor  Richard 
Club's  251st  anniversary  salute 
to  Benjamin  Franklin  in  Philadel¬ 
phia,  James  L.  Knight  (left), 
general  manager  of  the  Miami 
(Fla.)  Herald,  is  greeted  by 
Howard  Story,  president  of  Story, 
Brooks  &  Finley,  Inc.,  newspaper 
representatives.  Mr.  Story  is  a 
past  president  of  the  club. 


“Entertainment,  of  course, 
covers  more  than  comics  or 
humorous  panels.  In  its  broad¬ 
est  sense  it  can  be  a  feeling  of 
pleasure  or  satisfaction  or  an 
appreciation  of  beauty,”  he 
.'said. 

“The  editor,  in  his  makeup 
and  display  of  the  news — wire 
services  or  sometimes  could  be 
called  biased  or  prejudiced,”  he 
admitted  in  a  discussion  of  the 
past. 

“But  who  today  can  say  my 
father’s  endeavor  to  expose  the 
communist  conspiracy  as  early 
as  the  102O’s  was  biased  edit- 


Batter  Up  I  Earlier 
To  .4i«l  Newspapers 

Houston,  Texas 

The  Texas  Baseball  League 
will  stai't  its  games  this  year 
at  I'A'y  p.m. — I.")  minutes  earlier 
than  before,  for  some  teams. 

The  league  acted  after  Jack 
Fiser,  sports  editor  of  the 
Shreveport  Times  and  president 
of  the  Texas  League  Baseball 
Writers  Association,  said  the 
lateness  of  games  created  a 
problem  in  newspaper  compos¬ 
ing  rooms.  He  warned  that  the 
papers  mav  not  publish  box 
scores  if  they  can’t  get  them 
earlier. 


Kiii^lit  Honoretl 


Mail  ch^ck  to 


Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

$6.50  a  year,  U.S.  and  Canada — all  other  countries,  $10.00 


Miami,  Fla. 

A  1  i  a  n  z  a  ’  s  Inter-American 
“Man  of  the  Year”  award  was 
pre.sented  here  this  week  to 
John  S.  Knight,  publl.sher  of 
Knight  Newspapers.  Alianza, 
an  organization  of  Latin  Amer¬ 
icans  in  this  area,  cited  Mr. 
Knight  for  championing  hemi¬ 
spheric  press  freedom  and  for 
creating  journalism  exchange 
scholarships. 


Dailies  Fight 
Weekend 
Truck  Ban 

Dehoit 

.4n  amendment  to  the  Michi¬ 
gan  .Motor  Carrier  Act  which 
would  hinder  the  outstate  de¬ 
livery  of  Detroit’s  daily  news¬ 
papers  is  being  resisted  by  the 
Detroit  Newspaper  Publisher? 
Association. 

The  amendment  seeks  to  keep 
all  except  emergency  trucks  off 
the  highways  Saturdays  and 
Sundays. 

Robert  C.  Butz,  executive  sec- 
retary  of  DNPA,  has  joined  a 
committee  formed  with  the  help 
of  Detroit’s  Mayor  Albert  E. 
Cobo  to  seek  to  pre.serve  fair 
highway  use. 

The  amendment  was  sugKe.«ted 
as  a  means  of  reducing  week 
end  trafTic  and,  according  to  its 
proponents,  thereby  helping  to 
reduce  traffic  casualties. 

James  Hoffa,  local  chieftair 
of  the  Teamsters’  Union,  re¬ 
cently  ordered  all  his  drivers  off 
the  highway  one  week-end.  He 
expected  to  show  how  badly  the 
order  would  gum  up  business 
activities.  Mr.  Hoffa  rescinded 
his  order  before  the  test  wi' 
made  when  city  and  state  offi¬ 
cials  promised  to  press  for  mod¬ 
ifications. 

It  has  been  suggested  that 
the  legislation  could  specifically 
exempt  newspaper  trucks. 

• 

Pepperday  Estate 
Exceeds  $3  Million 

Albuquerque,  N.M 

An  appraisal  valuing  the 
estate  of  the  late  publisher  of  the 
Albuquerque  Journal,  Thoma? 
M.  Pepperday,  at  $3,652ib 
has  been  filed  in  court  here^Mr 
Pepperday  died  in  May 

Five  hundred  Journal 
lishing  Co.  shares,  valued  >• 
$2,7.^2,378  were  listed  as  makiof 
up  the  bulk  of  the  estate. 
will  named  his  widow. 
Helen  M.  Pepperday,  and  » 
nephew,  C.  T.  Lang,  as  pni- 
cipal  beneficiaries. 


Buys  Building! 

Dow  Jones  &  Company,  1®* 
publishers  of  the  B’oU 
Journal,  has  purchased  itdi 
the  Western  Union  Telegr*P^ 
Company  its  office  buildiW 
38  40  Broad  Street,  New  Y««' 
adjoining  the  Wall  Street 
nal  Building  at  44  Broad  Str« 

2,  !“'■ 
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Cuba  Under 

Complete 

Censorship 


Complete  censorship  of  press, 
radio  and  TV  has  been  estab¬ 
lished  by  the  Cuban  govern¬ 
ment  until  March  1. 

The  government  acted  fol¬ 
lowing  a  period  of  several 
weeks  of  terroristic  acts  by 
extremists  of  opposition  groups. 
The  terrorism  included  the 
nightly  explosion  of  bombs  in 
Havana.  Following  setting  up 
of  censorship,  no  more  news  of 
explosions  was  carried  in  the 
press  or  over  the  air. 

In  protest  against  the  censor¬ 
ship,  Guillermo  Martinez  Mar¬ 
quez,  editor  of  the  daily  El  Pait 
and  recently  elected  president 
of  the  Inter  American  Press 
Association,  resigned  his  editor¬ 
ship.  His  resignation  was  not 
accepted,  but  he  was  granted 
a  leave  of  absence  for  45  days. 

El  Mtindo  dropped  from  the 
right-hand  ear  of  Page  1  the 
quotation  from  Cuban  Patriot 
Jose  Marti  that  is  usually  car¬ 
ried  there:  “The  word  is  not  to 
be  used  to  cover  the  truth,  but 
to  tell  it.”  El  Mundo  dropped 
its  editorial  column,  too. 

President  Fulgencio  Batista 
expressed  the  hope  that  his 
government  will  soon  be  able 
to  reestablish  constitutional 
guarantees. 

He  made  his  statement  in  a 
cable  to  the  lAPA  president. 

"Only  the  truth,  as  divulged 
by  the  government”  regarding 
pzst  and  present  conditions  in 
Oriente  Province — scene  of  a  re¬ 
cent  revolt — may  be  published 
w  cabled  abroad,  according  to 
the  instructions  to  the  censors. 
Newsmen  are  prohibited  from 
interviewing  any  political  op¬ 
ponent  of  the  government  re- 
gtrdless  of  the  subject  of  the 
interview. 

News  agencies  can  report  to 
the  outside  world  certain  acts 
;  sabotage  only  after  obtain- 
,  tng  government  authorization. 
The  action  of  Cuban  courts 
•Winst  the  perpetrators  of 
®|>ch  acts  cannot  be  reported 
cither. 

Other  censorship  instructions 
^  a:  in  general  with  prohibi- 
_  non  of  publication  or  dispatch 
^  _  any  news  matter  which  could 
barm  the  national  economy,  or 
j.  alarm,  or  lessen  the  pres- 
tk.  f  republic  or  its  elect- 
-officials,  or  distort  the  truth 
“ttported  in  official  communi- 


Williaiii  Golding  Joins 
Howard  Parish  Firm 

William  R.  Golding,  classified 
advertising  manager  of  the 
Lincoln  (Neb.)  Journal  and 

_ _  Star,  has  re- 

signed,  effective 

■F  come  executive 

.,4/  Howard  Parish 

Golding  Tested  Want 
Ad  Selling 
Plans,  the  Howard  Parish  auto 
mat  service  and  other  classified 
advertising  sales-aids.  The  firm 
was  establishe.d  in  Washington, 
D.  C.,  in  19.‘>9  by  Howard 
Parish,  who  continues  as  its 
president. 

Mr.  Golding  graduated  from 
the  University  of  Nebraska  in 
194.”,  having  majored  in  .Jour¬ 
nalism  and  Economics.  From 
194.3  to  1946  he  served  in  the 
armed  forces  as  an  infantry 
officer.  He  joined  the  .Journal 
and  Star  classified  staff  in  1946. 

Mr.  Golding  is  second  vice- 
president  of  the  Association  of 
Newspaper  Classified  .Advertis¬ 
ing  Managers. 


Crusading  Editor 
Wins  S65,000  Verdict 

Norfolk,  Va. 

J.  Willcox  Dunn,  crusading 
publisher  of  the  weekly  Princess 
Anne  Free  Press,  won  a  jury 
verdict  of  $65,000  in  a  libel 
suit  against  the  rival  w’eekly 
Virginia  Beach  Sun-News. 

The  case  grew  out  of  a  poli¬ 
tical  feud  between  Mr.  Dunn 
and  members  of  the  Kellam 
family  who  own  the  Sun-News. 

Mr.  Dunn  said  the  libel  ver¬ 
dict  is  a  warning  to  his  enemies 
“to  lay  off  my  newspaper.”  In 
1954  he  was  beaten  with  a 
blackjack  and  on  two  occasions 
his  house  was  stoned. 

• 

Safety  Crusade 
Receives  Citation 

Bosto.n 

The  Boston  Herald  and  Wen¬ 
dell  H.  Coltin,  member  of  the 
news  staff,  have  received  awards 
from  the  Institute  for  Safer 
Living  of  the  American  Mutual 
Liability  Life  Insurance  Co. 

Mr.  Coltin  received  a  citation 
and  $100  bond  for  “journalistic 
effectiveness  and  excellence”  in 
presenting  the  subject  of  high¬ 
way  accident  prevention  through 
the  Herald’s  Safety  Crusade 
series  which  began  last  May. 


Frank  Gilbreth 
Ass’t  Publisher 

Charleston,  S.  C. 

Frank  B.  Gilbreth  has  been 
appointed  assistant  publisher  of 
the  Charleston  Evening  Post 
and  News  and  Cotirier.  He  has 
been  associate  editor  since  1947. 
Edward  Manigault  is  president- 
j)ublisher. 

Mr.  Gilbreth  a  native  of 
Plainfield,  N.  J.  (1911),  was 
graduated  from  the  University 
of  Michigan  in  1933.  He  worked 
as  a  reporter  for  the  New  York 
Herald  Tribune  from  1933  to 
1934,  served  as  a  News  and 
Courier  reporter  from  1934  to 
1936.  He  then  joined  the  staff 
of  the  Associated  Press  and  was 
in  charge  of  the  .AP  bureau  at 
Raleigh  when  he  entered  the 
Navy  in  1942. 

Returning  to  the  wire  service 
after  the  war,  he  was  a  foreign 
news  editor  on  the  cable  desk 
in  New  York  and  continued  in 
that  capacity  from  1945  to 
1947,  when  he  rejoined  the 
News  and  Courier  as  associate 
editor. 

Apart  from  newspaper  writ¬ 
ing,  Mr.  Gilbreth  has  had  in¬ 
ternational  recognition  as  co¬ 
author  with  a  sister  of  “Cheaper 
By  the  Dozen”,  a  best  seller 
published  in  1949.  A  sequel, 
“Belles  on  Their  Toes,”  was  pub¬ 
lished  in  19.50,  again  with  Mr. 
Gilbreth  as  co-author. 

Subsequently,  he  wrote  “Pm  A 
Lucky  Guy”,  collaborated  with 
John  Held  Jr.  on  “Held’s  An¬ 
gels”,  wrote  “Inside  Nantucket” 
and  “Of  Whales  and  Women” 
published  last  Fall. 

• 

Pyle  Scholarships 
.4 warded  to  Six 

Bloomi.ngton,  Ind. 

Six  Indiana  University  jour 
nalism  students  have  won  the 
accolade  of  Ernie  Pyle  Scholar. 
They  are:  George  (Jill,  Indian¬ 
apolis;  Kay  Baldwin,  Muncie; 
Henry  N.  Oakes  Jr.,  Charles 
town;  Rosemary  Williams, 
Greenfield;  Suzanne  Siems, 
Evansville,  all  seniors,  and  Da¬ 
vid  Albright,  Colfax,  a  junior. 

Miss  Siems,  who  won  the  honor 
in  her  junior  year  also,  has 
been  designated  as  editor  of  the 
Indiana  Dailg  Student. 

Mr.  Gill,  a  Navy  veteran, 
worked  as  a  reporter  for  the 
Richmond  (Va.)  News  •  Leader. 
Miss  Siems  has  worked  as  a 
reporter  for  the  Evansville 
Courier,  Miss  Baldwin  for  the 
Muncie  Press,  Miss  Williams  for 
the  Indianapolis  News,  and  Mr. 
Oakes  for  the  Charlestown 
Courier. 


Phony  Check 
Story  Brings 
‘Leak’  Probe 

Frankfurt,  Ky. 

Kentucky’s  Economic  Securi¬ 
ty  Commissioher  Vego  Barnes 
said  this  week  he  will  ask  the 
FBI,  if  necessary,  to  look  into 
news  leaks  from  his  depart¬ 
ment. 

Mr.  Barnes  said  there  are 
people  in  his  department  who 
“talk  when  they  shouldn’t  be 
talking,”  and  that  it  is  his  pur¬ 
pose  to  put  a  stop  to  it. 

He  referred  to  a  recent  dis¬ 
closure  that  three  phony  un¬ 
employment-compensation  checks 
totaling  $640  had  been  issued 
and  cashed.  The  story  was  writ¬ 
ten  by  Kyle  Vance  of  the  As 
sociated  Press. 

Louisville  newspapers  quoted 
federal  officials  as  saying  that 
they  could  find  no  federal  law 
making  disclosure  of  unemploy¬ 
ment  conpensation  information 
by  state  employes  a  federal  of¬ 
fense. 

A  Kentucky  statute  however, 
states  that  information  given 
the  commissioner  of  economic 
security  “shall  not  be  published 
or  open  to  the  public.”  Penalties 
of  a  fine  of  $50  to  $200  plus  six 
months  in  prison  are  provided 
for  disclosing  such  information. 

The  Louisville  Times  asked 
Mr.  Barnes  if  he  thought  it  was 
improper  for  newspapers  to 
publish  the  information. 

The  Commissioner  replied 
that  he  was  not  trying  to  judge 
the  propriety  of  the  act  of  pub¬ 
lications  but  that  his  concern 
centered  on  the  “ones  who  dis¬ 
closed  (the  information)  to  re¬ 
porters.” 

He  said  Mr.  Vance  was  able 
to  get  information  that  even  he 
(Barnes)  did  not  have. 

\411  Out — All  Ages’ 

For  Salk  Vaccine 

Miami,  Fla. 

The  Miami  Herald  and  Dade 
County  Medical  Association 
teamed  up  in  a  two-day  “All 
Out-All  Ages”  drive  against 
polio.  The  newspaper  laid  down 
a  barrage  of  publicity  designed 
to  get  persons  who  had  not  yet 
been  innoculated  with  Salk  vac¬ 
cine  either  to  the  private  physi¬ 
cians  or  to  public  health  clinics 
for  their  shots. 

DCMA  officials  reported  the 
campaign  got  “excellent  re¬ 
sponse.”  Some  10,000  men, 
women  and  children  paid  $3  for 
private  shots  or  got  them  free. 
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U.  S.  Dailies  Neutral 
Telling  Mid-East  Story 

B>  Laiirt'nce  K.  Caiiinhell 


(Dr.  Laurence  R.  Campbel’, 
dean  of  Florida  State  School  of 
Journalism,  went  to  the  Middle 
East  in  February  and  March, 
1956,  to  lecture  to  groups  of 
newspapermen  and  journalism 
students.  He  was  sent  by  the 
International  Educational  Ex¬ 
change  Service  of  the  State 
Department) 

Are  American  dailies  pro- 
Israel  ? 

Yes,  say  journalists,  edu¬ 
cators,  and  public  officials  I 
met  less  than  a  year  ago  in 
the  Middle  East. 

No,  answer  American  news¬ 
papermen.  This  is  what  I  said, 
too,  when  I  w'as  there  in  Feb¬ 
ruary  and  March,  1956. 

Who’s  right?  The  American 
newspapermen  are  right,  ac¬ 
cording  to  a  study  made  in 
December  by  the  Florida  State 
University  School  of  Journal¬ 
ism.  At  least  that’s  the  almost 
unanimous  verdict  of  19  dailies 
with  a  circulation  of  more  than 
100,000. 

Deeply  Interested 

19  of  the  132  American 
dailies  with  a  circulation  of 
100,000  or  more  answered  a 
one-page  query  asking:  “Is  the 
American  press  anti-Arab?” 
and  other  questions. 

The  American  press  today  is 
deeply  interested  in  the  Middle 
East.  It  is  greatly  concerned 
too.  In  fact,  18  of  the  19  re¬ 
ported  that  not  a  week  goes 
by  without  news  of  that  region 
appearing  in  its  news  columns. 

Where  do  these  dailies  get 
their  news?  All  of  them  rely 
in  part  on  the  Associated  Press. 
Of  the  19  reporting,  12  use 
United  Press!  11,  International 
News  Service;  10,  material 
from  American  news  syndi¬ 
cates;  3,  Reuters  Dispatches. 

Supplementary'  news  services 
specifically  listed  included  those 
of  the  Neto  York  Times,  Chi¬ 
cago  Tribune,  Chicago  Daily 
News,  Scripps-Howard  Alliance, 
and  Hearst  organization  facil¬ 
ities. 

American  dailies  supplement 
press  association  dispatches 
with  news  from  their  own  cor¬ 
respondents.  Of  the  19  dailies 
reporting,  11  had  sent  reporters 
to  Arab  countries. 

Of  the  19  dailies,  13  reported 
that  government  censorship  in 
Arab  countries  delayed  news 
transmission,  and  10  asserted 


that  government  censorship  in 
Israel  caused  delays.  One  editor 
noted  that  such  delays  occurred 
primarily  in  covering  news  of 
military  encounters. 

Newspaper  publishers  were 
asked  whether  “any  agency  of 
the  U.S.  federal  government 
ever  ordered  your  paper  to 
present  news  of  Palestine  from 
a  certain  angle.”  Not  one  daily 
gave  an  affirmative  answer. 

“That  would  be  ridiculous!” 
answered  John  W.  Colt,  man¬ 
aging  editor  of  the  Kansas  City 
Star.  “And  it  better  not!”  com¬ 
mented  both  the  Knoxville 
News-Sentinel  and  Pittsburgh 
Sun-Telegraph.  Others  under¬ 
lined  “no!”  some  times  adding 
extra  exclamation  points. 

“What  pressure  groups  at¬ 
tempt  to  modify  your  policies 
on  the  handling  of  news  from 
Palestine?”  Most  of  the  an¬ 
swers  were  “none.”  One  com¬ 
ment  was  “American  pro- 
Israels,  nationally  and  locally. 
We  don’t  let  them  succeed.” 
Other  answers: 

Miami  Herald:  “We  receive 
propaganda  releases  regularly 
from  Israel  Embassy,  Washing¬ 
ton,  and  a  propaganda  booklet, 
also  from  Washington,  dealing 
with  the  Arab  world.” 

Buffalo  Evening  News:  “We 
receive  special  communications 
from  Arab  as  well  as  Israel 
sources.” 

Washington  Evening  Star: 
“No  groups  as  such.  We  get 
phone  calls  and  letters  from  in¬ 
dividuals.” 

Denver  Post:  “No  organized 
attempt.” 

Kansas  City  Star:  “Various 
propaganda  systems  of  the 
Arabs  and  Palestine  seek  to 
present  their  viewpoints.  Mostly 
dis7egarded  and  unread.” 

Justifiable  Complaint 

Belmont  Faries,  news  editor 
of  the  Washington  Star,  made 
this  comment:  “To  my  knowl¬ 
edge  our  news  coverage  of  the 
Aiab-Israeli  conflict  has  been 
affected  only  once  recently  by 
a  protest.  A  telephone  com¬ 
plaint  that  Ebba  Eban’s  speech 
in  the  UN  giving  Israel’s  rea¬ 
sons  for  the  attack  on  Egypt 
had  not  been  given  adequate 
coverage  was  considered  justi¬ 
fied.  We  prepared  a  story  using 
extensive  quotations  from  both 
Israeli  and  Egyptian  speeches. 

In  local  coverage  there  is 


ff  otnen^s  Press 
Influence  Studied 

Just  how  much  influence 
women  exert  on  the  press  is 
to  be  made  the  subject  of  a 
study  to  be  undertaken  by 
the  women’s  division  of  the 
National  .4ssnciation  of  Man¬ 
ufacturers. 

The  division  is  headed  by 
Mary  B.  Brown,  who  uses  the 
name  “Lee  Landis”  in  her 
NAM  work.  She  plans  to 
ascertain:  (1)  how  many 
women  are  editors  and  pub¬ 
lishers  of  newspapers;  (2) 
what  percentage  of  the  news 
side  of  newspapers  are 
women;  and  (3)  what  in¬ 
fluence,  in  general,  women 
have  over  what  news  news¬ 
papers  carry. 


considerably  more  Jewish  thati 
Arab  news.  There  are  a  number 
of  Jewish  organizations  en¬ 
gaged  in  community  activities 
that  should  be  reported.  There 
are  no  such  Arab  organizations 
here.” 

More  specifically,  newspapers 
were  asked  these  questions:  Do 
any  of  the  following  factors 
modify  your  policies  in  pre¬ 
senting  new’s  of  Palestine: 
newspaper  is  owmed  by  Arabs; 
newspaper  is  owned  by  Jews; 
many  readers  are  .Arabs;  many 
readers  are  Jews;  impoitant  ad¬ 
vertisers  are  Arabs;  important 
advertisers  are  Jews;  financial 
interests  to  which  the  paper 
is  obligated  are  .Arabs;  finan¬ 
cial  interests  to  which  the 
paper  is  obligated  are  Jews. 

Norman  Isaacs  of  the  Louis¬ 
ville  Times  commented:  “This 
intrigues  me  and  I’d  like  to  see 
the  replies  to  this  one.”  This 
answer  came  from  the  Knox¬ 
ville  News-Sentinel;  “None.  We 
have  presented  the  Arabs’  side 
thoroughly  and  shown  them 
sympathy.” 

False  Reports 

To  put  it  bluntly,  neither 
Jews  nor  Arabs  as  newspaper 
publishers  nor  as  suppliers  of 
financial  aid,  as  readers  or  as 
advertisers,  have  been  able  to 
modify  the  news  policies. 

If  this  is  true,  then  why  do 
.Arabs  insist  that  .American 
dailies  are  pro-Israel  ?  It  is 
evident  that  they  overlook  the 
fabrications  of  their  own  false 
prophets.  It  is  obvious  that  they 
fail  to  recognize  that  Russia’s 
friends  spread  such  false  re¬ 
ports. 

News  of  the  Middle  East  is 
examined  in  the  same  way  as 
news  of  the  police  beat,  the 
state  house,  the  nation’s  capi¬ 
tal.  Responsible  newsmen  have 
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studied  reader  interest  in  tbei: 
communities.  They  use  their 
judgment,  recognizing  the  fit. 
tors  of  timeliness,  neames- 
size,  significance,  and  conllir 
in  the  news. 

.Answers  to  the  questions  h 
this  study  indicate  that  news- 
papers  attempt  to  present  tht 
news  as  their  news  editors  set 
it  regardless  of  the  positV 
taken  on  the  editorial  page. 

.Mostly  Pro-.American 

But  what  about  editorials' 
.Actually  three-fouiths  of  thest 
dailies  report  that  they  are 
neither  pro-Arab  nor  pro-hrae 
on  their  editorial  pages.  Here 
are  a  few  comments: 

Buffalo  Evening  News:  “Pro- 
.American.” 

Pittsburgh  Sun-Telegrapl! 
“Pro-Isiael  on  the  whole.” 

Louisville  Times:  “On  the 
long  pull,  we  are  friendly  to 
Israel’s  aspirations,  but  occa¬ 
sionally  we  are  also  highh 
critical.” 

Knoxville  News-Sentinel 
“Has  particularly  championec 
the  cause  of  a  million  nameless 
Arab  refugees  ousted  frott 
Israel.” 

Denver  Post:  “We  attempts 
be  fair  in  discussing  the  Pales 
tine  issue  and  often  are  critical 
of  both  sides.  We  do  feel,  how 
ever,  that  the  Arab  positior 
that  Israel  must  be  destroyed  is 
untenable.  This  might  be  inter 
preted  as  a  pro -Israel  stand" 
Though  limited,  this  evidenc 
indicates  that  American  daily 
newspapers  for  the  most  par 
are  publishing  no  violent  or  in¬ 
flammatory  editorials  about  the 
Middle  East.  They  are  neither 
pro-Israel  nor  pro  Arab,  bu: 
pro-American.  More  compreher 
sive  studies  should  be  under 
taken. 


Pioneer  Manitoba 
Daily  75  Years  Old 

Br.ANDON,  Man 
One  of  Western  Canadas 
pioneer  newspapers,  the  Bn* 
don  Sun,  is  marking  its  Tati' 
birthday. 

The  newspaper  was  started 
Jan.  19,  1882,  when  this  “Wheat 
City,”  w’as  a  collection  of  tent- 
and  shacks  with  only  a  fe'^ 
substantial  buildings. 

The  first  publisher  was  Mil' 
J.  White,  a  native  of  Exetej 
Ont.,  who  was  31  when  he 
started  the  venture. 

The  newspaper  has  a  circula 
tion  of  10,000,  reflecting  the 
growth  of  the  city  w'hich  nov 
has  a  population  of  24,579. 
The  present  publisher  is  L 

C.  Whitehead,  who  joined  the 
paper  in  1913.  His  son.  Lew? 

D,  Whitehead,  is  editor. 

LIS  HER  for  February  2,  1^' 
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Maine  Group 
Elects  Beith 


Augusta,  Me.  , 


It  JBt  Robert  M.  Beith,  executive 

editor  of  the  Portland  Press 
Herald,  Evening  Express  and 
Sunday  Telegram,  was  elected 
^  president  of  the  Maine  Daily 

Hoimer  Miller  Newspaper  Publishers’  Associa- 

I-_  j  tion  here  Jan.  21.  He  succeeds 

Hosilier  Made  the  late  Edward  Byron,  gen- 

n/fr*  manager  of  the  Da//// 

Assistant  ME  Kennebec  Joumal,  Xu^rusta. 

r.  XT  vr  Robert  Kiah,  business  man- 

Rckiiestkr,  N.Y.  ager  of  the  Bangor  Duilg  Xews, 
Howard  C.  Hosmer,  for  six  was  elected  vicepresident,  Quen- 
years  city  editor  of  the  Roches-  tin  A.  Whittier,  assistant  gen- 
ter  Thnes-Union,  has  been  pro-  oral  manager  of  the  Lewiston 
moted  to  a  newly  created  po.st  Daily  Sun  and  Evening  Jour- 
of  assistant  managing  editor,  nal,  was  re-elected  secretary- 
The  promotion  led  to  three  treasurer. 

others:  The  association  voted  to 


John  L.  Dougherty,  graduate  study  ways  of  improving  the 
of  Alfred  University  and  T-U  Associated  Press  state  news 
newsman  since  11)39,  became  service.  Named  to  a  committee 
city  editor.  He  had  been  tele-  are: 

graph  editor.  Russell  H.  Costello,  general 

Abe  M.  Miller,  former  city  manager  of  the  Lewiston  news- 


editor  and  for  six  years  an  as-  papers;  Richard  K.  Warren, 
sistant  news  editor,  became  publisher  of  the  Bangor  News; 
news  editor.  Roger  C.  Williams,  publisher  of 

Herbert  G.  Jackson  Jr.,  grad-  the  Guy  Gannett  Newspapers; 
uate  of  Tufts  College  and  a  and  Earl  Aronson,  Maine  corre- 
TU  newsman  since  1949,  be-  spondent  of  AP. 


TU  newsman  since  1949,  be-  spondent  of  AP. 
came  assistant  city  editor  and  , 

photo  editor.  He  had  been  a  Represents 

city  desk  assistant.  •  i 

Mr.  Hosmer,  graduate  of  Ciapital 

Hamilton  College,  has  been  on  Washi.ngton 

the  Gannett  paper’s  news  staff  Richard  1).  Green  has  suc- 
since  1936.  In  his  new  job  he  ceeded  the  late  William  L.  Daley 
will  handle  much  of  the  detail  Washington  representative  of 
heretofore  devolving  on  Manag-  National  Editorial  Association. 


ing  Editor  A.  Vernon  Croop.  He  is  a  native  of  Waltham, 
Francis  E.  Bonn,  who  asked  Mass.  He  attended  Georgetown 
to  be  relieved  of  the  duties  of  University,  Department  of  Ag¬ 
news  editor  after  an  illness,  riculture  Graduate  School,  and 
now  holds  the  title  of  feature  Institutes  of  Trade  Association 
Mitor.  He  had  been  news  editor  Management  at  Yale  and  North- 
18  years.  western  Universities.  He  has 


18  years. 


been  associated  with  the  Library  ; 
p.  .  of  Congress,  Maritime  Commis- 

rniture  Mart  s  sion.  National  Association  of 

Awards  .4nnounced  Electric  Companies,  and  Road¬ 

side  Business  Association  (out- 
ChicaGO  ^oor  advertising). 

The  American  Furniture  • 

Mart’s  10th  annual  Dorothy 

bawe  awards  for  distinguished  4-  /c  Uivitlcnd  raid 
journalistic  endeavor  in  the  Ry  Credit  Union 

It  /“^"ishing  industry  were  Portland,  Ore. 

niaae  here  Jan.  7. 

The  awards,  consisting  of  The  Oregonian  Employes 
gold  loving  cups  nearly  two  Federal  Credit  Union  voted  an 
feet  high,  were  given  as  fol-  annual  dividend  of  4%  on  mem- 
lows:  '  bership  shares.  Re-elected  di- 

Newspapers  —  Naomi  Doebel,  actors  were  C.  S.  Case,  William 
Cedar  Rapids  (Iowa)  Gazette;  Boardman,  and  Llewellyn  M. 

Jean  Sprain  Wilson  Miami  Gardiner;  credit  committee,  Ar- 


(Fla.)  Kews;  and  James  W.  dath  Leonard;  supervisory  com- 
Toland,  Los  Angeles  (Calif.)  mittee,  Ralph  Greer. 


'•Wes.  Total  assets  of  the  credit 

la  a  special  division,  one  union  at  the  end  of  1956  were 
Went  to  Miss  Elizabeth  Hillyer,  $747,015  as  compared  with  i 
eolumnist  for  the  National  $634,615  at  the  end  of  1955.  | 
Newspaper  Syndicate.  Total  membership  reached  1,282.  j 
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We’re  Happy  To  Be 
Referees  In  A  Game 


Where  Both  Teams 


Are  Winners! 


THE  NORWICH  SUN 

Norwich,  New  York 


Miss  Evelyn  Kolojay 
Editor  &  Publisher 
1475  Broadway 
New  York  36. 


Dear  Miss  Kolojay: 

Terrific  is  the  only  way  I  can 
describe  the  response  to  my  ad  for 
a  sportswriter.  I  must  have  had 
20  replies  from  all  over  the  coun¬ 
try  and  landed  just  the  man  I 
wanted.  Editor  &  Publisher  cer¬ 
tainly  is  read  by  the  right 
people. 

Sincerely, 

Robert  J.  Jones 
General  Manager 


P.S.  I  came  here  via  an  Editor  & 
Publisher  ad  myself. 


EDITOR  &  PUBLISHER  NYK 
GOT  RESULTS  FROM  THE  FIRST  WEEKS 
INSERTIONS  PLEASE  CANCEL  MY  TWO 
CLASSIFIED  ADS  FOR  COMING  ISSUE 
ONE  IS  UNDER  SITUATIONS  WANTED 
PHOTOGRAPHY  BOX  3846  THE  OTHER 
UNDER  SITUATIONS  WANTED  EDITORIAL 
BOX  3803 


BRUCE  ROBERTS  706  ABEDINE 
CIRCLE  TAMPA  4  FLA  621  AMEST  SEP  19 


\ 


Congra  tu  la  tions  ! 

Personnel  Hunter 


Congra  tu  la  tions  ! 

Job  Hunter 
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Editor  Faces 
Jail  and  Fine 
For  Contempt 

Robert  Shelton,  a  Setv  York 
Times  copy  editor,  is  under 
bond  of  $1,000  pending  an  ap¬ 
peal  from  his  conviction  on  two 
counts  of  contempt  of  Congress. 

His  counsel,  Joseph  L.  Rauh 
Jr.,  said  an  appeal  will  be 
taken  to  the  Circuit  Court  of 
Appeals  and,  if  necessary,  to 
the  Supreme  Court.  Meanwhile, 
the  Times  said  Mr.  Shelton’s 
status  remains  unchanged  until 
the  final  outcome  of  the  case. 

Federal  Judge  Ross  Rizley,  in 
Washington,  imposed  a  sentence 
of  six  months  in  prison  and 
fines  of  $2.50  on  each  count, 
after  finding  Mr.  Shelton  guilty 
of  contempt  by  his  refusal  to 
answer  questions  of  a  Senate 
Internal  Security  subcommittee 
in  January,  1956. 

Mr.  Shelton  invoked  the  pro¬ 
tection  of  the  First  Amendment, 
contending  the  committee’s  ques¬ 
tions  conceining  alleged  Com¬ 
munist  association  in  the  past 
invaded  his  rights  as  a  citizen 
and  as  a  newspaperman. 

During  the  trial  his  lawyer 
argued  that  the  committee 
lacked  a  legislative  purpose  to 
ask  the  questions. 

Judge  Rizley  upheld  a  defense 
contention  that  the  committee 
was  out  of  bounds  in  asking 
Mr.  Shelton  the  nature  of  a 
conversation  with  his  employer. 

Mr.  Rauh  pleaded  for  proba¬ 
tion,  saying  his  client  would 
willingly  answer  the  questions 
if  he  fails  to  sustain  his  posi¬ 
tion  in  the  final  appeal. 

“If  the  same  circumstances 
should  arise  tomorow.  I’m  in¬ 
clined  to  believe  that  you  still 
would  want  to  defy  the  Con¬ 
gress,”  Judge  Rizley  said  to 
Mr.  Shelton. 

The  maximum  penalty  that 
could  have  been  imposed  is  a 
year  in  prison  and  $1,000  fine 
on  each  count. 


Dime  Traveler 
Given  No  Quarter 

Cleveland 

A  Cleveland  \eu's  reporter, 
John  Depke,  who  set  out  on  a 
coast-to-coast  story  with  a  dime 
in  his  pocket,  came  home  sooner 
than  he  had  planned  and  with 
the  comment:  “Never  again  will 
I  take  an  assignment  like  this.” 

Reporter  Depke  took  to  the 
road  with  his  10  cents  and  went 
to  Los  Angeles,  riding  in  55 
autos  and  trucks  and  walking 
many  of  the  2,800  miles.  He 
was  gone  three  weeks.  He  lost 
nine  pounds.  Persons  along  the 
way  contributed  $11.58  to  his 
cause. 

In  Los  Angeles  he  wrote  that 
he  found  himself  in  desperate 
need  and  he  called  the  City  Desk 
of  the  Los  Angeles  Tunes  and 
told  of  his  predicament,  “no 
money  and  no  room.” 

“I  was  given  the  curt  answer, 
‘You  know  what  I  would  do? 
I  would  wire  home  for  money’,” 
Mr.  Depke  wrote  in  his  final 
story  for  his  paper.  “I  did.” 

The  reporter  was  flown  back 
to  Cleveland  by  United  Air 
Lines. 


Over  SIO  Million 

Grants  from  the  Damon 
Runyon  Memorial  Fund  for 
Cancer  Research  passed  the  $10 
million  mark  in  1956  with  dis¬ 
tribution  of  $1,006,0.‘1.‘5  for 
various  projects  and  fellow¬ 
ships.  The  fund  was  organized 
in  1946. 


Press  Oub  Tribute 
To  Deeeased  Editors 

Winnipeg,  Man. 

The  Winnipeg  Press  Club 
paid  tribute  to  former  news¬ 
paper  greats  in  the  city  at  a 
special  ceremony  Jan.  19  before 
more  than  300  newspapermen, 
television  and  radio  staffs,  and 
guests. 

Honored  were  the  late  Dr. 
John  W.  Dafoe,  former  editor- 
in-chief  of  the  Winnipeg  Free 
Press,  and  Nathan  B.  Zimmer¬ 
man,  who  before  his  death  was 
news  editor  of  the  Winnipeg 
T  ribune.  The  editorial  table 
which  Mr.  Dafoe  used  from 
1901  to  1944  at  the  Free  Press 
was  presented  to  the  club  to 
remain  as  a  permanent  “monu¬ 
ment”  to  Mr.  Dafoe.  His  son, 
Edward  Dafoe,  is  a  member  of 
the  Free  Press  staff. 


Bodeiiweiii  Grants 
Exceed  $100,000 

New  London,  Conn. 

Additional  grants  of  $8,400  to 
local  organizations  brings  the 
total  to  $104,573  in  141  grants 
since  the  Theodore  Bodenwein 
Public  Benevolent  Foundation 
was  established  in  1944. 

The  foundation,  financed 
from  earnings  of  the  Day  Pub¬ 
lishing  Co.,  is  a  memorial  to  the 
late  publisher,  who  died  in  1939. 
Each  year  on  the  death  anni- 
ver.sary,  Jan.  12,  the  Dag  gives 
its  entire  edition  to  dealers  and 
carriers  for  their  own  profit. 
This  year’s  gift  amounted  to 
$850. 


Mayor  Cuts 
Proclamations; 
Press  Cheers 

Wichita,  Kas 

This  city’s  two  newspapers, 
the  Beacon  and  the  Eagle,  hold 
a  deep  regard  for  the  Mayor. 
A.  E.  Howse,  for  at  least  one 
of  his  recent  actions.  He  has 
halted  the  “indiscriminate”  is- 
suing  of  proclamations,  where 
he  signs  wdth  an  attendine 
group  looking  on. 

Henceforth,  the  Mayor's  idea 
is  that  any  and  all  signings  by 
the  Mayor  proclaiming  weeks, 
or  months,  for  anything  are  to 
have  the  full  concurrence  of  the 
five-man  Board  of  City  Com¬ 
missioners,  of  which  he’s  a 
member,  and  the  signings  will 
take  place  at  the  end  of  weekly 
Commission  meetings,  conducted 
each  Tuesday. 

Mayor  Howse  thinks  too 
many  proclamations  have  been 
issued,  each  taking  up  the 
Mayor’s  time  for  official  signine 
while  news  cameras  click,  and 
reporters  stand  by. 

Under  the  new  system,  those 
wishing  to  have  proclamations 
signed  are  required  to  make 
application  with  the  Department 
of  Information  and  Research. 
Recommendations  for  proclama¬ 
tions  to  be  signed  will  be  made 
by  this  department  to  the  Com¬ 
mission. 

The  Mayor  emphasized  that 
“.strictly  advertising  proclama 
tions  are  to  be  screened  out' 


Film  Confiscated 
At  Bayonet  Point 

Buenos  Aires 


Argentine  air  force  officers 
confiscated  films  belonging  to 
American  newsmen  who  covered 
an  airliner  crash  which  killed 
nine  persons  Jan.  12. 

The  newsmen  included  UP 
photographer  Keith  Byron, 
whose  film  was  removed  from 
his  camera  at  bayonet  point; 
New  York  Times  correspondent 
Edward  Morrow  and  CBS  cor¬ 
respondent  Peter  Hahn. 


DIRECT  LINE  from  Senate  Chamber  permits  Jan  Thomas,  left,  political  writer,  to  phone  her  story  I* 
Atlanta  UP  bureau  downtown  while  Lt.  Gov.  Ernest  Vandiver  conducts  business  of  Georgia  lawmak*”- 
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Grand  Jury 
“Leak’  Probe 
Views  Sought 

Washington 
The  Moss  Committee  on  Gov¬ 
ernment  Information  has  circu¬ 
lated  copies  of  the  Coolidge  Re¬ 
port  to  a  representative  group 
of  media  leaders  asking  for 
comments  and  suggestions  pre¬ 
paratory  to  public  hearing  on 
the  document. 

This  is  the  report,  released 
last  November,  which  suggested 
grand  jury  proceedings  to  force 
newsmen  to  disclose  sources  of 
major  information  leaks.  That 
proposition  was  rejected  by  De 
fense  Secretary  Charles  E.  Wil¬ 
son;  some  other  actions  which 
would  have  the  total  effect  of 
slowing  news  releases  were 
tentatively  endorsed. 

Rep.  John  E.  Moss,  chairman 
of  the  House  committee,  re¬ 
marked:  “It  is  an  amazing  docu¬ 
ment  for  it  concludes  that  there 
is  too  much  information  re¬ 
stricted  and  at  the  same  time 
suggests  additional  restrictions 
on  information.” 

Charles  A.  Coolidge,  chairman 
of  the  civilian  group  which 
made  the  study  and  report,  will 
be  cross-examined  as  will  mem¬ 
bers  of  his  group  and  Pentagon 
news  chiefs,  when  hearings  are 
resumed. 

The  House  probers  are  in¬ 
terested  in  learning,  in  what 
is  promised  to  be  “an  exhaustive 
analysis,”  about  the  background 
of  the  report  and  the  possible 
effects  of  adoption  of  its  recom¬ 
mendations. 

• 

<1  on  Chieago  Tribune 
Gel  30-Yr.  Watches 

Chicago 

The  Chica-i/o  Tribune  pre¬ 
sented  watches  to  71  employes 
who  have  served  in  the  Tribune 
organization  for  30  years  at 
the  second  annual  Col.  Robert 
R.  McCormick  Veterans  dinner 
here  Jan.  8. 

The  annual  awards  were 
inaugurated  last  year  with  the 
presentation  of  watches  to  42' • 
employes  who  had  then  passed 
the  30-year  mark. 

Chesser  M.  Campbell,  presi¬ 
dent  of  the  company  and  Trib¬ 
une  publisher,  presented  the 
Watches  to  those  who  attained 
the  30-year  status  this  year. 

J.  Howard  Wood,  general 
0  ®^nager,  described  the  growth 
^  0*  the  newspaper  since  1926. 

Editor  &  publisher 


Wiley  E.  Middleton 


Retires  After 
75- Year  Career 

Bridgeton,  N.J. 

A  man  believed  to  be  the  old¬ 
est  contributing  editor  in  the 
nation  has  retired  from  the 
writing  field  after  75  years 
service. 

He  is  95-year  old  Wiley  E. 
Middleton,  Virginia  born  editor 
ial  writer,  whose  fiery  pen  and 
fearless  opinion  endeared  him 
to  readers  of  the  Evening  Nciat 
here. 

He  was  managing  editor  of 
the  News  from  1928  to  1940, 
when  he  retired,  but  he  con¬ 
tinued  to  write  editorials  under 
the  initials  “W’.E.M.”,  for  an¬ 
other  16  years. 

Mr.  Middleton  was  born  in 
the  South  and  became  a  news 
paper  editor  at  the  age  of  20. 
He  came  to  South  Jersey  in 
1907  where  he  managed  the 
Vineland  section  of  the  Mill¬ 
ville  Republican.  In  1908,  he 
became  editor  of  the  Republican 
and  remained  until  1925  when 
he  took  over  a  similar  position 
with  the  Cape  .Mag  Count  g 
Times. 

Three  years  later,  he  was  ap¬ 
pointed  to  write  copy  for  the 
50th  anniversary  of  the  Evening 
News  at  the  request  of  Graham 
L.  Schofield,  late  publisher. 
While  he  was  busy  on  this  task, 
William  B.  Kirby,  the  managing 
editor,  died,  and  Mr.  Middleton 
became  managing  editor  of  the 
News. 

• 

2  Change  to  9-Col. 

Morgantown,  W.Va. 

The  Morgantown  Post  and 
Dominion  -  News  have  changed 
from  8  to  9-column  format,  with 
11-pica  column.  Text  is  set  in 
9-point  Imperial  on  a  O’z-point 
slug. 

for  February  2.  1957 


U.  of  Wisconsin 
Institutes  Feb.  8-9 

Madison,  WMs. 

The  1957  University  of  Wis¬ 
consin  Journalism  Institutes 
will  take  place  here  Feb.  8  and 
9. 

Some  200  or  more  Wisconsin 
journalists,  as  well  as  repre¬ 
sentatives  from  neighboring 
states,  will  attend  the  annual 
Editorial  Roundtable,  Advertis¬ 
ing  and  Circulation  Seminars, 
and  a  Radio-Television  News 
Editors  Conference. 

The  Institutes  will  open  Feb. 
8,  with  an  address  on  “Respon¬ 
sibility  of  the  Press  in  a  Free 
Society”  by  Herbert  Brucker, 
editorial  page  director  of  the 
Hartford  (Conn.)  Courant. 
Prof.  Bryant  E.  Kearl,  chair¬ 
man  of  the  department  of  agri¬ 
cultural  journalism,  will  chair 
a  panel  discussion  of  Mr. 
Brucker’s  topic  by  the  follow¬ 
ing: 

Marshall  B.  Atkinson,  editor, 
Eau  Claire  (Wis.)  Leader-Tele¬ 
gram;  Sidney  Bliss,  general 
manager,  Janesville  (Wis.)  Ga¬ 
zette;  Hugh  Boice  Jr.,  general 
manager,  WEMP,  Milwaukee, 
and  president,  Wisconsin  Broad 
casters  Association:  C.  F.  Coff¬ 
man,  editor.  Fond  dii  Lac 
(Wis.)  Commonwealth  Report¬ 
er;  William  Metcalfe,  managing 
editor,  Winnipeg  (Canada) 
Free  Press;  and  Miles  McMillin, 
editorial  and  political  writer, 
Madison  Capital  Times. 

• 

Discuf^siun  Topics 
For  6lb  I  PI  .Ysseiiibly 

Use  and  misuse  of  photo¬ 
graphs  to  illustrate  the  news 
will  be  discussed  at  a  session  of 
the  sixth  general  assembly  of 
the  International  Press  Insti¬ 
tute,  May  14-16,  at  Amsterdam, 
The  Netherlands. 

~  Other  topics  on  the  agenda 
are:  Pressures  on  the  press 
from  within  the  industry 
(strikes,  restrictive  practices  by 
trade  associations  and  cartels); 
shortcomings  in  the  flow  of 
news  between  Asia  and  the 
West. 

• 

.3  Thrift  Pla«|ues 

Three  newspapers  will  be 
honored  by  the  National  Thrift 
Committee  for  editorial  com¬ 
ment  during  the  1956  observance 
of  National  Thrift  Week.  The 
newspapers  are  the  Augusta 
(Ga.)  Chronicle,  Belleville  (Ill.) 
Advocate,  and  Elkhart  (Ind.) 
Truth.  A  bronze  plaque  will  be 
presented  by  local  members  of 
the  National  Thrift  Committee 
to  the  editors  of  these  news¬ 
papers. 


Plus  Business 
Sections  Are 
Made  Annuals 

Portland,  Ore. 

Two  new  “once-a-year”  sec¬ 
tions  recently  undertaken  by 
the  Oregon^  Journal  have  estab¬ 
lished  themselves  as  regular 
members  of  the  paper’s  family. 

One  is  the  “year-end”  section, 
conceived  a.s  a  special  package 
for  the  year-end  summaries  of 
business,  industry  and  activities 
of  the  Portland  area.  The  idea 
caught  on  with  many  adver¬ 
tisers,  most  of  them  infrequent 
or  not-at-all  users  of  newspaper 
space  with  the  result  that  a  12- 
page  section  was  produced  the 
Sunday  prior  to  New  Year’s 
Day. 

For  Oregon  Printing  Week 
the  Journal  took  up  the  sug¬ 
gestion  of  Harry  Machum,  the 
paper’s  engraving  foreman  who 
was  also  serving  as  co-chair¬ 
man  of  Portland’s  Printing 
Week  committee,  and  tried  a 
special  graphic  arts  section. 

The  result  was  a  12-page 
tabloid  “pull-out”  of  the  Sunday 
Journal’s  Northwest  Living 
magazine.  It  drew  nearly  450 
inches  of  advertising,  practically 
all  of  it  from  firms  in  the 
graphic  arts  field  who  have  used 
little  if  any  newspaper  space 
in  the  past. 

“Many  of  the  printing  firms 
approached  seemed  appreciative 
of  the  Journal’s  efforts,”  de¬ 
clared  MoiTie  Sharp,  advertising 
manager.  “Most  of  them  had 
never  been  contacted  for  news¬ 
paper  advertising  previously  and 
several  of  them  were  quite  en¬ 
thusiastic  about  our  section.” 

Mr.  Sharp  said  that  the  Inter¬ 
national  Printing  Week  Com¬ 
mittee  ha<l  ordered  250  copies 
of  the  Journal’s  .section  to  be 
included  in  the  1958  publicity- 
and-promotion  kit  being  pre¬ 
pared  by  the  parent  group. 

• 

Philip  Merrill  Dies; 
Ludlow  Co.  Executive 

Evanston,  111. 

Philip  P.  Merrill,  75,  execu¬ 
tive  vicepresident  of  Ludlow 
Typograph  Company,  died  Jan. 
18,  after  a  brief  illness. 

Born  in  Boston,  he  was  a 
resident  of  the  New  England 
area  for  most  of  his  early  life. 
His  business  career  began  with 
the  Tabulating  Machine  Com¬ 
pany,  now  International  Busi¬ 
ness  Machines  Corporation.  He 
became  actively  connected  with 
Ludlow  in  1920. 
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Bucks  County 
Publishing 
Venture  Gains 


'Absentee’  Lot'al 


Pa])er  Is  Tried 


Brown  Appointed 
To  Publisher’s  Job 


Bristol,  Pa. 

S.  \V.  Ca  kins,  president  and 
publisher  of  the  L>’vittown 
Tim-es  and  B  r  i  nt  ol  Dailit 
Courier,  has  announced  appoint¬ 
ment  of  Murray  C.  Hotchkiss  as 
co-publisher  and  executive  vice- 
president. 

The  appointment  was  made  at 
a  directors  meeting  of  the  Bris¬ 
tol  Printing  Company.  Mr. 
Hotchkiss  continues  as  general 
manager  and  treasurer  of  the 
company.  He  was  instrumental 
in  concluding  negotiation  which 
resulted  last  Oct.  12  in  acquisi¬ 
tion  by  the  Bristol  Printing 
Company  of  the  assets  of  the 
now  defunct  Lcvittoivv  Evening 
Press. 


Peoria,  Ill. 

The  new  Galesburg,  Ill.,  bu¬ 
reau  of  the  Peoria  morning 
Journal  Star  is  an  experiment 
as  an  “absentee”  local  paper. 

Galesburg,  a  town  of  111,000, 
has  no  morning  paper  of  its 
own. 


Florence  Merdian,  .Journal 
Star  reporter,  is  chief  of  the 
new  bureau. 


Salem,  Ore. 
Edward  A.  Brown,  61,  was 
appointed  publisher  of  the  Capi¬ 
tal  Journal  on  .Jan.  23,  follow¬ 
ing  the  death 
of  Bernard 
Mainwaring, 
publisher  and 
owner. 

Mr.  Brown 
will  also  be- 


Conn,  Daily,  75, 
Doffs  Hat  to  Past 


Mr.  Calkins,  publisher  of  the 
Enio7itown  (Pa.)  Morning  Her¬ 
ald  and  Evening  Standard,  and 
of  the  Beaver  (Pa.)  Valley 
Times,  and  Mr.  Hotchkiss, 
former  partner  in  Wolf  & 
Co.,  of  Philadelphia,  purcha.sed 
the  Bristol  Daily  Courier,  the 
Doglestown  Intelligencer  and 
the  iSle^vtou'n  Enterprise  from 
former  Senator  Joseph  R.  Grun¬ 
dy.  July  1,  IfloJ. 


The  Journal  Star  has  altered 
deadlines  and  makeup  and 
added  equipment  to  carry  out 
its  plans  for  increased  coverage 
as  Galesburg’s  “absentee”  local 
paper. 

Deadlines  have  been  put  back 
from  9  to  11  p.m.  in  order  to 
carry  city  council  news  and  in¬ 
creased  high  school  sports 
coverage.  Page  one  of  the  sec¬ 
ond  section  (second  local  page) 
is  made  over  to  carry  Galesburg 
news  entirely.  Galesburg  stories 
will  also  be  carried  on  page 
one  whenever  they  are  strong 
enough.  The  Journal  Star  ex¬ 
pects  to  run  Galesburg  adver 
tising.  as  soon  as  circulation 
warrants  it. 


come  V  1  c  e- 
president  of  the 
Statesman  Jour¬ 
nal  Company 
Brown  which  publishes 

both  the  Capital 
Journal  and  Oregon  States¬ 
man. 

Charles  A.  Sprague  and  Mrs. 
Jennie  Mainwaring  are  co¬ 
owners  of  the  company.  The 
Mainwaring  family  will  retain 
ownership  of  half  of  the  pub¬ 
lishing  company  stock  and  will 
continue  to  publish  the  Capital 
Journal. 

Mr.  Brown  is  a  veteran  of  37 
years  as  a  newspaper  executive 
with  Salem  newspapers. 


Manche.ster,  Conn. 

Tlte  Evening  Herald,  only 
daily  newspaper  in  this  “City 
of  Village  Charm,”  to  quote  a 
local  boast,  marked  its  7.5th  an 
niversary  Jan.  18  with  a  40 
page,  tabloid-size  section. 

A  modest  expression  of  faith 
in  the  newspaper  medium,  a 
boxed  statement  commented; 
“We  thought  this  milestone 
would  be  a  good  time  to  tell 
The  Herald  story,  not  in  self 
adulation,  but  in  simple  justice 
to  the  good  strong  men  of  the 
past.  They,  in  their  time,  in 
their  work,  in  their  dreams, 
loved  this  newspaper.  They 
wrestled  it  into  being,  into 
solvency,  into  meaning.” 

Seven  Herald  employes  have 
an  aggregate  of  nearly  300 
years  of  service.  Heading  the 
roster  is  William  McGonigsl, 
typesetter,  who  completed  50 
years  last  February.  His 
brother,  Joseph,  is  marking  44 


Mr.  Calkins  and  Mr.  Hotch 
kiss  bought  the  two  yeai'-old 
Levittown  Times,  a  weekly, 
from  Ira  Joachim,  Aug.  11, 
19.54,  and  converted  it  into  a 
daily  as  part  of  the  Courier 
opeiation. 

ABC  circulation  of  the  two 
papers  rose  from  14,656  in  Oc¬ 
tober,  1954,  to  27,069  in  Oc¬ 
tober,  1956. 


A  teleprinter  line  direct  to 
the  Peoria  city  room  simplifies 
copy  transmission  problems. 

The  circulation  department  is 
carrying  on  a  sampling  cam¬ 
paign.  Two  thou.sand  homes  at 
a  time  receive  free  introduc¬ 
tory  copies  for  two  weeks. 


The  Evening  Press  started  as 
a  daily  in  a  newly  constructed 
plant  Sept.  20,  1954. 

Within  a  month  after  acquir 
ing  the  Press,  Mr.  Hotchkiss  had 
transferred  the  entire  Courier 
Times  operation,  centered  in 
Bristol,  to  the  Press  building, 
under  long  term  lease,  at  Levit¬ 
town,  without  missing  a  single 
day  or  is.suc  of  publication. 

Circulation  of  the  two  jiapers 
is  now  in  excess  of  29,700,  Mr. 
Hotchkiss  said.  The  yiapers 
.serve  Lower  Bucks  Count v. 


age 

Woi 


Attorney  on  Board 

Ashland,  Ohio 
Kenneth  J.  Nordstrom,  attor¬ 
ney,  has  been  appointed  to  the 
board  of  directors  of  Ashland 
Printing  Co.,  publisher  of  the 
.Ashland  Times  -  Gazette,  re¬ 
placing  the  late  Harold  E.  An¬ 
drews  Jr. 


Ward  E.  Duffy,  now  editor  of 
the  Hartford  Times,  served  as 
Herald  managing  editor  40 
years  ago. 

Present  destinies  of  the  Her 
aid  are  guided  by  a  brother 
team,  Thomas  F.  and  Walter 
R.  Ferguson,  sons  of  late  pub¬ 
lisher  Ronald  Hall  Ferguson. 
The  two  assumed  control  in 
September,  1951,  following 
deaths  of  their  grandfather, 
Thomas,  and  father,  both  with¬ 
in  a  fortnight. 

Thomas  is  jrresident  and  co¬ 
publisher,  and  also  has  the 
status  of  managing  editor. 
Walter  is  co  publisher.  In  other 
executive  posts  are  Leon  Thorp, 
advertising  director;  and  .41»n 
H.  Olmstead,  editor. 


Citation  for  Valor 

Albany,  N.Y 
James  X.  Tunney,  13,  .Albany 
Times-Union  carrier,  has  re 
ceived  a  citation  of  valor  from 
the  New  York  State  Circula¬ 
tion  Managers’  Association  for 
rousing  a  family  when  he  stj 
fire  in  their  home  and  sound 
ing  the  alarm. 


Chit-Chat  Coliiiiiii 


Toledo,  Ohio 
The  Toll  do  Blade  has  begun 
a  chit-chat  column,  “Mitch 
Woodbury  Reports,”  by  Mitch 
Woodbury,  the  paper’s  former 
amusement  editor. 


SHORT  COURSE  and  Camera  Clinic  are  two  events  on  the  year's 
calendar  for  these  officers  of  the  Carolines  Press  Photographers  Asso¬ 
ciation.  Southern  Short  Course  in  Press  Photography  is  scheduled 
April  25-27  a^  Chapel  Hill;  clinic  is  booked  June  8-9  at  Grandfather 
Mountain,  Linville,  N.C.  Left  to  right,  seated — Tom  Franklin  Jr., 
Charlotte  News,  president;  Earl  Wells,  WBTV,  first  vicepresident; 
Jack  Reynolds,  Marion,  second  vicepresident;  standing — Roland 
Giduz,  Chapel  Hill,  secretary;  Hugh  Morton,  Wilmington,  course 
chairman;  and  Charles  Cooper,  Durham  Herald-Sun,  queen  pageant 
chairman. 


Sports  Chairman 


Wilfrid  Smith,  sports  editor 
of  the  Chicago  (Ill.)  Tribuai- 
has  replaced  John  Bloomer,  pud 
lisher  of  the  Portsmouth  (4^1 
Times,  as  chairman  of 
APME  Spoi-ts  Committw  tor 
the  1957  Continuing  Studies. 
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George  Durno 
Dies;  FDR’s 
uonfidant 

Washington 
George  E.  Durno,  who  was  a 
White  House  correspondent  at 
the  age  of  19  and  spent  35 


a  copy  boy  for  the  Wall  Street 
Journal  after  his  graduation 
from  high  school.  He  worked 
for  Central  News  and  for 
United  Press  before  joining 
International  News  Service  in 
1922. 

Mr.  Durno  served  a  term  as 
president  of  the  White  House 
Correspondents  Association;  he 
had  been  an  officer  of  the  Na¬ 
tional  Press  Club,  a  member  of 
years  covering  the  major  politi-  the  Gridiron  Club  and  was  floor 
cal  and  diplomatic  stories,  died  manager  for  the  latter  organi¬ 
zation’s  semi-annual  skits:  a 
member  and  Past  Commander 
of  National  Press  Club  Post, 
American  Legion. 

In  1933  he  married  Ruth 
Steadman  White,  whom  he  met 
when  she  was  on  President 
Hoover’s  secretarial  staff.  Mrs. 
Durno  and  a  daughter,  Joan, 
a  senior  at  Western  Maryland 
College,  and  his  mother,  Mrs. 
Flora  Beales,  survive. 


Jan.  27  after  a  brief  illness. 

His  by-line  was  nationally 
known  as  a  reporter  and,  for 
the  past  several  years,  as  editor 
of  the  Washington  Bureau  of 
INS  foreign  news  and  as  a 
White  House  confidant  chosen 
by  President  Franklin  D.  Roose¬ 
velt  as  one  of  the  small  entour¬ 
age  to  accompany  him  to  the 
World  War  2  Teheran  meetings. 
FDR  Made  Him  Major 
In  World  Was  2  he  entered 
the  Air  Corps  as  a  captain. 
Liter  he  advanced  to  the  rank 
of  Major  in  what  he  referred 
to  as  “my  promotion  in  the 
field.”  Captain  Durno  was  on 
leave  in  Washington  when  the 
White  House  Correspondents 
Association  staged  its  annual 
dinner  for  the  President.  In  the 
customary  speech  of  acknowl¬ 
edgment,  closing  the  program. 
President  Roosevelt  extended  a 
special  greeting  to  “Major  Dur- 
no.”  When  the  mistake  was 
pointed  out  he  joined  in  the 
laughter.  Then  he  wrote  on 
the  back  of  a  printed  program, 
which  was  passed  down  to  Mr. 
Durno:  “I’ll  make  it  official  to¬ 
morrow.”  He  did. 

After  training  in  Florida  in 
a  class  which  included  Clark 
Gable  among  others,  Mr.  Durno 
was  sent  to  the  Pacific  Theater 
of  Operations.  His  chores  in¬ 
cluded  receiving  and  escorting, 
as  well  as  insuring  safety  of 
HP’s.  At  White  House  request, 
he  was  detailed  to  escort  Mrs. 
Eleanor  Roosevelt  on  her 
morale-building  tour  of  the  Pa¬ 
cific  installations. 

At  Teheran  Conference 
When  participants  at  the 
Teheran  Conference  had  arrived 
hack  in  their  home  countries 
and  official  photographs  of  the 
meeting  were  released  for  pub¬ 
lication,  Major  Durno  was 
sho^  at  the  President’s  side. 

Michael  F.  Reilly,  then  chief 
of  the  White  House  detail  of 
bhe  Secret  Service,  disclosed  in 
a  post-war  book  that  Mr.  Dur- 
nc,  officially,  was  “looking  after 
we  mail.” 

At  the  end  of  hostilities  Mr. 
Durno  was  mustered  out  of 
device  with  the  rank  of  lieu¬ 
tenant  colonel. 

Washington-born,  he  became 


Boulton  Succeeds 
Arthur  L.  Dawe 

Montreal 

P.  M.  Boulton,  manager  news¬ 
print  sales,  Consolidated  Paper 
Sales,  Limited,  has  been  elected 
vicepresident  newsprint  sales, 
replacing  A.  L.  Dawe  who  has 
retired  as  vicepresident  after  35 
years  of  service  with  Consoli¬ 
dated  Paper  Sales  and  its  prede¬ 
cessor  companies,  according  to 
an  announcement  made  today 
by  G.  G.  Hobart,  president  of 
Consolidated  Paper  Corporation, 
Ltd. 

A.  M.  Gammell,  who  joined 
the  Laurentide  Company  in  1912, 
has  been  appointed  manager 
newsprint  sales  and  R.  J.  Flood 
assistant  manager. 

After  some  years  experience 
in  the  paper  industry  in  Britain, 


Mr.  Dawe  came  to  Canada  in 
1909  and  later  joined  Howard 
Smith  Paper  Mills  in  1913.  He 
was  appointed  secretary  of  the 
Canadian  Pulp  and  Paper  Asso¬ 
ciation  in  1917  and  in  1922 
joined  the  Canadian  Export  Pa¬ 
per  Company.  In  1927  he  was 
appointed  manager  of  the  Ca¬ 
nadian  Overseas  Limited.  In 
1929  he  joined  St.  Maurice  Val¬ 
ley  Paper  Company  and  in  1931 
became  general  manager.  Later 
he  was  appointed  vicepresident 
and  general  manager  of  the  suc¬ 
ceeding  company.  Consolidated 
Paper  Sales,  Ltd. 

P.  M.  Boulton  was  educated 
at  Upper  Canada  College  and 
the  University  of  Toronto.  He 
served  in  the  last  war  with  the 
royal  air  force,  returning  with 
the  rank  of  squadron  leader. 
Following  the  war,  he  entered 
the  Bowater  Paper  Corporation. 
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TOLEDO  SLADE 


YOUNGSTOWN  VINDiCATOt 


WIIMIIIETON 

WILMINGTON  NEWS-JOURNAL 


AKRON  BEACON-JOURNAL 
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PORTLAND  (OREGON)  OREGONIAN 


MIAMI  HERALD 
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COMBINED  CONSUMER 
INVENTORY  FOR  19S7 

«•  MM  llirjn  ^Umme 


A  COMBINED  COMPARATIVE 
NATIONAL  STUDY  Of 
80  PRODUCT  CATEGORIES 
IN  10  MARKETS 

All  Surveys  made  by  Personal  Interviens  of  probability  samples 
in  each  of  the  10  markets  by  DAN  f .  CLARK  II S  ASSOCIATES 
AVAILABLE  NOW  through  sponsor  newspapers  or 
their  national  representatives  Each  ol  the  sponsor  newspapers 
IS  represented  nationally  by  one  ol  these  organizations  Cresmer 
&  Woodward.  Inc.,  Kelly  Smith  Co ,  Moloney,  Regan  S  Schmitt. 
Inc.,  or  Story  Brooks  S  Finley.  Inc. 

PLAN  1 957  SALES  CAMPAIGNS 
ON  1956  BUYING  RESPONSES  TO 


lAllAS 

DALLAS  MORNING  NEWS 

LOS  INEEIES 

LOS  ANGEUS  HERALD  EXPRESS 


HOUSTON  POST 


10  COMPREHENSIVE  LOCAL  STUDIES 

InMual  fof  each  of  the  10  markets  are  also  available  local 
studies  bho«  product  usage  and  the  TOP  TEN  BRANDS  for  130  d'f 
ferent  (ifodiicts.  related  buying  patterns,  brand  avatlabilitY  m  stores 
and  eitenyve  up  to  date  population  data  Copies  may  be  obtained 
fr',m  eKh  sponsor  newspapei  or  their  national  representatives 


TOP  TEN  BRANDS 
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SYNDICATES 


Sparling's  Sam  Hill 
A  Slaphappy  Genius 


(Mr.  Sparling  only  rarely  says  ii 

(jrallup,  Koper 

Q.  I  admire  your  attitude,  ^  i 

your  crusade  for  humor  on  the  Pr»Q|Cp  T  llKpll 
comic  pages,  your  sally  forth  to  ^  ^  ClloC  LUJCll 
battle  with  the  soap  opera,  the  A  T)  i 

hypochondriac’s  delight.  You  /\S  iLODOrtCr 

aro  inHoo/l  a  mnn  \irifVi  u  rtiir. 


By  Janies  L.  (lullings 

John  Osenenko,  Bell  Syndi¬ 
cate  promotion  manager,  once 
conducted  an  interview  with 
Jack  Sparling,  author  of  a  new 
strip,  “Sam  Hill,”  that  went 
something  like  this: 

Q.  When  did  you  decide  to 
become  a  cartoonist?  A.  As  a 
lad  I  saw  my  first  Rolls  Royce. 
The  owner  was  Sidney  Smith, 
creator  of  “The  Gumps.” 

Q.  That  made  up  your  mind? 
.A..  Yeah. 

Q.  I  see  here  that  you  started 
your  career  on  the  New  Orleans 
Item.  In  what  executive  capa¬ 
city?  A.  I  delivered  merchan¬ 
dise.  My  salary  was  six  bucks 
a  week. 

Q.  But  then  you  were  on  your 
way  to  that  Rolls  Royce?  A.  I 
was  fired  after  the  Christmas 
rush. 

Q.  Didn’t  that  end  your  jour¬ 
nalistic  career?  A.  No,  the 
same  paper  made  me  its  edi¬ 
torial  cartoonist. 

Q.  Well,  with  that  important 
job  you  were  on  your  way  to 
that  rewarding  capitalistic  state 
— possessor  of  a  Rolls  Royce? 
A.  My  salary  was  still  six 
bucks  a  week. 


Q.  It  says  here  that  you  also 
worked  on  the  Washington 
Times-Herald  as  editorial  car¬ 
toonist.  A.  Yeah. 

Q.  Why  did  you  leave  the 
Times-Herald?  A.  Cissy  (Pat¬ 
terson)  fired  me. 

Q.  Then  you  went  to  New 
York?  A.  Yeah. 

Q.  I’m  afraid  I  missed  some 
of  the  flavor  of  Washington  in 
my  questioning.  You  know,  the 
gay  parties,  the  behind-the- 
scenes  intrigue,  rubbing  elbows 
with  Washington’s  highest  of¬ 
ficials.  You  did  rub  elbows 
didn’t  you?  A.  Yeah. 

Q.  Say,  haven’t  1  seen  your 
name  on  several  strips  before  ? 

A.  Yeah. 

Q.  I  notice  you  did  commer¬ 
cial  brochures  in  comic  format 
for  quite  a  few  large  industries. 
A.  Yeah. 

Q.  I  also  know  you’ve  written 
for  some  of  the  nation’s  leading 
funnymen.  A.  Yeah. 

Q.  You  must  realize  you  fly 
in  the  face  of  a  horrible  trend 
that  has  settled  like  a  plague 
over  the  comic  page — that  of 
manufactured  misery.  A.  Yeah. 


are  indeed  a  man  with  a  pur-  ^ 

pose.  What’s  that  picture  you’re  Rochester,  x.y 

looking  at?  A.  Yeah.  Excuse  Pollsters  Elmo  Roper  anc 
me,  I  mean  it’s  a  Rolls  Royce.  George  Gallup  met  Pollster  S»it 

Released  April  1  J»ere  for  the  first  t® 

when  the  three  men  appeared 

The  articulate  Mr.  Sparling  before  the  New  York  State 
created  “Sam  Hill”  for  Consoli-  ciety  of  Newspaper  Edito-. 
dated  News  Features,  Inc.,  of  jan.  28  to  give  their  views  ot 
the  Bell  famdy,  and  it’s  for  opinion-sampling, 
release  daily  starting  April  1.  Gallup  and  Roper  stated  1 
This  is  the  story  of  confusion  case  for  “scientific”  opinioc 
and  frustration.  Sam  Hill,  des-  polls. 

cribed  by  CNF  as  a  “myopic,  Lubell  criticized  “the  preten- 
six-foot  heap  of  brain-muscle  sion  of  exactness”  contained  ir. 
with  a  genius  for  putting  the  R  percentage  figures  used  bj 
in  Science  F(R)iction,”  frus-  Gallup  and  Roper, 
trates  females  and  confuse.s  A  lone-wolf  operator,  Lubell 


Washington  officials  with  his  said: 


A  lone-wolf  operator,  Lubell 


weightless  steel  and  man-made 
gold,  to  say  nothing  of  dumb- 


“I  do  not  find  that  you  cm 
rely  on  percentages  with  mv 


founding  Capitol  spies.  Only  mathematical  precision.  1  would 


Hill  can  be  so  brilliant  in  a  still  keep  my  fingers  crossed 
stupid  way.  to  the  ability  of  polling  to  hit 

Mr.  Sparling,  while  in  New  percentages  exactly.’ 

Orleans,  made  a  clay  caricature  .  Replied  Gallup:  ‘One  systeic 
of  President  Franklin  D.  Roose-  impressionistic  and  reporter- 
velt  in  fishing  togs.  The  Item  operated  by  an  extreme- 

ran  a  photo  of  it.  FDR  was  so  reporter, 

pleased  with  what  he  saw  that  ^  ^^mk  our  system  is  a  scieo- 

he  asked  for  the  original.  ‘ 

_  scientific  system  is  that  some 

This  prompted  the  artust  to  « 

visit  Washington  to  present  the 

statuette  of  the  President  in  jg  attempt  to  create  a  sci- 
person.  He  liked  the  town  so  The  other  is  an  art  run 

much  he  decided  to  stay,  and  by  an  extremely  able  artist  ir 
soon  joined  the  U  ashington  (Lubell)  is  an  ei- 

Herald,  where  he  did  a  senes  tremely  knowledgeable  persor. 
of  clay  caricatures  until  the  the  field  of  politics  who  has 

Herald  merged  with  the  Times,  asking  questions.” 

Shortly  thereafter,  as  a  free-  Time  and  again  the  argument 
I  lancer,  he  was  asked  by  Drew  revolved  around  the  failure  of 
I  Pearson  and  Bob  Allen  (“Wash-  Gallup  and  Roper  to  predict 
I  ington  Merry-Go-Round”)  to  Truman’s  re-election  in  1948. 

I  draw  a  strip  based  on  their  The  “shock  treatment”  given 

continuity  of  a  young  Washing-  polls  by  that  election,  Gallur 
ton  correspondent.  said,  “pushed  this  whole  field 

The  product  came  out  “Hap  ahead,  probably  by  a  whole 
Hopper,”  as  you  may  remem-  generation.” 
ber,  and  United  Feature  Syndi-  Opinion  polls,  Roper  said, 
cate  distributed  it  in  1940.  were  not  designed  to  predic: 
The  self-taught  cartoonist  is  the  outconie  of  elections  hut  to 

40  and  lives  with  wife  and  three  manv 

children  in  a  100-year-old  house  Yet.  he  said,  Tm  man^ 

on  Long  Island.  His  hobby  is 

i  i  1  to  he  a  weekly  horse  race,  rv 

trying  to  keep  the  termites  fleeting  the  changes  in  strength 
from  dispossessing  them.  candidates. 

I  •  The  editors  went  on  record 

as  favoring  the  postponemen- 

i  Brown  to  USIA  of  the  state’s  youth  (^ourt  Ac' 

:  from  Feb.  1  until  April  1, 1»^® 

Columbus,  Ga.  (Heeding  protests  of  editor?. 
Robert  W.  Brown,  who  re-  publishers,  judges  and  other 
signed  recently  as  editor  of  the  county  officers,  the  Legislature 
Cobimbus  Ledger  and  Sunday  voted  the  postponement.) 
Ledger-Inquirer,  is  joining  the  The  editors  resolved  to  con- 
U.  S.  Information  Agency  with  tinue  to  work  for  repeal  of  tM 
a  probable  assignment  in  New  law,  which  they  have  condemn 
Delhi,  India.  because  it  imposes  secrecy. 
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Smile  &  Keep  Well! 

Q.  Will  a  special  diet  prevent  pregnancy?  f  jS 

-V.  This  isn’t  a  dietary  prohleni. 

Q.  Can  shakes  in  the  presence  of  strangers  be  overcome? 

.\.  ^es.  By  developing  self-confidence. 

Q.  Is  it  serious  for  one  to  have  more  red  than  white  corpuscles? 
A.  No.  It’s  normal. 

Dr.  Theodore  R.  Van  Dellen 

sugar-coats  his  health  column  with  common  sense... but  never 
makes  light  of  serious  symptoms.  Assistant  dean  of  a  major 
medical  school,  clinic  director,  practicing  physician,  he  writes 
authoritatively  on  how  to  keep  well.  He  doesn’t  prescribe  for 
individual  cases,  hut  his  helpful  advice  helps  millions!  A  feature 
popular  with  all  ages,  and  both  sexes,  this  column  gives  a  lift  to 
patients— and  to  circulation!  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager... 

Chicaya  Trihune">IVeuy  York  JVett's 

Mnc»  Trtbun»  Toirvr,  Chicago 


The  “shock  treatment”  giw. 
polls  by  that  election,  Gallur 
said,  “pushed  this  whole  field 


Opinion  polls,  Roper  said, 
were  not  designed  to  predict 
the  outcome  of  elections,  but  to 
show  what  the  nublic  is  thinb 
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QUALITY 

is  vital 

in  food . . . 

. . .  and  in 
syndicated  features 

A  smart  liousewife  buys  Brand  Name  food 
products  because  she  knows  they  are  her 

assurance  of  consistent  quality. 

In  features,  the  alert  editor  deals 

with  a  syndicate  he  is  sure  will  service 
only  the  highest  quality  of  writing  and  art. 

The  Most  Trusted  Brand  Name  in  Features  is 


^I^ITOR 
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DECE.MBER  ^ienspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 


Total  Advertising 


1956 

lAnage 


1955 

Linage 


%of 

1955 


E&P 

Index 


F  Iccombcr 

24.‘1, 080,202 

242„541,949 

100.2 

107.5 

November 

2(51,904,10.') 

208,515,845 

97.6 

107.9 

Year  to  date 
Display 

2,910,780,505 

2,843,394,974 

102.4 

December 

192,74.3,132 

192,398,129 

100.2 

106.7 

November 

207,525,272 

209,948,742 

98.8 

108.6 

Year  to  date 
Classified 

2,186,170,136 

2,138,934,209 

102.2 

December 

50,337,070 

.50,143,820 

100.4 

111.0 

November 

54,468,893 

58,.567,103 

93.0 

105.4 

Year  to  date 
Detail 

724,610,369 

704,460,705 

102.9 

. 

December 

1.52,030,988 

149,280,793 

101.8 

106.7 

November 

149,201,775 

147,950,441 

100.9 

107.7 

Year  to  date 

1,502,230,915 

1,531,106,731 

102.0 

Department  Store 

December 

57,601,9.52 

56,296,626 

102.3 

106.8 

November 

57,326,107 

58,305,143 

98.3 

104.6 

Year  to  date 
General 

577,794,224 

574,509,989 

100.6 

December 

27,690,323 

27,128,333 

102.1 

106.2 

November 

38,509,600 

38,513,897 

100.0 

107.1 

Year  to  date 
.\utomotive 

408,645,070 

376,200,504 

108.6 

— 

December 

8,823,791 

12,.568,181 

70.2 

96.7 

November 

16,424,170 

20,044,820 

81.9 

119.8 

Year  to  date 
Financial 

170,020,559 

191,0.33,688 

89.0 

— 

December 

4,198,030 

3,420,822 

122.7 

143.6 

November 

3,329,727 

3,439,584 

96.8 

116.4 

Year  to  date 

45,273,592 

40,.593,286 

111.5 

AKRON, 

,  OHIO 

BOSTON, 

MASS. 

1956  1955 

1956 

1955 

Beacon  Journal-e 

2,442,849  2,705.439 

American-e 

789,732 

813.6-70 

{Beacon  Jouinal-S  992,83fi  895,449 


3,435,685  3,590,888 


Grand  Total 
{Includes  PARADE.  42,000  lines. 
ALBANY.  N.  Y. 
Knickerbocker- 


News-e 
Times  Union-m 
•Times  Union-S  . 


1.330.418  1,367,423 

1,047,363  1.103,472 


595,176  497.474 


Record-m 
•  Advertiser-S 
Globe-e 
Globe-m 
Globe-S 
Herald  -ni 
Herald-S 
Traveler-e 
Post-m  (Note) 
Post-S  (Note) 


901,978 

360,804 

1,566,3.59 

1.228,738 

1.172.121 

1,421.389 

1,348,513 

1,932,597 


Grand  Total  2.972.957  2.968.369 

•Includes  AMERICAN  WEEKLY, 
28,143  lines. 

ALBUQUERQUE,  N.  M. 
Joumal-m  .  .  1,368,330  1,477,456 

SJournal-S  436,588  361.848 


Tribune-e 


1.315,676  1.403.772 


Grand  Total  3,120,594  3.243,076 
{Includes  PARADE,  42,000  lines. 
ANDERSON.  IND. 


Bulletin-e  .  . 

1,087,503 

1.188.917 

Herald-m  . 

724,826 

805.614 

Herald-S  . 

282,325 

269.432 

Grand  Total  .  . . 

2,094,654 

2.263.963 

ATLANTA.  GA. 

Constitution-m  . . 

1,425.431 

1,457,562 

Journal-e 

2,217,207 

2,263,070 

Journal  & 

Constitution-S  . 

952.866 

858.131 

Grand  Total  . . . 

4,595,504 

4,578,763 

ATLANTIC 

CITY.  N. 

J. 

Press-m  .  ... 

743,720 

792.255 

Press-S . 

211,000 

268,480 

Grand  Total  .  . . 

954,720 

1,060,735 

BALTIMORE.  MD. 

•American-S  ... 

672,073 

665.658 

News-Post-c  .  . 

1.595,896 

1,693.685 

Sun-m  . 

1.223,221 

1,298,191 

Sun-e  . 

2,135,507 

2,229,627 

tSun-S  . 

1,340,572 

1,243.921 

Grand  Total 

6,967,269 

7,131.082 

•Includes  AMERICAN 

WEEKLY. 

28,143  lines. 

tincludes  THIS 

WEEK.  58.3:17  lines. 

BAYONNE,  N.  J. 

Times-e  . 

476,766 

510..384 

BINGHAMTON.  N.  Y. 

Press-e  . 

1,370.942 

1.340.027 

{Press-S  . 

391,418 

314,037 

Sun-m  . 

468.861 

489,262 

Grand  Total 

2,231,221 

2.143,326 

CHARLESTON.  W.  VA. 

Gazette-m  .  1.149,366 

Gazette-S  358,908 

Mail-e  951,514 

{Mail-S  _  355,444 


Grand  Total  3,485,139 
tincludes  THIS  WEEK,  68, 


CHICAGO,  ILL. 
Tribune-m  .  2,837,674 

Tribune-S  ... 
tDaily  News-e 
American-e 
•American-S 
Sun-Times-d 
{Sun-Times-S 


1.593.254 

1,794.316 

749,684 

280,423 

1,307,247 

541,409 


{Includes  PARADE,  42.000  lines. 


lines  of  part-run  advertising. 
1955-3.010,652  includes  485,416 
lines  of  part-run  advertisinir. 

1,404,354  includes  722,905 
lines  of  part-run  advertisintr. 

244,508  includes  165,2t>2 
lines  of  part-run  advertisinK. 

•Includes  AMERICAN  WEEKLY, 

28.143  lines. 

tincludes  THIS  WEEK,  68,337  lines. 

{Includes  PARADE.  42,000  lines. 


CINCINNATI.  OHIO 


919,583 

332,778 

1.531,770 

1.210,103 

938.710 

1,417,740 

1.093,030 

1.955,698 

764,832 

416,266 


Grand  Total  10,722.231  11.394,160 

Note:  Boston  Post  ceased  publishini; 
October  6.  1956. 

•Includes  AMERICAN  WEEKLY, 
28,143  lines. 

tincludes  THIS  WEEK,  68.337  lines. 
BUFFALO.  N.  Y. 

(Courier  Express-m  1,186.395  1.261.276 

•Courier 

Express-S  _  992.412  849,113 

Evening  News-e  2.409,073  2.362.419 


Grand  Total  4,586,880  4,472.808 
•Includes  AMERICAN  WEEKLY. 
28,143  lines. 

CAMDEN,  N.  J. 

Courier- Post-e  .  .  1,052,610  1,251,369 


Grand  Total  ...  2,815.232  . 

{Includes  PARADE,  42,000  lines. 

CHARLOTTE.  N.  C. 

News-e  1,252,432  1,270.033 

Observer-m  .  .  1.601,966  1.638.224 

tObserver-S  630,742  667,087 


3.365.344 
337  lines. 


1956 

1955 

Enquirer-m 

2,125,299 

2,029,152 

•tFinquirer-S 

1,376,565 

1,148,143 

Post-e  .  . 

1.386,995 

1.5G7.07t> 

Time.s-Star-e 

1,365,132 

1,408,698 

Grand  Total 

6,253.991 

6,153,069 

•Includes  AMERICAN  WEEKLY, 

28,143  lines. 

tincludes  THIS 

WEKK,  58.327  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m 

2,567,137 

2,261. 69.S 

•tPlain  Dealer-S. 

1,795,366 

1,476,187 

News-e 

1,036.011 

l,113.6:t5 

Press-e 

2.768,805 

2,650,069 

Grand  Touil 

8,167,119 

7,501,489 

•Includes  AMERICAN  WEEKLY. 

42,778  lines. 

tincludes  THIS 

WEEK,  67. 

119  lines. 

COLUMBUS,  OHIO 

Dispatch-e 

1,866,306 

2,076,8:  6 

Dispatch-S 

1,186,680 

905.630 

Citizen-e 

7 13,835 

8i>y,354 

|Citi£en-S 

360,863 

361,369 

Ohio  State 

Journai-m 

720,430 

838,092 

Star-W  .  . 

68,060 

71,565 

Grand  Total  .  . 

4,916,174 

5.152,906 

{Includes  PARADE,  42,000 

lines. 

DALLAS.  TEXAS 

News-m  . 

2,062,398 

2,348,935 

tNews-S  . 

660,251 

1  65,799 

Times  Herald-e 

2,208,073 

2,55»;,713 

•Times  Hcrald-S 

.39,628 

705,799 

Grand  Total 

5,670.350 

6,277.246 

•Includes  AMERICAN  WEEKLY. 

28,143  lines. 

tincludes  THIS 

WEEK.  58,337  lines. 

DAYTON,  OHIO 

Journal-Herald-m 

1.854.102 

1,887,093 

New.s-e 

2,188,864 

2,341,346 

News-S  . . .  . 

746,001 

634,974 

Grand  Total  . . . 

4.788,967 

4.863,413 

DENVER,  COLO. 

Rocky  Min. 

News-m  . . .  . , 

1,536,222 

1,756,141 

•{Rocky  Mtn. 

News-S 

407,807 

299,307 

Post-e 

1,963,092 

2,105,810 

tPost-S 

818,516 

648,277 

Gland  Total  _ 

4,725,637 

4,809,535 

•Includes  AMERICAN  WEEKLY. 

32,106  lines. 

tincludes  THIS 

WEEK,  58,762  lines. 

{Includes  PARADE,  42,000 

lines. 

DES  MOINES.  IOWA 

Register-m  . 

631,197 

687,901 

Tribune-e  . 

827.611 

938,783 

tRegister-S  . 

495,601 

434,132 

Grand  Total  .  .  . 

1,954,409 

2,060,816 

tincludes  THIS 

WEEK.  58.337  lines. 

DETROIT.  MICH. 

Free  Press-m  . . . 

1,415,811 

92,602 

(Free  Press-S 

464,770 

News-e  . 

.  2,127,660 

tNews-S 

1,197,107 

'Times-e 

1,188.839 

•Times-S 

443,567 

Grand  Total  . . . 

6,837,754 

92,602 

3.010,652 

1,404,354 

1,806,767 

970,739 

244,508 

1,296,795 

407,710 


Grand  Total  .  9,104,007  9,140.515 

Note:  1966—2.837,674  includes  468,592 
lines  of  part-run  advertising. 

1,593,264  includes  851,396 
lines  of  part-run  advertising. 

280,423  includes  208.656 


Herald-e 
News-Tribune-m 


ELMIRA.  N.  Y. 

195t  1,55 

Advertiser-m  334,203 

Star  Gazette-e  1,001,469 

•‘Telegram-S  320,971 


Grand  Total  1.656,643 
••Includes  FAMILY  WEEKLJ 


25,766  lines. 


EL  PASO.  TEXAS 
Times-m  1,342,966  ljjj«i 

{Times-S  481,017  44S*ij: 

1.406,225  LeiSis 


Herald-Post -e 


Grand  Total  .  3,230.208  3,6215(, 

{Includes  PARADE,  42,000  lines. 

ERIE.  PA. 

Dispatch-e  744,851  tnjx 

{Dispatch-S  . .  .  502,399  3Nl!t 

Times-e  1,305,110  1,4RJ3 

Times-S  534,690  44i.it; 


Grand  Total  3,096,030  8,(mi4 
{Includes  PARADE,  42,000  lines. 

FOND  DU  LAC.  WIS. 
Commonwealth 

Reporter-e  ...  .  722,647 


FORT  WAYNE.  IND. 
Journal  Gazette-m  1,162,811  UU.()| 
{Journal 

Gazette-S  618,360  U4,l); 

News  Sentinel-e  ,  1,829,876  l,83il,i.i 


Grand  Total  .  3,611.047  3.6W.i^ 

{Includes  PARADE,  42,000  lines. 

FORT  WORTH,  TE.\AS 
Star-Tclegram-m  839,965 
Star-Telegram-e  .  1,765,853  l,92t,ri 

{Star-Telegram-S  685,879  61Ul- 

Pre.-s-e  .  .  502,712  723J;t 

Press-S  .  . .  243,426  277,4. 


Grand  Total  .  4.037,833  4.4U.:: 

{Includes  PARADE,  42,000  lines. 

FRESNO.  CALIF. 


Bee-e 

Bee-S 


1,459,173  l,t71,lr 
559.256  484> 


Grand  Total 


2.018.429  2.9M.4.-* 


GARY.  IND. 

Post-Tribunc-e  1,632. t;44  1,178,7' 

Post-Tribune-S  •  309,749  IMF. 


Grand  Total  ...  1,842.393  1.918J«I 


GLENS  FALLS,  N.  Y. 
Post-Star  (See  Note) 

821,701  M»X. 

Note  : 

Post-Star  Morning  sold  ia  «»■ 
bination  with  Time.s  Evenisi 

Linage  of  one  edition,  Post-Sz’ 

Morning,  only  is  given. 

GRAND  RAPIDS.  .MICH. 
••Press-e  .  2,080.356  2J«> 

••Includes  Family  Weekly.  IL'* 
lines. 

HAMMOND.  IND. 
Times-e  1,210,591 

Times-S  .  604,523 


Grand  Total 


1.715,114 


HARRISBURG.  PA. 

Patriot-m  .  1,426.709  MJj';;. 

{Patriot-News-S  407,162 


tli.6 


1.833,861  1.M7.I! 


Grand  Total 
Note: 

Evening  News  carries  same  unoos- 
of  advertising  as  Morning  PstW- 
{Includes  PARADE,  42,000  line*- 

HARTFORD,  CONN. 
Courant-m  968,271  J**'®, 

iCourant-S  763.965 

Times-e  ...  1.833.725  l.SlU* 


Note:  Because  of  newspaiier  strike 
no  paper  was  published  in 
Detroit  during  December  1955. 
except  The  Free  Press  for  the 
1st.  That  day’s  totals  are 
included. 

•Includes  AMERICAN  WEEKLY, 

28,143  lines. 

tincludes  THIS  WEEK,  68,337  lines. 

{Includes  PARADE,  42,000  lines. 


Grand  Total  3,665.961  S.«1.3-‘' 
{Includes  PARADE.  42.000  hnta 

HOUSTON. TEXAS 
Chronicle-e 
•Chronicle-S 
Post-m  ... 
t  Post-S 
Press-e  .... 


2,742.697 

1,267,692 


2,’l  30,984 
922.036  Tg'J. 
844.571  W- 


DULUTH.  MINN. 

826,558  931.617 

647,630  690.831 


Grand  Total  . .  7.907.980  7.7tt'*; 

Note:  2,742,697  lines  includes  !»•** 
lines  of  Part-Run  advertisl®*- ^ 
(Last  Year)  2.881.095  lines 

110,196  lines  of  Part-Run  sthw 


tising. 

•Includes 


AMERICAN 


weeku 


News-Tribune-S  .  498,429  462,906 


Grand  Total  ..  1,972,617  2,076,354 

EDITOR  &  PUB 


28,143  lines. 
tincludes  THIS  WEEK.  58.337  lii» 


(Continued  on  page  *7) 
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indunapous,  ind. 

1956 


LOS  ANGELES.  CALIF. 

1956 


■ 


1956  1955  • 

.  1.838,879  1,941.255  1 

1,799.821  1.883,760  t 

■■  .  1,181,872  938,023  F 

1,070.431  1,260,213  3 

••••  464,090  374,669 

Grud  ToUl  .  .  6,356.093  6,397,800 

tlnclodef  THIS  WEEK,  68.337  lines, 
linclodet  PARADE.  42.000  lines. 
JACKSON,  MISS. 

Clsrion  Ledger-m  784,237  887,368 

iClsrioa  Ledger 

liNews-S  ...  268,647  284,622 

Jjily  News-e  641,058  660,605 

Stitt  Times-e 

,Xote)  .  682,190  640.529 

Stitt  Times-S 

iKoM)  .  228.833  268,698 

Grwd  Totai  .  .  2,404,966  2,731,522  < 

Nwi:  State  Times  first  edition 
February  28,  1955. 

Ilacludei  PARADE,  42,000  lines. 

JACKSONVILLE.  FLA. 
nDt^Union-m  .  .  1,931,018  1.954,410  J 

•TiiiiM  Union>S  .  689,368  671,036 

Grtnd  ToUi  . . .  2,620,376  2.625.446 

Uaeludel  THIS  WEEK.  68,337  iines. 

JERSEY  CITY,  N.  J, 
ieney  Journai-e  996,602  1,096,370  1 

Non:  Jersey  Joumai-e  ' 

T.  Y.  996,502  iines  inciudes  226,066  ' 

iines  of  part-run  advertising. 

L  y.  1,093,370  iines  includes  248,997 
lines  of  part-run  advertising. 

KANSAS  CITY,  MO. 

Sure  .  1,682,177  1,778,526 

;  Stu^  .  739,816  791,418 

Tlmet-m  .  1.721,920  1,970,210 

Grind  Total  . .  4,043,913  4,540,154 

Xm:  Because  of  strike  the  follow¬ 
ing  newspapers  did  not  publish : 
Star  December  8,  9  &  10 ;  Times 
!  December  10  &  II. 

i  KNOXVILLE.  TENN. 
loomal-m  .  633,709  716,672 

I'  'Josmai-S  . . .  330,030  368,297 

.XawfSentinel-«  1,019,861  1,054,602 

|.Xcn»Sentinel-S  447,327  434,608 

Grand  ToUl  .  2,430.927  2,663,879 

•Includes  AMERICAN  WEEKLY, 
:«.143  Unes. 

lincludes  PARADE,  42.000  lines. 

LAWRENCE.  MASS. 

Inbune  (See  Note)  1.093.577 
Xeii:  Tribune  Evening  and  Eagle 
Homing  are  sold  only  in  combina¬ 
tion.  Lineage  of  one  edition.  Trib¬ 
une  Evening  only  is  shown. 

LITTLE  ROCK,  ARK. 

Wuniat  Gazette-m  1,092,197  1.094.368 

lArkansas 

C*»tte-S  .  427.149  377.466 

Grand  Total  .  1,519.346  1,471,833 

lincludes  PARADE,  42,000  lines. 

long  beach.  CALIF. 

•*pendent-m  ..  1.837,999  1,859,206 

•Impendent/ 

?^Telegram-S  862,736  781.443 

fwt-Telegram-e.  1.960,028  2.012,808 

Grand  Total  . .  4.640,763  4.653,457 
XoTi: 

Independent-m  1,837.999  lines  in- 
eludes  297,741  lines  Part-Run 
•dvertisinjf. 

(L«  Year)  1.869.206  lines  in¬ 
cludes  222.310  lines  Part-Run 
advertising. 

Infcpendent/Press-Telegram-S  852. 

736  lines  includes  16,336  lines 
„  Part-Run  advertising, 
Pr^Telegram-e  1,950,028  lines  in¬ 
cludes  297,741  lines  Part-Run 
advertising. 

Year)  2.012.808  lines  in¬ 
cludes  222.310  lines  Part-Run 
advertising. 

lincludes  PARADE,  42,000  lines. 

long  ISLAND,  N.  Y. 
^’^ifr-^Holk-e  1.631,218  1.520.528 

"•day-Nassau-e.  1,938.888  1.817,224 

Grand  Total  .. .  3.670,106  3.337,762 

editor  8c  publisher 


Examiner-m 
*Examiner-S 
Times-m  . . 
tTimes-S  . . 
Herald- Express-e . 
Mirror-News-e  . 


1,843,161  2,000,242 
1,045,483  961,706 

3,184,576  3.320,202 
2,188,945  1,757,217 

1,288,878  1,454,633 
1,299,501  1,381,272 


Grand  Total  10,860,543  10,865,272 

Times-S  Note:  2,188,946  lines  in¬ 
cludes  594,830  lines  Part-Run  ad¬ 
vertising. 

(Last  Year)  1,767,217  iines  includes 
276,652  lines  Part-Run  advertising. 

Mirror-News-e  1,299.501  lines  in¬ 
cludes  66.768  lines  Part-Run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY, 

32,106  lines. 

tincludes  THIS  WEEK  68.762  lines. 

LOUISVILLE.  KY. 

Courier  Joumal-m  1.467.313  1.673,765 
Courier  Journal-S  957,102  894,638 

Times-e  .  1,645,054  1,905.451 


Grand  Total  . 


otal  ...  4,069.469  4.473.854 

LOWELL.  MASS. 


Grand  Total 
••Includes 
25,766  lines. 


. .  .  1.056,679  . 

FAMILY  WEEKLY, 


LYNN.  MASS. 

Item-e  .  681,545 

Telegram  News-e  492,425 
Telegram  News-S.  178.170 

Grand  Total  . . ,  1,352.140 

ME.MPHIS.  TENN. 
Commercial 

Appeal-m  2.140.931  2.399.320 

tCommercial 

Appeal-S  .  842.104  705.728 

"  1.123.917  1.221,133 


Press-Scimitar-e 


Grand  Total  4.106,952  4.326,181 
tincludes  THIS  WEEK,  68,337  lines. 

MERIDAN,  CONN. 

Record  Journal 

(See  Note)  ...  858.019  987.937 

Note:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combina¬ 
tion.  Linage  of  one  edition. 
Record  Morning  only  is  shown. 

MIAMI.  FLA. 

Herald-m  ..  3,312,342  3.362.322 

•Herald-S  1.386.739  1.053,420 

News-e  ..  1.568.664  1.638,285 

tNews-S  . .  648.234  646,682 

Grand  ToUl  .  6,916,979  6,600,709 

Note; 

Herald-m  1956—3,312,342  includes 
55,926  lines  of  part-run  advertising. 

1955— 3.362.322  includes  50.682 

lines  of  part-run  advertising. 

Herald-S  1956—1.386.739  includes 
165.380  lines  of  part-run  advertis¬ 
ing. 

1956— 1.053.420  includes  134,139 

lines  of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 
28,143  lines. 

tincludes  THIS  WEEK.  68,337  lines. 
MILWAUKEE..  WIS. 

Sentinel-m  _  1,413,689  1.420.781 

•Sentinel-S  .  469.060  365.202 

Joumal-e  .  3.208,386  3.351,.582 

tJoumal-S  1.516,126  1.371.943 


MUNCIE,  IND. 

1956 

1955 

Press-e  . 

975,135 

1,070,315 

Star-m  . 

965,417 

1,082,382 

Star-S  . 

314,025 

279,787 

Grand  Total  . . . 

2,254.677 

2,432,484 

NASHVILLE.  TENN. 

Banner-e  . 

1.505,984 

1,733,514 

Tennessean-m 

1,509,876 

1,759,032 

Tennessean-S 

712,657 

623,682 

Grand  Total  .  .  . 

3,728,517 

4,116,228 

NEW  HAVEN.  CONN. 

Journal  Courier-m 

369.027 

449,033 

Register-e  . 

1.496.512 

1,577,519 

••Register-S  .... 

655,996 

477,681 

Grand  Total  .  . 

2.521,535 

2,504,233 

••Includes  FAMILY  WEEKLY, 

25,766  lines. 

NEW  LONDON.  CONN. 

907.887 

960.323 

NEW  ORLEANS.  LA. 

Times-Picayune-m 

tTimes-Picayune 

2.720.844 

2,487,300 

&  States-S 

908.501 

790,591 

Item-e  . .  . 

1,079,639 

1,152.152 

•Item-S 

400,165 

367,441 

States-e 

1,105.233 

1.152.395 

Grand  Total  . 

6,214.282 

6.949.879 

•Includes  AMERICAN  WEEKLY. 

28,143  lines. 

tincludes  THIS 

WEEK.  58.3.37  lines. 

NEW  YORK,  N.  Y. 

Times-m . 

2.082.835 

2.125,079 

TimevS  . 

2.273.668 

1,901.301 

Herald-Tribune-m 

tHerald 

1.062.483 

1.10.5.828 

Tribune-S 

1,048,317 

854.845 

Mirror-m 

788,775 

930.668 

Mirror-S 

413.312 

.371.964 

ifNews-m  . 

1.721,892 

1.810.930 

Jf  News-S  .  . .  . 

1.676.897 

1.269.494 

Journal  American-e  918,636 

982.262 

•Journal 

American-S  . 

635.284 

449.250 

Post-e 

1,061.725 

1,078.713 

Post-S 

World  Telegram 

123,237 

101.838 

&  Sun-e 

1,261.759 

1,256,305 

NEW  YORK,  (QUEENS),  N.  Y. 

1956  1955 

Long  Island  Press-e  1,520,764  . 

IjLi  ng  Island 

Press-S  .  675,626  . 


Grand  Total  6,607.261  6.509.608 

•Includes  AMERICAN  WEEKLY, 

28.143  lines. 

tincludes  THIS  WEEK,  68,337  lines. 
MINNEAPOLIS,  MINN. 
Tribune-m  1.394.781  1.371.02i> 

Star-e  ...  2.184.331  2.309,715 

tTribune-S  1.025.629  931.594 

Grand  Total  4.604.741  4.612.329 

tincludes  THIS  WEEK.  68.337  lines. 

MODESTO.  CALIF. 

Bec-e  . 889,499  999.02s 

MONTREAL,  CANADA 
tSUr-e  .  2.162.337  2,314.932 

Gazette-m  .  1.312.980  1.411.693 

La  Presse-e  ..  2.163,891  2.405.479 

La  Patrie-e  174,124  168.949 

La  Patrie-S  240.158  212.312 

Grand  Total  6,053.490  6.513.265 

tincludes  WEEKEND  MAGAZINE. 
91,973  lines. 

for  February  2,  1957 


Grand  Total  14.867.820  14.238.477 
Note:  Mirror-m 

This  Year  788,775  lines  includes 

209.244  lines  of  part-run  advertis¬ 
ing. 

Last  Year  930.668  lines  includes 

219.616  lines  of  part-run  advertis¬ 
ing. 

Mirror-S 

This  Year  413,312  lines  includes 

144.978  lines  of  part-run  advertis¬ 
ing. 

Last  Year  371.964  lines  includes 

128.504  lines  of  part-run  advertis¬ 
ing. 

N'ews-m 

This  Year  1,721.892  lines  include* 

776,666  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1,810,930  lines  includes 

818,642  lines  of  part-run  advertis¬ 
ing. 

News-S 

This  Year  1.676.897  lines  includes 

1.196,614  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1.269,494  lines  includes 

936,976  lines  of  part-run  advertis¬ 
ing. 

Joumal-American-e 
This  Year  918,636  lines  includes 

126,966  lines  of  part-run  advertis¬ 
ing. 

Last  Year  982,262  lines  inriude 

141,768  lines  of  part-run  advertis¬ 
ing. 

Journal- Ameriean-5t 
This  Year  635,284  lines  includes 

99,776  lines  of  part-run  advertis¬ 
ing. 

Last  Year  449,250  lines  includes 

99,411  lines  of  part-run  advertis¬ 
ing. 

World  Telegram  &  Sun-e 
This  Year  1.261,759  lines  includes 
241,134  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1,256,305  lines  includes 
222,982  lines  of  part-run  advertis¬ 
ing. 

•Includes  AMERICAN  WEEKLY. 

28,143  lines. 

tincludes  THIS  WEEK.  58.337  lines. 
Jtincludes  SPLIT-RUN  223.710  lines 
in  (m)  and  166.552  lines  in  iS). 


Grand  Total  . . .  2,096.390  . 

lincludes  PARADE,  42,000  lines. 

NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1.537,614  1,498,161 

NORFOLK,  VA. 

Ledger-Dispatch  & 

Portsmouth  Star-e  1,713,232  2,259,004 
Virginian-Pilot-m  1,860,400  1,987,374 
T Virginian-Pilot  & 

Portsmouth  Slai>-S  826,184  862,554 

Grand  ToUl  ...  4,399,816  6,108,932 

Note  : 

Ledger-Dispatch  &  Portsmouth- 
Star-e  (1956)— 1,713,232  includes 
391,784  lines  of  part-run  advertising. 
(1955)— 2,259,004  includes  759,705  lines 
of  part-run  advertising. 
Virginian-Pilot-m  (1956) — 1,860,400  in¬ 
cludes  185,996  lines  of  part-run  ad¬ 
vertising. 

(1955)— 1,987,374  includes  200,664  lines 
of  part-run  advertising. 
Virginian-Pilot  &  Portsmouth  Star-9 
(1966)— 826,184  includes  201,661  lines 
of  part-run  advertising. 
(1955)-862..5.54  includes  264.755  lines 
of  part-run  advertising, 
tincludes  THIS  WEEK.  58.337  lines. 

OAKLAND,  CALIF. 

Tribune-e  .  1,876,126  1.980.799 

8Tribune-S  -  729,185  711,412 

Grand  Total  ..  2.605,311  2.692.211 

lincludes  PARADE.  53.626  lines. 

OKLAHOMA  CITY.  OKLA. 

OkI.ahoman-m  ..  1.010.016  1,094.060 

Oklahoman-S  _  477.1.58  403.151 

Times-e  1,169,114  1.217,620 

Grand  Total  . .  2.656.288  2.714.831 

Note: 

Times  1.169.114  lines  includes  179.694 
lines  part-run  advertising. 
tl.;ist  Year)  1.217,620  lines  includes 
139.729  lines  part-run  advertising. 

OMAHA.  NEBR. 

World-Herald 

I  See  Note)  .  1.362,976  1.636.446 

W«rld-Herald-S  .  769.657  726,880 


Grand  Total  . .  2,122,633  2,263,326 

Note; 

World-Herald  sold  in  combination 
Morning  and  Evening,  linage  of 
only  one  edition,  EVENING,  is 
shown. 

PASADENA.  CALIF. 


.Star-News-e  ..  .  1.2.30.881  1.014.293 

IStar-News-S  . .  392.352 

Independent-Star 

.News-S  .  448.215  . 

Independent-m  .  1.064,301  1,039,019 

Independent-S  276,402 

Grand  Total  ..  2.743.397  2.722.066 

lincludes  PARADE,  42.000  lines. 
PAWTUCKET,  R.  1. 

Times-e  .  1,047.1.50  1,109.496 

PEORIA.  ILL. 

Jiiurnal  Star 

(See  .Note)  ..  1.354.8.35  1.375.644 

Uournal  Star-S  607.413  645,799 

Grand  Total  .  1,962.248  1.921,443 

Note: 

Journal  Star  .Morning  and  Journal 
Star  Evening  sold  in  combination. 
Linage  of  only  one  edition — Journal 
Star  Evening  is  shown, 
lincludes  PARADE,  42.000  lines. 
PHILADELPHIA.  PA. 


Bulletin-e 

1.899,488 

2.204.934 

•tBulIetin-S 

595.252 

454.222 

Inquirer-m 

1.784.733 

1.928,061 

Imiuirer-S 

1.392,164 

1,297.520 

News-e 

562.069 

574.339 

Grand  Total 

6.233.706 

6.459.076 

•Includes 

AMERICAN 

WEEKLY. 

28,143  lines. 

tincludes  THIS  WEEK,  58.337  lines 
PHOENIX,  ARIZ. 

Gazette  (Note)  ..  2.149.001  2.128.267 

tRepublic-S  ..  747,296  672.569 

Grand  Total  .  2.896.297  2.700,836 

Note:  Gazette  is  sold  in  combination 
.Morning  and  Evening :  linage  of  one 
edition  only.  Evening,  is  shown, 
tincludes  THIS  WEEK.  58.762  lines. 
(Continued  on  page  62) 
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PITTSBURGH,  PA. 

1956  1955 

Post  Gazette-m  .  .  1,159,693  1,209,462 

Press-e  1,565,601  1,763,142 

tPress-S  824,179  748,570 

Sun  Telesrraph-o  860.823  1,024,121 

•Sun  Telegraph-S  483,059  444,608 

Grand  Total  .  4,893,355  5,189,903 

•Includes  AMERICAN  WEEKLY, 

28,143  lines. 

tinciudea  THIS  WEEK,  58,337  lines. 
PORTLAND.  ORE. 

Oregonian-m  ....  1,696,126  1,959,590 

•Oregonian-S  . .  .  760,604  723.977 

Journal-e  .  1,333,323  1,482,480 

tJournal-S  .....  490,853  393,190 

Grand  Total  . .  4.280,906  4,559,237 

•Includes  AMERICAN  WEEKLY, 

32,106  lines. 

tlncludes  THIS  WEEK.  58,762  lines. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  .  .  921,280  923,622 

New  Yorker-S  .  .  369,292  330,438 

Grand  Total  1,290.572  1.254.060 

PROVIDENCE,  R.  I. 

Bulletin-e  .  1.709,520  1,770,726 

Journal-m  909,143  933,433 

tJournal-S  .  845,669  724,860 

Grand  Total  3,464,332  3,429,019 

tinciudea  THIS  WEEK,  68.337  lines. 
QUINCY,  MASS. 

Patriot  Ledger-e  786,211  802,342 

READING,  PA. 

Eagle  (See  Note)  1,159,490  1,348,762 
Eagle-S  _  321,136  286,760 

Grand  Total  .  .  1,480,626  1,635,522 

Note  : 

Eagle  Evening  and  Times  Morning 
sold  in  combination,  linage  of  one 
edition.  Eagle  Evening,  only  is 
shown. 

RICHMOND,  VA. 

News  Leader-e  1,702,343  1,772,574 

Times  Dispatch-m  1,353,616  1,461,715 

tTimes  Dispatch-S  832,131  787,938 

Grand  Total  .  3.888.090  4.022.227 

tinciudea  THIS  WEEK,  68,337  lines. 
ROANOKE,  VA. 

Times-m  .  923,780  974,080 

STimes-S  _  339,353  336,336 

World-News-e  914,722  947,953 

Grand  Total  .  2,177.855  2.258,369 

lincludes  PARADE.  42,000  lines. 
ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  ,  .  .  1,542,010  1,628,798 

t  Democrat  & 

Chronicle-S  .  816,617  759,541 

Times  Union-e  1,693,275  1,8]J,031 

Grand  Total  .  .  4,051,802  4.205,370 

tinciudea  THIS  WEEK.  68.337  lines. 
SACRAMENTO,  CALIF. 

Bee-e  .  1,988,736  2,208,342 

Union-m  .......  561,869  597,521 

••Union-S  .  425,125  430,377 

Grand  Total  2,975,730  3,236,240 

••  Includes  FAMILY  WEEKLY. 

25,766  lines. 

ST.  LOUIS,  MO. 

Globe  Democrat-m  1,305,964  1,333,111 

•tGlobe  Democrat-S  603,670  641,270 

Post  Dispatch-e  1,901,382  2,195,613 
IPost  Dispatch-S  1,066,397  1,044,607 

Grand  Total  . . .  4,867,413  6,114,601 

Note; 

Globe  Democrat-m  1966  —  1,305,964 
includes  203,022  lines  of  part-run 
advertising. 

Globe  Democrat-m  1965  — 1,333,111 
includes  126,872  lines  of  part-run 
advertising. 

•Includes  AMERICAN  WEEKLY, 

28,143  lines. 

tincludes  THIS  WEEK,  68,337  lines. 
^Includes  PARADE,  41,669  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,245,013  1,367,692 

•Pioneer  Press-S  894,434  821,332 

Dispatch-e  .  1,738,433  1,748,517 

Grand  Total  3,877,880  3.927.441 
•Includes  AMERICAN  WEEKLY, 

28,143  lines. 


ST.  PETERSBURG,  FLA, 

1956  1955 

Independent-e  938,493  963,908 

Times-m  _  1,936,736  1,888.047 

ITimes-R  750,468  695,104 

Grand  Total  .  3.624.697  3.447,069 

{Includes  PARADE,  42,000  lines. 


SAN  ANTONIO.  TEXAS 


Express-m  . 

tExpress-S 

News-e  . 

Light-e  . 

•Light-S  . 

1,552,018 

764,232 

1,680,693 

1,779.981 

659,678 

1.704,143 

660,286 

1,804,333 

1,887.717 

622,691 

Grand  Total  6.436.602  6.669.170 

•Includes  AMERICAN  WEEKLY, 
28,143  lines. 

tincludes  THIS  WEEK.  58.337  lines. 

SAN  DIEGO.  CALIF. 

Union-m 

{Union-S 

Tribune-c  . 

1.455,517 

775,905 

1,911,531 

1.622.840 

681,761 

1.971,828 

Grand  Total 

4.142.9.53 

4.176,429 

{Includes  PARADE,  42,000  lines. 


SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1.086.817  1.137.734 

tChronicle-S  _  641,096  616,501 

F.xaminer-m  1.850,714  1,994,594 

•Examiner-S  .  . .  963,647  842,469 

Call-Bulletin-e  ..  710,290  737,886 

News-e  .  763,725  946,347 

Grand  Total  .  6.006.289  6,176,631 

Chronicle-m  Note:  1,086,817  lines  in¬ 
cludes  34,501  lines  part-run  ad¬ 
vertising. 

(Last  Year)  1,137,734  lines  includes 
40.698  lines  part-run  advertising. 
Chroniclc-S  Note:  641,096  lines  in¬ 
cludes  35,054  lines  part-run  ad¬ 
vertising. 

(Last  Year)  516.501  lines  includes 
33.696  lines  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 

32,106  lines. 

tincludes  THIS  WEEK.  58,762  lines. 
SAN  JOSE,  CALIF. 

Mercury-m  1,679.649  1,546,606 

News-e  _  1,776,666  1.647,678 

Mercury-News-S  .  717,812  551,923 

Grand  Total  .  4.173.127  3,646.107 

SCHENECTADY,  N.  Y. 

Gazette-m  .  1,272,845  1,314,176 

Union  Star-e  ..  1,048,795  1,067,193 

Grand  Total  2.321,640  2.381.369 
SCRANTON.  PA. 

Times-e  .  1,160,887  1.328.239 

SEATTLE,  WASH. 

Post-Intelligencer-m  1,206,140  1.395,214 

•Post- 

Intelligencer-S  .501.916  478.771 

Times-e  .  1,798,622  1,994,428 

Times-S  631.606  561,630 

Grand  Total  4.138.084  4.430.043 

•Includes  AMERICAN  WEEKLY, 

32,106  lines. 

SHREVEPORT,  LA. 

Journal-e  .  1,142.827  1,168,430 

Times-M  _  1,369,979  1,399,119 

Times-S  498,687  440,019 

Grand  Total  3,011,493  3,007,668 
SOUTH  BEND,  IND. 

Tribune-e  .  1.604.495  1.642,719 

Tribune-S  .  .  649,298  498,709 

Grand  Total  2,153,793  2.041,428 

SPOKANE,  WASH. 
Spokesman- 

Review-m  .  852,634  910,883 

tSpokesman- 

Review-S  604,382  481,160 

Chronicle-e  .  1,062,620  1,116,846 

Grand  Total  2,419,636  2.607,888 
tincludes  THIS  WEEK,  68,762  lines. 

STOCKTON,  CALIF. 

Record-e  .  1,603,131  1,691,747 

SYRACUSE,  N.  Y. 

Herald  Journal-e.  1,774,421  1.961,496 

•{Herald 

American-S  .  630,791  683,582 

Post-Standard-m  .  1,045,416  1,030,100 

tPost-Standard-S  380,818  352,031 

Grand  Total  3,831.445  3,927,209 
•Includes  AMERICAN  WEEKLY, 

28,143  lines. 

tincludes  THIS  WHEK,  68,337  lines. 
{Includes  PARADE,  42,000  lines. 


TACOMA.  WASH. 

1956  1955 

News-Tribune-e  .  1.379,724  1,620,090 

News-Tribune-S  477,686  606.263 

Grand  Total  . .  1,867,409  2.026.363 

TAMPA,  FLA. 

Tribun«-m  1,960,431  2,004,445 

•Tribune-S  678,814  638,963 

••Times-c  671,869  747,679 

Grand  Total  .  3.311,104  3,391,087 

•Includes  AMERICAN  WEEKLY. 

28,143  lines. 

••Includes  F  A  M  I  I,  Y  WEEKI.Y, 

25,766  lines. 

TOLEDO,  OHIO 

Times-m  .  925,026  1.063.205 

Blade-e  . 1.855.535  2.022.360 

Blade-S  .  935,469  768,883 

Grand  Total  3.716,030  3,8.54,448 

TORONTO,  CANADA 
Globe  &  Mail-m  1,176,476  1,360,179 

{Telegram-e  2,078,151  2.325,224 

Star-e  2,201.474  2.635.767 

Star-w  .  58,651  76,740 

Grand  Total  . .  5,513.762  6,296,910 

tincludes  WEEKEND  MAGA/INE, 
91,973  lines. 

TRENTON.  N.  J. 

Evening  Times-e  1.139,621  1.284,392 

••Times 

Advertiser-S  418,608  359,938 

Trentonian-m  .  763,404  933,683 

Grand  Total  .  2,321.533  2,577,913 

••Includes  FAMILY  WEEKLY, 

25.766  lines. 

TROY,  N.  Y. 

Record  (See  Note)  1.180,114  1.246.617 

Note:  Record  Morning  sold  in  com¬ 
bination  with  Times-Record  Eve¬ 
ning.  Linage  of  one  edition. 

Record  Morning,  only  is  given. 

TULSA.  OKLA. 

Tribune-e  1.855,679  2,014.037 

World-m  ..  1.853.6.36  1,974.914 

World-S  640,409-  592,346 

Grand  Total  .  4.349.624  4.581,297 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  766,303  909,941 

UTICA.  N.  Y. 

Observer  Dispatch-e  1,046,321  969,987 

••Observer 

Dispatch-S  406,452  346,327 

Press-m  _  1.293,911  1,227.844 

Grand  Total  2.745,684  2,644,168 

••Includes  FAMILY  WEEKLY. 

26.766  lines. 

WASHINGTON,  D.  C. 

News-e  .  1,094,778  1.203,111 

Post  & 

Times-Herald-m  2,334,927  2.439.865 

•{Post  & 

Times-Herald-S  879,185  863,287 

Star-e  . 2,542.678  2,841.664 

tStar-S  .  1,124.642  903,272 

Grand  Total  7,976,110  8,251,199 

•Includes  AMERICAN  WEEKLY. 

28,143  lines. 

tincludes  THIS  WEEK.  58.337  lines. 
{Includes  PARADE.  42.000  lines. 

WATERBURY,  CONN. 
Republican-S  441.283  381,013 

American-e  1,321,494  1,380,855 

Grand  Total  1,762,777  1,761,868 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 

Memaroneck 

Times-e  .  491,9.50  489,095 

Mount  Vernon 

Argus-e  688,239  736,719 

New  Roclielle  Standard- 

Star-e  .  .  756,279  797,699 

Ossining  Citizen- 

Register-c .  493,733  501,512 

Peekskill  Star-e  399,366  428,646 

Port  Cheater 

Item-e  .  690,631  688,278 

Tarrytown  News-e  622,671  698,817 

Yonkers  Herald 

Statesman-e  746,361  799,577 

White  Plains  Reporter 
Dispatch-e  864,350  914,617 

Grand  Total  6,642,470  6,954,769 

EDITOR  8i  PUB 


Bearon-e 

•Beacon-S 

Eagle-m 

tEagle-S 

Eagle-e 


WICHITA.  KAN. 

1»S« 


Ills 

1,214.8(1 

>84.78! 


1.074,971 
374.527 

633.240  4617? 

1,235,520  1,24148} 


Grand  Total  5,137,782  5,261  Ttt 
•Includes  AMERICAN  WEEKIv 
28,143  lines. 

tincludes  THIS  WEEK.  58.117  li* 
WINSTON  SALEM,  N.  C. 
Journal  (See  Note)  1,045,190 
Journal  & 

Sentinel-S  . .  363,753 


Grand  Total  1.408,943 
Note:  The  Journal  Morning  tad 
Sentinel  Evening  are  sold  in  ns. 
bination.  Linage  of  only  one  ei. 
tion.  Journal  Morning,  is  slnn 


WORCFilTER,  MASS. 

Telegram-S  .  655.100  666j() 

Telegram-m  . .  897.378  97gv 

Gazette-e  1.171.151  UtlV" 


Grand  Total  2.733,629  2,781, r 
YAKIMA,  WASH. 
Republic  (See  Note)  907,845  912, };j 


{Herald-S 


311,401  284.!}; 


Grand  Total  1,219,246  l,If7,r 
Note:  Republic  Evening  and  &rijl 
Morning  sold  in  combination ;  1* 
age  of  one  edition  only,  Evenir.:, 
is  shown. 

{Includes  PARADE.  41,150  lines. 


YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e  ...  1,647,788  1,671, 5‘; 

{Vindicator 

Telegram-S  850,013  7I6.S-- 


Grand  Total  2,497,801  2.476,12 
{Includes  PARADE,  42,000  lines. 


■ADVERTISING 
LIN  AGE  SERVICE 


AUGUSTA.  GA. 
Chronicle-m 

(see  Note)  776,369 

{Chronicle-S  265,212 


917,21 

291,7; 


Grand  Total  1,041,581  IWd 
{1956 — 42204  lines  PARADE  tdrc 
tlsing. 

{1955 — 60170  lines  PARADE  aivr- 
tising. 

NOTE:  Chronicle  (m)  sold  in  bb- 
bination  with  Herald  (el. 


BLUEFIELD,  W.  VA. 
Telegraph-m 

(see  Note)  ...  488.624  56U5 

••Telegraph-S  218,195  2«,l!! 


Grand  Total  701,819 

••1956—25,706  lines  Family  Weeklj 
NOTE :  Telegraph  (m)  sold  in  ««■ 
bination  Sunset  News  («'• 


COLUMBIA.  S.  C, 

State-m  .  925,964  1,062« 

•State-S  .  491,827 

Record-m  .  720,494 


467J7 

9».7» 


Grand  Total  2.138,285  2.455,^ 
•1956  —  28,210  lines  AMERIW 
WEEKLY. 

•1955  —  26,823  lines  AMERIW 
WEEKLY. 


HAVERHILL.  MASS. 
Gazette-e  .  ,  662,959 

JAMESTOWN.  N.  Y, 
Post-Journal-e  1,053,955  1,>*^'' 


LEVITTOWN,  PA. 
Times-e  (see  Note)  836,137 
NOTE:  Sold  in  combination 
Bristol  Courier. 


MONROE,  LA. 
World-m  753,763 

World-S  .  270,815 

News-Star-e  .  .  .  711,092 


9647'^ 

26S> 


Grand  Total  1.735.670 
;ltSoId  in  combination  with 


(m). 


PATERSON.  X.  J- 

Call-m  .  935.824 

News-e  .  1,144,618  I.l 


Grand  Total  2.080.442  t.l**’' 
{Continued  on  page  63) 
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F 
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News-S 

P»t-H( 
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Southei 
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Tribun 
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CH 


Gran 
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Wler-i 

Tiin«s-( 

CtUer-i 


Gran 


Ti^ 

0®OC] 
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(Continued  from  itaiie  6-) 

SALKM.  ORE. 

1956 


DAYTONA  BEACH.  FLA. 


C»piUl  Journal-e 

Ore*®" 

Statesman-m 


1,086..576 

820.791 

244.488 


Grand  Total  2.151.805 

SCRANTON.  PA. 
Tribune-m  61.5.760 

(Scrantonian-S  472.085 


1953 

1.192.966 

1.049,394 

271,695 


678,056 

426,863 


lICA.'' 


IT.® 


1R.5S 


Grand  ToUl  1,087.845  1,104.919 

11956 — 42.204  lines  PARADE. 

11955 — 40.170  lines  PARADE. 

WILKES  BARRE,  PA. 

Rjcord-m  841.868  901.751 

limo-Leader-e  1,214.719  1.310.091 

Independent-S  583,483  494,847 

Grand  Total  2.640.070  2,706.689 

FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN.  S.  D. 


lni«rii-»n-News-e 

306,390 

375  214 

4mericftn-New8*S 

198,562 

165,512 

Grand  Total 

504.952 

630.726 

ABILENE,  TEX. 

ll»porter-New8-m 

824.558 

906.108 

Reporter-News-e 

872,466 

866.390 

Ib^rter-Newa-S 

358.050 

356.944 

Grand  Total 

2,055,074 

2,129.442 

ALTOONA.  PA. 

Mirror-« 

978,719 

1.050.679 

APPLETON-NEENAII-MENASHA. 

WIS. 

Post-Crescent-e 

1.491.070 

1. .543.458 

BATTLE  CREEK.  MICH. 

Enquirer  t 

Newa-« 

Enquirer  & 

929,253 

1.138,242 

Kew»-S 

336,066 

269,749 

Grand  Total 

1.265.309 

1,397,991 

BIG  SPRING,  TEX. 

B«tald-« 

469.700 

487,746 

Hrrald-S 

237,958 

244.384 

Grand  Total 

707.658 

732.130 

BIRMINGHAM.  ALA. 

NfWK 

1.920.271 

2,338,158 

890.257 

808,228 

P'»t-Herald-m 

1,191,692 

1.449..350 

Grand  Total 

4.002.220 

4,.595.736 

BIRLINGTON,  VT. 

Fre»  Prens-m 

711.132 

797.237 

CANTON. OHIO 

Repository 

1,745.002 

1,794.352 

Prpository-S 

709,926 

697,732 

Grand  Total 

2.454.928 

2,492,084 

CARBONDALE-HERRIN- 

murphysboro,  ill. 

Sontbem 

^  IRiooisan-o 

Southern 

402,640 

507.136 

Illinoiaan-S 

48,272 

83.67.8 

Grand  Total 

450.912 

590,814 

.  CASPER,  WYO. 

iribune- 

^  Hertld-e 

SUr>m 

456..540 

328,380 

537,376 

353.290 

‘ribnnn-Herald 

*  Star-S  . 

120,750 

80.500 

Grand  Total 

905.670 

971,166 

CHAMPAIGN- 

URBANA. 

ILL. 

,  Coorier-* 

762.776 

795,256 

:  Conrier-S 

235,690 

262.458 

!  Grand  Total 

998.466 

1,057,714 

CHILLICOTHE,  OHIO 

^iett*.« 

854.570 

860,299 

CORPUS  CHRISTI,  TEX. 

talltr-m 

Tioca-c 

Caller-S 

1.478,764 

1,556,1.56 

1,353.632 

1,400,658 

424.522 

395.318 

Grand  Total 

3,256,918 

3,352.132 

davenport.  IOWA 

Jittea-e 

1  *^®ocnt-e 

1,169.648 

337,022 

1,222.522 

337,162 

876.190 

961.912 

1  Grand  Total 

2,382,860 

2.521.596 

editor  sc 

PUBLISHER 

1956 

1955 

NewB-e 

740.796 

700.616  ■ 

News*  Journal'S 

279,968 

179,368 

Journal-m 

738,322 

708,778 

Grand  Total 

1,756,076 

1,588.762 

DECATUR,  ILL. 

Herald  & 

Review-me 

Herald  & 

1,002.736 

1.024,716 

RevieW'S 

437.416 

340,676 

Grand  Total 

1,440,152 

1.365.392 

DENISON,  TEX. 

Herald*e  . 

366,324 

390.138 

Herald-S 

133,140 

179.900 

Grand  Total 

499,464 

670,038 

EAST  ST.  LOUIS.  ILL. 

Journal*e 

509,703 

618.402 

Journal-S  . . 

235,911 

263,199 

Grand  Total 

745.614 

871.601 

GRAND  FORKS.  N.  D. 

Herald-meS  . 

643,703 

668.857 

GREEN  BAY,  WIS. 

Press-Gazette-e 

1,457,470 

1,476.888 

GREENVILLE.  TEX. 

Banner*e 

369,387 

336.336 

Ranner-S 

130,900 

89,495 

Grand  Total 

490,287 

425,831 

GREENWICH,  CONN. 

Time-e 

571,760 

564,858 

HUNTINGTON,  W.  VA. 

Advertiser-e 

1,235.815 

1,322,443 

Herald  Dispatch-m 
•Herald 

1.262,122 

1,362,933 

Adverti.ser-S 

408,413 

407,156 

Grand  Total 

.2.906,350 

3,092.532 

•Ineludea  AMERICAN  WEEKLY. 
27.855  (1956):  26.694  (1955). 

COMIC  WEEKLY.  980  (1956)  ;  4.572 

(1955). 

HYANNIS,  MASS. 

Cane  Cod  Standard- 

Times-e 

441,546 

455,098 

JOHNSTOWN,  PA. 

Tribune- 

Democrat-d 

1,069.586 

1.159,725 

KENNEWICK-PASCO-RICHLAND. 

WASH. 

Tri-City  Herald-e 

468.265 

646,420 

Tri-City  Herald-S 

145,586 

166,579 

Grand  Total 

613.851 

712,999 

KINGSTON,  N.  Y. 

Freeman-e 

797,538 

789.698 

LINCOLN,  NEB. 

Star-m 

933.828 

1,099,812 

Journal*€ 

874,202 

955,178 

Journal  &  Star-S 

277,172 

256,816 

Grand  Total 

2,085,202 

2,311,806 

MADISON.  WIS. 

Capital  Times-e 

1,037.330 

1.106.231 

State  Journal-m 

1,058,169 

1.162,665 

fState  Journal-S 

468,153 

422,485 

Grand  Total 

2.563,652 

2,691,381 

{Includes  PARADE,  41,741 

lines. 

MARSHALL.  TEX. 

News- 

Me^senRer-e 

News- 

454,235 

465,654 

MessenRer-S 

221,811 

267,932 

Grand  Total 

676.046 

733,586 

MOLINE-ROCK  ISLAND. 

ILL. 

978,846 

1,082,060 

955,682 

Dispatch-e 

1,219,778 

Grand  Total 

2,060,906 

2.175,460 

MONTGOMERY.  ALA. 

Advertiser-m  . . . . 

1,045,618 

1,281,028 

Advertiser-S  . . . . 

435,316 

416,178 

1  Journal-e  . 

1,042,986 

1,273,216 

^  Grand  Total  . .  . 

2,523,920 

2.970,422 

•  NEW  BEDFORD.  MASS. 

Standard-Times-e 

937,412 

1,013,616 

!  {Standard-Times-S 

287,195 

266,383 

i  Grand  Total 

1.224,607 

1,279,899 

NORRISTOWN.  PA. 

1956  1935 

Times-Herald-e  .  873.550  1,002,116 

OIL  CITY-FRANKLIN.  PA. 
Derrick-m  560,428  584,789 

News-Herald-e  353,936  381,108 


Grand  Total 

914,364 

965,897 

ORLANDO.  FLA. 

Sentinel-m 

1,531,124 

1,430,786 

Star-e 

1,424,122 

1.443,358 

Sentinel-Star-S 

683,058 

361,998 

Grand  Total 

••3,538,304 

3,236,142 

Note:  1956 — 3.538.304  includes  307,- 

720  lines 

part-run  advertisinR. 

1955 — 3,236,142  includes  159,- 

572  lines 

part-run  advertising. 

••Dc)es  not  include  FAMILY 

WEEK- 

LY. 

PARIS,  TEX. 

News-e 

374,738 

439.446 

News-S  ... 

160,395 

141,694 

Grand  Total 

535,133 

581.140 

PASSAIC-CLIFTON,  N. 

J. 

Herald-News-e  . 

1,055,950 

1,115,351 

PENSACOLA,  FLA. 

Journal-m 

1.034,698 

986,082 

News- Jou  rnal-S 

409,486 

342.510 

News-e 

725.200 

717,780 

Grand  Total 

2,169,384 

2,045,372 

PINE  BLUFF.  ARK. 

Commercial-e 

550,060 

624,452 

••Commercial-S 

198,954 

118,380 

Grand  Total 

749,014 

742.452 

••Includes  FAMILY  WEEKLY, 

24,990  lines. 

POTTSTOWN,  PA. 

Mercury-m 

1,048,894 

1.150,100 

RAPID  1 

CITY.  S.  D. 

Journat-e 

556,206 

676,422 

Journal-S 

194.208 

189,266 

Grand  Total 

760.414 

765.688 

ROCKFORD.  ILL. 

Star-m 

1,115.772 

1,060,738 

Reitister- 

Republic-e 

1,681,750 

1.607,858 

Star-S 

640.542 

540,036 

Grand  Total 

3,438.064 

3.208,632 

SALISBURY.  N.  C. 

Post-e 

626.010 

612  962 

Po8t-S 

232,260 

295,050 

Grand  Total 

858.270 

908,012 

SAN  ANGELO,  TEX. 

Times-m 

696,206 

769,524 

Standard-e 

676,592 

726,362 

Standard-Times-S 

287,056 

318,346 

Grand  Total 

.  1,659,854 

1,814  232 

SIOUX  FALLS.  S.  D 

ArRus-Leader-e 

829.332 

830.172 

4rRUs-Leader-S 

212.030 

298.550 

Grand  Total 

1,041,362 

1.12S.722 

SNYDER,  TEX. 

N  ews-e 

245,630 

241,458 

News-S 

105,504 

159.922 

1955 

393.058 


540,398 


491,758 


307,495 


674.407 


Ohronicle- 
Telegraph-e 


iincludea  PARADE,  41,747  (1956) 
40,003  (1955)  lines. 


Grand  Total  .  351,134  401.380 

SUPERIOR,  WIS. 

Telegram-e  631,848  656,236 

WAUKEGAN,  ILL. 

Ncws-Sun-e  1,189,118  1,077,496 

WILMINGTON.  DEL. 
News-Joumal-me  1,596,066  1,775,153 
CANADA 

CALGARY.  ALTA. 

Herald-c  1,368.975  1,413.281 

CHARLOTTETOWN.  P.E.I. 
Guardian-in  .  .  513,085  459.541 

CHATHAM.  ONT. 

News-e  717,374  803,936 

GALT.  ONT. 

Reporter-e  1,003,873  1,020.647 

GUELPH,  ONT. 

Mercury-e  811.254  849.935 

HAMILTON,  ONT. 

Spectator-e  .  2,069,849  2,069.097 


KIRKLAND  LAKE,  ONT. 

1956 

Northern  News-e  348,920 

MOOSE  JAW,  SASK. 
Times-Herald-e  583,438 

NANAIMO,  B.  C. 

F'ree-Press-e  533,424 

ORILLIA.  ONT. 

Packet  &  Times-e  281,656 

OSHAWA.  ONT. 
Times-Gazette-e  836,862 

OTTAWA,  ONT. 

tCitizen-e  ,1.605.506  1,629,185 

tlncludintr  WEEKEND  MAGAZINE 
and  COMIC  SECTION. 

PORT  ARTHUR.  ONT. 
News-Chronicle-e  1,006,282  944,920 

PRINCE  ALBERT,  SASK. 

Herald-e  405,753  367,730 

QUEBEC.  QUE. 

408,146  396.155 

SARNIA,  ONT. 

Observer-e  947,625  929,999 

SUDBURY.  ONT. 

Star-e  1,014.226  949.292 

TIMMINS.  ONT. 

Press-e  489,348  406,596 

VANCOUVER,  B.  C. 

Herald-m  .  435,033  415,679 

Province-e  .  1,609.262  1,597,018 

tSun-e  .  .  2.189.334  2.162,314 

tincludes  WEEKEND  MAGAZINE 
92,904  (1956)  ;  56.952  (1955)  lines. 

WELLAND.  ONT. 

Iribune-e  808.300  812,704 

WOODSTOCK.  ONT. 
Sentinel-Review-e  578,830  594.706 

• 

8  Travel  Sections 
Set  for  Chi  S-T 

Chicago 

In  keeping  with  its  plan  to 
bring  readers  complete  travel 
news  throughout  1957,  the 
Chicago  Sun-Times  published 
Jan.  13  the  first  of  eight  special 
sections  planned  for  thi.s  year. 

The  initial  issue,  called  the 
Mid-Winter  Travel  Section,  was 
an  eight-page  lift-out  devoted 
to  vacation  spots  in  Southern 
United  States  and  the  Carib¬ 
bean  area.  It  contained  approxi¬ 
mately  5,200  lines  of  resort  and 
travel  advertising. 

Another  winter  feature  is  the 
Sun-Times  Friday  winter  sports 
page,  giving  weather  informa¬ 
tion  and  snow  conditions  at  ski 
runs  throughout  the  U.S.  and 
Canada,  including  spots  near 
enough  for  weekend  or  one-day 
excursions.  This  weekly  feature 
will  continue  through  the  winter 
ski  season,  ending  with  the  Feb. 
22  issue. 

• 

Peace  Forum  Theme 

Philadelphia 
“The  Quest  For  Peace”  is 
the  theme  of  this  year’s  Phila¬ 
delphia  Bulletin  Forum.  The  10 
programs,  which  originate  from 
Congress  Hall,  Independence 
Square,  started  Jan.  13.  The 
Forum  programs  are  presented 
in  co-operation  with  the  Na¬ 
tional  Park  Service. 
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Airport 

(Continued  from  page  13) 


group  to  improve  dairy  stock  in 
Turkey,  left  by  air  for  Ankara. 
Within  minutes,  a  Sabena- 
Belgian  World  Airlines  ship 
arrived,  inaugrurating  the  line’s 
first  DC  7C  service  and  bearing 
junketing  European  newsmen. 

For  Immediate  Release 
Press  releases  from  Pan 
American  Airlines  announced 
the  forthcoming  arrival  of  The 
Begum,  wife  of  the  Aga  Khan. 
Other  releases  recorded  arrival 
of  Otto  Edelmann,  Metropolitan 
Opera  singer,  and  of  Beatrice 
Lillie,  English  stage  star  com¬ 
ing  here  for  a  new  Ziegfeld 
Follies,  opening  at  the  Winter 
Garden  Feb.  28.  Marilyn  Mon¬ 
roe  and  husband,  Arthur  Miller, 
emplaned  the  week  before  for 
Jamaica.  They  were  discovered 
accidentally  by  reporters  and 
photographers  who  went  to  the 
plane  to  see  off  a  group  of 
salesmen. 

Reporters  wait  for  arriving 
overseas  passengers  until  they 
are  passed  through  Customs 
and  interview  them  in  the  ad¬ 
joining  press  interview  room. 

Great  Growth 

Statistics  show  the  magnitude 
of  the  beat.  During  the  first 
six  months  of  1956,  3,767,000 
passengers  —  12,554  a  day  — 
passed  through  International, 
an  increase  of  23.3%  over  the 
same  period  the  year  before.  It 
is  estimated  more  than  8,500,000 
passengers  will  move  through 
the  airport  annually  by  1965 
and  that  this  volume  will  pro¬ 
vide  jobs  for  18,500  people  at 
an  annual  payroll  of  $150,000,- 
000.  The  new  three-story  glass 
and  masonry  Arrival  Building 
will  have  a  partially  enclosed 
4,300-foot  observation  deck  and 
a  11-story  control  tower. 

Reporters  covering  the  air¬ 
port  use  their  own  cars.  Inter¬ 
national  is  20  miles  from  mid¬ 
town  Manhattan.  Morning  as¬ 
signments  may  be  as  early  as 
3  or  4  o’clock.  Airlines  must  be 
checked  constantly  for  plane 
arrival  time.  With  tailwinds  a 
plane  might  arrive  four  hours 
ahead  of  schedule.  Once  they 
have  been  alerted  on  a  story  on 
a  certain  flight,  reporters  and 
photographers  check  on  correct 
arrival  time  through  the  night. 

In  departures,  unless  a  big 
name  is  involved,  stories  are 
not  filed  until  the  plane  actually 
takes  off  because  weather  con¬ 
ditions  or  motor  trouble  con¬ 
ceivably  could  cause  delay  in 
departure.  Stories  are  dictated 
by  telephone,  except  in  the  case 


of  Mr.  Greenidge,  who  sends  at  the  same  time  and  then  pool  The  response  of  our  emplovK 
his  reports  by  Teletype.  their  stories  or  they  query  during  this  emergency 

Mob  Scene  their  offices  to  learn  which  the  made  me  realize  more  than  evn 

“There’s’ a  mob  scene  on  big  ^  pe,:- 

stories  and  the  TV  boys  try  P”™®  T  «: 

to  interview  our  victim  first,”  ministers  are  arriving  at  the  ever  hav^besides  reader  cci* 

same  time  for  a  session  of  the 


reported  Mr.  Del  Vecchio. 
“Their  type  of  inteiwiew  does 
not  help  us  in  getting  a  real 
news  story  at  all.  The  person 
is  tired,  uninterested  and  want¬ 
ing  to  leave  by  the  time  news 
reporters  get  to  him  or  her  so 
we  make  every  effort  to  get  our 
interviews  before  the  man  or 
woman  undergoes  the  ordeal  of 
TV  lights  and  cameras.” 

“Our  work  is  always  chang¬ 
ing  and  it’s  about  as  varied  a 
beat  as  you  could  find  in  the 


UN,  reporters  have  to  break  up 
into  groups.  The  news  service 
men  occasionally  are  given 
special  requests  for  stories  by 
client  newspapers  over  the 
country. 

When  the  new  buildings  are 
completed,  each  large  airline 
w'ill  have  its  own  terminal  and 
there  will  be  bus  service  around 
the  vast  Terminal  City.  Re¬ 
porters  figure  that  when  a  bus 
is  not  immediately  available, 
they  11  have  to  take  to  roller 


business”  he  added. 

Mr.  Logeman  of  UP  chimed  skates, 
in  to  explain  how  stories  some-  Covering  the  air  from  the 
times  pile  up  at  once,  in  which  ground  takes  a  lot  of  ankling 
case  the  reporters  cover  several  around — fast  legwork. 


i!i!lllllPOSTSi:i{Il»T  TO  DISASTEI 


‘What  the  Hell,  We^re  Fighting 
For  Our  Hometown  Paper!’ 


. . . iiiyiiiiiiiiiiiiiyiiiiM^^^^ 

Tarentum,  Pa. 

A  four-hour  fire  caused  an  estimated  $200,000  damage 
to  the  plant  of  the  Valley  Daily  News  early  Jan.  15. 
(From  E&P,  Jan.  19). 


dence.  Without  exception, 
people  and  even  their  witj, 
pitched  in  and  really  gave  it 
they  had.  Without  their 
mendous  efforts,  we  never  wotll 
have  gotten  things  pulled 
gether  so  soon,  nor  got  om  j 
paper  those  first  few  days  whc 
our  plant  was  a  mess. 

Some  employes  even  offew 
to  forego  or  postpone  their  pr 
and  some  offered  money  to  help 
out  during  the  emergeicy 
Townspeople  and  advertiser- 
have  also  volunteered  loans  if 
we  want  it. 

After  getting  Oakmont  M 
Usher  Len  Anderson  out  of  bee 
the  morning  of  our  fire  to  ir 
range  for  printing  in  his  plan; 
that  day,  we  started  digging 
all  the  type  we  could  save  on; 
of  the  debris.  This  took  a  lot  of 
cleaning,  but  it  helped  get  to 
gether  a  4-page  paper  the  da; 
we  were  burned  out.  The  ner 
day  we  went  8-pages  that  in 
eluded  advertising.  And  tbe 
third  day  we  published  a  -U 
page  paper  out  of  McKeesport 
On  the  fourth  day  we  brougn; 
molded  mats  from  McKeespor; 
cast  them  in  our  own  plar 
and  used  our  own  press. 


21,000  Subscribers 
By  then  we  were  also  settini 
a  little  type  in  our  plant.  ThL- 
plus  some  more  that  could  be 
salvaged  and  used,  cut  down 


By  Kiifiene  A.  Simon 

President  and  Publisher,  Valley  Daily  News 

While  this  has  been  something  All  sorts  of  heaters  showed 
of  a  grueling  ordeal,  it  has  also  up  from  stores  and  local  mer- 
involved  some  thrilling  experi-  chants  and  companies  offered  -- 

ences  with  aspects  that  were  storage  and  working  space  free,  type  requirements  in  the  neip 
never  expected.  And  the  whole  and  trucks  and  manpower  to  boring  plants  whore  we  wen 
thing  has  made  me  realize  just  haul  away  debris.  Local  people  working  a  night  shift  so  as  to 
how  many  fine  people  there  not  our  employes  also  volun- 
really  are  in  this  world.  I  am  teered  to  help  clean  up  our  tion.  However,  it  meant  hauline 
also  convinced  more  than  ever  plant,  including  a  minister  and  a  lot  of  heavy  type,  but  the  re 
that  in  everything  bad  there  is  telephone  technician.  Advertisers  turn  with  molded  page  mat 
always  something  good.  Liabili-  went  to  extra  efforts  to  get  mats  was  better  than  hauling  back 

so  we  wouldn’t  have  to  set  type,  the  press  run  for  our  21,0W' 
and  many  told  us  to  dig  up  subscribers, 
mats  we  had  and  run  almost  One  week  after  the  fire  we 


ties  have  their  assets. 

To  recap  some  of  these  pluses 
Our  local  firemen  put  up 


a  terrific  fight  in 


sub-zero  anything  in  those  first  few  days  were  independent  of  other  pa- 


weather.  There  were  dozens  of 
incidents  of  men  going  far  be- 


when  we  were  on  our  back.  pers  except  for  continued  osc 
„  And  newspaper  people  again  of  the  type-setting  and  pag< 

yond  the  line  of  duty  to  save  our  proved  they  are  the  best  in  the  makeup  facilities  of  our  own 

plant.  An  example  was  the  lad  world.  We  got  offers  of  equip-  weekly  Butler  County  News 

about  to  lug  a  hose  up  a  ladder  ment,  newsprint  and  all  kinds  Record  at  Zelienople,  Pa. 

with  4-inch  diameter  ice  rungs,  of  help  from  over  30  papers  and  a  half  weeks  after  the  fire 

from  Alabama  to  Washington, 
and  from  practically  all  the  pa¬ 
pers  in  Western  Pennsylvania. 

Publishers  offered  to  divert 
newsprint  shipments,  loan  vari¬ 
ous  pieces  of  equipment  and 
help  us  print  our  paper. 

Near  us,  the  McKeesport  given  us  a  lot  of  cooperatio" 

Daily  News  and  Oakmont  Ad-  and  have  been  a  great  help  »■ 

_ _  va?ice-Lcoder  have  printed  issues  getting  us  back  into  production 

The  next  day  when  we  were  of  our  paper,  and  the  Beaver  They  really  give  you  prionty 

without  heat,  they  brought  in  Falls  News-Tribune  and  Greens-  in  an  emergency,  and  the  sans 

coffee  and  said,  “Don’t  insult  hiirg  Review  Tribune  have  set  goes  for  the  newsprint  manii 
us  by  paying  for  this.”  type  and  made  up  pages  for  us.  facturers. 

EDITOR  &  PUBLISHER  for  February  2,  195^ 


After  a  bystander  warned  that 
he  would  “break  his  neck”,  the 
volunteer  fireman  replied, 
“What  the  hell,  we’re  fighting 
for  our  hometown  paper”,  and 
up  he  went! 

Neighbors  brought  around 
warm  clothes  during  the  4-hour 
battle,  and  local  restaurants 
provided  coffee  and  sandwiche.s 


we  set  and  rolled  our  first  pap 
(editorial)  in  our  own  plant 
By  the  end  of  this  week,  twe 
and  a  half  weeks  after  the  fire 
we  expect  to  be  entirely  back- 
All  of  the  equipment  sup 
pliers,  with  one  e.xception,  hare 
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y  "  New  Standard  petrochemical  has  I 
.  an  exciting  place  in  your  future  » 

"(v  i:  II 0  u-c-"  u  ■■  '■ "  V  r 


H  hCh  «  H 

OH 


Hundreds  of  thousands  of  man  hours  in  research  produced  these  crystals  that  mil 
rerolutionize  many  paints  and  plastics. 

HOUSE  PAINTS  THAT  LAST  YEARS  LONGER,  superstrong 
lightweight  luggage,  improved  fibre-glass  fishing  rods  and  boats 
. . .  these  are  some  of  the  things  that  will  come  from  Isophthalic*, 
a  new  petrochemical  from  Standard  laboratories.  Even  though 
its  possibilities  have  only  begun  to  be  explored,  we  have  invested 
in  a  multi-million  dollar  plant  to  manufacture  Isophthalic. 

We’re  convinced  it  will  make  as  important  a  change  in  your  life 
as  detergents,  wrinkle-resi.stant  fabrics  and  other  modem  wonders 
whose  basic  materials  were  products  of  Standard  research. 

^  STANDARD  OIL  COMPANY 

plana  ahead  to  aerve  you  better 

^blTOR  6c  PUBLISHER  for  February  2,  1957 


Progress  in  the  West  means... 

plentiful  raw  materials 
for  3000  manufacturing 
firms  by  1965 


Standard’s  economists  say:  “New 
products  from  Isophthalic  will  help 
provide  employment  for  the  600,000 
new  workers  in  manufacturing  the 
West  will  have  by  1965.” 


*  Manufactured  and  distributed  by  Standard's  wholly 
owned  subsidiary,  Oronite  Chf>miral  Company* 
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Swanson 

{Continu-ed  from  page  16) 


latest  project,  “Operation 
Screening”  (E&P,  Jan.  10,  page 
18). 

“To  solve  the  manpower 
problem,  however,  it’s  my  feel¬ 
ing  that  newspapers  will  need 
to  go  a  step  further  and  follow 
the  plan  used  by  many  national 
organizations  of  attracting  the 
‘cream  of  the  crop’  from  college 
graduating  classes  to  fill  key- 
sales  and  management  jobs  of 
the  future,”  he  continued. 

Favors  Low  Rates 
3.  Newspapers  must  preserve 
two  great  inherent  strengths — 
production  speed  (late  dead¬ 
lines)  and  low  ad  rates. 

“There  is  always  a  great 
temptation  to  inch  up  advertis¬ 
ing  deadlines  to  level  out  the 
production  load,”  he  noted,  “but 
newspapers  sacrifice  to  a  degree 
one  of  their  great  strengths 
each  time  a  few  more  hours  are 
set  aside  for  production  time. 

“Speed  alone  does  not  consti¬ 
tute  the  entire  miracle  of  news¬ 
paper  production.  Tremendous 
volume  at  high  speed  is  the  full 
story.  To  spell  this  out,  the  top 
linage  magazine  in  1955  carried 
roughly  three  million  lines  of 
advertising.  By  contrast  the  top 
linage  newspaper  carried  20 
times  that  volume  or  nearly  60 
million  lines  of  advertising.” 

Newspaper  Ads  a  Bargain 
.4t  this  point,  Gib  Swanson 
injected  another  thought,  name¬ 
ly,  that  newspaper  advertising 
is  without  question  the  “biggest 
bargain  of  anything  our  adver¬ 
tisers  buy  today.”  If  the  cost  of 
newspaper  advertising  had  in¬ 
creased  as  much  as  the  cost  of 
products  featured  regularly  in 
newspaper  ads,  rates  would  be 
at  least  50%  higher  than  they 
are  today,  he  asserted. 

4.  Newspapers  must  prove 
quality  of  printing — both  black- 


and-white  and  ROP  color.  More 
uniform  quality  printing  will 
help  newspapers  reach  their 
full  potential  linage,  particu 
larly  in  the  national  field,  he 
pointed  out. 


Anne  Lesh, 
Society  Page 


subject  in  the  newspaper  indus 
try  today.” 

Suggest  Stronger  Promotion 
Mr.  Swanson’s  final  challenge 
is  that  newspapers  must  tell 

Newspapers  „ps.  be  made  ."dSaTtS  Kfl  RetirPS 

of  Advertising  has  developed  ’  ^ 

some  brilliant  newspaper  pres¬ 
entations.  “Yet,”  he  said, 

“some  feel  the  great  and  thrill¬ 
ing  story  of  the  daily  news¬ 
paper  has  not  yet  been  ade¬ 
quately  told.” 

And  here  Gib  Swanson 
dropped  his  promotion  “h- 
bomb,”  sugge.sting: 

“Why  should  not  newspapers 
with  their  vast  resources  em¬ 
ploy  top  research,  creative  and 
dramatic  talent  and  produce  a 
film  so  stupendous  it  would 
dwarf  Cecil  B.  DeMille’s  ‘Great- 


easier  to  buy.  The  mechanics  of 
buying  space  in  a  list  of  news¬ 
papers  Is  often  considered  a 
laborious  chore  by  some  agen¬ 
cies,  he  said,  partly  due  to  lack 
of  uniformity  and  complete  in¬ 
formation  in  Standard  Rate  & 
Data  listings.  He  noted  that  as 
of  Nov.  1,  1956,  all  but  39  of 
668  newspapers  offering  ROP 
color  had  adopted  NASA’s 
standard  formula. 

Better  Copy  Essential 
6.  Newspapers  must  help  ad¬ 
vertisers  in  preparing  more  ef¬ 
fective  and  result-producing 


copy.  Mr.  Swanson  referred  to  est  Show  on  Earth?’  ”  he  asked. 


the  joint  committee  of  NAEA 
and  the  National  Retail  Dry 
Goods  Association,  working  in 
cooperation  with  Dean  Charles 
Edwards  of  New  York  Univer¬ 
sity  in  developing  a  strip  film 
on  the  preparation  of  more  ef¬ 
fective  retail  display  advertis¬ 
ing. 

“It  should  be  of  great  service 
to  both  small  and  large  retail¬ 
ers,”  he  said,  “and  in  holding 
down  newspaper  composing 
room  costs.” 

7.  Newspapers  must  con¬ 
tinue  vigorou.sly  cooperative  ef¬ 
forts.  He  mentioned  in  particu¬ 
lar  the  joint  selling  efforts  of 
the  Bureau  of  Advertising, 
ANPA,  American  Association 
of  Newspaper  Representatives 
and  NAE.4.  “This  cooperative 
effort  should  be  continued,  per¬ 
haps  even  intensified,”  he  added. 

Color  Is  Glamour  Girl 

8.  Newspapers  must  exploit 
their  “glamour  girl” — ROP  col¬ 
or.  “While  black-and-white  may 
always  be  the  industry’s  bread 
and  butter,  newspapers  have  a 
news  glamour  girl  in  ROP 
color,”  he  said.  “It’s  the  hottest 


adding  the  story,  of  course, 
should  include  the  major  role 
newspapers  have  played  in 
building  practically  all  of  the 
giant  retailing  establishments. 

Native  of  Illinois 
Gilbert  Swanson,  now  42,  was 
bom  in  Moline,  Ill.,  where  he 
attended  Moline  public  schools 
and  Augustana  (College  in  the 
adjacent  city  of  Rock  Island. 
In  his  college  days,  Gib  Swan¬ 
son  was  well  known  as  a  basket¬ 
ball  star,  playing  for  Augus¬ 
tana  in  the  then  Little  19  Con¬ 
ference.  His  college  team 
reached  the  second  round  of  the 
Olympic  tryouts  in  1936.  His 
first  job  was  that  of  a  part-time 
sports  reporter  for  the  Moline 
Dispatch  and  Rock  Island 
Argus. 

His  advertising  experience 
dates  back  to  1929  when  he 
joined  the  advertising  staff  of 
Deere  &  Co.,  at  the  home  office 
in  Moline.  In  college,  Gib  also 
was  well  known  as  a  columnist 
for  the  school  paper  and  later 
he  and  his  wife,  Jane,  conducted 
an  every  issue  column  for 


Pittsburgh,  Pi 

Mrs.  Anne  Ryan  LeshlujR 
tired  from  her  duties  as  bd 
of  the  women’s  departmoit  i 
the  Pittsburgh  Post-GazetU. 

To  succeed  her,  Andrew  B«n 
hard,  editor  of  the  P-G,  has  a 
nounced  the  appointment  i 
Miss  Frances  W'alker,  faskior 
editor  since  1937,  as  the  wt 
women’s  editor. 

In  her  association  with  tb 
Post-Gazette  and  its  predecessor, 
the  Post,  Mrs.  Lesh  covered 
major  social  events  for  morr 
than  40  years  in  Pittsburg 
During  that  time,  she  beciw 
a  walking  “Blue  Book”  of  fact! 
about  Pittsburgh  society  and 
was  on  close  personal  tens' 
with  many  of  its  leading  mes 
bers. 

She  entered  the  employ  ol 
the  Post  in  1912  as  a  switch¬ 
board  operator  in  the  city  root 


Pioneer  in  Change 
Although  she  made  a  career 
out  of  society  writing,  Mrs 
Lesh  was  among  the  first  inker 
field  to  advocate  more  emphas-' 
on  general  news  about  women': 
activities  and  less  on  society  re¬ 
porting. 

In  line  with  her  own  policiei 
the  Post-Gazette  managemec: 
has  not  assigned  the  title 
society  editor,  leaving  the  duties 
in  the  hands  of  Society  Re 
porters  Mary  Irene  Moffitt  and 
Barbara  Kober. 

Miss  Walker  will  be  in  charp 
of  all  news  and  features  relatiny 
to  women’s  activities.  An  em 
ploye  of  the  Post  Gazette  sine 
it  came  into  being  in  1927  foi 
lowing  a  series  of  mergers,  she 
did  editorial  promotion  'for'i 
and  wrote  features  in  the  » 


Blu( 

Pub 


Bluefii 

iunset 


Capper's  Farmer  magazine.  He 
also  served  as  publisher’s  sales  ciety  and  women’s  field  befor' 
representative  with  Western  becoming  fashion  editor. 
Associated  Farm  Papers  in  Chi-  Mrs.  Lesh  plans  to  continn' 
cago.  In  April,  1942,  he  joined  living  in  Pittsburgh  with  he 
the  Cowles  Publishing  Co.  in  husband,  Joseph  I-  Lesh,  fw 
Spokane  as  advertising  man-  mer  Post  circulation  manage: 
ager  of  the  Pacific  Northwest  and  now  a  real  estate  broker 
Farm  Trio. 

Four  years  later  he  became 
advertising  sales  manager  of 
the  Spokane  Spokesman-Review 
and  Daily  Chronicle.  Since 
1949,  he  has  been  advertising 
director  of  the  two  dailies,  as 
well  as  the  Pacific  Northwest 
Farm  Quad  —  Washington 
Farmer,  Oregon  Farmer,  Idaho 
Farmer  and  Utah  Farmer.  The 
latter  four  farm  publications 
are  also  published  in  Spokane 
by  the  Cowles  organization. 

EDITOR  SC  PUBLISHER  for  February  2 


Swope  in  T\  Job 

CINCINN*^ 

Tom  Swope,  this  town’s 
est  baseball  writer,  with  the 
Post  41  years,  will  take  a  1**^ 
of  absence  from  March  2  to 
end  of  the  diamond  season, 
head  the  Ford-Hudepohl  base 
ball  TV  statistical  department 
Traveling  with  the  RedW 
Tom  will  furnish  sportscasten 
with  information  on  the  c  u 
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AT  EASE  WITH  VIENNESE — Endre  Marion  and  his  wife,  Ilona,  stroll 
through  downtown  Vienna  with  their  children.  The  Marions,  corre¬ 
spondents  for  AP  and  UP  in  Hungary,  left  Budapest  recently  to  take 
refuge  in  Austria,  fearing  arrest  again  by  the  Communists. 

Bluefield  (^ .  Va.)  IVinter  ISahhed 


Publisher  Di<‘s 


111  Betting  Rin^ 

Binghamton,  N.  Y. 


Bli  efield,  VV.Va. 
Jim  H.  Shott,  61,  president 
of  the  Daily  Telegraph  Print 
■ng  Company,  which  owns  the 
Blutfield  Telegraph,  Bluefield 
>met  News  and  WHIS  radio 
and  television  station,  died  sud 
denly  Jan.  26. 

Mr.  Shott,  eldest  son  of  the 
>te  Hugh  Ike  Shott,  founder 
of  the  Daily  Telegraph,  had 
own  president  of  the  company 
since  his  father’s  death  in  19o.‘i. 

His  brother,  Hugh  Ike  Shott 
Jr.,  is  vicepresident  and  general 
Mnager  and  one  of  his  sons, 
^ed  E.  Shott,  is  business  man- 
*gtr  of  the  newspapers. 


Mrs.  Watt^on  Davis 

Washington 
Mrs.  Watson  Davis,  61,  wife 
’f  the  director  of  Science  Serv- 
^  and  editor  of  Science  News 
;;*tter,  died  Jan.  25  of  cancer. 
^  was  a  gi  aduate  of  George 
ashington  University  College 
jf  Engineering  and  had  edited 
Mmisirii  magazine  since  1944. 


Ip  from  6<*  to  7v 

Gloversville,  N.Y. 
Leader  Herald,  afternoon 
has  raised  the  price  from 
to  7c  “to  partially  meet  cost 
traases  beyond  our  control.” 

^t^ITOR  8c  PUBLISHER 


A  Binghamton  Press  employe 
was  charged  this  week  with  tak¬ 
ing  bets  in  the  paper’s  compos 
ing  room  and  supplying  a  bet¬ 
ting  syndicate  with  race  results. 

William  Doyle,  a  composing 
room  employe,  was  questioned 
with  14  other  men  after  police 
cracked  a  betting  ring  that  had 
grown  in  three  counties. 

.Albert  B.  Englebert,  Press’ 
general  manager,  said:  “A 
thorough  investigation  is  in 
jirogress  and  appropriate  action 
will  be  taken.” 

• 

New  Ad  Chief  Dies 

Buffalo,  N.  Y. 

Harold  A.  Rosenfield,  58,  ad 
vertising  director  of  the  Buffalo 
Couner  Express,  died  unexpect¬ 
edly  Jan.  28.  With  the  Courier 
Express  advertising  department 
for  38  years,  he  was  named  ad¬ 
vertising  director  only  last  Jan. 
1.  Prior  to  that  he  was  assist 
ant  director. 

• 

Correction 

A  story  (E&P,  Jan.  26,  page 
38,)  said  the  Montgomerg 
(Ala.)  Examiner  failed  in  19.55 
because  of  the  lack  of  national 
advertising.  This  should  have 
stated  that  local  advertising 
failed  to  keep  pace  with  the 
circulation  growth.  The  paper 
had  made  gains  in  national 
linage. 

for  February  2,  1957 


Supplements 
Report  Gains 
In  Revenue 

Substantial  gains  in  advertis¬ 
ing  revenue,  linage  and  circula¬ 
tion  were  reported  this  week  by 
major  Sunday  supplements  for 
1956  over  1955. 

Parade  closed  ’56  with  a 
.$16,500,000  gross  ad  revenue  for 
a  17.4'/f  gain.  Circulation  hit 
7,044,557  through  55  newspa¬ 
pers. 

Revenue  of  $3,318,630,  mark¬ 
ing  a  70.3%  increase  over  1955, 
was  reported  by  Family  Weekly. 
I^atest  circulation  was  3,939,929, 
with  155  distributing  newspa¬ 
pers. 

This  U’cet  totaled  a  gross  ad 


revenue  in  ’56  of  $34,352,301  to 
register  an  8.5%  gain.  Circula¬ 
tion  checked  out  at  11,783,542 
through  37  distributing  papers. 

Metro  Sunday  Magazine  Net¬ 
work  estimated  1956  revenue  at 
more  than  $41,000,000  —  $12,- 
000,000  retail;  $29,000,000  gen¬ 
eral  and  automotive.  This  com¬ 
pares  with  a  1955  total  of 
$38,200,000  —  $10,900,000  retail; 
$27,300,000  general  and  automo¬ 
tive. 

Total  linage  in  19.56  is  esti¬ 
mated  at  900,000  for  an  average 
of  more  than  1000  pages  as 
against  823,000  lines  and  96S 
pages  in  1955.  Circulationwise, 
Metro  Sunday  Magazine  Net¬ 
work  reported  1956  totals  as 
17,706,684  in  34  newspapers. 
Circulation  in  1955  was  16.003,- 
698  in  31  newspapers. 

Figures  were  not  ava  lable 
this  week  from  American 
Weekly. 


classified  section  | 

from  our  Vast  Newspaper  Audience 


Legal  Notice 


PURSUANT  to  the  Charter  and  By- 
Laws,  the  Annual  Meeting  of  _  the 
Stockholders  of  the  Editor  &  Publisher 
Company,  Inc.,  will  be  held  in  the  of¬ 
fices  of  the  Company,  Suite  1700  Times 
Tower,  1475  Broadway,  New  York  36, 
N.  Y.,  at  11:00  A.  M.,  on  Wednesday, 
February  20,  1967,  for  the  transaction 
of  such  business  as  may  legally  come 
before  the  meeting. 

CHARLES  T.  STUART 
January  28,  1957.  Secretary 

1  Newspaper  Brokers _ 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash- 
I  ingtnn  Boulevard.  Los  Angeles  66 
I  Cal.  Day  or  Nite  Phone :  EX  1-6238. 

!  SALES  -  PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
j  P.  O.  Box  3132,  Greensboro,  N,  C. 

MAY  BROTHERS,  Binghamton,  N,  Y. 
Established  1914.  Newspapers  bought 
{  and  sold  without  publicity. 

I  MIDWEST  NEWSPAPERS 

Good  opportunities  in  proven  fields, 
j  HERMAN  H.  KOCH 

I  2923  Virginia  St.,  Sioux  City,  Iowa 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W,  H.  Glover  Co.,  Ventura,  Calif. 

ITS  NOT  the  down  payment  that 
buys  the  newspai)er — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  iiersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 

RALPH  J.  ERWIN 
newspapers  and  radio  stations.  1443 
S.  Trenton.  Tulsa.  Okla. 

-It-^COMPETENT  appraisals  and  con- 
jsultations;  confidential  brokerage;  30 
I  years  of  honest  dealing.  Stypes,  Roun- 
I  tree  &  Co.,  625  Market  St.,  San  Fran¬ 
cisco  5.  California. 


ANNOUNCEMENTS 

Newspaper  Brokers _ 

OUR  Successful  Record  Is  Your  Guar¬ 
antee  of  a  Good  Deal.  J.  R.  GABBERT, 

3937  Orange.  Riverside.  Cal. _ 

WE  ARE  COMMISSIONED  by  finan- 
cially  responsible  buyers  to  purchMe 
newspapers  in  the  weekly  and  daily 
cla.ss.  A  minimum  of  haggling  and 
waste  time,  a  maximum  of  security 
for  the  seller.  NEWSPAPER  SERV- 
ICE  COMPANY,  601  Georgia  Savings 

Bank  Bldg.,  Atlanta,  Georgia. _ 

NEWSPAPER  properties  of  investment 
!  nuality;  The  DIAL  Agency.  66  Ade- 
I  laide,  Detroit,  Mich.  WO  3-3926. 


Newspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  130  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

National  Advertising  Space 

GULF  BEACH  JOURNAL 
TREASURE  ISLAND.  FLORIDA 
P.O.  BOX  8008,  MADEIRA  BEACH 

ADVERTISERS  I  Test  rural  suburbia 
in  Sanders  Genesee  Valley  publications, 
Geneseo,  N.  Y. 

Publications  For  Sale _ 

WEST  COAST  MONTHLY  business 
publication.  Box  5411,  Eefitor  &  Pub- 

I  lisher. _ _ 

WEEKLIES-DAILIES 
I  WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligations. 

JACK  L.  STOLL  &  ASSOCIATES 
422  Hollywood  Security  Bldg., 

6381  Hollywood  Blvd. 

_ Los  Angeles  28.  Calif. _ 

j  EXCLUSIVE  California  weekly.  Choice, 
I  fast  growing  area.  $76,000 ;  half  down. 
Box  426,  Editor  &  Publisher. 
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ANNOUNCEMENTS 
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macbi 


PublicationM  For  Sale 


Pre$g  Engineers 


Press  Room 


Press  Room 


116,000  DOWN  buys  Offset  Weekly 
with  plant  on  Florida’s  fast  grrovring 
east  coast.  Net  in  1966  with  no  print- 
ingr  $12,460.  Write  Box  211,  Eklitor  & 
Publisher. 


DAILY  IN  I’ACIKIC  NOKTHWEST— 
$200,000  class.  Full  info  on  proof  of 
ability  to  meet  $60,000  down  payment. 
Baily-Krehbiel,  Box  88,  Norton,  Ks. 


PAUL  F.  BIRD 

Press  Erector,  Movinp,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 
7  Oak  Court,  Islip.  New  York 
JU  1-0687 


Publications  Wanted 


WILL  BUY  good  county  seat  weekly 
with  job  shop.  Have  cash.  Write  in 
confidence  to  Box  303,  fiditor  &  Pub¬ 
lisher. 


Business  Opportunities  Wanted 


FORMER  PUBLISHER,  because  of 
wife’s  asthma,  must  move  South.  Pre¬ 
fers  Gulf  Coast,  West  Florida.  Wants 
something  to  do,  either  full  or  part 
time.  Box  322,  ^itor  &  Publisher. 


NEWSPAPER  SERVICES 


Photo  Engravings 


FOR  SALE — Used  Acme  Fast  Etcher 
for  powerless  etching  of  magnesium. 
Good  working  order.  Reduced  to  $1.- 
900.00  plus  crating,  also  used  NATSCO 
plastic  face-down  etcher  and  30"  Pexto 
guillotine.  E.  T.  Sullebarger  Co.,  114 
Liberty  St.,  New  York  6,  N.  Y. 


Job  Printing 


PRESS  AND  COMPOSING  ROOM 
TIME  NY  METROPOLITAN  area 

•  Newspapers  •  Circulars 

•  Shoppers  •  Publications 
INTERNATIONAL  PRESS  CORP. 
178  Maple  Ave.,  Wallington,  N.  J. 

PR.  9-0696 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING-TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
65-59  Frankfort  Street 
New  York  38,  N.  Y. 

Barclay  7-9775 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  (K)SS  FLAT-BED  WEB.S 
DI.sfM  A  NT  LI  NG-  M  ( )  V  ED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


Advertising  Rates 

CLASSIFIED 


Line  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTFO  (Payable  with 
order)  4  times  ®  SOc  per  line  each 
insertion;  3  times  ®  SSc;  2  @  60c; 
1  @  65c.  Add  20c  for  Box  Service 
ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  95c  per  line  each  insertion; 
3  times  ®  $1.00;  2  times  ®  $1.05; 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con- 
1  ®  $1.10.  3  line  minimum.  Add  20c 
fidence.  Replies  mailed  daily.  Editor  & 
copy. 

Publisher  reserves  the  right  to  edit  all 


DISPLAY  RATES 

Agate  1  6  13  26  52 

Lines  Time  Times  Times  Times  Times 
564  $510  $430  $405  $370  $330 
282  290  240  228  210  190 

141  165  140  128  123  110 

70  106  95  84  72  66 

35  62  54  48  45  40 


:  MACHINERY  and  SUPPLIES 

Composing  Room 

1  BI.UE  STREAK  Model  8  Linotype, 
Serial  53368.  Complete  with  3  maga- 
1  zines  (72-90  combination),  Mergen- 
{  thaler  quudder,  4  molds,  gas  Mono-  i 
melt. 

i  HAMMOND  G-4  Glider  Saw.  ; 

1  VANDERCOOK  No.  3  Reproduction  i 
Proof  Press. 

Write  MID  WEST  MATRIX  MART 

633  Plymouth  Court,  Chicago  6,  III. 

FOTOSETTER  (Intertype)  MATS  and 
MAGAZINES.  Closing  out  entire  de- 
;  partment  at  approximately  half  price,  ! 

first  come,  first  served.  Write  or  call 
!  Yaeger  Typesetting  Co.,  Inc.,  162  N. 
Sixth  St.,  (Columbus,  Ohio. 

MODEL  8  Lino  Ser.  41063,  Molds-2UA,  ! 

:  1  Recessed,  1  hdltr,  gas  pot  220  V.SP  ‘ 

1  Cline  MUTOK,  li  Magazines.  | 

MODKL  14  Lino  Ser.  aSSll.  Molds-  i  , 
1  2UA  1  recessedp  1  hdltr,  gas  pot  220  i 

1  V.SP  Cline  Motors,  1  Aux.  mag.,  3  1  | 
j  main  mags.  Will  sell  both  for  $B,200.  1  j 
1  Write  Lebanon  News  Publishing  Co., 

>  Lebanon,  Pennsylvania.  | 

1  THE  NATION'S  Newspaper  Forms  i 

1  roll  on  L.  &  B.  Heavy  Duty  News- 
1  paper  Turtles— $76.50  to  $88.50.  Write 
for  literature.  L.  &  B.  Sales  Company, 

1  P.O.  Box  560,  Elkin,  North  Carolina — 
World's  Largest  Manufacturer  of  ' 
Newspaper  Form  Trucks. 

Newsprint 

' BEHRENS  PULP  &  PAPER  CORP. 

1  AVAILABLE  STANDARD  CANADIAN  , 
i  NEWSPRINT  ! 

1  15';.-16-16V2-17-17Vj-22%-31-34  ! 

!  45-60-61-62-64-66 

1  ROLLS,  SHEETS,  YOUR  SIZE 

2612  Grand  Central  Terminal  Bldg. 

New  York  17.  N.  Y.  MU  6-6675  ! 

OVER  SUPPLIED  with  Newsprint?  i 
Need  guaranteed  deliveries  of  news¬ 
print?  Have  spot.  All  sizes — 61"  Rolls 
on  hand.  Excellent  rruulity.  Consult: 

BUNGE  PULP  &  PAPER  CO. 

for  all  sizes  Standard  White  Newsprint. 

46  W.  45111  St.  Phone  JU  2-4174  2-4830 
DOMESTIC  -  IMPORT-  EXPORT 

NEWSPRINT 

:  Your  best  Source  of  Supply 

MELROSE  PAPER  CO..  INC. 

208  Walnut  Street,  Phila.  6,  Pa. 

Press  Room 

8  UNITS- 2  PR  FOLDERS 

Duplex  Metropolitan ;  Leads  for  spot 
color;  Roll  Arm  Brackets;  A.C.  Drives. 

Will  sell  as  Two  4-Unit  Pres.ses.  ■ 
Available  early  Spring. 

BEN  SHULMAN  ASSOfTATE.S 
j  60  E.  42  St.,  N.  Y.  17  OXford  7-4590  , 

KANSAS  CITY  STAR 
12  Goss  double 
width  units 
3  double  folders — 
23-9/16"  cutoff 

Substructure — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  125  hp.  DC  drives 
All  Equipment  Dismantled 
and  in  Storage 

IMMEDIATELY  AVAILABLE 


TUBULAR-24  PAGE 


I  DEKATUBE,  Goss;  new  in  1952- a. 
loon  Former:  Color  Pans,  aoto^ 
tensions,  rewinder :  A.C.  Drive-^T 
!  plete  Vacuum  back  Stereo.  Lorni 
:  Appleton,  Wisconsin.  Available  F«H 
I  ary  1. 
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BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  74* 


Canton,  ( 


HOE  64  page  deck-type  newgiie 
press.  No.  1761  solid  steel  plate  oi 
impression  cylinders,  roller  beeii^ 

'  21^-inch  cutoff,  balloon  formeri.  Hi 
H.P..  208V,  60C.  3  Ph.  A.C.  Oi* 
Westinghouse  drive  only  nine  jwi 
old.  Press  being  used  daily  to  pit 
Toi>eka  State  Journal  and  Topeka  Dii!) 
Capital.  Will  be  available  auainer  d 
1967.  Capper  Publications,  Topeka.  Ii 


with 


6 

toIlM  (Ol 


KANSAS  CITY  STAR 


5  UNITS— GOSS 


or 


High  Si>eed  on  low  Substructure;  it 
Drive ;  23yi6'’  cutoff  now  available. 


THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicago  50,  Illinois 


BEN  SHULMAN  ASSOnATES 
60  E.  42  St.,  N.  Y.  17  OXford  W 


FOLDER  in  good  condition  for  4-pbie 
wide  Hoe  rotary  press.  Must  have  hv 
cut-off.  Contact  Byron  Wamock,  Vii 
lejo  Times-Herald,  Vallejo,  CaKforaa 


vith  control,  chain  and 


LATER  MODEL  E  Duplex  presi  a 
excellent  condition.  $18..600  as  ia  «lie> 
is.  Contact  A.  .1.  Kalb.  Idaho  Fra 
Press,  P.O.  Box  111,  Nampa,  Idabr 


3  OCTUPLE  PRESSES 


GOSS  8  UNIT  PRESS 


with  ROP  Color 


ingle  Octuples. 


Will  srirlit  as  3 


Length  Cutoff  22*4" 
End  Roll  Brackets 
2—100  HP  AC  Drives 
Aiitoplate  Machine 


BEN  SHULMAN  ASSOCIATES 

E.  42  St.,  N.  Y.  17  Oxford  7-4590 


JOHN  GRIFFITHS  CO. 


415  Lexington  Ave.  New  York  n.N.T 


DUPLEX  TUBULARS 


16  Page— 24  Page — }4  Fold.  Complete 
St  ereo — AC. 


Editor  &  Publisher 

1700  Timet  Tower  N.  Y.  36,  N.  Y. 
Phene  BRyant  9-3052 


BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  Oxford  7-4690 


OFFSET  NEWSPAPER  PRESS 


4,  8  or  12  page  full  size ;  8.  16  or  24 
page  tabloid  used  press.  Good  condi¬ 
tion.  Can  be  eeen  operating.  Chart 
Area  2.  Box  319,  Editor  &  Publisher. 


6  UNIT  SCOTT  PRESS 

(2  Units  new  in  ’61) 


SCOTT  PRESS— 6  Units  and 
color  cylinder  9  column  widtli 
In  excellent  condition. 


AVAILABLE  this  fall;  231i« 
inch  cut  off.  68  inch  web; 
Normal  speed  28,000,  geared 
for  35,000. 


CUTLER-HAMMER  conveyor, 
two  125  H.P.  chain  drives  and 
c<)ntroners  for  208-220  voha, 
3  phase  A.C. 


PRESS  diagram  on  request 
CASTING  equipment  availible 


Write  or  wire. 


Double  Folder — Balloon  Formers 
Sheet  cut — 23%8" 

AC-Dual  Motor  Drive 
Running  on  Edition  Daily 
Very  Attractive  Sale  Price 
Wire  or  write — Publisher 
Hammond  Times,  Hammond,  Ind. 


Gary  Post-Tribune 
Gary,  Indiana 


3  UNIT  HOE  PRESS 

22^"  AC  Drive,  end  fed.  Available 
September,  1967. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


64  PAGE 
GOSS 
SPEEDLINER 


folder  with  upper  former.  Also  Unitub- 
i  ular  folder.  Both  22% "  cut-off.  George 
I  C.  Oxford,  Box  903,  Boise,  Idaho. 


GOSS  SINGLE  WIDTH  16-page  (82 
collect)  with  %  folder.  Cut  off  22% 
inch.  Ideal  press  for  small  daily. 
Complete  stereotype  equipment.  Can 
be  seen  in  operation.  We  grew  out  of 
this  press.  Herb  Styles,  Detroit  Post 
Printing  Corp.,  1442  Brush  Street, 
Detroit  26,  Mich,  WOodward  2-3703. 


3  UNITS— COLOR 


3  SCOTT  Units  with  2  superimposed 
color  couples,  end  feed.  AC  drives. 
Vacuum  Pony  auto-plate.  28%e"  cutoff. 

BEN  SHULMAN  ASSOCIATES 


60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


GOSS  STRAIGHTLINE  24  page,  serial 
#644,  factory  rebuilt  1939.  22% "  cut¬ 
off,  %  folder  detachable. 


HUDSON  MACHINERY  CO. 
8  SPRUCE  ST. 

NEW  YORK.  N.  Y. 


Four  Units,  Color  Cylinder  for 
FULL  COLOR 

23%6"  Cut  Off,  9  column  width  rolkl]; 
AC  drive,  Cutler-Hammer  eontroa^ 
condition^.  Bay  window  arrange*”" 
underfed 

Available  February,  1958 

Thiss  press  is  producing 
R.O.P.  full  color  printing  a» 
spot  color  regularly.  Excellent  . 
tion.  Write  for  sample 
Burgess.  Mechanical  Supenntt® 
May  be  seen  in  operation  at 

THE  LA  CROSSE  TRIBUNB 
Phone 


La  Crosse,  Wisconsin 


EDITOR  SC  PUBLISHER  for  February  2, 
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machinery  and  SUPPLIES 


Press  Room 


a  PAGE  GOSS,  octuple  type,  double 
width,  newspaper  press.  21  Vi”  cutoflf, 
Sjriil  No.  1228.  Available  immediately, 
•ot  CiB  be  seen  in  operation.  This  press 
a  in  rood  mechanical  condition  and  | 
J***  hsi  been  used  primariiy  on  four  color  ! 
»orl[.  Call  or  write  Danner  Press  of 
Cinton,  Canton,  Ohio. 

ES  _ _ i 

Stereotype 

HALL  MAT  ROLLER 

with  6  HP  Motor  Medium  Weight 
roller  for  General  Service. 

Qiiol  15  DURAL  Chases  for  8  column.  | 

janl  SI  ROUSE  Power  Band  Sow. 

Pk|  rebuilt  Radial  Arm  Router. 

Diib|  Furnaces  And  CASTING  BOXES 
ill  sizes.  I 

Full  Page  Vandercook  Proof 
Press. 

MANY  OTHER  ITEMS 

THOMAS  W.  HALL 

Stamford,  Conn. 

WOOD  PONY  AUTOPLATE.  GOOD 
CONDITION.  SHEET  CUT-OFF  22%”, 
Printinif  Diameter  14 Vi",  Plate  bevel 
d*.  Double  Plate  attachment,  metal 
pump  $6,800.00.  Details,  write  Box 
tU,  Editor  &  Publisher. 


Wanted  to  Buy 

.NEWSPAPER  PRESSES 
COMPLETE  PLANTS  I 

MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

»E.  42  St..  N.  Y.  17  Oxford  7-4500 

WA.NTED :  8-page  Duplex  or  Goss  ; 
lUt-bed.  Advise  serial  no.  and  when 
•viilable — Northern  Machine  Works, 
la  N.  4th  St.,  Phila.  6,  Pa. 

WANTO).  Duplex  or  Goes  Flat  Bed 
Wib  Prtsi.  Cash  deal.  Inland  New*- 
IVW  Supply  Co.,  422  West  8th. 
Kansas  City  6,  Mo. 

Huy  for  Cash.  Complete  Plants, 
wo  Individual  Machines  and  Eiiuip- 
tumt-snywhere  in  U.S.A.  I 

PRI.N'TCRAFT  REPRESENTATIVES 
Broadway.  New  York  7,  N.  Y. 

WANTED  TO  BUY 
WED  MAT  MOULDER  in  any  con- 
Jiuon.  We  will  pay  cash.  Please  wire 
^  phone  T.  W.  Pue.  Edmonton  Sun, 

^nton.  Alberta.  Canada. _ 

lib  b^ndard  Perforator  wanted, 
m  price.  Write  Box 

*3  Editor  &  Publisher. _ 

f;SED  MAT  ROLLER.  5  H.  P.  Motor 
lain  Drive  with  control  ready  for 
Miition.  Also  used  full  page  proof 
»**•*,, The  Sentinel,  Grafton, 
Virginia. 

Wanted.  Duplex  or  Gosa  Flat  Bed 
deal.  Inland  News-  , 
»ixr  Supply  Co..  422  West  8th, 
Ksnnas  City  B,  Mo. 

HELP  WANTED _ 

_  Classified  Advertising _ 

MANAGER  to  Uke  over 
•jwng  section  in  one  of  the  mid- 
lit  AAA  cities  of 

n  evening,  and  Snn- 

management  that 
"®««mids  and  appreciates  classified. 

aablT*.  *  ***•  thirties,  pref- 

from  the  midweet,  with  the 
JJUg^to  move  Into  greater  reepon- 

in  detail,  inehiding  job 
eeH  nsl  You 
eonfidenUal. 

"rtUC.  W.  White,  Joumai-SUr  Print- 
^  Idnooln,  Nebruluu 


HELP  WANTED 


Circulation 


A  REAL  OPPORTUNITY 
FOR  THE  RIGHT  MAN 

ONE  OP  THE  beet  evening  and  Sun¬ 
day  newspapers  in  the  northeast  eeo 
tion  of  the  country  needs  an  assistant 
and  understudy  for  one  of  the  best 
circulation  directors  in  the  country. 
The  work  includes  all  phases  of  cir¬ 
culation — city,  country,  suburban.  Prac> 
tically  all  of  the  circulation  of  these 
papers  is  by  carrier;  therefore,  no 
one  need  apply  who  does  not  know 
boys  and  know  how  to  handle  them 
and  who  does  not  like  this  type  of 
circulation  work.  Also  no  one  need 
apply  who  is  not  willing  to  do  any 
form  of  circulation  work  wherever  it 
needs  to  be  done.  For  the  right  man 
there  is  a  real  opportunity  and  a 
substantial  wage  to  start,  with  pay 
progress  as  fast  as  merited.  Give  fuU 
story  of  yourself  including  experience 
in  detaiU  references  and  salary  ex¬ 
pected  to  start  in  first  letter.  Box  220, 
Editor  &  Publisher. 


COUNTRY  CIRCULATION 
MANAGER 

LARGE  STATEWIDE  CIRCULATION  i 
daily  newspaper.  Chart  area  0,  needs 
a  career  circulation  man  35  to  4U  to  > 
take  charge  of  state  distribution.  A 
newly  created  position  makes  this  an 
excellent  opportunity  for  a  young  man 
to  move  up.  We  are  looking  for  the  | 
assistant  circulation  manager  of  a  large  ] 
daily  or  the  manager  of  a  100,000  plus 
daily  who  is  ready  for  more  responsi¬ 
bility.  Write  giving  full  details  in  first 
letter  and  tell  when  you  would  he 
available  for  a  personal  interview.  Re¬ 
plies  will  be  treated  confidintially.  Box 
41.8,  Editor  &  Publisher. 

CIRCULATION  manager  wanted  by 
one  of  South  Louisiana’s  better  small 
dailies.  Must  be  thoroughly  experi¬ 
enced.  strong  on  rural  and  carrier 
delivery.  Excellent  opportunity  for 
hustler.  Send  full  details  past  experi¬ 
ence  and  references.  John  R.  Harrah, 
'The  Daily  Signal,  Crowley,  Louisians. 

ASSISTANT  CIRCULATION  MAN¬ 
AGER  for  metropolitan  district  news¬ 
paper  in  Chicago.  Home  delivery  and 
newsstand  tale.  Experience  preferred, 
^nd  resume  of  experience  and  salary 
expected 
TO: 

E.  E.  Ohnesorge 
Southtown  Economist,  Inc. 

728  West  66th  Street 
Chicago  21,  Illinois. 

CIRCULATION  MAN  to  convert  suc¬ 
cessful  free  distribution  paper  to  paid 
subscription.  Permanent  Chart  Area  2. 
State  experience,  proposition  in  letter 
to  Box  827,  Editor  &  Publisher. 

UNUSUAL  GROWTH  requires  addi¬ 
tional  district  circulation  manager  to 
live  in  Durango  or  Cortez,  Colorado, 
handling  basin  edition  of  Farmington 
New  Mexico  Times.  Base  pay  to  $90 
plus  incentive  that  should  add  at  least 
another  tlO.  New  plant,  new  rotary, 
nine  man  news  staff.  Buezinski,  Cir¬ 
culation  Director,  Farmington,  New 
Mexico,  Times. _ 

CAREER  CIRCULATION 
MANAGER 

ONE  OF  SOUTHWEST’S  TOP  daily 
I  newspapers  needs  a  career  circulation 
'  man  30  to  40  years  of  age  to  manage 
the  city  circulation  department.  Re¬ 
organization  of  department  into  sepa¬ 
rate  city  and  country  circulation  de¬ 
partments  makes  this  responsible  and 
rewarding  position  available.  Must  have 
good  circulation  sales  record.  Experi¬ 
ence  in  a  morning  and  afternoon  situa¬ 
tion  is  desired.  Little  Merchant  plan 
experience  is  a  must.  Please  write 
giving  all  details  first  letter,  including 
when  you  will  be  available  for  a  per¬ 
sonal  interview.  Box  417,  Editor  A 
Publisher. 


HELP  WANTED 


Circulation 


CIRCULATION  MAN  with  some  ad 
knowledge.  Small  California  daily. 
Write  fully  Box  316,  Editor  A  Pub¬ 
lisher, 

Administrative 


GENERAL 

MANAGER 

I  GENERAL  MANAGER  fur  eastern 
'  newspaper  and  radio  business,  must 
I  have  had  experience  with  both  busi- 
I  nes.ses,  must  be  experienced  in  labor 
'  negotiations  in  all  newspaper  depart- 
I  ments  and  should  have  had  at  least 
supervisory  experience  both  in  circula¬ 
tion  and  advertising, 
i  SUCCESSFUL  APPLICANT  must  un- 
'  derstand  and  like  his  fellow  craftsmen, 
be  able  to  encourage  and  guide  them 
and  at  the  same  time  be  able  to  get 
t<iugh  when  situation  requires. 

THIS  IS  an  important  job  for  a  top 
man  who  can  establish  his  qualifica¬ 
tions  by  past  experience  and,  at  the 
;  proper  time,  by  references. 

No  other  need  apply 
A  COLLEGE  education  is  desirable 
and  the  employer  has  tentatively  es- 
,  tablished  an  age  limit  of  40. 

A  COMPLETE  story  with  application 
j  will  facilitate  discussion  and  decision. 
BOX  400,  EDITOR  &  PUBLISHER 


editor  8c  publisher  for  February  2,  1957 


PUBLISHER 

Ex|>erienced  man  to  take  complete 
I  charge  of  profitable  community  weekly 
,  now  grossing  about  $200,000.  Long 
1  established,  large  potential.  Chart  Area 
;  2.  Well  comiH-nsated  future  for  ag- 
I  gressive  promoter.  Give  full  details  in 
I  first  letter.  Box  421,  Editor  A  Publisher. 

_ Display  Advertiaing _ 

!  $100.00  WEEKLY  plus  bonus  to  mao 
I  with  retail  advertising  experience 
Prefer  man  with  some  experience  sell¬ 
ing  special  editions.  Opening  in  friend¬ 
ly  small  southern  town.  Chart  Area  6 
Write  Box  "ST”  207,  Editor  A  Pub- 

Usher. _ 

ADVERTISING  SALESMAN  for  Con¬ 
struction  Magazines.  Earning  potential 
great  if  you  have  real  ability.  Leads 
furnished.  Contact  L.  C.  Brooker,  Pub¬ 
lisher,  Atlantic  Publishing  Co.  P.O 
Box  474,  Columbia,  South  Carolina. 
ADVERTTSING  SALESMEN  4-^ex- 
perienced  to  help  weekly  pace  with 
i  steady  growth  of  community  and  prod- 
I  uce  souvenir  edition  for  more  than 
I  60,000  Boy  Scouts  who  will  camp  in 
I  July  in  Valley  Forge.  $76-$126  salary 
plus  expenses.  Chart  Area  2.  Box  828 
Editor  A  Publisher. _ 

FINE  SOUTHWEST  DAILY  in  town 
of  40,000  has  opening  for  manager  ol 
national  advertising.  Should  know  hon 
to  evaluate  market  data  and  prepare 
promotion  brochures.  Knowledge  oi 
agency  operation  helpful.  Company 
has  fine  benefit  plan  and  will  meet 
salary  requirements  to  qualified  appli¬ 
cant.  Send  full  details.  Informatioc 
will  be  kept  confidential  and  persona! 
interview  will  be  arranged  if  inter 
ested.  Write  Box  $20  in  care  of  Edi 

tor  A  Publisher. _ 

ADVERTTSING  SALESMAN  for  pro¬ 
gressive  weekly  newspaper — must  b< 
experienced  in  selling  and  layout- 
salary  open.  Tell  age,  past  experiene« 
and  references.  Write  'ITie  Berlin  Re 
iwrter,  Berlin.  New  Hampshire. _ 

ADVERTISING  SALESMAN  —  man 
who  is  alert,  aggressive  and  who  can 
write  and  layout  good  copy,  for  50,000 
daily  and  40,000  Sunday.  This  is  a 
staff  expansion.  Salary  over  $100  plus 
incentive  plan,  profit-sharing,  retire¬ 
ment.  etc.  Write  all  details,  D.  P. 
Bliven,  Advertisi-^g  Manager,  Union 
Leader  Corp.,  Manchester.  N.  H. 

AD  SALESMAN — Daily  paper  in  Iowa’s 
vacation  land  needs  aggressive  man  or 
woman  for  permanent  job  on  ad  staff. 
Contact  J.  D.  White,  ’’Reporter”, 
Spencer,  Iowa. 


HELP  WANTED 


Display  Advertising 


ADVERTISING  SALESMAN,  under 
forty,  must  know  layout  and  be  pro¬ 
motional  minded,  competitive  field.  $85 
week  and  incentive  bonus,  opportunity 
for  aggressive  man.  Send  complete 
resume,  layout  samples  and  references 
to  Jno.  Q.  Lambert,  Natchez  Demoerat, 
Natchez,  Mississippi. 

ANOTHER  OPENING  on  staff  of 
Northern  California's  f.nstcst  growing 
daily  newspaper  (12-13,000  Circula¬ 
tion  i.  Fishing,  hunting,  skiing,  boat¬ 
ing.  Good  future  for  right  man.  Start 
$95  per  week  plus  small  monthly  bonus, 
mileage,  company  paid  insurance.  Write 
Box  419,  Editor  A  Publisher. 

DISPLAY  ADVERTISING  salesman 
for  fast  growing  Southern  California 
daily.  Ideal  working  and  living  con¬ 
ditions.  Many  company  benefits.  Ex- 
(••■p'ional  opiMirtunity.  Write  Grant 
Wonn,  News  Tribune,  Fullerton,  Cal. 


;  FREE 

MONTHLY  JOB  MARKET  letter,  with 
list  of  available  jobs  and  nationwide 
€-mpIoyment  conditions.  Bill  McKee 
Birch  Per.soniiel,  59  E.  Madison,  Chi- 
I  cago,  Illinois. 

I  REPOR’TERS  FOR  FASTEST  growing 
daily  in  Ohio.  Need  young  man  with 
I  to  2  years  experience  on  city  beat 
end  another  with  J  school  degree  or 
some  training.  Possibilities  for  future 
sre  boundless  for  right  men  who  learn 
their  jobs  and  are  ambitious  to  get 
ahead.  Paper,  part  of  a  small  chain, 
is  located  in  fast  growing  ares  with 
'  many  problems  which  provide  reporter 
I  with  best  poasible  training.  Apply  to 
I  Mr.  Palmer,  News  Herald,  Willough- 
I  by.  Ohio.  WI  2-2100. 

PROGRESSIVE.  smaU  Chart  Area  $ 
daily  wants  trained  news  editor  under 
:  86.  Good  permanent  opportunity,  bene¬ 
fits.  Write  full  qualifications  and  ex- 
I  perience  to  Box  241,  Editor  A  Pub- 
i  Usher. 

j  REPORTER 

{  general  news  and  sports. 

'  The  Virginian.  Covington.  Virginia. 

REPORTER  on  one  of  County’s  larg¬ 
est  semi-weekly  newspapers,  with  ex¬ 
cellent  opportunity  for  rapid  advanc*- 
I  ment.  At  least  six  months’  experienc* 

'  essential.  Chart  Area  2.  Write,  giving 
present  salary,  qualifications  and  am¬ 
bitions.  Box  209,  Editor  A  Publisher. 

WANTED  experienced  copyreader  on 
leading  upstate  New  York  afternoon 
paper.  Top  scale,  benefits.  Write  Box 
.  228,  Editor  A  Publisher. 

COMBINATTON  GENERAL  and  sports 
I  reporter  for  a  small  daily  in  Northern 
j  Illinois.  Fast  growing  comn^unity.  good 
I  working  conditions,  vacations,  group 
I  insurance.  Write  or  phone  ’Thoma*  H 
West,  Publisher,  Daily  Herald,  Morris, 
Illinois. 

EDITOR.  COMPANY  PUBLICATTONS 
— Our  editor  upped  to  Public  Relations 
slot ;  replacement  needed  immediately. 
Will  take  over  key  spot  in  Advertis¬ 
ing-Public  Relations  Division  of  Na- 
I  tional  corporation’s  Florida  headquar- 
;  ters.  Salary  starts  in  $6,000  bracket. 

Top  employee  benefits ;  fine  physical 
I  set-up  with  art  and  clerical  assistance. 

I  Our  man  may  be  editor  or  successful 
second  man  qtualified  to  take  full 
!  charge  two  monthly  publications  cov- 
j  ering  multi-state  operation.  Should  be 
I  ssles-minded  story  developer :  good 
'  layout  hand :  impressive  contact  man. 
Sl^ial  assignments  involve  limited 
travel.  Interview  arranged.  Send  us 
detailed  resume.  Address  Box  814,  Edi¬ 
tor  ft  Publisher. 

FAST-GROWING,  prize  winning  North 
Jersey  daily,  circulation  14,(K>0,  has 
immediate  opening  for  general  re¬ 
porter,  male  or  female.  looking  to  ad¬ 
vance  from  present  irasition.  Csr  es¬ 
sential.  Prefer  applicant  with  weekly 
or  small  daily  l^kground,  will  con¬ 
sider  beginner.  Good  pay,  liberal  bene¬ 
fits  paid  by  company.  Apply,  in  writ¬ 
ing  or  in  person.  Managing  Editor. 
Morristown  Daily  Record. 


I 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


ATTENTION 

JUNE 

JOURNALISM 

GRADUATES 

THE  SAN  DIEGO  UNION  IS  CON¬ 
TINUING  A  PROGRAM  BY  WHICH 
EXCEPTIONAL  YOUNG  MEN  (OR 
WOMEN)  MAY  BE  EMPLOYED  BY 
THIS  NEWSPAPER  AT  GOOD 
STARTING  SALARIES  AND  AT  THE 
SAME  TIME  RECEIVE  SPECIAL 
SUPERVISION  IN  ALL  EDITORIAL 
SPECIALTIES. 

THE  GOAL  IS  TO  GIVE  THESE 
TRAINEES.  IN  THE  PERIOD  OF  A 
YEAR,  VARIED  EXPERIENCE  AND 
DIRF.rT  COUNSKI.  WHICH  THEY 
MIGHT  NOT  OTHERWISE  ACQUIRE 
OVER  A  PERIOD  OF  MANY  YEARS 

The  candidates  will  do  productive 
news  work,  incIudinK  reporting,  copy 
reading  and  even  editorial  writing,  but 
they  will  have  the  advantage  of  havini; 
each  part  of  their  work  reviewed  con¬ 
tinually. 

THESE  CANDIDATES  WILL 
SERVE  WHAT  IN  EFFECT  IS  AN 
INTERNESHIP. 

THIS  IS  AN  OPPORTUNITY  FOR 
THOSE  WHO  WISH  TO  MAKE  CA¬ 
REERS  IN  THE  MOST  FASCINAT¬ 
ING  PROFESSION  THAT  AMERICA 
OFFERS.  THOSE  WHO  ARE  CHOSEN 
ARE  OFFERED  ATTRACTIVE  PROS¬ 
PECTS— IF  THEY  EARN  THEM. 

PERSONS  INTERESTED  ARE  IN- 
VITED  TO  SUBMIT  BRIEF  BIOG¬ 
RAPHY  AND  PHOTOGRAPH  TO 
THE  PERSONNEL  DEPARTMENT 
OF  THE  TTNION-TRIRITNK  PUB¬ 
LISHING  CO.,  SAN  DIEGO.  CALI¬ 
FORNIA. 


GENERAL  ASSIGNMENT,  features 
for  Chart  Area  2  afternoon  daily. 
Desk  work  durinir  deadline  hours. 
Here's  chance  to  prove  yourself  in 
heavT  competition.  Great  opportunity 
with  fast  (trowinK  chain.  Prefer  younR-- 
er  man.  Tell  all  first  letter.  Box  300, 
Editor  &  Publisher. _ 

EDITOR — Working  Manatrin?  Editor 
in  3-man  department.  Fast,  accurate, 
conscientious,  dependable,  no  drinker 
or  floater.  Know  how  to  meet  deadline. 
Alaska  daily.  1125.  Box  302,  Editor  & 
Publisher. 


SPORTS  WRITER-EDITOR  wanted  by 
top  notch  central  Ohio  daily  about 
February  16th.  Must  be  experienced 
all  phases  sports  coveratte  and  be  will¬ 
ing  to  handle  supplemental  news  as- 
siirnments.  Evening  daily  except  Sun¬ 
day,  15,000  circulation.  23,000  popula¬ 
tion,  very  excellent  opportunity.  State 
full  details  experience,  personal  data, 
salary  expected  first  letter.  All  replies 
confidential.  Box  313,  Editor  &  Pub¬ 
lisher^ _ 

WANTED ;  Editor-reporter  West  Plains 
Missouri  Daily  Quill  in  heart  of  Mis- 
souri  Ozarks.  Write  Frank  Martin. 
WANTED :  Woman  reporter.  Strictly 
local  news.  Circulation  6.500.  Chart 
Area  7.  No  hurry.  Give  experience 
and  salary  expect^.  Write  Box  301, 

Editor  &  Publisher. _ 

EXPERIENCED  Reporter  for  dayside 
job  on  round  the  clock  metropolitan 
daily  in  Chart  Area  8.  Write  fully. 

Box  336,  Editor  &  Publisher. _ 

CAPABLE  REPORTER  FOR  6.000 
circulation  Kansas  daily.  Better  than 
ax'eraKe  opportunity  for  better  than 
average  reporter.  Write  Box  431.  Edi¬ 
tor  &  Publisher. 


AFTERNOON  PAPER  in 
highly  competitive  area  needs 
an  editor  of  exceptional  abil¬ 
ity:  only  one  with  an  impres¬ 
sive  record  as  an  editor  will 
be  considered.  We  offer  un¬ 
limited  opportunity  in  $20,000 
a  year  salary.  Box  442,  Editor 
&  Publisher. 


COMBINATION  SPORTS,  general  as-  | 
assignment  and  camera  man  for  cub  ^ 
job.  Must  have  some  experience.  Apply  ^ 
fully  to  Box  424.  Editor  &  Publisher.  | 

COMPETENT  REPORTER  for  general  , 
assignments  needed.  Must  be  capable  | 
of  producing  clean  copy  rapidly  and 
experienced  in  handling  municipal 
news.  Excellent  opportunity  for  right 
man.  Must  have  automobile.  Write  or  i 
wire  editor.  Daily  Monitor  -  leader. 
Mount  Clemens,  Michigan. 

CITY  EDITOR.  REPORTER  for  prize-  i 
winning  southern  daily,  city  zone  I 
13,000.  Circulation  8,000,  covering  9  1 
trade  area  counties.  Apply  to  H.  M. 
Rankin,  Daily  Tifton  (Georgia)  Gazette. 
EXPERIENCED  NEWSPAPER  WO- 
MAN  for  2nd  place  position  for  wo¬ 
men's  pages.  Medium  sized,  northern 
Ohio,  6  day  evening  paper.  Box  413, 
Editor  &  Publisher.  I 

WIRE  DESK  COPYREADER.  At  least  ' 
2  years  experience  small  daily :  under  , 
30.  ambitious  to  help  self  and  fast  | 
growing  progressive  daily  newspaper 
of  40,000  circulation.  Chart  Area  6. 

Box  439,  Editor  &  Publisher. _ 

FEATURE  WRITER-PHOTOGRAPHER 
needed  for  two  weekly  papers.  Western  i 
Indiana  Publishing  Co..  Knightstown,  • 
Indiana. 


WOMEN'S  EDITOR 

for  aggressive  fast  growing  southern  ' 
daily  in  13,000  city  zone.  New  building,  j 
excellent  equipment.  Young  friendly  | 
staff,  circulation  8,000.  Please  write 
or  contact  H.  M.  Rankin.  Daily  Tifton 
(Georgia)  Gazette. 

(fENERAL  REPORTER  for  18.000  j 
central  Illinois  daily.  Write  full  de¬ 
tails  in  first  letter.  Contact  Perry  | 
Stewart.  Daily  Times,  Pekin,  Illinois.  | 
REPORTER  with  basic  experience  for  1 
afternoon  daily.  Chart  Area  2.  prefer 
man  interested  in  future  opportunities 
with  newspaper  in  40  thousand  rircu-  , 
lation  class.  Box  409,  Editor  &  Pub¬ 
lisher.  1 

REPOR'HNG  SPOT  open  on  hard- 
hitting  western  Colorado  daily.  Want 
experienced,  versatile  newsman.  This 
is  a  well-equipped,  progressive,  grow¬ 
ing  newspaper  in  a  modern  city  in  one 
of  the  west's  last  frontiers.  If  you 
like  the  outdoors — big  game,  fishing, 
skiing,  mountains,  desert— this  is  the 
place  for  you.  Will  pay  minimum  of 
$100  weekly  for  right  man.  Paid  vaca¬ 
tions.  Insurance  and  profit-sharing 
plans.  Send  brief  biographical  sketch, 

6  recent  clippings,  3  news  references. 
William  H.  Nelson.  Managing  E<litor. 
The  Daily  Sentinel.  Grand  Junction. 
Colorado. 

R^EWRITE^MAN^Growing  15.000  cir¬ 
culation  daily  needs  speedster  vital  re¬ 
write  post.  Good  climate.  Booming 
locale.  Near  Oakland.  San  Francisco 
but  out  of  traffic.  Highly  competitive, 
hot  news  area.  Must  have  daily  ex¬ 
perience.  Write  details  News  Editor, 
Daily  Review.  Hayward.  California. 
WANTED  Beginning  reporter-photog¬ 
rapher  for  sports,  general  news  on 
small  citv  afternoon  daily.  College 
grad  preferred.  Send  details  to  To- 
cumcari  Daily  News.  Tucumcari.  N.  M, 
WANTED  -  Experienced  reporter  and 
rewrite  man.  Morning  daily.  Must  be 
familiar  with  city  hall,  police  and  po¬ 
litical  reporting  and  copy  editing.  Five 
night  week.  Apply  in  writing  to  Fditor, 
The  Post-Star.  Glens  Falla,  New  York, 
giving  age,  address,  telephone  number, 
experience  education  and  references. 
WANTED— REPORTER,  minimum  ex¬ 
perience,  19.000  opportunity-wide  daily 
in  congenial  southern  town.  If  you 
have  ability,  this  is  the  place  to  develop 
it  to  the  fullest.  Write  background, 
send  clippings,  salary  expectable,  date 
available.  Box  414,  ^itor  &  Publisher. 
WASHINGTON  POLI'nCAL  corre¬ 
spondent  (junior)  wanted.  May  be  re¬ 
cent  college  graduate.  Give  full  details 
in  reply.  Age,  marital  status,  educa¬ 
tion,  draft  status,  jobs  held  and  at 
what  salaries,  party  affiliation,  refer¬ 
ences.  Write  Box  64,  Benjamin  Frank¬ 
lin  Station,  Washington,  D.  C. 


BEGINNER  or  J-Student  for  part- 
time  rewrite  12-4  p.m.  New  York  City 
Bureau.  Box  443,  Editor  &  Publisher. 


Free  Lance 


HELP  WANTED 

Photography 

PHOTOGRAPHERS:^ 

Have  you  shot 
Blood  and  Gore? 


PHOTOGRAPHERS:  new  construction 
photos  are  in  demand  now  by  company 
house  organs.  3,000  house  organs  pay 
from  $10  to  $100  for  clean  shots  show¬ 
ing  their  equipment  or  products  in 
use.  Professionai  |)hotographers  make 
good  money  in  this  field.  Free  infor¬ 
mation.  Gebbie  Press  Service,  161 
West  48,  NYC  36,  N.  Y. 


Instruction 


COLLEGE  TEACHER 
Reporting  for  Fall.  Photography,  Public 
Relations,  Advertising  helpful,  not  es¬ 
sential.  ^uth.  Box  420,  Editor  &  Pub¬ 
lisher. 


>>euu  uiu  or  new  Wlin  eilBIlha 

Royalties.  P.I.P.,  306  E.  76  St, 


Salesmen 


INDUSTRIAL  ADVERTISING  SPACE 
SALESMAN  for  world's  largest  r. 
gional  industrial  purchasing  guide.  Su 
Francisco  office.  Expanding  nipijj 
Territory  protected.  Top  commiK* 
and  weekly  draw.  Above-average  a. 
come  with  future.  Send  resuoe  t 
apply — California  Industrial  Purdu. 
ing  Guide.  461  Market,  San  Fnaciie, 
or  2008  W.  7th,  Los  Angeles. 


Various  DepartmenU 


Mechanical 


SOUTHERN  CAUFORNIA  DAILY 
needs  combination  stereotyper  and 
pressman  for  tubular  presses.  Growing 
afternoon  newspaper  of  17,000  in 
pieasant  community  35  miles  from 
Los  Angeles.  Hour's  drive  to  moun¬ 
tains,  beaches,  desert.  Send  informa¬ 
tion  an  background,  experience,  family, 
to  Walter  Axley,  The  Daily  Report, 
Ontario,  California. 


JOBS  IN  WYOMING ;  Reporters  iil 
advertising  men.  Send  full  infome 
lion  to  Wyoming  Press  Assn,  II! 
So.  11th,  Laramie,  Wyoming. 


_ INSTRUCTION 

Classified  Adrertising 

MORE  SALES-POWER 
P’OR  CLASSIPTED  STAFFERS! 


OPENING  on  small  western  daily  for 
young  combination  pressman-stereo- 
typer,  Must  be  able  to  take  full  charge 
in  absence  of  foreman  within  three 
months.  Oiren  shop,  good  working  con¬ 
ditions,  $2.72  journeyman  scale.  Write 
Box  411,  Editor  &  Publisher,  giving 
outline  of  previous  exiierience  and  pres¬ 
ent  age. 


Promotion — Public  Relations 


PUBLICITY  MAN 

Financial-industrial  publicity  man,  30- 
40,  fast  growing  New  Jersey-New  York 
public  relations  agency.  Community  af¬ 
fairs  background  helpful.  Salary  open. 
Box  430,  ^itor  &  Publisher. 


PUBIJC  RELA'nONS  ASSISTANT, 

I  Westiiort,  Connecticut,  comiietent 
writer,  knowledge  of  Public  Relations  i 
media,  initiative,  car,  state  salary 
need.  Box  412,  Editor  &  Publisher. 

UNUSUAL  OPPORTUNITY  , 

College  background  man  or  woman  to 
book  famous  one-man-show  with  col-  | 
leges,  fraternities,  civic  clubs.  $160  | 
tier  week  plus  commission.  Must  have  ; 
car.  Last  man  earned  $16,000  |ier  year  i 
for  3  years.  Write  to  L.  F'.  Sherman, 
Personal  Manager,  7790  Tatum  Water¬ 
way  Drive,  Miami  Be.arh,  Florida. 
Telephone  Union  6-7621  or  6-2651. 


ABILITY  to  seli  more  linage  and  an 
up  more  contracts  .  .  ,  New  pridi 
and  happiness  in  their  work— tl»» 
are  benefits  enrolleos  from  ow  9! 
daily  iMijiers  report  they've  mins 
from  the  Howard  Parish  Course  : 
Classified  Advertising. 

YOU  get  individualized  attention  i 
this  2()-lesson  corres|>ondence  conre 
It  explains  tested  sales,  servieinc  led 
copywriting  techniques  that  psT  i! 
in  ea.«y-to-follow  style. 

TOTAL  FTE.  $66.  F'or  more  ^ 
lower,  increased  copywriting  akifc 
and  greater  job-happiness,  mail  J«c 
application  with  initial  $16  paTne* 
today. 

HOWARD  PARISH 

School  of  Classified  Advertlssf 
Tested  Want  Ads  Selling  Plini 
2900  N.W.  79th  Street, 
Miami  47,  Florida 


INSTRUCTION 


Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
LinotyiK?.  Intertype  Instruction 
Free  Information 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copjr  for  showinf 
LOCATION  without  IDENTIFICATION 


“O 


EDITOR  &  PUBLISHER  for  February  2, 


SITUATIONS  WANTED 

Aiminittratire 


young  and  tops  i 

10  years  all-round  experience.  Now  | 
General  Manager  medium  weekly,  ex- 
tellent  results.  BA,  family.  Prefer  ad¬ 
ministrative  challenge  with  $$,  Chart  j 
Area  2.  Box  317,  Editor  &  Publisher.  | 


.assistant  general  manager  ! 

b.V  30,000-50,000  class  morning-evening  I 
(ombination  seeks  generai  manager  or  | 
usistant  to  publisher  position.  Present  ] 
boss  says  time  to  move  up.  Mechanical 
background  with  circulation,  advertis¬ 
ing,  administrative  exirerience.  Work-  I 
ing  knowiedge  of  coid  type  methods.  | 
Box  433,  Editor  &  Pubiisher. 


rtfkCBlNERAL  MANAGER — publish-  | 
er  with  outstanding  record  in  sound 
newsiiaper  development :  reduce  waste, 
bratden  base  of  ads,  obtain  ma.ximum 
anployee  effort,  produce  top  public  , 
ervice  news  product.  Minimum  com-  | 
pnsition  322,000.  Box  404,  Editor  &  i 
Pnblisher. 


SIX  AND  ONE  HALF  YEARS  of 
'Jionugh  training  in  Circuiation,  B.S.  I 
Dtgrre  in  Business  Administration,  I 
.Age  28,  aggressive,  willing  to  learn.  ■ 
Would  like  to  train  under  Business  I 
Xinager  or  General  Manager  to  team 
orerall  Business  of  Newspaper.  Box 
tit  Editor  &  Publisher. 


Circulation 


■k  it  -k 

Circulation,  Advertising 

Competent  personnel  on  tap  from 
nait-to-eaaat  at  no  charge  to  em- 
ploytr.  Phone,  Write  or  Wire  MID- 
lOWX  AGENCY,  130  W.  42  St.,  New 
fork  City,  N.  Y.  WI  7-7403. 

k  k  k 


'IkCCLATION  DOWN,  distribution 
]^upT  Highly  skilled  executive  with 
raed  ganged  experience  can  provide 
5e  new  look  for  your  sales  de|>art- 
Excellent  on  training,  home 
■nvery  at  a  profit,  practical  mailing 
^  ®P*’'>tion,  realixtic  distribution 
For  the  large  pa|>er  with  grow- 
•I  pains  he  has  answers  too.  For 
•pen  having  Unions,  he  csn  provide 
reactivity  and  motivation.  Publish- 
ind  business  managers  write  to 
3*  134,  Editor  &  Publisher. 


A2**  PER  YEAR  circulation  i 
I  pesre  of  age,  knows  all  phases 
“Wdy  employed  by  g<K>d  solid  r 
W  organiution,  but  would  lib 
<  mnething  with  greater  chalU 
lu  consider  anything,  anywhere, 
4w  Its  tough  and  a  good  job 
fetnre.  All  replies  strictly 
Write  Box  407,  Edito 


ClauifipA  Aiirerliting 


CLASSIFIED 

manager 


Ten  years  highly  successful  ex- 
Penence  all  phases  of  classified 
^nagement  on  2  midwest 
~h*s  (morning,  evening, 
Sunday)  in  100,000  population 
on  local  stall 
UMnese  newspapers  before  be- 
^'ng  classified  manager.  Es- 
preially  strong  on  sales  anc 
•partmental  organization 
neve  reached  top  here.  Want 
el  publisher  need: 

1  .  *‘nagc  and  insist! 

classified  department  pro 
it.  Prefer  midwest  oi 
•eemwest.  Personal  and  bus! 

references  from  wel 
eywn  midwest  newspape 
{nncipals.  Box  428.  Editor  t 
Feblisher. 


SITUATIONS  WANTED 


Classified  Advertising 


CLASSIFIED  MANAGER.  Employed. 
14  years  experience.  8  years  on  pres¬ 
ent  paiier.  Seeks  position  in  industrial  I 
city  of  40,000  or  over  in  Chart  Area  | 
3.  Full  knowledge  of  classified.  Line¬ 
age  builder.  Steady,  ambitious,  honest. 
Good  production  record.  Write  Box 
310,  Editor  &  Publisher. 


Display  Advertising 


HECK!  ; 

I’m  tired — tired  of  flowing  with  the  I 
tide.  Want  a  real  live  promotional-  I 
wise  paper.  Have  been  advertising  I 
manager  on  paper  and  magazine — am 
now  number  1  gal  on  5  man  adver-  ! 
tising  staff.  Will  increase  lineage,  if 
given  a  chance.  Box  305,  Editor  & 
Publisher. 


DO  YOU  NEEID  a  salesman  ?  Recent 
,  ad  grad.  Exyierienced  ambitious,  eager. 

I  Will  consider  every  offer.  Box  432,  I 
i  Editor  &  Publisher.  | 


DO  YOU  NEED  a  working  advertising  j 
manager  to  complete  your  plans  for  | 
'67?  Past  ad  manager,  presently  top 
I  man  staff  small  daily  is  stymied,  must  ' 
I  make  change.  Age  36,  married,  family, 

'  degree,  mature  judgment,  sound  ex-  ; 
1  perience,  needs  challenging  job  with  , 
future.  Box  405,  Editor  &  Publisher,  i 


RETAIL  ADVER-nSING  and/or  pro-  ! 

,  duetion  man.  Seasoned  experienced 
,  background  of  26  years  as  advertising 
I  salesman,  production,  copy  service  and 
promotion  manager  on  weekly  and 
daily  paiiers.  Working  knowledge  of  I 
i  all  departments.  Family  man.  43,  in-  ^ 
tereste^  anywhere  in  iiermanent  con-  | 
nection  with  future.  Now  employed  in  | 
Chart  Area  2.  Top  references.  Bo.x  427, 
Editor  &  Publisher. 

SPACE  SALESMAN— aggressive,  28,  I 
degree  in  advertising.  Now  on  PM 
daily ;  strong  on  sales,  good  cn|>y  and 
layout.  Box  416.  Editor  &  Publisher. 

STEADY,  conscientious  daily  ad  man¬ 
ager  seeks  similar  imsition  on  daily 
in  Midwest.  7  years  experience,  J- 
,  School  graduate,  family,  age  32.  In¬ 
terested  in  permanent  position.  Have 
shown  good,  steady  gains.  Box  401, 
Editor  A  Publisher. 


Editorial 


FEATURE-NEWSGAL.  26.  Three  years 
daily  newspaper,  related  overseas,  in¬ 
formation  experience.  Journalism  de¬ 
gree.  Consider  newspaper,  magazine, 
feature  wire  service.  New  York  City 
area.  Box  113,  Editor  A  Publisher. 


REPORTER,  general  news,  features. 
Two  years  daily  newspaper  and  wire 
service  experience.  AB  degree.  Mature 
woman.  Top  references.  Box  104,  Edi¬ 
tor  A  Publisher. 


MAYBE  WE  CAN  HEI^P  YOU!  Al¬ 
though  the  shortage  of  qualified  Relp 
is  hitting  us.  too,  we  have  put  nearly 
500  iieople  to  work  during  the  last 
twelve  months.  Tell  us  what  you  need, 
and  we'll  help  you  if  we  can.  Bill 
McKee,  Birch  Personnel,  69  E.  Madi¬ 
son,  Chicago,  Illinoiif. 


WORKING  MANAGING -CITY  EDI¬ 
TOR,  under  45,  highly  regarded,  with 
excellent  production  record  medium  size 
daily  field,  seeks  opportunity,  mild 
climate  area.  Thoroughly  familiar  all 
phases  operations.  Top  references.  Ap¬ 
preciate  salary,  full  details  first  letter. 
Box  106,  Editor  A  Publisher. 


LIBRARIAN,  48,  married,  26  years 
exiierience.  desires  position  daily.  Ful- 
vio,  6619  North  Grata  Street,  Phila¬ 
delphia.  Pennsylvania. 


POLICE  reporter,  large  daily  only.  10 
years  experience.  Married,  4  children. 
Most  be  permanent.  Within  200  miles 
of  Philadelphia.  162  N.  15th  Street, 
Philadelphia,  Pa. 


,  ROTO  MAGAZINE  man.  14  years 
I  metropolitan  daily.  Editing,  copyread¬ 
ing,  writing,  layout,  makeup.  Chart 
Area  2.  Box  236.  Editor  A  Publisher. 


^I^ITOR  &  PUBLISHER  for  February  2.  1957 


SITUATIONS  WANTED 


Editorial 


AVAILABLE  IN  JUNE.  37-year.oId, 
experienced  sports  writer,  sports  car¬ 
toonist,  sports  editor.  Nearly  17  years 
on  Stateside  metropolitan  dailies.  Han¬ 
dle  editing,  reporting,  writing,  makeup. 
Also  experienced  in  writing  general 
features  for  papers  and  syndicates. 
Seek  job  on  PM  paper  or  in  trade 
journal — public  relations  field  after 
return  to  States.  Current  two-year  con¬ 
tract  as  civilian  sports  editor  and 
supervisor  of  5-man  department  on 
military  daily  in  Far  East  near  termi¬ 
nation.  Appreciate  air  mail  reply.  Box 
218,  Editor  A  Publisher. 


EDITOR-WRITER,  27,  weekly,  maga¬ 
zine  and  publicity  experience  seeks 
challenging  position.  Box  242,  Editor 
A  Publisher. 


GENERAL  ASSIGNMENT  REPORT¬ 
ER,  2  years  daily  experience  news, 
features,  rewrite.  No  sports.  Some 
freelance  magazine  experience.  Veter-  | 
an,  USMC.  Permanent  residence  N.  Y. 
but  will  relocate.  Seeks  spot  in  Chart  | 
Areas  1  or  2.  Box  243,  Editor  A  | 
Publisher. 


GIRL  REPORTER,  two  years  daily 
experience.  B.S.  journalism.  Features  . 
judged  excellent  in  national  competi-  I 
tion.  Prefer  deep  South.  Box  213,  Edi¬ 
tor  A  Publisher. 


WIRE  SERVICE  EDITOR,  top  abil¬ 
ity,  background.  Desires  locate  San 
Francisco  area.  J-Grad,  PBK,  37.  sin¬ 
gle.  12  years  experience-8  wire.  Would 
provide  imaginative,  strong  addition  tr 
your  news  or  public  relations  staff. 
Box  227,  Editor  A  Publisher. 


HARD  HITTING  GAL  reporter  wants 
city  side  spot,  capable  of  covering  any¬ 
thing  and  has  solid  writer,  editorials, 
features,  seasoned  : — 4  years  daily  : 
metropolitan  experience.  5  years  maga¬ 
zine  editor.  Prefer  west  coast.  Box 
304.  Editor  A  Publisher. 

NEWSMAN.  six  years'  experience 
managing  editor,  all  beats.  Bjmrts. 
photography,  fairchild.  Family  man. 
Seek  post  with  present  and  future. 
Box  311.  Editor  A  Publisher. 


TOP  NATIONAL  wire  service  sports- 
writer-editor,  38,  anxious  escape  from 
New  York,  wants  settle  decent  town 
!  to  raise  family.  Seeks  permanent 
PM’s  post.  Can  do  anything  well  but 
i  interested  sports  editorship.  Box  324. 
Editor  A  Publisher. 


YOUNG  MAN— J-Grad.  married.  Col¬ 
lege  Newspaper  and  magazine  experi- 
1  ence  -  prefer  Chart  Area  1.  2.  6 

Available  in  February.  Box  329,  Editor 
A  Publisher. 


AIR  FORCE  PIO.  24.  available  May 
15  for  PM  snorts  slot.  Missouri  BJ. 
7  years  experience.  Varsity  letteman. 
References,  samples,  personal  data, 
nix  upon  request.  Box  332,  Fkiitor  A 
Pubiisher. 


JANUARY  *'67"  J-Grad.  Some  writing 
experience  with  New  York  City  news¬ 
paper.  Box  830,  Editor  A  Publisher. 

ASSISTANT  EDITOR.  38.  with  ex¬ 
cellent  journalistic  and  administra¬ 
tive  background,  is  ready  to  release 
highly  responsible  position  with  large 
national  fraternal-welfare  organization. 
An  exceptional  writer  in  feature  writ¬ 
ing  and  ad  copy  fields.  Also  adept  in 
layout  and  production  of  magazines, 
newspapers,  catalogues.  Box  410,  Edi¬ 
tor  A  Publisher. 


DEADENDED  NEWSMAN  seeks  desk 
job  Chart  Areas  3,  6.  Four  years  re¬ 
porting,  two  years  desk  background. 
Box  406,  Editor  A  Publisher. 

CONTEST!  Win  yourself  one  young 
19.57  journalism  graduate.  2  years 
metropolitan  stringer  experience,  fea¬ 
ture  and  news  experience  on  trade 
magazine;  research  exp«‘ricnce  on  AP. 
editor  college  newspaper.  Strong  on 
sports  and  feature  but  capable  of 
handling  general  reporting.  Prefer 
Chart  Areas  1,  2.  but  have  typewriter, 
will  travel,  ^x  333,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Editorial 


DESKMAN-REPORTER,  7  years  wire 
desk,  copy  desk,  reporter  ail  beats, 
features,  column,  editorials.  Box  434, 
Editor  A  Publisher, 


EDITOR-WRITER 

for  MAGAZINE  or  TRADEPAPER. 
Digs  for  facts,  writes  lively :  12  years 
newspaper  reporting,  magazine,  writ¬ 
ing  and  editing.  J-grad.  Skilled  in 
Photography,  make-up,  production. 
Box  437,  Editor  A /Publisher. 

JANUARY  '67  J-Grad,  veteran,  single, 
experience  writing,  editing  promotional 
copy.  Interested  political,  economic 
affairs  all  levels,  community  problems. 
S<-eks  newspaper  within  100  miles  New 
York  City.  Box  441,  Editor  A  Publisher. 

J-GRAD,  32,  married,  wants  reporting, 
writing,  or  editing.  Now  handling 
wire,  makeup,  headlines,  small  daily. 
Veteran.  Prefer  Chart  Area  2.  Box 
435.  Editor  A  Publisher. 

NEWSMAN — 31.  8  years  reporting, 

desk,  editor,  editorial  writer:  J-Grad : 
wants  future :  re-locate.  Box  438,  Edi¬ 
tor  A  Publisher. 

'♦♦EDITORS  &  REPORTERS**' 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone.  Write  or 
Wire  MIDTOWN  AGENCY.  130  West 
42  St.,_N.  Y..  N.  Y.,  WI.  7-6745.  __ 

GASPING  UNDER  DEAD  WOOD  in 
southwest.  Wish  return  home.  Chart 
Area  1  or  2.  as  lively  wrire  editor. 
Young,  with  15  years  experience.  Box 
5403,  Blditor  A  Publisher.  _ 

OPPORTUNITY  ON  DAILY  NEWS¬ 
PAPER.  Chart  Areas  2  or  6,  sought  by 
Editoi^Mannger  of  large,  respected 
Multi-Weekly  operation.  Able  writer, 
loyal,  active  in  community.  Age  46. 
married.  Change  would  take  time  to 
effect.  Will  answer  all  queries.  Box 
425,  Editor  A  Publisher.  _ 

REWRITE,  reporter,  features.  4  years 
experience.  Girl  28,  M.A.  Now  on 
76,000  daily.  Want  big  city  job.  $105 
minimum.  Box  408,  Editor  A  PuWishcr. 
YOUNG  REPORTER,  general  _  news, 
features,  wants  job,  medium  sized  or 
large  daily :  single,  experienced.  Box 
403,  Editor  A  Publisher. 


Mechanical 


MECHANICAL  SUPERINTENDENT 
PRODUCTION  MANAGER 

Young  -  efficient  -  good  background. 
Experienced  in  all  departments.  Ex¬ 
cellent  background  in  ROP  and  four 
color  allied  work.  A  complete  resume 
will  be  sent  on  receipt  of  following 
information :  Salary,  circulation  and 
number  of  mechanical  employees.  Box 
318.  Editor  A  Publisher. 


Photography 


IF  PHOTOGRAPHY  SPEAKS  in  your 
paper,  here  is  a  chance  to  capitaliie 
on  a  well  rounded  experienced  prise 
j  winning  photographer.  Box  238,  Edi¬ 
tor  A  Publiaher. 


Promotion — Public  Relations 


ERSTWHILE  PUBUC  RELA’HONS 
DIRECTOR  of  International  Rail  Labor 
organization  with  headquarters  in 
Cleveland  seeks  Public  ^lations  or 
house  organ  editor  position.  Experience 
includes  three  years  on  national  metal¬ 
working  magazine  and  several  years 
as  reporter-photographer  on  Ohio 
newspapers.  Salary  requirements  com¬ 
mensurate  with  attractiveness  of  posi¬ 
tion.  Will  relocate  and  have  references 
galore.  Qualities  include  aggressive¬ 
ness.  resourcefulness,  loads  of  person¬ 
ality  and  conceit.  Associate  member  of 
Public  Relations  Society  of  America. 
Age,  31,  married  ;  have  three  daughters. 

402,  Editor  A  Publisher. _ 

!  PUBLIC  RELATIONS  POST  wanted 
I  by  now  employed  newsman  with  11 
I  years  heavy  writing  experience  on 
,  dailies  and  radio,  plus  broadcasting, 
i  ^ady  anytime,  sober,  reliable  and  not 
a  floater.  Box  415,  Editor  A  Publisher. 


I 


Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE  .  . 


By  trail 


By  Robert  U.  Brown 

En’ER  since  the  mid-thirties 
American  business,  especially 
big  business,  has  been  con¬ 
cerned  with  the  problem  of  get¬ 
ting  itself  out  of  the  doghouse 
in  which  it  suddenly  found 
itself  during  the  Depression. 

More  and  more  industries  and 
individual  corporations  have 
been  trying  to  educate  and  in¬ 
form  the  American  people  on 
their  aims,  purposes  and  con¬ 
tributions  to  our  way  of  life. 
This  has  been  the  largest  con¬ 
tributing  factor  in  the  rise  of 
public  relations  piactitioners 
to  positions  of  respect  and  re¬ 
sponsibility  in  American  indus¬ 
try.  It  has  resulted  in  the 
growth  of  a  completely  new 
category  of  advertising — the 
institutional  or  public  relations 
copy  either  on  a  national  or 
plant  city  basis. 

Discussing  this  public  re¬ 
lations  problem  in  the  current 
issue  of  American  Petroleum 
Institute  Quarterly,  B.  Brew 
ster  Jennings,  chairman  of  the 
board  of  directors  of  Socony 
Mobil  Oil  Company,  cited  the 
American  public’s  “deep-seated 
fear  of  great  concentrations  of 
power”  and  said; 

“It  is  clear  that  business 
would  do  itself  and  the  nation 
a  great  service  if  it  could  re¬ 
duce  the  public’s  fear  of  busi¬ 
ness  power  to  a  realistic  level.  I 
don’t  think  this  fear  will  ever 
be  completely  removed  and  I 
don’t  think  it  should  be.  It  is 
a  healthy,  indeed  necessary,  con¬ 
dition  of  democracy  that  a  peo¬ 
ple  be  wary  always  about  allow¬ 
ing  power  to  concentrate  too 
much  in  any  organization, 
group,  government  unit,  or  in¬ 
dividual  .  .  . 

“It  seems  imperative  that 
every  businessman  in  every  in¬ 
dustry  in  the  country  try  to 
do  a  better  job  of  informing  the 
public  as  to  the  true  nature  of 
the  American  business  system 
and  business  people.  This  ap¬ 
plies  with  particular  force  to 
representatives  of  large  enter¬ 
prises — so-called  big  business. 
That  is  because  they  are  pro¬ 
bably  the  least  understood  mem¬ 
bers  of  the  business  community 
and  because  the  very  name  ‘big 
business’  stirs  apprehension  in 
the  public  mind,  implying,  as 
it  does,  vast  and  uncontrolled 
power  in  the  hands  of  a  few . . . 

“Of  course,  this  is  hardly  a 
new  idea.  We  all  know  of  the 
great  efforts  being  made  by  in¬ 
dustry  in  general  to  increase 
public  understanding,  and  I  for 


one  feel  that  there  is  a  healthier 
climate  for  business  in  this 
country  now  than  there  has 
ever  been.  However,  there  is  no 
doubt  but  that  there  is  room 
for  substantial  improvement.” 


Mr.  Jennings’  principle  con¬ 
tribution  to  this  discussion  of 
a  fairly  old  theme  is  that 
“businessmen  should  talk  less 
about  freedom  and  more  about 
responsibility.” 

“The  two  go  together,”  he 
wrote.  “A  man  can’t  be  respon¬ 
sible  for  his  behavior  unless  he 
is  free;  and  he  can’t  be  free, 
for  long  at  any  rate,  unless 
he  is  responsible.  The  same  is 
true  of  companies  and  corpor¬ 
ations. 

“  ‘Free  enterprise’  is  the  term 
which  we  use  most  frequently  in 
describing  ourselves  and  our 
economic  system,  but  surely  the 
term  ‘responsible  enterprise’ 
would  be  equally  accurate.  In 
using  it  we  merely  examine  the 
thing  from  its  other  side.  The 
other  standard  phrase  ‘private 
enterprise’  suffers,  I  think,  from 
its  suggestion  of  exclusiveness 
and  the  implication  that  its 
activity  is  no  one’s  business 
but  its  own.  We  all  know  that 
that  is  a  misleading  implication. 

“There  is  such  a  thing  as 
business  ethics,  after  all,  and 
it  encompasses  a  great  deal 
more  than  the  honoring  of  one’s 
debts  and  meeting  obligations 
imposed  by  contract  or  by 
statute.  Monetary  profit  is  not 
the  only  thing  that  motivates 
men  in  business.  Competitive 
factors  are  not  the  only 
elements  which  pi'event  us  from 
following  pricing  policies  based 
on  ‘all  the  traffic  can  bear’.  .  . 

“I  think  we  would  do  well  to 
emphasize  to  the  public  that  a 
businessman  does  not  leave  the 
golden  rule  and  his  sense  of 
fair  play  at  home  when  he  sets 
off  for  the  office. 

“I  am  not  trying  to  sell  the 
idea  that  the  American  business¬ 
man  is  a  saint,  and  I  am  not 
suggesting  that  we  should  try  to 
get  the  public  to  think  that  he 
is.  It  would  be  enough  if  we 
could  convince  the  public  that 
the  vast  majority  of  us  are 
responsible  citizens  and  that 
the  proportion  of  irresponsibles 
in  business  is  extremely  small — 
certainly  no  more,  I  should 
think,  than  obtains  among  any 
group.” 

Mr.  Jennings  sees  an  urgency 
in  meeting  this  problem  because 


"Will  you  please  fake  your  newsprint  speech  down  fo  the  rumpus  room?’ 


the  tendency  to  bigness  in  many 
industries  will  become  increas¬ 
ingly  apparent  in  the  next  few 
years  due  to  the  rising  standard 
of  living,  increasing  population. 
♦  •  ♦ 

There  is  a  lesson  here  for 
the  newspaper  business  which 
more  and  more  will  have  to 
meet  this  problem  because  of 
its  growth  and  the  trend  to  one- 
newspaper  towns. 

Granted,  the  newspaper  in¬ 
dustry  is  composed  of  many 
hundreds  of  individually-owned 
and  independent  units.  And 
many  publishers  feel  they  are 
meeting  their  public  relations 
problem  through  their  day-to- 
day  performance. 

Many  individual  newspapers 
have  done  individually  good  jobs 
in  their  own  communities  in 
this  respect.  Through  their 
public  service  activities  and 
enlightened  self-promotion  they 
occupy  unique  positions  in  their 
communities. 

But  newspapers  as  a  whole, 
as  an  industry  or  a  business. 


have  failed  somehow  to  get  their 
basic  story  across  to  the  Amer 
ican  people.  Perhaps  they  haw 
talked  too  much  of  freedoc 
and  not  enough  about  respor- 
sibility,  as  Mr.  Jenning- 
suggests. 

The  fact  remains  that  many 
Americans  have  a  picture  of 
American  journalism  that  is  a; 
least  25  to  50  years  old  whereas 
we  have  truly  entered  an  era  of 
responsible  journalism. 

• 

Hemen  Ray  in  Berlin 

Hemen  Ray,  of  the  Interna 
tional  News  Service  foreig: 
staff,  has  returned  to  his 
regular  post  in  the  Berlin 
bureau.  He  has  been  on  a  tonr 
of  Eastern  Europe  during  whic: 
he  spent  several  days  in  Buiia 
pest.  (It  was  erroneously 
reported  last  week  in  E  4  P 
that  he  was  among  a  group  of 
western  correspondents  expellee 
from  Hungary  by  the  Kada: 
regime.  Mr.  Ray  left  Budapest 
of  his  own  volition  Jan.  19.) 
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one  of  Americas  outstanding  newspapers. 

Adds  15  New  Linotypes, 
Changes  to  Corona 


As  part  of  its  continuing  modernization  program.  The 
Philadelphia  Inquirer  has  installed  15  new  Model  31 
Blue  Streak  Linotypes.  Eight  of  the  new  machines  are 
equipped  for  automatic  tape  operation,  and  all  15  have 
Auto-Ejectors,  Thermo-Blo  mold  coolers,  V-Belt  drives 
and  Mohr  Measure  Controls.  They  enable  The  Inquirer 
to  meet  deadlines  for  news,  market  and  classified  com¬ 
position  with  better  efficiency. 

To  provide  readers  with  best  possible  legibility.  The 
Inquirer  has  increased  type  sizes  and  changed  to  Lino¬ 
type  Corona.  News  matter  is  set  in  8  point  with  9  point 
lead-ins,  markets  in  5V2  point,  and  editorials  in  10  point. 

For  modernization  or  expansion, 
the  answer  is  Linotypes. 
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Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.  Y. 
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THE  NEW  1957 
WORLD  ALMANAC 

has  the  information  you  want  on  ..  . 

THE  1956  NATIONAL  ELECTIONS  •  FOREIGN  AND 
DOMESTIC  EVENTS  •  THE  COMPLETE  1956 
OLYMPICS  •  NEWSPAPER  DATA  •  RADIO  AND 
TELEVISION  •  NEW  SOCIAL  SECURITY  LAWS  • 
GOVERNMENT  •  SCIENCE  •  EDUCATION  •  IN¬ 
DUSTRY  •  FINANCE  •  POPULATION  •  LABOR 
•  HISTORICAL  MILESTONES 

•  U p-to-date  —  latest  facts  on  the  most  important  subjects 

•  (Comprehensive  —  **  concise  presentation  of  essential  information 

•  (.omjHlct —  takes  up  less  than  iVa"  on  your  bookshelf  or  desk 

•  Indexed  —  for  easy  and  immediate  reference 

The  1957  World  Almanac  answers  thousands  of  who’s,  what’s, 
when’s  and  where’s.  This  handy,  single-volume  reference  book 
is  filled  with  current  information  that’s  been  carefully  compiled 
and  expertly  edited. 


Order  your  copies  today  —  for 
office,  home,  as  gifts  for  friends 
and  associates.  Just  fill  in  and 
mail  this  coupon. 


I  THE  WORLD  ALMANAC.  DEPT.  EP 

I  125  Barclay  St.,  New  York  15,  N.  Y. 

I  Enclosed  is  .  for  the  following  1957 

I  World  Almanacs: 

I  copies  paper  bound  9  $1.35  each 

I  .  copies  cioth  bound  9  $2.10  each 

I  Above  prices  include  postage  anywhere  in  the  U.S.A. 
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